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October  Advertising  in  Chicago 

The  dominance  of  I'he  Daily  News  in  the  six-day  field  is  strikingly  revealed  in  the  following  statement  of 

display  advertising  for  the  month  of  October,  1919: 

Books  -----  THE  DAILY  NEWS  F  I  R  ^  X  ^ 


The  Daily  News,  14,204  lines. 

Next  highest  score,  12,148  lines. 

Churches  -  -  - 

The  Daily  News,  3,842  lines. 

Next  highest  score,  1 ,699  lines. 

Department  Stores 

The  Daily  News,  434,993  lines. 

.  Next  highest  score,  203,659  lines. 

Educational  -  -  - 

The  Daily  News^  8,328  lines. 

Next’ highest  score,  7,067  lines. 

Furniture  -  -  - 

The  Daily  News^  44,955  lines. 

Next  highest  score^  34,327  lines. 

Jewelers  -  -  - 

The  Daily  News,  12,580  lines. 

Next  highest  score,  12,132  lines. 

Real  Estate  -  -  » 

The  Daily  News,  13,249  lines. 

Next  highest  score,  i  1,725  lines. 

Tobacco  -  -  - 

The  Daily  News,  1  5,363  lines. 

Next  highest  score,  14,598  lines.  . 

Total  Display  Advertising 

The  Daily  News,  1,004,812  lines. 

Next  highest  score^  941,005  lines. 
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IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 

THE  DAILY  NEWS  • 

FIRST  in  Chicago 

(Figure*  furniahed  bjr  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers) 
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Canada  and  Commerce 


It  was  recently  brought  to  the  atten¬ 
tion  of  the  readers  of  these  advertise¬ 
ments  that  Canada  is  the  home  of  the 
second  largest  retail  business  in  the 
American  continent. 

This  statement  was  questioned  by 
some  who,  to  put  it  mildly,  suspected 
over  enthusiasm  on  the  part  of  the 
writer — which  goes  to  show  that  many 
people  undervalue  Canadian  commerce. 

Canada  is  a  big  country — populated 
with  big  people,  who  do  big  things  in  a 
big  way — witness  the  way  they  behaved 
in  the  big  war. 

Perhaps  they  acknowledge  that 
Canada  is  pretty  much  all  right — per¬ 
haps  they  do — hut  bless  you,  they  have 
a  jolly  good  right  to  admit  this  fact. 


Perhaps,  too,  Canadians  are  partial 
to  their  own  Canadian  daily  newspaper- 
dealing  with  Canadian  news  and  Cana¬ 
dian  politics  from  a  Canadian  stand¬ 
point. 

They  have  nothing  to  be  ashamed  of, 
as  to  the  quality  of  their  newspapers, 
either. 

Ably  edited,,  they  have  the  “home 
appeal”  and  the  cooperative  spirit  which 
goes  such  a  long  way  in  developing  good 
will,  dealer  helps  and  the  many  side 
issues  that  compose  successful  advertising 
campaigns. 

Look  at  Canada  as  a  territory  of 
vast  expanse  and  tremendous  possibili¬ 
ties,  and  at  Canadian  daily  newspapers 
as  the  open  door  through  which  >ou 
can  trundle  your  goods  into  Canadian 
homes. 


PROVINCE  OF  ONTARIO 
Population  2,523,274 
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Publishers’  Statements. 

*A.  B.  C.  Reports,  April  1st,  1919. 
fA.  B.  C.  Reports,  October  1st,  1919. 


Half  Way  ’round 
the  World 
ys?*  Rankin  Counsel 


■A  Chinese  business-man — native  born  anti  bred; 
-American  college-trained; 

-Today,  in  Hong  Kong,  a  manufacturer  of  ex¬ 
quisite  oriental  incense. 

-Advertising  and  merchandising  problems  con¬ 
front  him — to  succe.ssfully  market  his  product  he 
must  seek  expert  guidance.  Wouldn’t  the  sound 
merchandising  principles  of  America  solve  the 
problem  in  China? 

■To  America  he  turned  for  advice — he  sought  the 
Wm.  H.  Rankin  Company,  in  Chicago. 

■He  knew  of  Rankin’s  “Brass  Tack”  counsel, 
practical  merchandising  ideas,  husiness-huildmg 


WM.  H.  RANKIN  COMPANY 


ROBERT  E.  RINEHART,  2nd  Vice-Pr«s. 

H  A.  GROTH,  S«c*y  and  Treat. 

50  Madison  Avenue,  New  York 
Title  Insurance  Bldg  ,  Los  Angeles 


WILLIAM  H.  RANKIN,  Pr«,id«nt 
WILBUR  D.  NESBIT,  l»t  Vic-Prm. 

104  S.  Michigan  Ave.,  Chicago 
Call  Building,  San  Francisco 


ABtociatmd  with  Chat,  F,  Higham,  Ltd,,  London,  England 
22gt  Succeggful  Year 

Riggs  Building,  Washington 

_ /  \ _ 

nmiiM^W^H.  RANKIN 
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Record  Bank  Clearings  in 

Philadelphia 


October  Total  in  This  City 
Passes  Two  Billion  Mark 


All  previous  high  records  for  bank  clearings  in  Philadelphia  were 
broken  during  October  when  a  total  of  $2,094,679,000  was  reported 
by  the  clearing  house  association.  It  is  also  the  first  time  in  the 
history  of  banking  in  this  city  that  the  $2,000,000,000  mark  has 
been  passed  in  any  month.  During  October  of  1918,  clearings 
equalled  $1,886,419,910;  in  1917,  $1,569,400,621;  and  in  1916, 
$1,252,095,564.  In  September  of  the  present  year  a  total  of 
$1,911,994,474  was  reported.  The  previous  record  figure  was 
reached  in  July,  with  a  total  of  $1,935,468,968  .  Philadelphia  Bulletin,  Oct,  31 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in 
the  newspaper  “nearly  everybody”  reads— 

The  Bulletin 


Net  paid 
daily 
average 


October  Circulation 

451,792 


Copies 


**The  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures  each  day” 

The  circulation  of  The*BuIIetin  is  the  second  larsfest  in  the  United  States. 

The  Bulletin  is  the.only,Philadelphia.  newspaper  which  prints  its  circulation  fig'ures  regularly  each  day. 
No.  prize, f premium,  coupon^.or  other  artificial  methods^  of4  circulation  stimulation  have  ever  been  used 
by  The  Bulletin. 
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S.N.P.  A.  CALLS  SPECIAL  PAPER  CONVENTION; 
GENERAL  APPROVAL  OF  A.  N.  P.  A.  PLANS 


Bradford  Merrill  Is  Chairman  of 
New  A.  N.  P.  A.  Committee — Inland, 
Southern  and  National  Bodies 
Endorse  Recommendations 

INt’ORMATION  received  by  Edi¬ 
tor  &  Publisher  from  all  parts 
of  the  country  and  from  large, 
medium  and  small  newspapers,  indi¬ 
cates  a  wholehearted  approval  of  the 
action  taken  and  recommendations 
adopted  by  the  American  Newspaper 
Publishers’  Association,  in  special 
convention  last  week,  for  the  conser¬ 
vation  of  news  print  paper. 

All  interest  now  centers  on  the 
further  announcement  of  the  A.  N. 
P.  A.  of  the  names  of  the  men  to 
comprise  its  committee  of  concilia¬ 
tion  and  the  course  of  action  that 
committee  intends  to  pursue  in  obtain¬ 
ing  the  results  demanded  by  the 
emergency  situation. 

Bradford  Merrill  Chairman 
President  Frank  P.  Glass  of  the 
.\.  N.  P.  A.,  informs  Editor  &  Pub¬ 
lisher  that  Bradford  Merrill,  gen¬ 
eral  manager  of  the  Hearst  news¬ 
papers,  has  accepted  the  chairmanship 
of  the  committee  on  conciliation,  but 
that  the  names  of  Mr.  Merrill’s  asso¬ 
ciates  will  not  be  ready  for  announce¬ 
ment  until  each  man  has  definitely 
accepted  the  responsibilities  he  is 
asked  to  undertake. 

It  is  understood  that  about  23  re¬ 
quests  to  serve  were  sent  out  by  Pres¬ 
ident  Glass  and  the  paper  committee 
of  the  A.  N.  P.  A.  to  the  most  repre¬ 
sentative  newspaper  publishers  of  the 
country,  covering  all  sizes  of  news¬ 
papers,  and  regardless  of  whether  or 
not  they  are  members  of  the  A.  N. 
P.  A. 

Answers  were  being  received  by 
Manager  Lincoln  B.  Palmer  of  the 
A.  N.  P.  A.  in  New  York  all  week, 
but  up  to  date  the  list  of  acceptance 
was  not  in  shape  to  warrant  any  an¬ 
nouncement,  according  to  Mr.  Palmer. 
Unanimously  Endorsed 
The  best  evidences  that  the  A.  N. 
P.  A.  in  its  conservation  policy  is  to 
have  the  support  of  medium  and  small 
sized  newspapers  comes  in  the  form 
of  telegraphic  messages  of  approval 
to  Editor  &  Publisher  from  Presi¬ 
dent  A.  W.  Peterson  of  the  Inland 
Daily  Press  Association,  President  J.  W. 
Allison  of  the  Southern  Newspaper 
Publishers’  Association  (printed  in  the 
opposite  column)  and  Edward  Albright, 
president  of  the  National  Editorial 
Association. 

President  Peterson  of  the  Inland 
says: 

“My  opinion  is  that  the  American 
Newspaper  Publishers’  Association’s 
convention  last  Wednesday  performed 
a  splendid  service  for  the  newspapers. 
President  Glass  gave  an  impressive 
(Continued  on  Page  38) 


EDITORIAL 

PUBLISHERS,  ACT  AT  ONCE! 

The  time  for  drastic  action  by  the  publishers  of  this  country  has 
arrived.  They  are  face  to  face  with  the  gravest  proposition  that 
has  ever  confronted  them.  Warned  six  months  ago  of  what  was 
inevitably  coming,  they  have  remained  dormant.  Further  delay 
will  be  disastrous. 

At  the  special  meeting  of  the  A.  N.  P.  A.,  called  to  consider  ways 
and  means  by  which  newspapers  may  meet  a  grave  emergency,  some 
vital  and  necessary  policies  were  urged.  First  importance  should  be 
accorded  to  the  resolution  calling  upon  publishers  everywhere  to 
“materially  increase  advertising  and  subscription  rates,  and  at  the  same 
time  limit  the  size  of  their  issues.’’ 

In  his  opening  address.  President  Glass  stated  that  costs  of  publish¬ 
ing  had  increased  100  per  cent  during  the  past  year. 

In  any  other  line  of  business  this  increase  would  have  been  met  by 
a  similar  increase  in  selling  price.  Is  there  any  newspaper  in  America 
which  has,  during  that  period,  raised  its  advertising  rate  100  per  cent? 
Is  there  any  sound  reason  why  all  newspapers  should  not  increase  rates 
because  of  increased  cost? 

Every  publisher  knows,  or  should  know,  his  costs.  He  should 
establish  his  rates  to  cover  cost  increases.  If  an  increase  of  25% 
of  the  rate  is  adequate,  it  should  be  made.  If  the  facts  call  for 
more  drastic  increase,  the  facta  should  govern! 

Editor  &  Publisher  has  shown  through  recent  research  that 
national  advertisers  may  purchase  space,  on  a  5,000-line  contract,  in  the 
daily  newspapers  of  the  United  States  at  an  average  rate  of  one-fifth 
of  a  cent  per  line  per  thousand  circulation.  To  say  that  such  a  rate  is 
ruinously  low  is  to  use  moderate  speech. 

But,  as  a  matter  of  fact,  local  merchants,  using  large  space,  are 
accorded  a  rate  very  materially  lower  than  this.  It  is  a  safe  assertion 
that  the  majority  of  daily  newspapers  are  carrying  the  bulk  of  their 
department  store  advertising  today  at  a  substantial  loss. 

This  (ituation  mutt  be  changed,  gentlemen!  You  are  manu¬ 
facturers.  You  should  not  delude  yourselves  further  with  the 
vague  belief  tbat  you  can  sell  your  product  for  less  than  the  cost 
of  production  and  continue  in  business. 

A  3-cent  daily  and  a  lo-cent  Sunday  newspaper  must  come  as  a 
companion  policy  of  conservation.  At  the  1920  first-quarter  contract 
price  of  the  International,  $4.50  per  hundred  at  the  mill,  the  white  paper 
in  a  30-page  issue  costs,  not  counting  delivery  charges,  two  and  a  half 
cents.  Is  there  any  sound  reason  why  such  a  newspaper  should  be  sold 
for  2  cents?  The  3  and  10  cents  selling  prices  will  abolish  duplicate 
and  waste  circulation — so  far  as  prices  can  do  that — thus  further 
reducing  consumption. 

Why  not  go  directly  to  the  root  of  the  matter?  Rate  it  basic. 
General  policies  of  economy  and  conservation,  elimination  of  waste, 
etc.,  will  not  afford  a  sufficient  remedy.  The  remedy  is  in  immediate 
rate  readjustment — not  to  meet  merely  a  small  part  of  increased 
costs,  but  to  meet  them  fully.  It  may  be  said  that  the  remedy  is 
heroic.  It  is — but  publishers  are  confronted  with  conditions  re¬ 
quiring  nothing  less. 

Until  publishers  do  readjust  their  rates  to  conform  with  increased 
costs  they  will  reap  the  inevitable  results.  “As  ye  sow’’  is  the  un¬ 
changing  law. 

In  the  appointment  of  Committees  of  Conciliation,  to  bring  about 
cooperation  between  competitive  local  publishers,  this  special  convention 
of  the  A,  N.  P,  A.  provided  a  possible  remedy  for  one  of  the  most 
lamentable  features  of  the  whole  situation.  If  these  committees  shall 
accomplish  their  purpose,  the  good  results  will  be  far  reaching,  and  out 
of  the  present  crisis  may  emerge  a  closer  fellowship  of  interests  and 
purposes  among  publishers  everywhere.  Such  an  achievement  would  go 
far  toward  compensating  the  industry  for  the  present  travail  and  peril. 

As  a  rule  committees  accomplish  little  and  often  waste  valuable 
time.  Let  us  hope  that  this  committee  will  be  different.  Power  in 
abundance  to  it! 


New*  Print  Conditions  in  South  Are 
Particularly  Acute  —  President 
Allison  Urges  Concerted  Ac¬ 
tion  to  Limit  Papers 

(by  telkgrapii) 

CHATTANOOGA,  Tenn,,  Nov. 

18.  —.Secretary-Treasurer 
Walter  C.  Johnson  announced 
today  that  an  extraordinary 
convention  of  the  Southern 
Newspaper  Publishers’  Associa¬ 
tion  has  been  called,  to  take 
place  in  the  Tutwiler  Hotel,  Bir¬ 
mingham,  Ala.,  November  24 
and  25,  to  consider  the  news 
print  crisis.  Telegram*  have 
gone  to  all  members  urging  at¬ 
tendance. 

JH.  ALLISON  of  the  Fort  Worth 
^  (Tex.)  Record,  president  of  the 
Southern  Newspaper  Publishers’ 
Association,  telegraphs  to  Editor  & 
Publisher  as  follows: 

“I  heartily  endorse  the  recommenda¬ 
tions  proposed  by  the  special  convention 
of  the  American  Newspaper  Publishers 
Association,  but  would  supplement  its 
resolution  with  a  request  that  the  U.  S. 
Government  prohibit  the  export  of  paper 
and  wood  pulp,  except  into  Canada,  until 
the  needs  of  the  publishers  of  this  coun¬ 
try  are  supplied. 

“The  Government  should  also  pass 
regulations  requiring  the  replacing  of 
forests. 

“With  the  almost  unanimous  approval 
of  the  executive  committee,  I  have  called 
a  special  convention  of  the  Southern 
Newspaper  Publishers  Association,  at 
Birmingham,  Ala.,  November  24-25. 

“A  limitation  should  be  placed  on  the 
size  qf  papers  and  I  hope  that  some 
agreement  can  be  reached  by  Southern 
publishers  in  convention  whereby  there 
will  be  a  concerted  action  to  prevent 
waste  and  reduce  tonnage." 

News  print  conditions  in  the  South 
are  particularly  acute,  as  is  indicated  in 
the  following  extracts  from  the  current 
report  of  Secretary  W.  C.  Johnson  of 
the  S.  N.  P.  A. 

“Immediately  following  the  recent 
meeting  of  the  S.  N.  P.  A.  executive 
committee,  held  in  Nashville,  Marcellus 
Foster,  vice-president  of  the  association, 
left  for  New  York  to  study  the  news 
print  situation.  He  spent  ten  days  in 
New  York  interviewing  manufacturers 
and  jobbers  and  discussing  the  situation 
with  prominent  publishers,  many  of 
whom  were  in  New  York  for  the  same 
purpose.  At  the  request  of  the  secre¬ 
tary,  he  has  written  a  communication 
covering  the  situation,  which  is  hereby 
reproduced : 

"  ‘I  found  the  news  print  situation  in  New 
York  very  deplorable  from  the  publishers’ 
standpoint.  I  called  on  some  ten  brokers  and 

(Continued  on  Page  8) 
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SOUTHWEST  PAPERS  ARE  THREATENED 
WITH  EXTINCTION 


Smaller  Publishers  Who  Must  Rely  on  Jobbers  For 
Supply  of  News  Print  Are  in  Dire 
Need  of  Relief. 


BY  J.  S.  LEWIS. 

(staff  corrf:spondentJ 

Kansas  crrv,  Mo.,  Nov.  is. — Many  of  the  smaller  daily  and 
weekly  papers  of  this  section  of  the  country  face  suspension  of 
publication — and  in  some  instances  bankruptcy — as  a  result  of 
the  serious  news  print  shortage,  which  now  confronts  them. 

A  resume  of  the  situation  has  developed  the  following  conditions: 
Blame  Placed  on  Bigger  Newspapers 


The  smaller  newspapers  are  unable 
to  obtain  any  carload  lots  and  in  many 
instances  those  whose  largest  orders  are 
ton  lots  cannot  get  them  tilled. 

All  jobbers  are  cutting  down  their 
customers’  orders  to  just  enough  to  keep 
the  customer  supplied  for  two,  or  at  the 
outside,  three  weeks. 

Carload  lots  of  flat  news  print,  are 
generally  sold  out,  sometimes  twice  and 
three  times  over,  before  the  car  has 
been  set  to  the  jobber’s  track,  after  its 
arrival  here. 

Jobbers  are  not  taking  on  any  new 
accounts. 

Where  jobbers  arc  members  of  a 
string  of  houses,  as  are  most  of  those 
in  Kansas  City,  when  a  shortage  occurs 
in  one  house  the  others  help  out,  send¬ 
ing  the  news  print  by  express. 

The  jobbers,  to  a  man,  contend  that 
the  cause  of  the  shortage  of  news  print 
for  the  small  dailies  and  weeklies  is  to 
be  placed  entirely  at  the  doors  of  the 
larger  city  dailies. 

See  Relief  Remote 

There  is  no  possible  chance  for  the 
situation  to  be  changed  for  the  better  in 
the  immediate  future,  certainly  none 
before  next  spring;  and  not  then,  unless 
there  is  an  increase  in  production  and 
a  decrease  in  consumption 

The  large  amount  of  nation-wide  ad¬ 
vertising  is  pointed  out  as  the  one  im¬ 
portant  factor  in  the  shortage.  Unless 
the  dailies  can  do  something  to  cut 
down  this  advertising,  there  is  little  pos¬ 
sibility  of  the  condition  being  improved. 

The  jobbers  in  Kansas  City  and  this 
section  of  the  country,  according  to  re¬ 
ports  received  at  the  houses  here,  are 
not  making  any  attempt  to  supply  the 
larger  papers,  but  are  devoting  all  their 
efforts  to  the  little  fellows  who  cannot 
get  their  share  except  from  them. 

The  situation  in  Oklahoma,  Kansas, 
Iowa,  Missouri  and  Nebraska  has  been 
serious  for  some  time.  Recently,  be¬ 
cause  of  the  shortage,  several  newspaper 
owners  faced  the  possibility  of  suspen¬ 
sion  altogether.  Appeals  were  made  to 
the  jobbers  for  help,  but  they  were  un¬ 
able  to  do  more  than  alleviate  the  trou¬ 
ble  for  several  weeks. 

One  prominent  Kansas  daily,  owned 
by  a  former  Congressman,  appealed  to 
the  Western  Newspaper  Union  here. 
After  attempts  to  secure  paper  from  the 
other  W.  N.  U.  houses  in  this  territory, 
an  appeal  was  sent  to  the  purchasing 
agent  at  Omaha.  He  informed  the  Kan¬ 
sas  City  house  that  while  he  was  only 
too  glad  to  give  aid  to  a  customer,  that 
there  was  nothing  that  could  be  done  to 
help  the  situation. 

The  Wesern  Newspaper  Union  here, 
according  to  Charles  M.  Weir,  manager, 
is  able  only  to  keep  a  little  ahead  of 
normal  supply  for  its  own  ready  print 
demands.  It  sells  the  stock  as  fast— if 
not  faster— than  it  is  received.  In  fact, 
the  local  house  has  had  to  help  out  the 
Wichita  and  St.  Louis  houses  on  differ¬ 


ent  occasions,  while  in  turn  it  had  to  be 
helped  out. 

One  jobbing  house,  while  not  desiring 
to  be  quoted,  said  that  one  of  its  cus¬ 
tomers  had  written  it  for  ten  reams, 
and  it  was  necessary  to  go  to  one  of  the 
local  newspapers  and  buy  that  amount 
at  the  commercial  rate  the  paper  charges 
for  scratch  pad  paper,  in  order  tc  fill  the 
order.  This  house  also  said  it  did  not 
have  any  supply  of  fiat  print  on  hand 
an<i  that  it  has  sold  out  its  stock.  One 
carload  ordered,  was  promised  shipped 
October  ts.  It  is  now  promised  “soon.” 
Tliis  car  has  been  sold  out  twice. 

Some  of  the  larger  newspapers  of 
this  section,  notably  the  Kansas  City 
Star  and  the  Tulsa  Democrat,  are  using 
every  effort  to  cut  down  their  week-day 
papers  to  a  fixed  limit,  so  as  to  conserve 
paper.  The  Star  has  announced  32 
pages  as  the  limit  for  week-day  editions, 
and  will  give  only  one  full  page  to  a 
customer  at  one  issue. 

The  Tulsa  Democrat  this  week  an¬ 
nounced  a  14-page  limit,  and  also  that 
all  copy  had  to  be  in  the  paper  in  ad¬ 
vance  of  the  day  of  publication.  The 
Democrat  announced  in  their  editorial 
columns  that  a  car  of  paper,  gone  astray 
between  Kansas  City  and  Tulsa  had 
caused  a  shortage,  that  their  surplus  was 
all  gone,  and  that  the  restrictions  would 
be  kept  indefinitely. 


Wilmington  Star  Sold 

Wii.MiNGTo.v,  N.  C..  Nov.  i8. — The 
Star  has  been  purchased  from  Joseph  E. 
Thompson  by  a  stock  company  composed 
of  Wilmington  citizens  and  Charles  L. 
Fiederson  of  Savannah,  Ga.  Mr.  Thomp¬ 
son,  who  has  been  connected  with  the 
Star  for  more  than  20  years,  has  sold 
his  interests  and  will  retire.  Mr.  Fieder¬ 
son,  who  becomes  editor  and  general 
manager,  has  been  judge  of  the  juve¬ 
nile  court  of  Savannah.  He  has  had 
many  years  experience  in  newspaper 
work. 


Another  News  Print  Mill 
Planned  fcNr  Canada 


Great  Lakes  Pulp  &  Paper  Company 
Will  Erect  $5,000,000  Plant 
at  Port  Arthur 


Montreal,  Que.,  Nov.  20. — Announce¬ 
ment  has  just  been  made  that  the  Great 
Lakes  Pulp  &  Paper  Company  will  build 
a  $5,000,000  plant  at  Port  Arthur,  Ont. 
The  president  is  Lewis  L.  Alsted,  of 
Appleton,  Wis. 

Associated  with  him  are  George  Sea¬ 
man,  of  Chicago,  one  of  the  biggest  pulp 
and  paper  men  in  the  United  States,  and 
James  Whalen,  of  Port  Arthur,  who 
established  the  Port  Arthur  Shipbuilding 


Company  and  the  big  pulp  industries  of 
the  Whalen  Companies  in  British  Co¬ 
lumbia.  The  plant  will  cover  1(X)  acres. 

The  ground  wood  mill  is  to  have  a 
capacity  of  thirty  thousand  tons  per 
year,  the  sulphide  mill  75,000  tons,  and 
the  news  print  mill  35,000  tons.  The 
engineer  in  charge  of  construction  will 
be  Hardy  Ferguson  of  New  York. 

A  contract  has  been  signed  with  the 
Ontario  Hydro-Electric  Power  Commis¬ 
sion  for  the  use  of  a  minimum  of  12,0(X) 
horsepower.  The  commission  is  now 
developing  Nipigon  to  supply  this  power, 
the  development  having  been  undertaken 
with  this  industry  particularly  in  view. 


S.  N.  P.  A.  FAVORS  25% 
AD  RATE  INCREASE 

A.  A.  A.  A.  Assure*  Newspapers  of 

Co-operation  In  Saving  Paper 
— Publishers  to  Spend  $10,000 
Advertising  South 

(Uy  Telegraph) 

New  Orleans,  La.,  Nov.  15. — Out  of 
conference  of  the  advertising  committee 
of  the  Southern  Newspaper  Publishers’ 
.‘Vssociation  and  representatives  of  the 
Southern  Council  of  the  American  As¬ 
sociation  of  Advertising  Agencies,  here 
yesterday  and  today,  came  two  measures 
that  will  affect  vitally  the  whole  adver¬ 
tising  and  business  community  of  the 
United  States  and  especially  of  the  south. 

A  resolution  urging  an  increase  of  25 
jicr  cent  in  advertising  rates,  unanimous¬ 
ly  adopted  by  the  Southern  Newspaper 
Publishers’  Association,  reads  as  fol¬ 
lows: 

“In  view  of  the  present  critical  paper 
famine  and  auction  market,  and  the 
further  fact  that  the  paper  manufactur¬ 
ers  will  not  establish  a  price  basis  for 
next  year  nor  give  any  assurance  of  an 
increased  paper  supply,  publishers  every¬ 
where  are  urged  to  immediately  increase 
their  advertising  rates,  both  local  and 
foreign,  at  least  25  per  cent,  and  the 
advertisers  and  advertising  agencies  of 
America  are  urged  to  give  the  publishers 
of  newspapers  optional  days  for  the  in¬ 
sertion  of  their  copy  in  order  that  the 
existing  print  paper  emergency  may  be 
met  to  best  advantage  of  both  the  pub¬ 
lishers  and  their  customers.” 

Thomas  E.  Basham  of  Louisville, 
president  of  thd  Southern  Council  of  the 
American  Advertising  Agencies  Associa¬ 
tion,  attended  the  session  and  assured 
the  fullest  co-operation  of  the  A.  A. 
A.  A.,  which  will  work  as  a  unit  in  pre¬ 
paring  copy  for  the  $10,000  advertising 
campaign  of  the  S.  N.  P.  A.  to  promote 
the  south. 

A  booklet  is  to  be  issued  by  the  S.  N. 
P.  A.  to  supplement  this  advertising 
campaign,  and  to  give  exact  data  on  the 
various  sections  of  the  south,  state  by 
state. 

The  advertising  committee  of  the  S. 
N.  P.  A.  is  to  spend  $1,(XX)  a  month  for 
the  next  ten  months  in  this  camoaign  to 
tell  the  nation  about  the  south's  buying 
powers,  said  Arthur  G.  Newmyer,  chair¬ 
man  of  the  committee  and  associate  pub¬ 
lisher  of  the  New  Orleans  Item. 


“Dick”  Little  Is  Wounded 

CiiicAco,  Nov.  16. — Richard  Henry 
Little,  veteran  war  correspondent  for 
the  Chicago  Tribune,  who  was  seriously 
wounded  while  advancing  with  the 
White  army  on  Petrograd  a  fortnight 
ago,  is  reported  in  a  hospital  near  Nat- 
china,  with  his  left  leg  broken  and  se¬ 
vere  head  wounds.  The  Tribune  in¬ 
formant  cables  that  Little  would  be  re¬ 
moved  to  Narva  and  Reval  as  soon  as 
his  condition  permits. 


CANADA  ADVERTISERS 
MEET  TODAY 

Annual  Convention  of  A.  C.  A.  Takes 
Place  in  Toronto^Premier  of 
Ontario  and  Other  Notable* 

On  Speakers’  Program 

Toronto,  Ont.,  Nov.  18.— The  Asso¬ 
ciation  of  Canadian  Advertisers,  Inc., 
will  hold  its  sixth  annual  meeting  and 
dinner  in  the  King  Edward  Hotel,  Tor¬ 
onto,  Thursday  and  Friday  evening. 

At  the  dinner,  on  the  evening  of  the 
20th,  the  following  have  been  invited 
to  speak :  Hon.  E.  C.  Drury,  Premier  of 
Ontario;  Lloyd  Harris,  chairman  Cana¬ 
dian  Trade  Commission;  Tom  Moore, 
chairman  of  the  Labor  Party;  Secretary 
MacDonald  of  the  Canadian  Manufac¬ 
turers’  Association. 

The  officers  of  the  Association  of 
Canadian  Advertisers  are : 

President,  W.  M.  Mackay,  Lever 
Brothers,  Ltd.,  Toronto ;  vice-president, 
W.  C.  Betts,  S.  Davis  &  Sons,  Ltd.,  Mon¬ 
treal  ;  J.  R.  Kirkpatrick,  E.  W.  Gillett 
Company,  Ltd.;  secretary,  Florence  E. 
Clotworthy,  Kent  Building,  Toronto. 

Directors,  B.  H.  Bramble,  Canadian 
Chewing  Gum  Company,  Ltd.,  Toronto; 
E.  M.  Emery,  Lake  of  the  Woods  Mill¬ 
ing  Company,  Montreal;  G.  F.  Morrow, 
Atlantic  Sugar  Refineries,  Ltd.,  Mon¬ 
treal;  L.  R.  Greene,  Tucketts,  Ltd., 
Hamilton;  D.  George  Clark,  McClary 
Manufacturing  Companj%  London;  W. 
T.  Gregory,  Cowan  Company,  Ltd.,  Tor¬ 
onto.  - - - 

COWLES  ACQUITTED 


Absolved  of  Libel  Charges  Brought 
by  Judge  Salinger 

Des  Moines,  Ia.,  Nov.  16. — Gardner 
Cowles,  publisher  of  the  Register  and 
Tribune,  has  been  absolved  from  all 
damages  to  Supreme  Judge  B.  I.  Salin¬ 
ger  by  verdict  of  a  jury.  Justice  Salin 
ger  had  sued  Mr.  Cowles  for  $10,000 
libel  on  an  editorial  printed  in  1916  in 
the  Register.  The  article  asked  if  Sen¬ 
ator  A.  C.  Savage  had  been  placed  on 
the  Rock  Island  railroad  payroll  in  the 
usual  manner  or  if  the  influence  of 
Judge  Salinger  had  been  used  for  his 
friend,  while  important  litigation  of  the 
railroad  was  pending  in  the  supreme 
court. 

Justice  Salinger  on  the  witness  stand 
admitted  that  he  assisted  Former  Sena¬ 
tor  Savage  to  get  a  position  with  the 
Rock  Island,  but  insisted  that  he  was 
acting  only  for  a  friend  who  was  in 
financial  trouble  and  had  no  way  placed 
himself  under  obligation  to  the  railroad. 


PRICES  UP  IN  NEW  ORLEANS 


Newspapers  Now  20  Cents  Weekly 
and  3  Cents  Daily 

(By  Telegraph) 

New  Ori.eans,  La.,  Nov.  17.— The 
newspapers  of  this  city  today  advanced 
carrier  and  subscription  rates  from  IS 
to  20  cents  a  week,  delivered,  and  street 
sales  price  for  evening  papers  from  2 
to  3  cents  a  copy.  The  publishers  say 
the  change  is  “due  to  the  continuously 
increasing  cost  of  production  and  to 
properly  compensate  carriers  and  other 
distributors  for  their  work.” 


Harrison  For  Governor? 

Danville,  III.,  Nov.  18— John  H 
Harrison,  editor  and  publisher  of  the 
Commercial-News,  is  persistently  being 
mentioned  throughout  the  state  as  a 
possible  Republican  candidate  for  gov¬ 
ernor  to  succeed  Frank  O.  Lowden,  who 
is  the  choice  of  many  Middle-West 
states  for  the  next  Republican  nominee 
for  president. 
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CANADA’S  NEWSPAPER  CONVENTIONS  READY 

FOR  OPENING  IN  TORONTO 


Meetings  of  Press  Association  and  Canadian  Press  Limited  Attracting  Publishers  from  All 
Parts  of  Dominion — C.  P.  A.  May  Be  Reorganized,  Dailies  Having 
Body  of  Their  Own  Like  the  A.  N.  P.  A. 


BY  W.  A.  CRAICK 

(staff  correspondent) 


Toronto,  nov.  i8.— in  spite  of 

repeated  delays  which  have  post¬ 
poned  the  holding  of  the  1919  con¬ 
vention  of  the  Canadian  Press  Asso¬ 
ciation  from  June  5  to  November  27, 
there  is  every  indication  that  a  large 
number  of  members  will  be  present 
at  the  meeting  here  next  week. 

Western  Canada  will  be  particularly 
well  represented,  which  is  a  sure  sign 
that  the  attendance  from  other  parts 
of  the  Dominion  will  be  satisfactory. 

Prior  to  the  holding  of  the  C.  P.  A. 
meeting,  Canadian  Press  Limited,  the 
national  news-gathering  and  distrib¬ 
uting  organization,  will  hold  its  an¬ 
nual  convention,  thus  doubly  insuring 
a  good  turn-out  of  daily  newspaper 
publishers  for  the  occasion. 

Future  Uncertain 

As  in  June,  so  in  November,  the 
burning  question  will  be  the  future  of 
the  association.  The  amendment  to 
the  by-laws  proposed  by  M.  R.  Jen¬ 
nings,  Edmonton  Journal,  still  stands 
on  the  order  sheet  and  will  undoubt¬ 
edly  prove  the  storm  centre  of  this 
year’s  meeting. 

Mr.  Jennings  proposes  “That  the 
association  be  dissolved  and  its  char¬ 
ter  surrendered,  or  that  the  present 
by-laws  be  repealed  and  ne.w  by-laws 
be  enacted  to  provide  for  its  contin¬ 
uance  as  a  general  association  with 
nominal  membership  fees  and  with¬ 
out  paid  officers  or  staff.’’ 

The  aim  of  this  amendment  is  to 
enable  members  of  the  daily  section 
to  form  an  association  of  their  own 
and  it  is  understood  that  Mr.  Jen¬ 
nings  and  his  supporters  have  already 
prepared  a  tentative  basis  of  organi¬ 
zation,  which  would  be  put  into  effect 
should  the  change  go  through. 

Dailies  May  Separate 
It  is  difficult,  in  advance  of  the 
meeting,  to  know  just  what  the  sen¬ 
timent  throughout  the  membership 
really  is  on  this  important  question. 
There  is  undoubtedly  a  strong  feeling 
on  the  part  of  the  larger  city  dailies 
that  they  should  have  an  association 
of  their  own,  either  entirely  indepen¬ 
dent  or  affiliated  with  other  newspa¬ 
per  organizations. 

On  the  other  hand  the  smaller  city 
dailies  fee!  that  perhaps  they  have 
more  in  common  with  the  larger  coun¬ 
try  weeklies  than  with  the  metropoli¬ 
tan  press. 

In  the  ranks  of  the  weeklies  there 
has  for  some  time  been  dissatisfaction 
with  the  extent  of  the  services  ren¬ 
dered  them  by  the  C.  P.  A.  office  in 
comparison  with  those  rendered  the 
dailies.  With  these  dissensions,  it 
would  not  be  surprising  if  some  radi¬ 
cal  changes  were  not  made,  though  it 
is  the  general  belief  that  no  complete 
dissolution  of  the  C.  P.  A.  will  result. 

Caucuses  of  both  daily  and  weekly 
members  have  been  called  for  Wednes¬ 
day  next.  The  dailies  will  meet  at  4 
P.  M.  and  consider  the  line  of  policy 
to  be  pursued.  The  weeklies,  or  at  least 
those  comprised  in  the  Ontario  Selected 


Town  Weekly  List,  propose  to  hold  a 
dinner  and  afterwards  discuss  the  situ¬ 
ation. 

Both  M.  R.  Jennings  of  Edmonton 
and  J.  H.  Woods,  Calgary  Herald,  who 
are  sponsors  of  the  new  movement,  are 
coming  cast  this  week  to  lay  out  the 
plan  of  campaign.  Evidently  a  merry 
scrap  is  promised,  though  much  is  going 
to  depend  on  what  develops  in  an  ora¬ 
torical  way  at  the  general  meeting. 

The  program  differs  very  little  from 
that  prepared  for  the  June  meeting.  Ses¬ 
sions  will  take  place  in  the  King  Edward 
Hotel  and  entertainment  features  have 
been  entirely  suppressed.  The  session 
on  Thursday  merrning  will  be  taken  up 
with  the  presentation  of  reports  and 
meetings  of  the  three  sections  of  the 
Association  for  the  consideration  of  the 
Jennings  amendment.  At  2  P.  M.  the 
amendment  will  be  brought  up  before 
the  Association  as  a  whole  and  the 
afternoon  devoted  to  its  disposition. 

In  the  evening  the  usual  editorial  con¬ 
ference  takes  place,  the  chief '  speaker 
being  Arthur  Elliot  Sproul,  editor  of 
the  Canadian  section  of  the  New  A  ork 
Sun. 


Addresses  will  also  be  given  by  J.  W. 
Dafoe,  editor  Winnipeg  Free  Press,  and 
F.  M.  Chapman,  editor  of  the  Farmers’ 
Magazine,  and  illuminated  addresses  will 
be  presented  to  two  former  presidents, 
J.  F.  Mackay,  late  of  the  Toronto  Globe, 
and  W.  E.  Smallfield,  Renfrew  Mercury, 
botli  of  whom  will  be  made  life  mem¬ 
bers  of  the  association. 

On  Friday  morning,  sectional  meetings 
will  be  resumed,  while  on  Friday  after¬ 
noon  the  general  association  will  be  re¬ 
convened  to  hear  reports,  elect  officers 
and  take  action  on  such  matters  as  may 
be  brought  before  it. 

Following  the  policy  adopted  last  year, 
there  will  again  be  a  series  of  confer¬ 
ences  between  the  three  sections, — daily, 
weekly  and  trade  and  class, — and  repre¬ 
sentatives  of  the  Canadian  .Association 
of  .Advertising  Agencies. 

These  are  expected  to  be  helpful  in 
removing  various  causes  of  friction 
which  have  risen  during  the  year.  .Ad¬ 
vertising  matters  naturally  bulk  largely 
with  the  daily  section,  and  on  the  pro¬ 
gram  of  the  section  appear  items  dealing 
with  the  promotion  of  daily  newspaper 
advertising,  the  equalizing  of  agency 


commissions  and  the  standardization  of 
practice  relative  to  bank  advertising. 

The  daily  section  will  also  have  before 
it  for  consideration  the  report  of  the 
Special  News  Print  Paper  Committee, 
which  will  be  presented  by  its  chairman, 
P.  D.  Ross,  Ottawa  Journal. 

On  the  daily  section  agenda  are  topics 
for  discussion  relating  to  labor,  cost  find¬ 
ing  and  other  matters  of  special  inter¬ 
est  to  publishers  of  daily  papers,  though 
it  is  hardly  likely  that  many  of  these 
will  be  reached. 

Plan  to  Raise  Fee* 

An  important  amendment  to  the  by¬ 
laws  has  been  proposed  by  the  board 
of  directors  which,  if  adopted,  will  have 
the  effect  of  raising  membership  fees 
substantially.  For  dailies  of  circulation 
of  60,000,  the  fee  will  be  raised  from 
$150  to  $180  per  annum;  for  circulations 
from  45,000  to  60,000  from  $120  to  $150; 
for  circulations  from  30,000  to  45,000 
from  $100  to  $132;  for  circulations  from 
20,000  to  30,000  from  $90  to  $120,  etc. 
Under  existing  rates  the  association  de¬ 
rives  an  income  of  $6,643  from  its  daily 
membership,  or  49.66%  of  the  total  in¬ 
come. 

The  reports  of  officers  and  committees, 
as  printed  in  advance  of  the  June  meet¬ 
ing,  will  be  presented  to  the  November 
meeting,  such  supplementary  informa¬ 
tion  as  has  since  developed  being  deliv¬ 
ered  verbally.  This  will  not  amount  to 
much  and  will  probably  affect  only  the 
work  of  the  advertising  committee  to 
any  extent. 

The  labor  committee  reports  on  the 
result  of  efforts  made  during  the  year 
to  secure  arbitration  agreements  with 
the  several  unions  in  the  publishing 
trade.  These  efforts  did  not  meet  with 
much  success,  the  International  Typo¬ 
graphical  Union  in  particular  being  un¬ 
favorable  to  the  idea  pf  s^arate  agree¬ 
ments  covering  Canadian  daily  news¬ 
papers. 

Favor*  A.  N.  P.  A.  Member*hip 

In  view  of  this  the  labor  committee 
recommends  that  such  dailies  as  desire 
the  protection  of  arbitration  agreements 
should  become  members  of  the  A.  N. 
P.  A.  In  this  connection  the  directors 
of  the  A.  N.  P.  A.  have  expressed  a  will¬ 
ingness  to  have  a  Canadian  member 
associated  with  their  special  standing 
committee  for  service  in  Canadian  cases. 

The  advertising  committee  presents  a 
bulky  report,  which  covers  much  ground. 
It  shows  that  there  are  now  20  advertis¬ 
ing  agencies  recognized  by  the  associa¬ 
tion  and  that  the  number  of  members 
who  have  signed  the  undertaking  agree¬ 
ing  not  to  allow  commissions  to  unrec¬ 
ognized  agents  is  steadily  increasing. 

A  number  of  changes  in  minimum  re¬ 
quirements  to  secure  recognition  are 
recommended,  among  them  being  one 
stipulating  that  the  applicant  must  have 
at  least  three  general  accounts  (exclu¬ 
sive  of  real  estate  and  other  accounts  of  a 
speculative  character),  two  of  which 
shall  be  running  in  six  or  more  Cana¬ 
dian  cities  or  towns  and  each  of  whidi 
{Continued  on  Page  32) 
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{Continued  front  Page  5) 


paper  maiiufacturerii.  I  found  lliat  publishers 
were  wiring  in  distress  calls  for  paper  from 
every  part  of  the  United  States.  Many  of 
them  did  not  ask  the  price,  but  simply  said: 
•Send  us  what  you  can  get  and  we  will  pay 


me  uiii.  , 

“•When  1  was  in  New  \ork  paper  was 
bought  by  a  few  publishers  at  prices  that 
ranged  as  high  as  7  to  7]^  cents  £.  o.  b.  mill. 

“  'New  York  publishers  have  bought  paper 
from  the  Pacific  coast,  and  arc  getting  it  from 
every  source  that  will  supply  them.  1  hey  are 
nearly  all  running  ahead  of  their  contracts  and 
very  few  arc  making  any  real  effort  to  curtail. 
They  seem  to  be  taking  all  the  business  they 


can  gci.  -  , 

“  ‘1  talked  with  the  sales  department  of  the 
International  Paper  Company  and  found  them 
all  at  sea  in  regard  to  the  future.  They  were 
bending  all  their  energies  to  supply  p^er 
under  contract,  an<}  while  I  was  in  their  office 
1  heard  them  phoning  various  brokers  repre¬ 
senting  outside  mills  trying  to  get  extra  ton¬ 
nage  for  a  few  customers  who  had  wired  urgent 
calls  for  additional  cars. 

“  ‘I  talked  with  representatives  of  both 
American  and  Canadian  mills,  and  every  man 
1  visited  reported  his  entire  tonnage  sold  out 
and  a  demand  for  hundreds  of  tons  that  could 
not  be  supplied. 

Brokers’  Position  ' 


“  ‘The  majority  of  the  brokers  seemed  to 
regret  the  situation  and  were  not  encouraging 
any  publishers  to  .buy  paper  at  prices  now  ex- 
isting.  .  ,  . 

“  ‘As  far  as  the  Houston  Chronicle  ts  con¬ 
cerned,  I  refused  to  put  in  a  bid,  as  I  de¬ 
termined  that  it  would  be  far  better  from  a 
financial  standpoint  and  certainly  from  the 
standpoint  of  conserving,  to  cut  down  the 
size  of  our  paper.  1  know  we  can  make  a 
good  profit  on  an  average  10  pages  of  8-column 
size  daily,  and  60  pages  on  Sunday.  If  I  took 
all  the  business  offered  us  we  would  need  an 
average  of  20  pages  daily  and  probably  80  on 
Sunday.  Taking  all  the  business,  however, 
would  mean  merely  piling  up  excess  profits 
and  using  far  more  paper  than  we  would  under 
ordinary  conditions. 

“  ‘If  something  could  be  done  to  get  every 
publisher  in  the  country  who  is  doing  a  profit¬ 
able  business  to  cut  down  the  size  of  the 
paper  and  not  try  to  make  excess  profits,  the 
problems  would  be  solved  for  other  publishers 
who  may  not  be  so  fortunate  from  the  profit- 
making  standpoint. 

“  ‘In  my  oninion,  the  attitude  of  some  of  the 
Eastern  publishers  in  printing  36  to  40  pages 
daily  and  100  to  150  pages  on  Sunday  is  nearly 
criminal  at  this  time.  They  are  making  a  run¬ 
away  market  on  paper  and  make  it  difficult 
for  every  publisher  to  secure  a  paper  contract 
for  the  coming  year,  and  probably  force  some 
to  face  famine  conditions,  and  a  few  to  go 
out  of  business. 

“  ‘From  my  talks  with  the  paper  manufac¬ 
turers  I  concluded  that  contracts  for  the  com¬ 
ing  year  will  be  somewhere  between  4  and  454 
cents,  unless  the  present,  abnormal  demand 
should  continue.  Manufacturers  admitted  to 
me  that  they  could  turn  out  paper  on  a  profit¬ 
able  basis  at  a  price  around  the  figures  I  have 
named,  unless  labor  conditions  and  other  fac¬ 
tors  in  the  manufacturing  of  the  product 
should  materially  change  in  the  meantime. 


Holding  Down  Is  Remedy 

“  ‘The  only  advice  I  have  to  offer,  therefore, 
is  for  every  publisher  to  refrain  from  buying 
at  present  open  market  prices  that  is  being 
charged  for  excess  tonnage.  If  every  pub¬ 
lisher  will  simply  hold  his  paper  down  to 
what  he  has  under  contract  and  keep  out  of 
the  market,  conditions  will  improve. 

“  ‘If  every  publisher  takes  all  the  advertis¬ 
ing  be  can  get,  prints  all  the  news  and  all 
the  features  of  the  country,  then  we  will  all 
face  the  most  acute  shortage  we  have  ever 
known  around  about  the  first  of  the  year,  with 
prices  extremely  uncertain.’ 

“The  acute  news  print  situation  has 
brought  suggestions  from  several 
sources  that  Southern  publishers  get 
together  and  organize  a  paper  mill. 
There  are  several  factors  to  be  consid¬ 
ered  in  an  undertaking  of  this  kind.  It 
would  require  from  12  to  18  months  to 
get  a  mill  started. 

“The  matter  is,  however,  being  given 
careful  consideration  and  will  be  dis¬ 
cussed  at  the  proper  time.  Some  pub¬ 
lishers  seem  to  think  a  news  print  mill 
can  be  successfully  operated  in  the 
South.  Others  seem  to  feel  that  the  mill 
will  have  to  be  erected  at  some  point 
nearest  the  source  of  supply.  At  the 
present  time,  however,  the  acute  news 
print  situation  will  have  to  be  worked 
out.  and  the  matter  of  a  paper  mill  taken 
up  later  on. 

“The  Chattanooga  News  comments  on 
the  situation  as  follows: 


•*  ‘The  newspaper  business  is  facing  the  grav¬ 
est  crisis  in  the  supply  of  print  paper  that 
has  ever  occurred.  The  shortage  during  the 
war  period  is  nothing  to  that  which  is  now 
existing.  While  the  production  of  paper  in 


the  L'nitcd  States  and  Canada  has  increased 
very  little  in  the  past  two  years,  the  consump¬ 
tion  has  grown  enorinously.  No  one  is  able 
to  predict  what  the  price  will  be,  or  whether 
any  neuspaper  will  get  an  adequate  supply  of 
paper.  '1  he  volume  of  advertising  being  car¬ 
ried  by  the  newspapers  of  the  country  is  un¬ 
precedented.  The  campaigns  of  national  ad¬ 
vertising  which  were  put  on  by  many  concerns 
with  an  idea  solely  of  creating  good  will,  and 
with  little  expectation  of  profitable  returns, 
have  been  so  successful  that  they  have  been 
increased. 

“  ‘Despite  an  almost  universal  increase  in 
advertising  rates  the  patronage  has  continued 
to  grow.  Many  newspapers  have  been  com¬ 
pelled  to  put  a  limit  on  their  size.  The  Wash¬ 
ington  Star  now  limits  its  edition  to  32  pages, 
and  daily  leaves  out  many  columns  of  adver¬ 
tising.  But  several  of  the  New  York  newspa¬ 
pers  arc  running  over  this  number  of  pages. 

“  ‘The  Detroit  News  prints  from  36  to  40 
pages,  and  of  this  85  per  cent  is  advertising. 

“  ‘Giving  as  its  reason  that  regulation  by  the 
Government  has  inade  it  impossible  for  it  to 
earn  a  profit,  the  International  Paper  Com¬ 
pany,  which  makes  40  per  cent  of  the  news 
print  used  by  American  papers,  recently  cut 
off  arbitrarily  over  a  dozen  Southern  news¬ 
papers  and  many  others  over  the  United  States. 

“  ‘It  has  announced  that  30,000  tons  of  paper 
formerly  manufactured  as  news  print  would 
be  changed  to  kraft  and  wrapping  paper.  There 
is  a  much  better  profit  in  these  lines. 

“  ‘This  step  on  the  part  of  the  International 
created  consternation  in  the  newspaper  pro¬ 
fession.  Many  publi.sbers  sought  in  vain  else¬ 
where  to  supply  their  needs. 

Without  1920  Contract 

“  ‘Other  manufacturers  have  pursued  a  sim¬ 
ilar  policy.  One  of  the  largest  newspapers  in 
the  South  has  been  unable  to  contract  for  its 
1920  supply. 

“  ‘As  representations  were  made  to  the  In¬ 
ternational  by  a  committee  of  Southern  pub¬ 
lishers,  it  has  agreed  that  instead  of  cutting 
off  .some  newspapers  arbitrarily,  it  will  prorate 
its  supply  to  all  former  customers.  But  this 
will  necessitate  all  these  newspapers  reducing 
their  size. 

“  ‘Newspapers  are  also  finding  the  interest 
in  the  public  constantly  increasing  and  many 
of  them  have  recovered  the  circulation  which 
they  lost  soon  after  the  war,  when  sales  and 
camp  circulations  were  considerably  reduced. 

“  ‘The  problem  for  the  American  press  is 
one  of  conservation.  No  doubt  the  advertis¬ 
ing  rates  will  be  adjusted  more  nearly  like 
those  in  England,  where  for  several  years  they 
have  been  much  higher  than  in  this  country. 
The  contents  of  the  news  columns  will  be 
studied  to  decide  on  what  kind  of  news  and 
features  can  be  omitted  without  lessening  the 
interest  on  the  part  of  toe  readers.’ 

“Customers  of  the  Great  Northern 
Paper  Company  are  being  called  upon 
by  representatives  of  the  sales  depart¬ 
ment,  who  are  presenting  the  proposition 
of  this  company  for  1920.  J.  M.  Mar¬ 
shall  has  been  calling  on  Southern  cus¬ 
tomers. 

“The  company  offers  to  contract  for 
1920  on  a  basis  of  4  cents  f.  6.  b.  mill. 
It  has  advised,  however,  that  for  the 
time  being,  at  least,  it  is  unable  to  con¬ 
tract  with  any  customer  for  a  tonnage 
over  and  above  that  contracted  for  in 
1919. 

Great  Northern’*  Offer 

“There  are  no  strings  tied  to  the  prop¬ 
osition  and  the  secretary  is  in  receipt  of 
advice  from  a  number  of  members  stat¬ 
ing  that  they  are  accepting  the  Great 
Northern’s  proposition. 

“The  only  regret  that  the  company  has 
is  the  fact  that  it  cannot  secure  an  addi¬ 
tional  tonnage.  It  appears  that  every 
customer  has  desired  to  sgeure  an  addi¬ 
tional  supply  for  1920.  The  Great  North¬ 
ern  customers  appear  to  be  pretty  well 
satisfied  with  the  price. 

“With  one  exception,  all  Southern  cus¬ 
tomers  of  the  Great  Northern  have  been 
paying  $.1.50.  The  other  was  on  a  cost 
basis  and  practically  every  Southern 
publisher  preferred  to  contract  at  a  stip¬ 
ulated  price  rather  than  on  a  basis  which 
made  the  price  a  figure  to  be  determined 
upon  production  cost.  It  is  understood 
that  the  production  cost  when  finally 
determined  will  make  the  price  some¬ 
thing  in  excess  of  $3.50.  The  publishers 
who  have  accepted  the  flat  price,  there¬ 
fore,  secure  an  advantage  over  the  pub¬ 
lishers  that  preferred  to  take  chances 
as  to  what  the  price  would  be. 


“Pessimists  never  did  predict  the  bad 
situation  that  now  confronts  publishers 
in  the  print  paper  supply.  The  past  six 
weeks  has  been  worse  than  two  years 
ago  in  the  print  paper  market  and  at 
present  there  is  not  a  ray  of  hope  that 
conditions  will  be  any  better. 

"We  found  in  northern  Iowa  six 
weeks  ago  that  small-town  publishers 
were  getting  dribs  of  four  and  five 
bundles  where  they  had  ordered  tons  of 
paper,  and  paying  express  on  that  each 
week.  The  jobbing  houses  professed  to 
be  unable  to  supply  any  more — and  they 
were  honest  in  that.  It  seems  that  pa¬ 
per  mills  have  been  overrun  with  orders 
from  abroad  and  at  home.  Big  papers 
have  used  far  more  than  their  contract 
supplies  and  have  ridden  on  the  market 
for  the  surplus  they  needed  like  the 
rest  of  us.  It  has  been  grab  and  take 
print  paper  wherever  it  could  be  found 
till  the  paper  salesmen  simply  travel 
around  to  explain  why  their  houses  can¬ 
not  fill  all  demands — and  quote  a  raise 
in  prices  each  time  they  come. 

8  Cent*  for  Sheet  Print 

“It  is  stated  that  advertising  all  over 
the  country  is  30  per  cent  more  than  a 
year  ago,  and  that  the  city  dailies  have 
been  unable  to  cut  down  at  all,  but  have 
quite  generally  been  compelled  to  use 
far  more  print  paper  than  ever  before. 
The  export  supply  has  been  kept  up  to 
some  extent,  especially  from  Canada, 
and  any  prices  asked  abroad  are  ac¬ 
cepted  at  once. 

“H.  C.  Hotaling,  national  field  secre¬ 
tary  for  the  National  Editorial  Associa¬ 
tion,  has  been  looking  the  proposition 
up  for  the  writer,  and  finds  that  seven 
and  as  high  as  eight  cents  is  asked  now 
for  sheet  print.  He  says  some  predict 
that  it  will  go  higher  than  that.  How¬ 
ever,  a  new  mill  or  two  will  soon  be 
added  to  the  makers  of  print,  and  pos¬ 
sibly  some  relief  will  come  through 
them. 

“It  has  been  suggested  that  Iowa  and 
Minnesota  papers  can  combine  and  con¬ 
tract  for  their  own  supply  of  print  if 
the  jobbers  cannot  supply  them.  That 
is  the  only  recourse,  possibly,  and  it  will 
be  studied  from  that  angle.  Yet  we 
have  information  that  a  mill  recently 
turned  down  an  order  by  one  big  job¬ 
bing  house  for  500  tons  of  roll  print  at 
the  highest  price  ever  offered  for  it. 

“Whatever  the  cause,  the  newspapers 
are  up  against  <it  hard.  Dailies  and 
weeklies  are  running  so  close  to  shore 
that  they  are  in  danger  of  stopping,  and 
there  seems  no  power  but  national 
calamity  that  will  curtail  the  use  and 
demand  for  this  essential  product  of 
prosperity." 

Conciliation  Conamittee 

The  S.  N.  P.  A.  committee  on  con¬ 
servation  and  conciliation  has  been  ap¬ 
pointed,  as  follows: 

Buford  Goodwin,  Atlanta  Georgian, 
chairman;  Colonel  Luke  Lea,  Nashville 
Tennesseean;  Marcellus  E.  Foster, 
Houston  Chronicle ;  Victor  Hanson, 
Birmingham  News ;  W.  A.  Elliott,  Jack- 
.sonville  Times-Union. 

Other  activities  of  the  Southern  asso¬ 
ciation  in  saving  paper  include  co-opera¬ 
tion  by  the  Postage  and  News  Print 
Committees  with  the  similar  committees 
of  the  A.  N.  P.  A.  and  the  Inland  Daily 
Press  Association,  and  a  general  request 
by  the  executive  committee  for  the  sub¬ 
mission  of  ideas  by  members  by  which 
paper  can  be  conserved. 

One  suggestion  which  the  request 
evoked  is  the  use  of  four  and  five-col¬ 
umn  strips  for  features  instead  of  the 
six  and  seven-column  plates  now  in  use. 
It  is  pointed  out  that  by  arrangement 
with  the  syndicates  issuing  the  strips  the 
mechanical  work  can  be  carefully  done 


so  that  the  lettering  will  be  just  as  legi¬ 
ble  in  the  smaller  strip  as  it  now  is  in  the 
larger. 


1.  T.  U.  CHIEFS  COMING 
TO  NEW  YORK 


President  Scott  See*  Early  Settlement 
of  “Vacation*,"  But  “Big  Six" 
Again  Reject*  Offer  of 
Arbitration. 


(by  telegkaph) 

Indianapolis,  Ind.,  Nov.  i8. — The  ar¬ 
bitration  board  of  the  International 
Typographical  Union  met  here  today  to 
dispose  of  several  minor  controversies 
with  publishers.  The  executive  board 
did  not  meet.  The  arbitration  board 
has  nothing  to  do  with  affairs  of  “Big 
Six,”  the  New  York  Union,  according 
to  President  Marsden  G.  Scott,  only 
the  executive  board  having  jurisdiction 
over  that  matter. 

Mr.  Scott  said  that  after  the  meeting 
of  the  arbitration  board,  three  members 
of  the  executive  board  will  go  to  New 
York  and  endeavor  to  settle  the  trouble. 

They  will  leave  for  New  York  on 
November  20,  he  said,  and  also  ex¬ 
pressed  the  belief  the  entire  trouble 
will  be  straightened  out  soon. 


Meanwhile  “Big  Six”  staged  its  week¬ 
ly  repudiation  of  the  employing  print¬ 
ers’  offer  to  arbitrate  all  differences  at 
a  stormy  meeting  on  Sunday,  at  which 
it  was  also  voted  that  book  and  job 
printers  should  not  return  from  the 
“vacations”  which  they  have  been  tak¬ 
ing  in  sympathy  with  the  pressmen  and 
feeders. 


W.  B.  SULLIVAN  ILL,  RETIRES 


Curti*  B.  John*on,  Hi*  Partner,  Now 
Head*  Charlotte  Ob*erver 

Charlotte,  Nov.  18.— Walter  B.  Sulli¬ 
van,  for  several  years  president  and 
general  manager  of  the  Observer,  has 
been  compelled  by  ill  health  to  retire 
from  active  service.  Curtis  B.  John¬ 
son,  who  with  Mr.  Sullivan  owns  the 
Observer,  has  been  elected  president. 
Col.  Wade  Harris  continues  as  editor, 
A.  W.  Burch,  business  manager,  J.  A. 
Parnham,  managing  editor,  Knox  W. 
Henry,  treasurer,  and  J.  C.  Patton,  edi¬ 
tor  and  manager  of  the  Rotogravure 
section.  There  will  be  no  change  in 
the  policy  of  the  paper.  Mr.  Sullivan 
has  not  released  his  holdings,  and  his 
retirement  is  to  carry  out  the  advice  of 
his  medical  advisers  who  insisted  on 
“an  indefinite  period  of  rest." 


New  Yorker*  Di*cu**  Paper 

Evidences  that  the  recommendations 
of  the  A.  N.  P.  A.  convention  had  al¬ 
ready  begun  to  do  their  work  was  found 
in  this  week’s  session  of  the  Publishers 
Association  of  New  York  City  in  the 
Hardware  Club  on  Wednesday.  A  lively 
interest  in  paper  conservation  was  mani¬ 
fested  by  all  members  and,  while  no 
definite  action  was  taken  at  this  time 
the  publishers  individually  stated  that 
they  intended  to  do  everything  possible 
to  reduce  consumption  of  news  print 
paper  in  their  plants. 


Sutphin  Join*  Evening  Sun 

Edwin  A.  Sutphin  has  resigned  from 
the  national  advertising  staff  of  the 
New  York  Tribune  and  on  December  i 
will  become  manager  of  the  New  York 
Evening  Sun’s  national  advertising  de¬ 
partment.  He  succeeds  W.  H.  Tritt, 
who  takes  charge  of  the  Morning  Sun’s 
national  advertising. 

_ J 
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ADVERTISING  MANAGERS  GET  FLYING  START 
FOR  THEIR  NATIONAL  ASSOCIATION 


ez 


Convention  in  Chicago  Marked  Beginning  of  Constructive  Work  That  Should  Make 
Organization  One  of  Most  Valuable  in  Newspaper  Industry —Members 
Say  Results  Exceeded  All  Expectations 


(staff  correspondence) 

Chicago,  Nov.  17. 

The  annual  meeting  of  the  National 
Association  of  the  Daily  Newspaper 
Advertising  Managers,  held  at  the  Con¬ 
gress  Hotel,  Chicago,  Nov.  10th,  a  brief 
wire  report  of  which  was  given  in  last 
week’s  Editor  &  Publisher,  broke  much 
new  ground  that  gives  promise  of  rich 
and  useful  production  in  the  future. 

H.  A.  Ahern,  advertising  director  of 
the  New  York  Evening  Journal,  the 
founder  of  the  Association,  who  was  re¬ 
elected  president,  before  leaving  for 
New  York  expressed  to  the  representa¬ 
tive  of  Editor  &  Publisher  his  entire 
satisfaction  with  the  result  of  the  meet¬ 
ing.  He  said: 

Aaiume  New  Reaponsibilitiea 

“The  association  is  young  yet.  The 
advertising  managers  throughout  the 
country  arc  only  slightly  acquainted  with 
the  potential  usefulness  of  the  organiza¬ 
tion,  but  we  believe  they  will  soon  learn 
how  comprehensive  is  the  work  mapped 
out  by  the  members. 

“In  view  of  the  trying  conditions  that 
advertising  managers  have  been  com¬ 
pelled  to  contend  with  during  the  past 
year,  the  convention  far  exceeded  my 
expectations.  It  involved  a  very  con¬ 
siderable  sacrifice  for  an  advertising 
manager  to  leave  his  desk  at  this  time. 

“Only  a  high  sense  of  duty,  not  only 
to  his  own  paper,  but  also  to  the  entire 
newspaper  publishing  interests,'  could  in¬ 
duce  him  to  take  the  time  to  attend  the 
convention  and  in  addition  assume  new 


should  not  be  on  the  same  basis  as  rates 
for  display. 

“An  exception  should  be  made,  of 
course,  in  the  case  of  ‘situations  want¬ 
ed'  and  ‘rooms  to  rent.’  The  man  out 
of  a  job  is  entitled  to  consideration  and 
should  be  given  every  advantage.  The 
same  is  true  of  the  keepers  of  rooming 
houses.  To  keep  their  rooms  profitably 
occupied  they  are  compelled  to  advertise 
with  considerable  frequency  and  the 
business  is  none  too  profitable.  It  is 
admitted  that  conditions  at  the  present 
time  are  unusual  and  that  the  two  ex¬ 
ceptions  noted  do  not  require  special 
treatment,  but  we  are  speaking  of  nor¬ 
mal,  not  abnormal  circumstances. 

“There  is  no  justification,  however, 
for  charging  the  owner  of  a  department 
store  a  lower  rate  when  he  wants  help, 
than  he  is  charged  for  his  regular  dis¬ 
play  announcements. 

Rate*  Are  Too  Low 


“The  rates  for  resorts,  travel  and  mov¬ 
ing  pictures  are  also  much  too  low — 
below  the  cost  of  production  in  many 
cases — and  in  practically  all  cases  the 
business  costs  more  to  obtain  than  it  is 
really  worth. 

“In  that  connection  it  may  be  noted 
that  many  publishers  do  not  themselves 
know  the  actual  cost  of  production. 
Every  publisher  should  know  the  cost 
per  line  of  his  space.  He  cannot  in¬ 
telligently  determine  the  proper  charges 
otherwise.  The  rounding  out  of  rates, 
therefore,  is  one  of  the  very  important 
subjects  under  discussion  at  the  con¬ 


ture,  not  only  by  advertising  managers, 
but  by  all  departments  of  the  newspaper 
publishing  business. 

“Increased  rates  of  advertising,  how¬ 
ever,  has  a  direct  bearing  on  this  prob¬ 
lem.  All  the  members  of  the  associa¬ 
tion  present  at  the  convention  agreed 
that  these  two  subjects  were  paramount. 

“Another  feature  of  interest  was  the 
activities  of  the  advertising  viligance 
committees  in  all  the  important  cities 
of  the  country.  The  ‘Blue  Sky’  laws 
now  in  operation  in  many  states  make 
the  work  of  these  viligance  committees 
very  valuable  to  the  newspapers. 

Copy  Vigilance  Approved 

“We  are  going  to  recommend  that  all 
newspapers  submit  all  copy  to  these  com¬ 
mittees.  In  Chicago  we  will  ask  the 
‘V.  C.’  to  pass  on  every  bit  of  copy.  The 
chairman  of  the  Chicago  committee  is 
giving  us  very  valuable  assistance  and 
information.  Such  good  work  should  be 
and  will  be  encouraged  and  its  useful¬ 
ness  extended.” 

E.  W.  Parsons,  advertising  manager 
of  the  Chicago  Tribune,  and  secretary- 
treasurer  of  the  association,  felt  that 
great  progress  was  made  and  that  much 
greater  would  be  made  in  the  matter 
of  the  censorship  of  medical  advertising. 
He  was  pleased  to  learn  that  many  of 
the  smaller  newspapers  of  the  country 
are  quite  as  strict  as  l\is  own  newspa¬ 
per  in  censoring  the  copy  of  proprietory 
medicines. 

He  said: 

“There  was  evidence  at  first  of  a  ques¬ 


ing  managers  were  confronted  with  dur¬ 
ing  the  year,  the  opinion  was  general 
that  very  little  had  been  done  to  in¬ 
crease  interest  in  the  Association. 

“After  we  had  really  done  away  with 
formalities,  however,  we  all  got  down 
to  business  and  I  think  really  learned 
something  from  each  other. 

“It  did  me  a  great  deal  of  good  to 
learn,  for  instance,  that  smaller  proper¬ 
ties  even  than  the  Chicago  Tribune  had 
as  strict  or  stricter  censorship  on  medi¬ 
cal  advertising  as  the  Tribune. 

Mark*  Real  Start 

“It  strengthened  my  opinion  of  our 
ruling  concerning  mail  order  business  to 
know  what  other  newspapers  were  do¬ 
ing  and  the  reasons  for  their  rulings — 
told  in  an  informal  way. 

“It  was  most  instructive  to  me  to  hear 
the  other  advertising  managers  discuss 
the  subject  of  advertising  rates,  adver¬ 
tising  restrictions  on  account  of  the 
white  paper  shortage,  etc. 

“Five  hours  were  consumed  in  an  in¬ 
formal  discussion  of  all  of  the  most 
important  problems  of  the  day  confront¬ 
ing  the  newspaper  advertising  manager. 

“It’s  always  hard  to  get  an  organiza¬ 
tion  started,  but  I  believe  the  meeting  of 
last  Monday  marked  a  real  start  for  the 
National  Association  of  Daily  Newspa¬ 
per  Advertising  Managers  toward  suc¬ 
cess.” 

Frank  R.  Hussey  of  the  Chicago  Eve¬ 
ning  Post  was  one  of  the  direptors  elect¬ 
ed  at  the  convention.  He  believes  that 
the  service  bureau  that  was  inaugurated 


tasks  and  responsibilities  in  connection 
with  the  association. 

“The  appointment  of  a  paid  assistant 
secretary,  to  look  after  the  business  of 
the  association  is,  to  my  mind,  the  big 
feature  of  the  convention,  It  is  an  evi¬ 
dence  of  our  progress.  It  means  that  we 
have  work  to  do  and  are  prepared  to  do 
it  in  an  efficient  manner — that  we  are  in 
a  position  to  meet  the  demand  for  special 
service  and  information  that  is  sure  to 
result  from  our  work  in  Chicago. 

Efficiency  A**ured 

“I  have  outlined  to  Mr.  Carroll,  the 
assistant  secretary,  a  program  for  the 
coming  year.  It  will  entail  constant 
communication  with  all  the  members. 
They  will  be  asked  to  put  their  prob¬ 
lems  up  to  him.  He  in  turn  will  submit 
the  facts  and  a  statement  of  the  condi¬ 
tions  to  the  other  members.  This  ex¬ 
change  of  experiences  will  be  a  con¬ 
tinuation  of  the  work  so  well  begun  at 
the  convention.  It  will  facilitate  the 
improvement  of  methods  in  the  adver¬ 
tising  departments  of  all  newspapers.” 

J.  R.  Woodward  of  the  Chicago  Daily 
News,  who  was  elected  second  vice- 
president,  was  also  much  encouraged 
and  pleased  with  the  spirit  of  mutual 
helpfulness  that  was  shown  at  the  con¬ 
vention. 

“The  meeting  was  very  important,”  he 
said.  “We  dropped  all  non-essentials  to 
consider  vital  problems,  and  that  there 
are  many  such  problems  at  this  time 
needs  no  emphasis.  Increased  revenue 
is  absolutly  essential.  Advertising  rates 
should  be  advanced.  This  is  particularly 
true  of  classified  advertising.  The  pres¬ 
ent  rates  for  classified  are  entirely  too 
low  and  there  is  no  reason  why  they 


vention  and  much  good  was  accom¬ 
plished. 

“The  white  paper  situation  also  de¬ 
manded  and  received  much  attention.  It 
will  receive  much  more  in  the  near  fu¬ 


tion  in  the  minds  of  most  of  us,  I  be¬ 
lieve,  as  to  the  real  worth  of  the  Asso¬ 
ciation. 

“While  those  who  were  in  attendance 
realized  the  difficulties  that  all  advertis¬ 


by  the  appointment  of  a  paid  secretary 
has  very  great  possibilities  for  good. 

“Although  this  association  is  but  one 
year  old,”  he  said,  “and  its  activities 
were  handicapped  by  the  fact  that  it  has 
been  a  very  strenuous  year  for  advertis¬ 
ing  managers,  the  meeting  was  a  huge 
success,  every  one  present  feeling  that 
his  time  had  been  most  profitably  spent. 

Ha*  Overcome  Ob*tacle* 

“There  is  a  great  need  and  a  big  field 
for  this  association.  There  is  no  de¬ 
partment  of  a  newspaper  that  has  re¬ 
ceived  so  little  attention  in  the  way  of 
national  co-operation  as  the  advertising 
department,  although  it  is  the  revenue 
producing  end  of  the  business. 

“Even  the  American  Newspaper  Pub¬ 
lishers  Association  barely  recognizes  it 
at  their  annual  meetings.  This  associa¬ 
tion  will  give  an  opportunity  not  only 
for  interchange  of  ideas  and  information 
as  to  advertising  conditions  in  the  var¬ 
ious  parts  of  the  country,  but  will  grad¬ 
ually  develop  into  a  service  bureau  which 
will  be  able  to  furnish  information  and 
newspaper  data  to  the  general  advertiser 
and  agency  as  well  as  to  its  members. 

“We  started  the  second  year  with  a 
paid  secretary  which  should  greatly  in- 
crea.se  the  efficiency  of  the  organization 
and,  I  believe,  everything  considered,  we 
have  accomplished  as  much  as  could  be 
expected  in  the  first  year. 

“If  the  advertising  managers  of  the 
country  appreciate  the  opportunity  that 
this  organization  offers  for  the  better¬ 
ment  and  advancement  of  newspaper  ad¬ 
vertising,  our  membership  will  reach  a 
point  during  the  coming  year  that  will 
make  this  one  of  the  strongest  of  the 
daily  newspaper  associations.” 


WHY  BIG  BUSINESS  ADVERTISES  TODAY 


(by  telegraph)  Cleveland,  O.,  Nov.  i8. 

WHEN  Editor  &  Publisher  asked  Harry  Dwight  Sntith,  president 
of  the  American  Association  of  Advertising  Agencies,  if  he  would 
care  to  reply  to  the  statement  made  in  the  House  of  Representa¬ 
tives  last  week  by  Mr.  Reavis  of  Nebraska  that  the  large  amounts  of 
money  being  spent  in  advertising  today  is  really  an  effort  to  defraud  the 
Government  of  excess  profits  tax,  he  said : 

“The  charges  made  by  Representative  Reavis  should  not  and  prob¬ 
ably  will  be  taken  very  seriously.  In  these  days  of  steadily  rising  costs 
of  doing  business,  no  merchant  or  manufacturer  has  to  hunt  for  ways 
and  means  of  increasing  operating  expenses  and  reducing  profits. 

“If  the  gentleman  from  Nebraska  were  to  look  into  the  matter  he 
would  find  that  while  the  total  volume  of  advertising  has  increased,  and 
while  more  merchants  and  manufacturers  are  learning  that  good  adver¬ 
tising  pays,  yet  the  volume  of  advertising  expenditure  is  no  greater  today 
in  proportion  to  the  total  volume  of  business  in  this  country  than  it  was 
years  ago. 

“It  may  appear  to  be  greater,  but  that  is  largely  because  the  money 
is  being  more  efficiently  spent. 

“Advertisers  and  their  agency  counsellors  have  learned  how  to 
make  a  dollar  of  expenditure  in  advertising  look  bigger  and  do  more 
work  than  it  used  to. 

“Furthermore,  the  greater  part  of  increased  advertising  is  the  sum 
of  the  expenditures  of  a  great  army  of  comparatively  small  merchants 
and  manufacturers,  not  of  the  expenditures  of  so-called  big  business. 

“Big  business  that  did  not  advertise  formerly  is  advertising  today  * 
because  in  doing  so  it  has  learned  the  value  of  advertising  in  extending 
markets,  reducing  selling  costs  and  building  good  will.  It  learned  the 
lesson  from  studying  the  experience  of  small  business  that  grew  big 
through  wise  advertising." 
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Editor  &  Publisher  f 

S.  SMITH  TRAVELING  AMBASSADOR 
OF  AMERICAN  JOURNALISM 

Has  Been  in  Many  Parts  of  World  in  Quest  of  News 
Since  War  Broke  in  1914 — Knows 
Greatest  Statesmen. 

(  SPECIAL  CORRESPONDENCE ) 


or  November  2  0,  1919 

with  the  war  activities  of  many  coun¬ 
tries  throughout  the  world  he  had  an 
intimate  knowledge  of  the  most  vital 
problems  pressing  for  settlement  at  the 
Paris  Conference. 

He  likewise  knew  personally  many  of 
the  statesmen  who  directed  the  proceed¬ 
ings  of  the  Versailles  meeting.  As  a 
result,  he  was  a  big  factor  in  the  Asso¬ 
ciated  Press’  splendid  handling  of  the 
conference. 


PARIS,  November  6. — American  newspaper  correspondents  trav¬ 
eled  widely  during  the  great  war  and  traveled  under  strange 
conditions,  but  probably  none  of  the  many  journalists  who  gathered 
in  Paris  to  report  the  Peace  Conference  had  a  longer  or  more 
unusual  travel  record  for  the  war  period  than  Charles  Stephenson 
Smith  of  the  Associated  Press. 

He  inaugurated  his  war  service  by  starting  for  luirojie  on  the 
North  German  Lloyd  steamer  Kronprinzessin  Cecile  four  days 
before  war  was  declared  in  1914  and  ended  up  suddenly  eight  days 
later  in  Frenchman’s  Bay,  at  Bar  Harbor,  Maine,  after  a  wild  run 
to  avoid  British  and  French  warships  which  were  trying  to  land 
the  $14,000,000  worth  of  gold  and  silver  bullion  the  German  liner 
was  carrying. 

Once  Arrested  as  a  German  Spy 


Smith  then  caught  the  St.  Paul  of  the 
American  Line  and  reached  England  be¬ 
fore  the  war  was  three  weeks  old.  He 
escaped  from  Ostend  just  four  hours 
before  the  German  forces  took  the  town, 
was  through  the  German  lines  repeated¬ 
ly  in  Belgium,  was  thrown  into  an  Eng¬ 
lish  jail  at  Hartlepool,  England,  under 
suspicion  of  being  a  German  spy,  the 
day  the  German  light  cruisers  shelled 
Hartlepool,  Whitby  and  Scarborough, 
and  startled  all  the  eastern  coasts  of 
England  on  a  spy  hunt 

Traveled  in  Siberia 

In  May,  1915,  he  was  ordered  to  China 
and  started  by  way  of  New  York  on 
the  White  Star  Liner,  Arabic,  which 
managed  to  escape  the  German  sub¬ 
marines  on  the  Irish  coast  which  sank 
the  Lusitania  a  few  hours  later.  He 
reached  China  in  time  to  see  the  ill- 
starred  attempt  of  President  Yuan  Shih- 
kai  to  make  himself  emperor,  and  trav¬ 
eled  widely  through  South  China  when 
the  military  movement  against  the  mon- 
archial  restoration  was  raging. 

Smith  next  went  to  Siberia  and  trav¬ 
eled  extensively  along  the  Trans-Sibe¬ 
rian  railroad  line,  which  was  stacked 
high  with  American  goods  which  could 
not  be  moved  because  of  the  great  bur¬ 
den  placed  upon  the  single  track  line, 
and  saw  the  difficulties  which  the  En¬ 
tente  was  encountering  through  the 
breakdown  of  transportation. 

His  work  took  him  to  Shantung 
Province  several  times  during  1915,  and 
there  he  saw  the  havoc  wrought  by  the 
Japanese  in  dislodging  the  single  Ger¬ 
man  stronghold  in  the  Far  East.  He 
was  still  in  China  when  the  United 
States  entered  the  war  and  during  the 
months  of  international  strife  which 
finally  resulted  in  China’s  severance  of 
diplomatic  relations  with  Germany  and 
her  final  entry  into  the  war. 

With  Root  in  Russia 

When  the  Root  Mission  went  to  Rus¬ 
sia  in  June,  1917,  Smith  joined  the  party 
at  Vladivostok  and  was  the  only  news¬ 
paper  correspondent  who  made  the  trip 
to  Petrograd  on  the  deposed  Czar’s  train 
with  the  misson  which  tried  to  bolster 
up  the  Kerensky  government.  He  re¬ 
turned  to  Vladivostok  with  the  mission 
and  resumed  his  work  in  China,  where 
one  of  the  most  disastrous  floods  in 
China's  history  made  it  necessary  for 
him  to  travel  many  hundreds  of  miles 
by  small  boats  through  the  sections 
flooded  by  the  Grand  Canal  and  the 
Yellow  River. 


In  Novemlicr,  1917,  lie  again  started 
across  Siberia  to  take  up  permanent 
residence  in  Bolshevik  Russia.  He  was 
assaulted  and  narrowly  missed  death  at 
the  hands  of  a  Bolshevik!  gang  in  Har¬ 
bin,  but  after  fourteen  days  of  travel 
along  the  Trans-Siberian  railway,  finally 
reached  Petrograd.  In  a  few  weeks  the 


Charles  S.  Smith 


foreign  embassies  were  forced  to  retreat 
to  Vologda  before  the  threatened  Ger¬ 
man  advance  upon  Petrograd,  and  Smith 
went  to  Moscow  with  the  Bolsheviki 
Government. 

With  the  Czecho-Slovak* 

In  May  of  1918,  Smith  made  a  long 
tour  through  the  grain-growing  sections 
of  Russia  to  study  the  land  problems, 
and  was  in  Samara  when  the  Czecho¬ 
slovak  forces  began  their  now  cele¬ 
brated  Odyssey  through  Siberia.  He 
remained  in  Moscow  until  the  arrival 
of  American  troops  in  Archangel  turned 
the  Bolsheviki  against  Americans. 

P'inally  he  left  Russia  by  way  of  Fin¬ 
land  with  the  last  remnants  of  the 
American  colony  in  September,  1918, 
traveled  through  Sweden  and  Norway 
and  sailed  to  England  by  way  of  the 
Shetland  and  Orkney  Islands,  complet¬ 
ing  his  trip  around  the  world  in  over 
four  years  of  war  news  service  on  three 
continents  and  in  twelve  different  coun¬ 
tries.’  He  actually  traveled  more  than 
one  hundred  thousand  miles  during  the 
war. 

Smith’s  assignment  to  the  Peace  Con¬ 
ference  was  but  natural  in  view  of  the 
foregoing  activities  in  connection  with 
the  war.  As  war  correspondent  in  touch 


Student  of  World  Problems 

It  is  not  hard  to  understand  why 
Smith  gets  big  assignments  as  he  is  a 
man  of  most  pleasing  personality,  a  keen 
observer,  and  a  deep  student  of  world 
problems.  He  adds  to  these  qualities 
acquaintance  with  many  of  the  world’s 
leading  statesmen,  who,  respecting  his 
keen  judgment  and  impartial  treatment, 
do  not  hesitate  to  discuss  intimately 
with  him  the  great  problems  of  the 
hour. 

He  is  really  a  traveling  ambassador 
of  journalism,  whose  work  promises  to 
grow  in  value,  for  his  conspicuous  posi¬ 
tion  has  been  attained  at  an  early  age. 

Prior  to  becoming  a  war  correspond¬ 
ent,  Smith  had  a  wide  and  interesting 
experience  on  American  newspapers. 
.•\ftcr  graduating  from  the  University 
of  Iowa,  he  was  for  some  time  on  the 
staff  of  the  Omaha  Bee.  He  then  went 
to  the  Washington  Post  and  later  joined 
the  Washington  office  of  the  Associated 
Press. 

In  this  position  Smith  covered  in  turn 
both  houses  of  Congress,  the  War  De¬ 
partment,  Diplomatic  Corps  and  the 
White  House.  In  1907  he  became  the 
managing  editor  of  the  Nashville  Ten¬ 
nesseean,  a  position  he  filled  for  over 
five  years.  Then  he  joined  the  general 
staff  of  the  Associated  Press  early  in 
1914,  which  was  immediately  followed 
by  the  assignment  which  has  taken  him 
on  such  a  remarkable  series  of  journeys. 

In  addition  to  his  work  in  covering 
the  Peace  Conference,  he  recently 
acted  as  chief  of  the  Paris  Bureau 
of  the  .\ssociated  Press  during  the  ab¬ 
sence  on  vacation  of  Elmer  Roberts, 
chief  of  staff  for  the  P.  in  Paris. 

THREE  CENTS  IN  PITTSBURGH? 


Publishers  Gathering  Data  Before 
Definite  Move 

(by  lELEC.BAPlI.] 

Pittsburgh,  Pa.,  Nov.  i6. — A  move  to 
increase  the  price  of  the  local  daily  news¬ 
papers  from  two  to  three  cents  is  now 
being  considered  by  the  Publishers’  As¬ 
sociation.  T.  R.  Williams,  business  man¬ 
ager  of  the  Press,  attended  the  meeting 
of  the  Pennsylvania  Associated  Dailies 
at  Harrisburg  last  week,  to  secure  data 
and  co-operation  from  the  smaller  pub¬ 
lishers  of  the  state. 

Col.  C.  A.  Rook,  publisher  of  the  Dis¬ 
patch,  is  investigating  the  plans  of  pub¬ 
lishers  in  Cleveland  and  other  cities 
close  to  Pittsburgh,  and  it  is  thought 
that  action  will  be  taken  very  shortly  by 
the  publishers. 


CUTS  TO  14  PAGES 


TuUa  Democrat  Compelled  to  Make 
Drastic  Reduction 

Tulsa,  Okla.,  Nov.  i8. — The  Democrat 
Wednesday  announced  that,  owing  to 
a  serious  shortage  of  news  print,  it  was 
compelled  to  reduce  to  14  pages  for  an 
indefinite  period  and  that  possibly  the 
reduction  might  be  still  lower.  For  the 
past  two  months,  the  Democrat  said,  its 
supply  of  news  print  has  been  only  two- 
thirds  of  orders  and  that  recently  a  car 
load  had  gone  astray  between  Kansas 
City  and  Tulsa.  This  necessitated  the 
drastic  change. 


EUROPE  HAS  A  REAL 
PAPER  SHORTAGE 


American  Crisis  Is  Comparatively 
Mild,  Says  Universal  Service 
Correspondent  Visiting 
New  York 


“This  convention  to  discuss  ways  of 
meeting  a  paper  shortage  is  especially 
interesting  to  one  who  has  recently  re¬ 
turned  from  a  long  stay  in  Europe,’’  re¬ 
marked  Robert  J.  Prew,  who  was  cov¬ 
ering  the  special  newsprint  convention  of 
the  A.  N,  P.  A.  last  week  for  the  Univer¬ 
sal  News  Service,  to  a  representative  of 
Editor  &  Publisher.  Mr.  Prew  landed 
in  the  United  States  seven  weeks  ago 
after  six  years  as  a  correspondent  in 
London  and  Paris  and  sailed  again 
November  13  to  represent  the  Universal 
abroad. 

“The  paper  shortage  in  Europe  is  far 
more  acute  than  it  is  here.  The  big 
publishers  in  some  instances  have  at¬ 
tained  adequate  supplies,  but  the  smaller 
newspapers  are  hard  pushed  to  secure 
paper. 

“Where  American  publishers  are  now 
talking  of  reducing  their  newspapers 
below  40  pages,  it  is  less  than  two  years 
since  the  Paris  publishers  were  dis¬ 
cussing  the  publication  of  their  news¬ 
papers  in  one  sheet. 

“The  situation  was  very  bitter  for  a 
time.  Big  publishers  showed  little  sym¬ 
pathy  for  the  struggling  newspapers, 
which  finally  pulled  through  by  dint  of 
government  assistance,  but  continued 
to  publish  small  handkerchief-size 
newspapers. 

“In  Italy  the  situation  was  just  as 
acute  and  it  was  further  complicated  by 
the  general  depression  in  all  industries, 
which  still  exists. 

“In  England  the  Northcliffe  press  is 
guaranteed  a  steady  supply  from  its 
own  mills  and  newspapers  like  the  Tele¬ 
graph,  Morning  Post,  and  Daily  Chron¬ 
icle  have  managed  to  provide  for  their 
future  needs,  but  in  every  case,  the 
number  of  pages  has  been  appreciably 
reduced  and  no  publishers  are  prepared 
to  increase  the  amount  of  print  paper 
consumed  daily. 

“The  European  paper  problem  is  in¬ 
extricably  bound  up  with  shipping,  but 
the  number  of  bottoms  available  for 
transportation  of  pulp  from  Norway, 
Sweden  and  Canada  is  growing  gradu¬ 
ally.  There  is  a  keen  fight  going  on 
between  French  and  British  publishers 
for  the  Scandinavian  product,  Canadian 
paper  going  chiefly  to  Great  Britain. 

“In  connection  with  the  apportion¬ 
ment  of  paper,  it  is  interesting  to  note 
that  the  French  publishers  came  to 
blows  and  hard  names  more  than  once 
while  paper  was  being  allotted  in 
Paris.’’  _ _ 

Hat  New  Rotogravure  Press 

Topeka,  Kan.,  Nov.  17. — Robert  Max¬ 
well,  foreman  of  the  Capper  Publica 
tions  pressroom,  has  turned  out  what 
is  said  to  be  the  first  rotogravure  print¬ 
ing  produced  between  St.  Louis  and  the 
Rocky  mountains.  He  has  been  work¬ 
ing  on  his  plan  for  about  three  years  ami 
has  perfected  a  press  which  prints  a 
sheet  nine  by  twelve  inches.  The  fir.st 
cylinder  was  etched  in  Buffalo.  Mr 
Maxwell  will  continue  to  work  with  the 
idea  of  perfecting  a  small  press  for  roto 
gravure  work. 


Simons  Buys  Building 

Lawrence,  Kan.,  Nov.  17. — The  build¬ 
ing  which  the  Lawrence  Journal-World 
has  occupied  for  the  past  seventeen 
years,  has  been  purchased  by  W.  C. 
Simons,  the  owner  and  editor  of  the 
paper.  No  special  plans  except  for 
minor  improvements  have  been  made. 
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CLASSIFIED  CONTRACTS  SHOULD  NOT  REDUCE 
THE  AVERAGE  NET  RATE  OF  CHARGES 


Do  CLASSIFIED  advertising  con¬ 
tracts  increase  lineage,  and  can  they 
be  used  without  lowering  the  average 
revenue?  These  questions  come  up 
from  time  to  time  in  many  newspaper 
offices.  To  aid  any  publishers  now  con¬ 
sidering  the  contract  problem  the  fol¬ 
lowing  opinions  of  newspaper  represen¬ 
tatives  are  given : 

J.  W.  Hayes,  business  manager  of 
the  Memphis  Commercial  Appeal, 
believes  that  the  small  transit  ad¬ 
vertiser  is  entitled  to  as  low  a  rate 
as  the  larger  advertiser.  He  writes: 
“We  make  no  contracts  for  the 
classified  columns.  The  rate  is  2c. 
per  word  straight.  It  is  our  object 
to  give  the  little  fellow  as  cheap  a 
rate  as  any  one.” 

The  Kansas  City  Star  has  no  con¬ 
tracts,  neither  has  the  Los  Angeles 
Times,  while  such  papers  as  the  Chi¬ 
cago  Tribune,  Detroit  News,  Cleve¬ 
land  Plain  Dealer  devote  a  large 
amount  of  sales  effort  to  securing 
yearly  contracts  based  on  space  or 
insertion. 

The  State,  of  Columbia,  S.  C., 
abolished  contracts  on  November  1, 
placing  all  classified  on  a  flat  rate 
basis  with  no  reductions  for  contin¬ 
uous  consecutive  insertions. 

.\nother  paper  making  gains  with¬ 
out  contracts  is  the  Houston  Chron¬ 
icle. 

In  Oakland,  California,  the  Trib¬ 
une  has  no  classified  contracts,  yet 
offers  advertisers  an  inducement  to 
run  continuously.  Its  plan  is  ex¬ 
plained  by  Morton  McDonald,  clas¬ 
sified  advertising  manager,  as  fol¬ 
lows  :  “We  make  a  flat  monthly  rate 
and  so  derive  a  larger  revenue  than 
we  would  from  contract  business. 
We  grant  a  10  per  cent  discount  if 
the  advertiser  reinserts  his  adver¬ 
tisement  each  month  within  24  hours 
after  expiration.  Otherwise,  he 
pays  the  full  rate.  There  are  no 
disputes  about  broken  contracts  and 
every  advertisement  is  a  ‘trial  order’ 
at  all  times.” 

Thirty-day  orders  are  also  the 


REAL  “HIGH  FLYER” 


Longcope,  Believer  in  Little  Ads, 
Now  at  Washington 

Start'ng  as  a  furnished  room  solicitor 
on  the  Philadelphia  Telegraph,  T.  Ridge¬ 
way  Longcope 
soon  realized  the 
importance  of  clas¬ 
sified  advertising 
in  building  circula¬ 
tion,  developing 
display  advertisers 
and  creating  read¬ 
er  confidence, 

Mr.  Longcope’s 
next  position  was 
that  of  classified 
manager  of  the 
Washington  Times 
and  two  years  later 

_  „  took  a  similar  po- 

T.  RirKiswAY  LoxocoP* 

tawa  Citizen.  He 
served  with  the  Royal  Flying  Corps  dur¬ 
ing  the  war  and  on  receiving  his  dis¬ 
charge  two  years  ago  returned  to  the 
Washington  Times.  Under  his  manage¬ 
ment  the  classified  has  grown  from 
three  columns  to  two  pages  daily.  Mr. 
I-ongcope  is  a  great  believer  in  classified 
promotion  and  has  written  a  great  deal 
of  classified  advertising  copy. 


Usual  Transient  Advertiser  Does  Not  Care  About  Cost  as 
Much  as  He  Does  About  the 
Results. 

BY  C.  L.  PERKINS 

ARTICLE  V 


longest  definite  period  for  which  the 
Los  Angeles  Examiner  accepts  clas¬ 
sified.  Its  reasons  for  not  having 
longer  contracts  is  given  by  R.  E. 
Seiler,  classified  manager,  who 
writes:  “Practically  everything  that 
goes  into  the  publishing  of  a  news¬ 
paper  is  increasing  in  price.  There¬ 
fore  newspapers  must  be  looking  for 
opportunities  of  increasing  revenue. 
Inasmuch  as  a  large  proportion  of 
display  advertising  is  tied  up  on 
yearly  contracts,  the  classified  offers 
the  only  loophole  to  the  newspaper 
to  a  quick  increase  of  revenue. 

“A  thirty-day  contract  is  very  ad¬ 
visable,  however,  because  there  arc 
many  professional  concerns  that 
have  something  to  advertise  in  the 
classified  columns  of  a  newspaper 
every  day.  A  thirty-day  contract 
does  not  have  the  disadvantage  of 
doing  away  with  the  loophole  of  in¬ 
creasing  the  newspaper’s  revenue 
and,  at  the  time,  it  induces  the  ad¬ 
vertiser  to  advertise  on  certain  days, 
such  as  Monday  and  Saturday,  when 
otherwise  he  might  not  do  so. 

“The  thirty-day  contract  tends  to 
increase  volume  in  so  far  as  it  in¬ 
duces  the  advertiser  to  place  copy  on 
days  which  he  might  not  otherwise 
use. 

“The  thirty-day  contract  tends  to 
prevent  the  decrease  of  volume  at 
certain  seasons,  though  this  is  a 
tendency  only.  If  the  advertiser 
does  not  want  to  advertise  at  cer¬ 
tain  times,  he  will  not  do  so  whether 
he  has  a  contract  or  not. 


transient  rate  and  the  privilege  of 
four  distinct  ways  to  earn  this  rate. 
We  give  the  lowest  rate  to  the  ad¬ 
vertiser  who  will  obligate  himself 
to  use  three  lines  or  more  of  adver¬ 
tising  each  day  during  the  period  of 
one  year.  The  second  lowest  rate 
is  given  on  a  contract  calling  for 
five  lines  or  more,  three  times  each 
week — days  generally  specified.  We 
also  make  a  contract  for  three  and 
one  thousand  lines,  to  be  used  within 
one  year.  The  rates  for  these  two 
contracts  are  a  half  a  cent  and  one 
cent  higher  than  the  first  two. 

“In  all,  the  News  has  about  four 
hundred  contracts  with  its  adver¬ 
tisers,  and  approximately  85  per 


has  a  limited  classified  contract  in 
certain  classifications,  but  these  are 
not  beneficial,  according  to  the 
classified  manager,  C.  W.  Nax.  He 
says :  “I  have  given  contracts  for 
classified  serious  consideration,  and 
have  almost  reached  a  conclusion 
that  it  is  of  no  benefit  to  the  paper. 

“Practically  every  contract  that 
we  have  in  force  is  with  an  adver¬ 
tiser  who,  regardless  of  rate,  would 
use  at  least  50  lines  of  space  a 
week,  and  by  having  a  contract  he 
secures  a  low  rate,  but  does  not  in¬ 
crease  his  space,  because  of  the  con¬ 
tract. 

“Two  years  ago  I  eliminated  all 
contracts  for  ‘help  wanted’  adver¬ 
tising  and  increased  our  rate  50  per 
cent.  There  was  no  decrease  in 
this  business. 

Real  Estate  Rates 

“We  have  never  had  a  contract 
with  real  estate  agents.  We  make  a 
flat  rate  with  them  less  than  our 
card  rate.  We  are  relieved  by  this 
arrangement  of  the  necessity  of  con- 


“CLASSIFIED”  CAN  BE  PLANNED  AHEAD 


IN  connection  with  the  world  series  games  recently  played  in  Cincin¬ 
nati,  the  Post  two  weeks  before  the  first  contest,  circularized  over 
1000  “Furnished  Room  for  Rent”  advertisers  in  Cincinnati,  setting 
forth  its  unusual  opportunity  to  rent  rooms  while  the  World  Series 
was  on  and  inviting  them  to  use  the  columns  of  the  Post. 

To  supplement  this,  it  published  display  advertisements  in  the  five 
leading  Ohio  cities  outside  of  Cincinnati,  stating  that  the  Cincinnati 
Post  would  contain  a  complete  directory  of  furnished  rooms  for  a 
week  prior  to  the  World  Series  and  offered  to  supply  a  free  copy  to 
any  prospective  World  Series  visitor. 

In  the  circular  to  the  rooming  house  owners,  the  Post  capitalized 
on  this  outside  advertising.  The  results  were  more  than  gratifying, 
the  paper  running  several  hundred  “Furnished  Room”  ads  above  its 
average  during  the  week  before  the  series  was  played  and  it  is  still 
getting  copy  on  the  strength  of  the  campaign. 


Means  Lower  Rate 

“The  contract  is  very  beneficial 
to  the  advertiser,  inasmuch  as  he 
secures  the  lower  rates  and  also 
gives  his  advertisement  the  best  pos¬ 
sible  chance  to  secure  results. 

“Space  contracts  are  very  inad¬ 
visable.  On  the  space  contract,  the 
advertiser  will  contract  for  more 
space  than  he  can  really  use  in  order 
to  secure  a  lower  rate.  During  the 
first  part  of  the  life  of  the  space 
contract,  he  will  advertise  when  he 
normally  would  any  way.  During 
the  latter  part  of  the  contract,  he 
faces  the  situation  of  using  a  great 
deal  more  space  than  he  can  afford, 
or  else  the  chance  of  being  short¬ 
rated.  If  the  newspaper  forces  him 
to  use  more  space  than  he  can  afford 
in  order  to  have  him  live  up  to  his 
contract  or  forces  him  to  pay  short 
rate  on  the  advertising  that  he  has 
used,  the  result  in  either  case  is  a 
dissatisfied  advertiser. 

“The  thirty-day  contract  ought  to 
offer  about  a  15  per  cent,  reduction 
over  the  one-time  rates.  The  15 
per  cent,  reduction  is  sufficient  to 
induce  the  advertiser  to  sign  a  con¬ 
tract  to  advertise  on  certain  days 
which  he  would  not  otherwise  use.” 

Among  the  advocates  of  yearly 
contracts  is  H.  G.  Barringer,  clas¬ 
sified  manager  of  the  Indianapolis 
News.  He  writes: 

“We  use  a  classified  contract 
which  gives  a  lower  rate  than  the 


cent  of  these  contracts  call  for  daily 
insertions.  These  advertisers  form 
a  sort  of  foundation  for  the  clas¬ 
sified  section  for  the  reason  that 
they  can  be  depended  upon  to  be  in 
with  a  regular  ad  regardless  of  con¬ 
ditions. 

“In  building  up  classified  it  is  very 
important  that  the  volume  and  indi¬ 
vidual  offering  be  as  great  as  pos¬ 
sible  under  all  conditions  in  order 
that  the  reader  interest  may  be 
maintained  from  day  to  day,  and 
greatly  increased  as  a  better  under¬ 
standing  of  the  power  of  the  want- 
ad  is  gained,  not  only  by  regular 
contract  advertisers,  but  also  by  the 
individual.  The  volume,  including  a 
large  variety  of  offerings,  tends  to 
build  up  reader  interest  among  the 
reading  patrons  of  a  newspaper,  and 
is  the  magnet  which  induces  the  in¬ 
dividual  to  use  its  columns  for 

profit.  Two-Liner« 

“A  great  many  papers  throughout 
the  country  use  a  two-line  daily  con¬ 
tract.  Two  lines,  or  twelve  words, 
in  most  cases  does  not  permit  a  de¬ 
scription  of  any  article  for  sale  or 
wanted,  and  naturally  docs  not  pro¬ 
duce  satisfactory  results. 

“The  proper  reduction  which 
should  be  made  to  an  advertiser 
who  is  willing  to  use  a  space  or 
daily  contract  should  range  from 
fifteen  to  twenty-five  per  cent.” 

The  St.  Louis  Globe-Democrat 


stantly  renewing  contracts  and  fore-  • 

ing  advertisers  against  their  will  to  ■ 

use  space  they  have  no  need  for,  or  - 

making  a  short  rate  charge  against 
them  which  usually  makes  an  adver¬ 
tiser  feel  unkindly  to  the  paper.  S. 

“The  cost  to  the  publisher  of  i.'; 

printing  and  circulating  a  14-line  , 

advertisement  of  a  large  advertiser 
is  the  same  as  the  cost  of  the  same  .  * 

size  advertisement  from  a  small  ad¬ 
vertiser.  There  is  no  reason,  there¬ 
fore,  that  I  can  see,  why  one  man, 
because  he  has  more  money  to 
spend,  should  be  permitted  to  buy  ,, 

his  space  at  a  less  cost. 

“The  large  user  of  space  is 
charged  the  same  rate  as  the  man 
who  has  small  desk  room  and  uses 
very  little,  but  we  have  found  that 
this  method  has  encouraged  the 
young  man  starting  in  business  to 
advertise  because  he  realized  he  is 
buying  space  on  the  same  basis  as 
the  large  dealers.” 

Harry  Gwajtney,  classified  man¬ 
ager  of  the  Milwaukee  Journal 
states  the  case  in  favor  of  contracts 
as  follows :  “I  am  of  the  opinion 
that  contracts  do  increase  volume —  ^ 

insure  a  certain  amount  of  contract  ’’ 

advertisers’  business  in  your  paper — 
keep  them  there  long  enough  to 
prove  the  value  of  advertising  to 
them. 

“The  *cvery-day’  contract  is  the 
better  form.  It  prevents  decreases 
(Continued  on  Page  24) 
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NEWS  PRINT  AND  RATES  CONSIDERED 
BY  VIRGINIA  PRESS  ASSOCIATION 


Printing  School  Established  —  Resolution  Adopted 
Organize  Daily  Papers  of  State  at  Meeting 
in  January. 


to 


(by  telegraph) 

Newport  News,  Nov.  17 

PROGRESSIVE  action  was  taken  by  the  Virginia  Press  Associa¬ 
tion  at  the  meeting  held  in  this  city  last  Thursday  and  Friday, 
chief  among  which  was  the  announcement  by  Dr.  Julian  A.  Bur- 
russ,  president  of  the  Virginia  Polytechnic  Institute,  at  Blacksburg,  that 
complying  with  the  association’s  request  the  Board  of  Visitors  had 
included  in  its  budget  for  1920  an  appropriation  for  the  establishment 
of  a  department  of  printing  engineering. 

It  is  planned  to  have  the  linotype  instruction  school  ready  for  a 
course  of  intensive  training  by  the  opening  of  the  January  term,  January 
6,  and  later  a  course  running  from  one  to  tw'o  years  in  various  branches 
of  printing  will  be  available. 

Thomas  Tells  of  News  Print  Situation 

ing  career  for  business,  Some  of  them 
are  using  three  cars  of  paper  per  week. 
As  long  as  they  can  get  the  paper  they 
will  continue  to  take  business.  And  who 
can  blame  them?  Thus  the  waste  goes 
on.  It  is  a  mad  race  that  will  even- 


Resolutions  adopted  favored  the  call¬ 
ing  of  a  meeting  of  the  publishers  of 
daily  papers  of  Virginia  in  convention  in 
Richmond  about  January  15  for  the  pur¬ 
pose  of  forming  a  Virginia  association 
of  dailies. 

The  convention  opened  Thursday 
morning  with  a  small  attendance,  but 
every  section  of  the  state  was  repre¬ 
sented.  Featuring  this  session  was  a 
talk  by  W.  E.  Thomas,  general  manager 
of  the  Roanoke  Times,  on  the  print 
paper  situation.  He  had  just  returned 
from  a  visit  to  the  northern  mills.  In 
part  Mr.  Thomas  said: 

No  Contract*  at  Any  Price 

“That  whereas  the  manufacturers  of 
print  paper  a  few  years  ago  were  glad 
to  sell  their  wares  at  something  more 
than  two  cents  a  pound,  freight  prepaid, 
they  are  now  so  independent  that  they 
are  not  disposed  to  make  contracts  at 
any  price,  preferring  to  sell  on  the  open 
market,  where  the  demand  is  far  beyond 
Ihe  supply  with  spot  prices  ranging 
from  six  to  seven  cents  and  higher.” 
The  tight  market  was  due,  he  said,  to 
several  causes. 

“First,  very  few  publishers  made  con¬ 
tracts  for  1919  consumption  adequate 
for  their  actual  demands  and  as  a  re¬ 
sult,  publishers  are  bidding  against  each 
other  for  the  available  supply.  Again 
there  appears  to  be  every  reason  to  ex¬ 
pect  an  increasing  demand  for  news 
print.  Both  circulation  and  advertising 
are  growing,  particularly  in  the  south, 
and  the  outlook  is  for  continuation  of 
this  growth  and  an  increased  demand 
for  print  paper. 

“My  information,”  he  continued,  “is 
that  the  mills  will  make  every  effort  to 
supply  publishers,  but  there  are  a  num¬ 
ber  of  publishers  throughout  the  coun¬ 
try  who  have  been  notified  by  the  In¬ 
ternational  Paper  Company  that  they 
must  look  elsewhere  for  their  supply  of 
paper. 

All  Must  Economize 

“These  conditions  ought  to  awaken 
the  publisher,  knowing  as  he  does  that 
very  little  increased  production  of  news 
print  is  apparent.  If  he  does  not  awaken 
to  the  situation  there  will  come  a  time 
during  the  coming  winter,  or  early  next 
year,  when  he  will  not  be  able  to  buy  or 
borrow. 

“The  news  print  committee  of  both 
the  A.  N.  P.  A.  and  the  Southern  News¬ 
paper  Publishers’  Association  are  recom¬ 
mending  the  enforcement  of  the  strict¬ 
est  economy.  But  all  their  recommen¬ 
dations  will  prove  futile  unless  publish¬ 
ers  all  over  the  country  are  forced  to 
economize.  What  would  it  profit  the 
small  dailies  of  Virginia  to  cut  down, 
if  the  larger  dailies  continue  their  plung- 


tually  culminate  in  disaster. 

“The  mill  owners  are  autocrats.  They 
are  intrenched  behind  impregnable 
breastworks.  Their  inclination  is  to 
get  the  very  highest  price. 

Only  Two  Remedies 

“There  are  but  two  remedies: 

“One  to  raise  the  subscription  price  to 
a  standard  to  meet  the  increased  cost  of 
paper,  which  of  course,  the  publisher  is 
not  anxious  to  do,  as  it  requires  one 
year  to  get  the  full  benefit  of  an  in¬ 
crease  in  circulation  rates. 

“The  other  is  to  increase  the  cost  of 
advertising  to  such  a  figure  as  will  force 
advertisers  to  use  smaller  space,  thereby 
cutting  down  the  size  of  the  paper  and 
producing  relatively  the  same  amount  of 
income. 

“This  leads  to  the  crux  of  the  ques¬ 
tion,  How  this  news  print  situation  is 
to  affect  the  daily  and  weekly  newspa¬ 
pers  of  the  association? 

“First,  it  has  forced  both  daily  and 
weekly  publications  to  seek  a  higher 
level.  We  must  figure  the  cost  of  print 
paper  into  our  business  at  what  we  are 
likely  to  pay  for  it,  and  fix  our  circu¬ 
lation  rates  and  our  advertising  rates 
accordingly. 

Ad  Rate*  Mu*t  Rai*e  With  Co*t 

“It  is  not  fair  that  all  increased  costs 
should  fall  on  the  advertiser.  The  sub¬ 
scriber  should  be  made  to  bear  his  rea¬ 
sonable  part  of  the  increase.  It  is  ob¬ 
vious,  therefore,  that  daily  papers  should 
increase  further  their  subscription  rates 
25  to  50  per  cent,  and  weekly  papers 
instead  of  getting  $1  a  year  should  get 
$1.50  and  ^.00. 

“Advertising  rates  should  be  moved 
up  in  proportion  to  the  cost  of  labor 
and  materials.  The  situation  means  that 
all  of  us  have  got  to  have  the  right 
price  for  what  we  sell,  or  inevitable 
disaster  will  face  us.” 

Walter  Savory,  of  the  Mergenthaler 
Linotype  Company,  formerly  a  Virginia 
newspaper  editor  and  an  honorary  mem¬ 
ber  of  the  association,  told  of  the  “hole 
in  the  road  that  must  be  filled  by  pro¬ 
duction.”  His  talk  was  very  impressive. 

Friday  morning  M.  T.  Harrison,  of 
the  Bedford  Democrat,  told  why  week¬ 
lies  should  receive  $1.50  or  more  for 
subscriptions. 

John  Budd  of  New  York  spoke  on 
“Uniform,  or  Standard  Advertising 
Rates”  and  in  part  said : 

“Most  newspaper  publishers  assume 
— many  of  these  most  emphatically — 


that  the  only  thing  they  sell  is  space: 
some  qualify  by  the  statement  that  it  is 
space  multiplied  by  circulation,  and  I 
have  argued  long  on  that  theory  myself. 
But  I  have  changed  my  thoughts.  Those 
are  only  the  tangible,  measurable  fea¬ 
tures  of  the  thing. 

“You  are  selling  an  opportunity,  an 
opportunity  and  the  convenience,  a 
vehicle  to  the  man  to  put  his  sales  talks 
before  the  audience  you  have  gathered 
for  him.  For  whether  he  exploits  an 
idea,  a  package  of  goods  or  a  piece 
of  machinery,  his  advertising  is  sales 
talk. 

“The  publisher,  particularly  the  news¬ 
paper  publisher,  who  holds  fast  to  the 
old  idea  that  all  he  sells  to  the  advertiser 
is  space,  any  old  kind  of  space,  and 
allows  his  actions  and  his  attitude  to  be 
governed  by  that  opinion,  is  missing  the 
biggest  and  best  features  of  the  present 
day  development  of  advertising.  The 
national  advertiser  knows  that  advertis¬ 
ing  and  salesmanship  must  go  hand  in 
hand  if  they  are  not  regular  Siamese 
twins.  He  plans  and  schemes  to  make 
them  co-ordinate.  The  local  advertiser 
naturally  does  this  whether  he  realizes 
it  or  not  and  he  can  be  taught  to 
realize  and  shown  how  more  greatly  to 
profit  by  it. 

“My  personal  opinion  is  that  news¬ 
paper  rates  as  a  rule  are  today  far  too 
low  and  always  have  been.  That  be¬ 
cause  of  the  tremendously  increased  cost 
of  production  they  are  today  further 
below  a  safe  basic  line  than  they  have 
been  at  any  time  in  the  past.  It  is  diffi¬ 
cult  to  realize  this  perhaps  because  of 
the  abnormal  increase  of  advertising 
lineage  brought  about  by  causes,  some 
quite  obvious  and  some  obscure.” 

Edward  Percy  Howard,  editor  of  the 
American  Press,  of  New  York,  ad¬ 
dressed  the  convention  on  the  subject  of 
advertising  and  urged  the  publishers  to 
stick  to  their  cards  and  never  cut  rates. 

“When  you  begin  to  cut,”  said  he, 
“you  are  heading  for  the  rocks.”  Mr. 
Howard  declared  that  the  advertising 
agent  does  not  want  the  publisher  to 
cut  his  rate,  and  when  the  agent  tries 
to  hammer  the  rate  down  he  is  merely 
doing  it  to  ascertain  whether  or  not  the 
rate  is  firm  and  that  some  other  agent 
may  not  buy  the  same  space  at  a  lower 
rate.  Mr.  Howard  also  assured  the  coun¬ 
try  publishers  that  while  local  advertis¬ 
ing  was  limited  there  was  no  limit  to 
foreign  advertising. 

The  publisher's  were  also  warned  most 
earnestly  not  to  exchange  their  space 
for  commodities.  “Buy  for  cash  and 
sell  for  cash,”  was  his  advice.  Mr.  How¬ 
ard  agreed  heartily  with  Mr.  Budd  in 
recommending  the  flat  rate  in  all  cases. 
As  for  circulation  that  was  a  matter  of 
quality  rather  than  quantity.  The  main 
question  was  whether  or  not  the  paper 
covered  the  territory  in  which  it  circu¬ 
lated.  The  country  paper  cannot  fight 
its  battles  alone.  It  must  deal  with  the 
national  advertisers  through  reliable  ad¬ 
vertising  agencies. 


"Jigg*”  to  See  Europe 

George  McManus,  comic  cartoonist, 
and  Mrs.  McManus,  sailed  this  week  for 
Europe  for  a  rest  and  to  give  “Jiggs,” 
one  of  Mr.  McManus’  comic  cartoon 
characters,  a  chance  to  see  what  is  going 
on  across  the  Atlantic  and  supply  his 
cronies  at  “Dinty  Moore’s”  with  the  lat¬ 
est  information  on  world  affairs. 


Mi**ourian*  to  Meet  in  St.  Joe 

St.  Joseph,  Mo.,  Nov.  15. — The  West 
Missouri  Press  Association  will  hold  its 
29th  annual  meeting  at  the  Hotel  Robi- 
doux  here  on  November  28  and  29.  Mrs. 
S.  E.  Lee  of  the  Savannah  Reporter  is 
president. 


MILLS  SHIPPED  1,409 
TONS  OVER  PRODUCT 


Machine*  Turn  Out  7  Per  Cent 
More  New*  Print  Than  La*t 
Year — Stock*  Remain 
Stationary 


The  39  companies  reporting  to  the 
News  Print  Service  Bureau  produced 
169,749  tons  and  shipped  171,158  tons 
during  October.  Shipments  exceeded 
production  by  1,409  tons.  Production 
figures  include  2,662  tons  of  hanging,  of 
which  483  tons  were  made  in  Canada. 

The  average  daily  production  of  news 
print  paper  by  the  mills  reporting  for 
October  amoutned  to  103.7  per  cent,  of 
the  average  daily  output  during  the  three 
months  of  greatest  production  in  1918. 

Production  by  United  States  mills  dur¬ 
ing  the  first  ten  months  of  1919  was  61,- 
184  tons,  or  7  per  cent,  greater  than  dur¬ 
ing  the  same  months  in  1918.  Canadian 
production  during  this  period  exceeded 
that  of  the  ten  months  in  1918  by  45,940 
tons,  or  8  per  cent.,  making  combined 
production  of  the  39  reporting  companies 
107,124  tons  or  7  per  cent,  greater  than 
in  the  first  ten  months  of  1918. 

Stocks  during  October  decreased  1,643 
tons  at  United  States  mill  points,  which 
was  due  mostly  to  an  adjustment  made 
by  one  of  the  large  companies,  and  in¬ 
creased  1,643  tons  at  Canadian  mills, 
making  total  stocks  the  same  on  Octo¬ 
ber  31,  1919,  as  on  September  30. 

The  total  of  26,929  tons  on  hand  at  all 
mills  October  31  amounted  to  slightly 
more  than  four  days’  production. 


APPROVE  GLASS  AS  SENATOR 


Editor  Looked  Upon  a*  Valuable  Ad¬ 
dition  to  Upper  House 

Carter  Glass’  appointment  as  U.  S. 
Senator  from  Virginia,  in  the  place  of 
the  late  Senator  Martin,  is  meeting  with 
general  approval  on  the  part  of  the  press 
of  all  politics  throughout  the  country. 

The  New  York  Sun  (Republican)  for 
e.xample,  says: 

“If  Carter  Glass  of  Virginia,  who  has 
been  appointed  to  the  United  States  Sen¬ 
ate  as  successor  to  the  late  Thomas  S. 
Martin,  takes  into  that  chamber  the  in¬ 
timate  and  exact  knowledge  of  Uncle 
Sam’s  financial  affairs  he  should  pos¬ 
sess  after  his  service  as  Secretary  of 
the  Treasury,  and  a  firm  determination 
to  stand  unflinchingly  for  economy  in 
national  expenditures,  he  is  likely  to 
make  an  exceedingly  useful  legislator. 
We  can’t  have  too  many  informed 
watchdogs  of  the  Treasury  in  Congress.” 

Mr.  Glass  in  private  life  is  editor  and 
publisher  of  the  Lynchburg  (Va.)  News 
and  Advance. 


New  Paper  in  Allentown 

Allentown,  Pa.,  Nov.  17. — Volume  1, 
No.  1  of  the  Morning  Herald  appeared 
today,  as  the  successor  to  the  Allentown 
Democrat.  The  new  paper  is  published 
by  the  Allentown  Herald  Publishing 
Company,  which  also  publishes  the  Eve¬ 
ning  Item.  Royal  W.  Weiler,  for  a  num¬ 
ber  of  years  general  manager  of  the 
Democrat,  is  president;  Clarence  J. 
Smith,  formerly  city  editor  of  the  Morn¬ 
ing  Call,  is  managing  editor,  and  Peter 
Leisenring,  former  business  manager  of 
the  Call,  is  business  manager.  Edward 
J.  McGettigan  continues  as  city  editor 
and  Walter  L.  Mead  is  still  in  charge  of 
advertising. 


Syracuse,  N,  Y.,  Nov.  i8. — The  Ben 
jamin  Advertising  Company  has  in¬ 
creased  its  capital  stock  from  $10,000  to 
$25,000. 
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10  Fing  ers  vs.  2  Fingers 

The  original  Linotype  was  a  success  because  it  introduced 
10-Finger  Efficiency  to  displace  2-Finger  hand  composi¬ 
tion.  F or  the  same  reason,  the  Model  20  Display  Linotype 
is  a  success  today.  Display  composition  direct  from  the 
Linotype  keyboard  sots  new  standards  for  speed,  econ- 
omy-^and  quality — which  you  will  find  profitable. 

Investigate  the  Linotype  10-Finger  Efficiency  for  display 
W rite  for  Model  20  literature 

Mergenthaler  Linotype  Company 

New  York,  U.S.A. 

San  Francisco  Chicago  New  Orleans 

Canadian  Linotype  Ltd.,  68  Temperance  St.,  Toronto 


This  advertisement,  including  border  ornaments,  is  composed  entirely  of  Linotype  material 
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I.  N.  S.  APPOINTS  MASON 
BERLIN  CHIEF 

Ha*  Had  Wide  Experience  A*  Soldier 
and  Writer  —  Acted  as 
American  "Ambassador” 

After  the  War 


The  appointment  of  Capt.  Frank  E. 
Mason  as  chief  correspondent  of  the 
International  News  Service  at  Berlin 
was  announced  this  week. 

Few  newspaper  men  have  had  the 
varied  experience  of  Frank  Mason. 
Since  1907  when,  as  he  says,  he  sat  up  all 
night  to  see  his  first  story  in  the  Mil- 


Capt.  Frank  E.  Mason 


waukee  Sentinel,  Frank  Mason  has  been 
everything  from  a  cub  reporter  to  the 
unofficial  American  Ambassador  in 
Berlin.' 

He  has  filled  every  job  with  ability 
and  rare  good  judgment — he  even  oc¬ 
cupied  the  desk  of  former  Ambassador 
James  W.  Gerard  in  the  strife-ridden 
German  capital  during  some  of  the  most 
critical  periods  of  the  new  Republic’s 
childhood,  and  got  away  with  it  in  such 
fine  shape  that  he  was  given  the  thanks 
of  the  State  Department. 

Served  in  Army  Through  War 

Mason  sort  of  inherited  his  ambassa¬ 
dorial  job.  He  served  through  the  war 
with  distinction  as  regimental  intel¬ 
ligence  officer  for  the  old  9th  Infantry 
of  the  Second  Division,  about  whose  ex¬ 
ploits  nothing  need  be  said,  and  after 
the  armistice,  went  to  Trier,  in  the 
American  area  of  occupied  Germany,  for 
censorship  intelligence. 

In  April  the  Chief  of  Staff  sent  him 
on  to  Berlin,  as  liaison  officer.  Berlin 
at  that  time  wasn’t  exactly  a  quiet  re¬ 
sort  It  was  seething.  Mason  filled  his 
job,  as  usual,  and  then,  as  he  says,  “the 
A.  E.  F.  went  home  and  left  me  here.” 

Mason  wasn’t  left  for  very  long, 
however.  He  was  practically  the  only 
American  in  Berlin  who  knew  anything 
of  conditions.  His  had  been  the  task 
of  representing  the  American  Army  in 
Berlin,  and  thus  the  American  Govern¬ 
ment,  as  we  were  still  at  war  with  Ger¬ 
many,  so  when  the  A.  E.  F.  went  home 
Washington  grabbed  him  and  made  him 
stay  there.  He  was  told  to  pick  out  a 
desk— there  were  plenty  of  unoccupied 
American  desks  in  Berlin. 

After  looking  around  he  spotted  the 
desk  used  by  Mr.  Gerard,  and  proceeded 
to  occupy  it  until  early  fall  as  a  sort  of 
general  factotum  of  American  affairs  in 
Berlin.  It  was  good  fun  for  a  while, 
but  Mason  wanted  to  “get  back  into  the 


game,”  so  he  journeyed  to  Paris  and 
persuaded  the  Army  to  let  him  go,  so 
he  could  join  up  with  the  I.  N.  S. 
European  staff. 

Mason  got  his  military  training  in 
one  of  the  early  officers’  training  camps 
in  this  country.  He  graduated  a 
second  lieutenant,  was  immediately  as¬ 
signed  to  the  9th  Infantry,  and  went 
overseas  with  that  destined  to  be  famous 
regiment.  He  was  promoted  to  be  first 
lieutenant  in  August  and  received  his 
captaincy  just  before  the  armistice  was 
signed.  He  saw  the  war  from  Chateau 
Thierry  on — and  from  the  inside. 

From  January,  1919,  to  April,  1919, 
he  served  as  officer  in  charge  of  censor¬ 
ship  at  advanced  G.  H.  Q.  at  Trier. 

Mason  is  still  a  young  man  to  have 
such  a  varied  career.  He  is  27  years  old, 
and  a  product  of  turbulent  Milwaukee. 
His  father  is  Dr.  George  F.  Mason,  of 
395  Park  Place,  Milwaukee. 

He  broke  in  on  the  Milwaukee  Sen¬ 
tinel  and  worked  there  for  two  years 
Growing  tired  of  the  Sentinel  grind. 
Mason  quit  the  daily  field  and  tried  his 
hand  at  advertising,  publicity  and 
kindred  things.  He  stuck  to  the  adver¬ 
tising  and  trade  publication  game  until 
1913,  when  he  decided  he  didn’t  know 
enough  and  went  to  Ohio  State  Univer¬ 
sity  for  more  education.  He  edited  the 
Ohio  State  Lantern  in  1913-14. 

The  following  year  he  went  to  the 
American  Boy  Magazine,  and  when  the 
war  broke  out  in  1917  he  was  still  there, 
serving  as  assistant  editor. 

Mason  speaks  both  French  and  Ger¬ 
man  fluently.  His  experience  in  Berlin 
has  given  him  a  keen  knowledge  of  the 
ins  and  outs  of  the  hectic  political  sit¬ 
uation  in  the  new-born  republic,  and  his 
dispatches  will  be  received  with  interest. 


D.  J.  Davies,  formerly  city  editor  of 
the  Pittsburgh  Dispatch,  has  been  sent 
to  New  York  in  charge  of  the  Dispatch 
bureau.  Paul  Young  is  now  city  editor 
of  the  Dispatch. 


c_ANNOUNCING 


An  increase  in  advertising 
rates  by 

The  Superior 
Telegram 

The  Telegram’s  new  rate 
card  issued  Nov.  15th  an¬ 
nounced  new  foreign  ad¬ 
vertising  rates  as  follows: 

4c.  per  line  up  to  Jan.  1,  1920 
4*/4c.  per  line  after  Jan.  1, 1920 

The  Superior 
Telegram 

Is  the  largest  Wisconsin  daily 
outside  of  Milwaukee  and  the 
only  large  daily  published  in 
Upper  Wisconsin 

Average 

Net  Paid  Daily — Now 
Over  18,000 


Market  Selection 

How  do  you  select  your  advertising  territory? 

Do  you  choose  cities  upon  an  arbitrary  popula¬ 
tion  basis? 

Do  you  consider  relative  selling  costs? 

Wherever  territory  is  divided  through  news¬ 
paper  competition  your  advertising  expense  in¬ 
creases  through  the  necessity  of  using  more 
than  one  newspaper  to  dominate. 

To  make  the  most  money,  select  first  those 
cities  having  bountiful  prosperity  and  big  popu¬ 
lation — and  which  can  be  thoroughly  covered  by 
one  newspaper. 

Upon  such  a  logical  net  profit  basis  one  of  the 
first  cities  in  the  United  States  to  select  is 

Erie 

Pennsylvania 

The  Market,  157,000 

Erie  Population,  105,000;  Suburban  (35  mile  radius) 
52,000 

Erie  is  a  prosperous,  substantial  manufacturing 
city.  Most  folks  own  their  own  homes. 

One  newspaper  reaches  practically  every  worth¬ 
while  home — unquestionably  dominates  this  big, 
rich  territory.  That  newspaper  should  be  in 

every  national  campaign.  It  is  the 

Erie  Daily  Times 

(A.  B.  C.  Member) 

Paid  Circulation,  27,079 

Line  Rate  6c.  flat.  Evenings  except  Sunday 

The  ERIE  TIMES  has  50%  more  than  the  com¬ 
bined  paid  circulations  of  its  two  daily  competi¬ 
tors  and  over  treble  the  circulation  of  either. 

You  will  find  few  parallels  in  the  entire  country 
to  this  combination  where  one  newspaper  so 
saturates  a  desirable  market  of  157,000  as  to 
make  it  more  profitable  than  many  larger  cities. 

Select  your  market  and  medium  upon  a  net 
profit  advertising  basis. 

The  Erie  Daily  Times  for  EVERY  National  Advertiser 
Representatives 

E.  Katz  Special  Advertising  Agency 

Established  1888 

IS  E.  2(th  St.  Harris  Trust  Bldg.  Waldheim  Bldg.  Monadaock  Bldg. 
New  York  Chicago  Kansas  City  San  Francisco 
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I  IN  OCTOBER 
I  Hetroit  Sundag 

Carried  More  Net  Paid  Advertising 
Than  Has  Ever  Been  Published 
By  Any  Michigan  Sunday  Paper 
In  a  4  Sunday  Month 


666,100  Lines 

A  S  a  natural  corollary  to  its  constant  increase  and  lead  in  circulation,  The 
Detroit  Sunday  News  for  October  established  a  new  high  mark  in 
Michigan  Sunday  advertising,  setting  aside  its  own  and  only  Sunday  com¬ 
petitor’s  highest  records  for  any  four-Sunday  month. 

With  the  net  paid  increase  of  9,743  copies  over  the  preceding  month 
and  49  %  more  net  paid  city  circulation  than  that  of  its  only  Sunday  com¬ 
petitor,  The  Detroit  Sunday  News  is  the  logical  first  choice  of  advertisers 
in  the  Detroit  Sunday  field. 

I  Such  advertisers  are  supported  in  their  excellent  judgment  by  those 

I  who  are  most  intimately  in  touch  with  Detroit—the  local  classified  users. 

I  These  for  years  have  shown  a  preference  for  The  Detroit  Sunday  News  to 

such  an  extent  that  during  October  63%  more  Want  Ads  were  published 
in  The  Detroit  Sunday  News  than  in  the  only  other  Detroit  Sunday  paper. 

Those  who  have  quality  or  class  merchandise  to  sell  substantiate  the 
good  judgment  of  Sunday  News  advertisers  also,  for  The  Detroit  Sunday 
News  besides  leading  in  total  and  Want  Ad  lineage  surpassed  its  only  Sun¬ 
day  competitor  in  Rotogravure  advertising  by  33%. 

Concentrate  your  advertising.  Cover  the  rich  Detroit  field  thoroughly 
at  one  cost  through  the  paper  that  can  furnish  this  service.  Over  214,000 
families  now  read  The  Detroit  Sunday  News. 

I  ** Always  in  the  Lead** 

I  The  Advertiser's  Exceptional  Opportunity 
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INCREASE  IS  CERTAIN 
IN  CANADA 

But  No  Definite  Announcement  on 
1920  New*  Print  Price  U 
Expected  for  Another 
Month 

Montreal,  N’ov.  15. — Canadian  news¬ 
paper  men  arc  speculating  a  good  deal 
as  to  what  price  they  will  have  t«  pay 
for  news  print  in  1920.  The  recent  an¬ 
nouncement  of  the  International  Paper 
Company  that  its  selling  price  will  be 
4’/i  cents  a  pound  or  $90  per  ton  is  gen¬ 
erally  interpreted  as  being  an  excuse 
for  the  Canadian  nianufacturers  of  news 
to  follow  suit. 

The  International  Paper  Company  is 
not  only  the  largest  producer  of  news 
print  in  the  United  States,  but  recently 
commenced  the  building  of  a  huge  $6,- 
000,000  plant  at  Three  Rivers.  The  de¬ 
cision  of  this  big  competitor  of  Canadian 
newsprint  mills,  in  fixing  its  price  at 
$90  a  ton  is  likely  to  affect  the  view 
point  of  the  Canadian  manufacturers. 
.\  report  was  current  here  for  some 
time  that  the  Canadian  price  would 
probably  l)e  fixed  at  cents  a  pound, 
or  $85  a  ton,  but  that  was  before  the 
International  made  its  announcement. 
It  is  now  thought  that  the  Canadian 
mills  will  raise  the  selling  price  to  a 
level  corresponding  with  that  fixed  by 
the  International. 

.\t  the  offices  of  the  Canadian  Fixport 
E’aper  Company,  inquiries  were  made 
regarding  the  1920  price,  but  Kditor  & 
Publisher’s  correspondent  was  in¬ 
formed  that  no  decision  had  been  ar¬ 
rived  at  and  that  it  will  likely  be 
another  month  before  an  announcement 
regarding  1920  price  is  made  public. 


G.  F.  Steele,  the  manager  of  the  Can¬ 
adian  Export  Paper  Company,  is  now 
in  England.  It  is  expected  that  his  in¬ 
vestigation  of  conditions  in  that  coun¬ 
try  will  have  some  effect  on  the  price 
decision  to  be  arrived  at. 

One  thing  is  certain  and  that  is  the 
publishers  arc  likely  to  pay  more  in  1920 
than  they  did  in  1919,  but  how  much 
more  will  not  be  known  for  another 
month  or  so. 


D’Annunzio  Does  Not  Like 
U.  S.  Correspondents 

Deports  Decker,  Clayton  and  Ryan 
of  Chicago  at  Point  of 
Bayonet 

Chica(k»,  N'ov.  15. — Details  of  the 
troubles  experienced  by  Alfred  Decker, 
staff  correspondent  for  the  Tribune,  and 
John  Clayton  of  the  Daily  News  in  re¬ 
porting  the  activities  of  D’Annunzio  in 
Fiume,  Italy,  are  just  being  received 
here.  The  men  were  recently  deported 
by  the  Italian  filibuster’s  soldiery,  being 
compelled  to  walk  seven  miles  across 
the  border  at  the  points  of  bayonets. 

Clayton  was  held  a  prisoner  for  eight 
hours  before  being  escorted  out  of  the 
city.  The  arrests  were  made,  it  is  said, 
on  information  of  one  Henry  Furst,  who 
claims  to  be  an  American  with  a  home 
in  New  York  City,  and  who  handles 
D’Annunzio’s  foreign  propaganda. 

T.  S.  Ryan,  predecessor  to  Clayton 
for  the  Cliicago  Tribune  in  Fiume,  also 
had  a  similar  experience  as  a  result  of 
his  cabled  reports  to  his  paper  on  the 
recent  Italian  massacre  of  French  troops 
by  Italians.  Armed  soldiery  broke  into 
his  room  at  midnight  and  he  states  that 


“a  single  American  officer’s  uniform  in 
my  room  was  probably  all  that  saved 
my  life.” 


PAPER  STOCKS  ADVANCE 


Record  of  Company’s  Activities  and 
Strength  in  Canada 

Montreal,  Que.,  Nov.  17. — The  activ¬ 
ity  and  strength  of  the  paper  stocks  in 
Canada  has  been  the  outstanding  feature 
of  the  Montreal  Stock  Exchange.  The 
following  list  shows  the  gains  made  this 
year  by  the  various  paper  stocks  listed 
on  the  local  exchange.  The  low  figure 
represents  the  levels  at  which  the  stocks 
sold  at  the  beginning  of  the  year.  The 
high  figure  represents  the  prices  at 
which  they  sold  last  week. 


Company, 

[u>w  1919. 

High. 

.\bitibi  . 

.  $68 

$160 

Ilrompton  . . . . 

.  65 

86 

I.aurentide  . . . . 

.  192 

245 

Price  Bros.  . . . 

.  150 

245 

Riordon  . 

.  117 

156 

Howard  Smith. 

.  65 

147 

Spani<ih  River 

.  17 

Wayaitamark  . . 

.  46 

90 

STATE 

STUDY  PLANNED 

Washington  "Newspaper  Institute’’ 
Planned  for  January  lS-17 

Davenport,  Wash.,  Nov.  14. — The  an¬ 
nual  “Newspaper  Institute”  held  by  the 
School  of  Journalism,  University  of 
Washington,  and  the  Washington  State 
Press  association,  will  occur  January  15, 
16  and  17,  1920.  The  program  will  be 
devoted  to  “The  Newspaper,”  and  the 
discussions  will  cover:  The  front  page; 
the  local  page ;  the  editorial  page ;  the 
“ledger”  page,  including  advertising  and 
all  problems  of  income  and  outgo ;  and 
the  woman’s  page,  including  features. 


One  or  two  speakers  to  cover  the 
larger  problems  of  each  half-day  discus¬ 
sion  and  many  others  to  develop  single 
issues  under  these  is  the  plan  the  com¬ 
mittee  will  follow  out  in  arranging  the 
program. 

This  winter  session  is  always 
the  business  meeting  of  Washington 
newspaper  workers,  but  as  heretofore, 
the  evenings  will  be  devoted  to  a  smok¬ 
er,  an  executive  session  and  a  banquet 
For  the  women  there  will  be  a  theatre 
party  and  a  special  event  in  their  honor 
by  college  women  who  major  in  journal¬ 
ism. 


Contest  For  School  Editors 

Wichita,  Kan.,  Nov.  17. — The  Beacon 
has  announced  a  prize  contest  for  Kan¬ 
sas  high  school  editors,  to  close  January 
1.  The  best  editorials  in  the  school  pa¬ 
pers  on  each  of  the  following  subjects 
will  receive  a  prize  consisting  of  a  book 
on  journalism:  “Americanism,”  and, 
“The  .Soviet  in  the  High  School,”  re¬ 
ferring  to  the  recent  Bellville  (III.)  high 
school  trouble. 


Directing  Chicago  Bank  Ads 

Portland,  Me.,  Nov.  18. — Frederick  I. 
Varney,  who  was  for  some  time  con¬ 
nected  with  the  Fidelity  Trust  Company, 
has  recently  been  appointed  publicity 
manager  of  the  Northern  Trust  Com¬ 
pany,  Chicago,  with  which  he  has  been 
associated  during  the  past  two  years. 


Goes  Into  Furniture  Business 

Hazleton,  Pa..  Nov.  19.— A.  O.  Rein¬ 
hart  has  resigned  from  the  Plain  Speak¬ 
er  staff  after  twenty-one  years’  service 
to  go  into  the  furniture  business  of 
Mrs.  E.  Reinhart’s  Sons,  in  Hazleton 
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Readjustments,  Trouble 
and  Delays  or^^ONE-SET” 
and  Efficiency? 

Goodrich  laboratories  worked  two 
years  in  perfecting  an  inking  roller 
that  would  make  possible  greater  press¬ 
room  efficiency.  The  Goodrich  ‘‘ONE- 
SET”  Automatic  Suction  Roller  is  the 
result. 

Goodrich  “ONE-SET”  Rollers  are  im¬ 
mune  from  temperature  changes — hot  or 
cold  weather,  slow  or  fast  speed.  They 
require  no  wash-ups,  have  the  right  prop¬ 
erties  of  “tack,”  distribute  perfectly,  are 
not  affected  by  water,  and  they  wear  in¬ 
definitely.  That’s  why,  as  this  advertise¬ 
ment  goes  to  press,  we  can  number  over 
one  hundred  large,  progrevssive  newspapers 
that  have  adopted  “ONE-SET.” 

Note  the  condition  of  the  old  style  roller 
at  the  left  of  the  question  mark  after  only 
a  short  run.  This  could  not  happen  to 
“ONE-SET.”  “ONE-SET”  was  run 
continuously  on  one  leading  newspaper 
for  nearly  two  years  without  showing  the 
slightest  signs  of  wear. 

//  rile  today  jor  prices^  statinjif  t  ore  diameter y  finished  diameter, 
and  length  of  cover  face — or,  letter  yet,  send  us  a  core  to  be  re¬ 
covered  and  let  ''ON E-SE'l "  prove  its  practical  veorth. 

THK  R  F.  (iOODRlCH  RUBBER  COMPANY 

The  City  of  Ooodrich-AKRON,  OHIO 
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FAVOR  U.  S.  CONTROL  publican,  and  was  endorsed  by  conven- 

tion. 


OF  NEWS  PRINT  That  the  shortage  of  printers  and  re- 

-  porters  must  be  met  by  teaching  print- 

Californiant  in  San  FrancUco  Meet-  jng  and  journalism  in  universities  and 
ing.  Endorse  Postal  Zones,  Higher  high  schools  was  the  opinion  of  the 

Ad  and  Circulation  Rates  and  mating. 

.  ,  ,  Richard  Boone,  professor  of  educa- 

nti-  apanese  aws.  University  California,  spoke 

-  of  teaching  printing  in  schools,  and 

(bv  telegrapiO  Xewton  Booth  Drury,  chairman  journal- 

Sa(  kamkxto.  Cal.,  Xov.  18. — The  most  Jstic  studies  at  the  University  California. 
Miccessful  business  convention  in  the  gave  an  address  on  teaching  journalism, 
history  of  the  California  Press  Associa-  General  discussion  of  the  subject  was 


tion  was  held  in  San  Francisco  on  Xo- 
vember  14  and  15,  closing  with  a  bril- 


indulged  in  by  J.  E.  Olmsted,  Petaluma 
Argus,  \V.  F.  Mixon,  Woodland  Mail, 


liant  banquet  and  dance  at  the  Press  and  George  A.  Barry,  Monrovia  Xews. 
Club.  One  hundred  and  twenty  editors  2one  Law  Endorsed 

from  all  parts  of  the  State  were  present.  jj  JeeiJed  to  make  a  determined 
The  association  went  on  record  in  ^.jYort  to  induce  California  Senators  and 
favor  of  truth  in  advertising,  raising  Uongressmen  to  support  the  present  zone 
of  rates  to  meet  increased  costs,  promo-  and  resist  all  efforts  to  re- 

tion  of  thrift,  zone  rates  of  postage,  p^^j 


Ciovernment  regulation  of  paper  costs, 
teaching  of  journalism  and  printing  in 


E.  O.  Wickizer,  Pasadena  Record, 
spoke  for  the  zone  rates.  Chairman 


schools,  restoration  of  landmarks  and  Richardson  explained  that  the  associa- 
laws  to  suppress  menace  of  Japanese  record  for  the  present  zone 

land  holding,  immigration  and  naturali-  rates  and  that  every  county  and  regional 


zation. 

Friend  W.  Richardson,  president  of 
the  association,  presided,  and  twelve  of 
the  fourteen  members  of  the  executive 
committee  were  in  attendance. 


association  in  the  state,  as  well  as  prac¬ 
tically  every  interior  publisher,  stood 
firmly  for  the  zone  rates. 

The  topic  of  thrift  brought  forth  an 
eloquent  plea  from  B.  F.  Irvine,  of  the 
Portland  Oregon  Journal,  for  a  stop  to 


TelU  of  A.  A.  C.  W.  Work  Portland  Oregon  Journal,  for  a  stop  to 

The  meeting  opened  with  an  interest-  f  extravagance  which 

1 1  t  \i  ■  u  ....1,  ts  sweeping  the  land  like  a  pestilence, 

mg  address  by  Major  O.  H.  Fernbach, 


on  the  experience  of  a  newspaper  man 


at  the  front  in  the  Intelligence  Depart-  ^ar  Loan  Organization  and  urged 
ment,  and  the  need  of  trained  newspaper  newspapers  to  use  their  influence  to  stop 
^  I  1  the  people  m  the  mad  folly  of  reckless 

men  for  such  work.  ^  , 

“Truth  in  Advertising”  was  the  sub-  association  strongly 

ject  of  an  able  address  by  Rollin  Ayers,  ‘"f  suggestions. 

j  .  f  .u  A  Round  table  discussions  were  held  on 

vice-president  of  the  As.sociated  Adver-  ,  .  ,  , 

f  ..  Air  1 1  ...u„  _ _  several  topics  and  the  views  of  members 

tising  C  libs  of  the  World,  who  gave  .  ^  ^ 


many  illustrations  of  the  work  being 
done  by  the  A.  A.  C.  W.  to  stop  un¬ 
truthful  advertising. 


The  paper  question  was  the  topic  of 
Louis  Meyer,  Oakland  Leader,  and  Jus- 


KANSAS  CITY  PAPERS 
DISOWN  1.  E.  A. 

Money-Raising  Campaign  Among 
Business  Men  Draws  Denial  of 
Support  From  Local  Press 
and  Staffs 

Kansas  Citv,  Xov.  15. — Kansas  City 
newspapers  and  newspaper  men  are  not 
taking  to  the  efforts  of  the  International 
Editorial  Association  to  hold  a  state 
convention  here  in  December,  and  at¬ 
tempts  to  solicit  subscriptions  among  the 
business  men  of  the  city  met  with  an¬ 
nouncement  in  the  newspapers  that 
neither  did  thej’,  nor  their  staffs,  endorse 
the  money-raising  efforts. 

The  Kansis  City  Star  was  the  first  to 
call  attention  of  the  public  and  the  bus¬ 
iness  men,  by  announcing  through  its 
columns  Friday  night  that,  not  only  did 
it  not  endorse  the  campaign  to  raise 
funds  by  subscriptions,  but  that  no 
Kansas  City  newspaper  men,  as  far  as 
it  knew,  were  identified  with  the  move¬ 
ment,  It  said : 

“The  Star  has  received  several  in¬ 
quiries  from  Kansas  City  business  firms 
ri'garding  solicitations  of  money  for  an 
organization  called  ‘The  International 
Editorial  Association,’  with  headquart¬ 
ers  in  Bedford,  Va.  The  solicitor  has 
literature  beginning,  ‘I  am  the  Interna¬ 
tional  Editorial  Association.  I  am  your 
one  best  bet.  Get  acquainted  with  me.’ 

“The  literature  is  addressed  to  news¬ 
paper  writers,  but  the  soliciting  seems  to 
be  from  bankers,  and  other  business 
men.  Xone  of  the  members  of  the 
Star’s  staff  knows  anything  about  the 
International  Editorial  Association  or 
its  sponsor.” 


Methods  of  getting  and  holding  church  Craemer  Orange  Xews.  It  was  the 
advertising  were  interestingly  explained  "o^.^ensus  of  opinion  that  rates  of  sub- 
by  B.  A.  Forster,  who,  as  manager  of  advertising  must  be 

the  Oakland  Tribune,  has  made  a  big  /nd  tha  the  government  should 

-u-  1-  »  HE  „  regulate  the  selling  price  of  news  print, 

success  in  this  line.  Many  interesting  ,,,-.1.  .l-  •  .t  .•  /• 

suggestions  were  obtained  from  Coulter  . 

McKeever  of  the  H.  K.  McCann  Adver-  ^ 


tising  Agency  on  the  methods  of  na- 


Dunnicliff,  Dixon  Tribune,  and  J.  Elmer 


tional  advertisers  and  the  importance  of  Moberley^  Santa  Rosa  Republican,  said 
closelv  following  instructions.  As  the  I  7"  suffered  by  the  raise 

major'itv  of  California  newspaper  men  ‘he  advertisers  and  subscribers 

run  both  newspaper  and  job  plants,  part  .  ^I^^j^^ers  were  urged  to  raise 


of  the  session  was  devoted  to  printing. 

William  H.  Barry,  president  of  Cal¬ 
ifornia  Typothetae,  explained  the  im- 


rates  to  meet  labor  and  paper  costs. 

Ask  Federal  Paper  Rules 
A.  J.  Harder,  Roseville  Register,  gave 


birth  rate  than  the  whites. 


marks  and  missions  was  advocated  by 
M.  F.  Cochrane,  San  Rafael  Independ¬ 
ent,  and  Ehner  hfoberly,  Santa  Rosa  Re- 


The  Kansas  City  Journal  on  Saturday 
had  the  following  to  say  of  the  solici¬ 
tation  : 

“Kansas  City  business  men  are  being 
solicited  for  contributions  to  an  organ¬ 
ization  styling  itself  ‘The  International 
Editorial  Association.’  The  concern 
alleges  its  home  office  is  located  in  Bed¬ 
ford,  Va:  No  one  connected  with  the 
Journal  knows  anything  regarding  this 
so-called  organization  or  its  sponsor. 
As  far  as  the  Journal  knows,  no  Kansas 
City  newspaper  man  is  identified  with  it.” 

At  the  Post,  it  was  stated  that  no 
word  had  been  received  there  regarding 
any  solicitation,  and  nothing  was  known 
of  the  organization  except  the  literature 
— which  “I  threw  into  the  waste  basket,” 
Dick  Smith,  managing  editor,  stated. 

“If  the  organization  is  not  right,  we 
will  not  stand  for  it,”  Mr.  Smith  con¬ 
tinued.  '  “It  looks  to  me  like  something 
is  wrong  when  solicitation  is  made  of 
liusiness  men.  So  far  as  I  know,  no 
one  connected  with  the  Post  knows  any¬ 
thing  about  it.” 

Inquiry  among  other  Kansas  City 
newspaper  men  developed  the  fact  that 
before  the  general  statements  made  re¬ 
cently  in  the  local  newspapers,  and  the 
arrival  of  some  of  the  literature,  which, 
as  a  rule,  found  its  way  into  the  waste 
baskets,  a  few  were  interested  in  the 
proposition,  but  when  they  learned  that 
the  movement  was  being  supported  by 
solicitation  outside  the  profession,  they 
gave  evidence  of  disgust  that  such  work 
was  being  done. 

Whether  any  efforts  at  solicitation  of 
funds  outside  of  Kansas  City  is  being 
made  is  not  known  today,  but  the  con¬ 
vention  is  scheduled  for  this  city  in  De¬ 
cember,  and  an  effort  may  be  made  to 
interest  other  newspapers  outside  this 
city. 


portance  of  maintaining  proper  prices  P'^ool  of  hoggishness  of  metropolitan 
for  printing  and  gave  a  report  of  the  shops  in  underbidding  county  shops 
convention  of  the  United  Typothetae.  violation  of  their  own  schedules  and 
Henry  M.  Hastings,  cost  expert  and  sec-  promises. 

retary  of  the  typothetae,  made  practical  George  G.  Radcliff,  Sacramento  Sun- 
demonstrations  of  cost  finding  and  gave  News,  spoke^  of  the  importance  of 
each  member  a  price  list  for  job  print-  county  organizations  in  solving  news- 
ing  paper  problems. 

.  A  rate  for  official  advertising  was  de- 

Printers  Get  an  Inning  cided  upon  of  $1  for  first  insertion  and 

The  evening  of  November  14  was  de-  SO  cents  for  each  subsequent  insertion, 
voted  to  a  meeting  of  the  executive  Three-quarters  of  an  inch  nonpareil, 
council  of  the  typothetae.  State  Senator  or  63  words,  was  declared  a  square. 
William  R.  Sharkey,  Martinez  Standard.  A  schedule  of  various  publications  and 
introduced  a  resolution  asking  for  a  spe-  rates  were  prepared  by  a  committee  com- 
cial  legislative  session  to  prevent  Jap-  posed  of  J.  E.  Olmsted.  Petaluma  Argus, 
anese  from  leasing  and  owning  real  es-  Howard  Russell,  of  the  Sanger  News, 
tate.  Senator  Sharkey  dramatically  de-  and  D.  G.  Dega,  Willows  Transcript, 
scribed  the  menace  of  the  Japanese  who  Crombie  Allen.  Ontario  Report,  wrote 
are  coming  to  California  in  large  num-  a  protest  against  the  methods  of  the 
bers  and  in  some  counties  have  larger  Western  newspaper  union. 


CONDENSED  FICTION 

Full  of  Action 

Well  and  Fully  Illustrated. 

HALF-PAGE  NOVEL-A-DAY,  Feature  No.  4 

Any  Length  and  to  Meet  Any  Requirements 

In  copy  with  mat  of  title  and  illustration  or  in 
whole  page  mats. 

A  Large  Number  of  Illustrated  Stories 

running  from  1,000  to  100,000  words,  among 
which  are  stories  by 


President  Richardson  announced  that 


Duncan  McPherson,  Santa  Cruz  Sen-  the  railroads  would  undoubtedly  go  back 
tinel,  made^  a  strong  plea  for  the  reso-  to  private  ownership  on  January  1  and 
lution,  as  did  A.  A.  Wendering,  Berkeley  that  advertising  would  be  resumed. 
Gazette,  and  W.  A.  Shepard,  Auburn  .^n  invitation  was  received  to  hold  the 
Herald,  and  J.  D.  Dean,  Manteca  Bulle-  annual  spring  meeting  in  Imperial 
tin.  It  was  adopted  by  acclamation.  Valley. 

Preservation  of  ancient  state  land  — - - 


Robert  W.  Chambers 
Sir  Gilbert  Parker 
Rex  Beach 
F.  Hopkinson  Smith 
Jack  London 

George  Randolph  Chester 
Gouverneur  Morris 
Hall  Caine 

Mary  E.  Wilkins  Freeman 
Gellett  Burgess 
Jacques  Futrelle 
Wm.  Hamilton  Osborn 
H.  G.  Wells 


Ellis  Parker  Butler 
Arthur  Stringer 
John  Kendrick  Bangs 
Newton  Fuessle 
George  Ade 
Carolyn  Wells 
Edith  Sessions  Tuppere 
Edwin  L.  Sabin 
John  Strange  Winter 
Edgar  Wallacp 
Frank  Stanton,  Jr. 
Robert  Barr 
Roy  Norton 


Newspaper  printers  in  Naples,  Italy, 
have  struck  for  a  50  per  cent  increase 
in  wages. 


See  our  catalog  and  price-list. 
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“1.  N.  S.  always  FIRST!” 

This  slogan  of  the  most  reliable  afternoon  wire 
organization  again  exemplified  in  the  astonishing 
chain  of  beats  scored  on  the  big  stories  of  the 

COAL  STRIKE. 

Here’s  what  a  few  of  I.  N.  5.  clients  say: 


“  Say !  That  was  a  dandy  service  you  gave 
us  from  Indianapolis  and  Washington  on  the 
Coal  Strike.  Can  always  count  on  you.” 

Charles  L.  H.  Long,  Editor, 

Newark  American  Tribune. 

“You  enabled  the  Georgian  to  give  the 
Journal  a  good  licking  on  the  Federal  Court 
decision  requiring  the  officials  of  the  United 
Mine  Workers  to  recall  strike  order.” 

William  Clemens,  Managing  Editor, 

Atlanta  Georgian. 

“Appreciate  prompt,  accurate  and  efficient 
service  of  I.  N.  S.  in  covering  coal  strike. 
Developments  were  reported  in  highly  satis¬ 
factory  fashion.” 

W.  B.  Morton,  Managing  Editor, 

Nashville  Banner. 

“  Congratulations  on  your  strike  service. 
Was  full  and  up-to-the-minute.” 

Times  Union,  Rochester,  N.  Y. 

“Your  news  dispatches  prompt  and  compre¬ 
hensive.  Congratulations.” 

Dan  Carroll,  Times  Union,  Albany,  N.  Y. 


“We  went  extra  on  your  first  flash  bulletin, 
scoring  a  beat.  ” 

G.  K.  Rudolph,  Buffalo  Enquirer. 

“  Your  dope  yesterday  from  Indianapolis 
made  opposition  look  sick.” 

Glen  Falls  Times. 

“Coal  strike  service  excellent.  Stories 
timely,  well-written  and  frequently  ahead  of 
opposition.” 

James  I.  Bicket,  Chicago  American. 

“  Service  great.  In  several  instances  ahead 
of  other  news  service  in  getting  latest  ‘stuff’ 
over — especially  on  the  flash  of  Judge  Ander¬ 
son’s  decision.” 

Charles  E.  Young,  Baltimore  Star. 

“  Special  articles  fine,  and  you  beat  the  other 
w’ires  from  five  to  seventeen'minutes  on  two  of 
the  biggest  stories.” 

M.  E.  Foster,  Houston  Chronicle, 

Houston,  Tex. 

“  Beat  oppositon  by  five  minutes  on  flash  of 
strike  recall.” 

Avery  C.  Marks,  Jr.,  Managing  Editor, 

Washington  Times. 


— and  that’s  no  unusual  record  for  I.  N.  S.  in  its 
daily  prompt — accurate  transmisson  of  important 
news. 

INTERNATIONAL  NEWS  SERVICE 

M.  Koenigsberg,  President  Marlen  E.  Pew,  Editor  and  Manager 

Tenth  Floor,  World  Building  New  York  City 
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ANOTHER  BIG  FIRST  PUBLICATION  FE 

COUNT  CZERNl 

The  former  Austro-Hungarian  Minister  of  Foreign  Affairs,  Ambap 
duke  Ferdinand  and  the  leading  official  representative  of  the  H^ps 
the  real  facts  about  Germany’s  responsibility  for  the  war  and  Aus 

This  Story  is  Now  Appearing  in  the  LondonTi 


Herr  von  Tschirschky 

German  Ambassador  to  Vienna,  who 
Czernin  claims,  was  among  “The  few 
statesmen  who  in  the  summer  of  1914 
oped  for  war"  and,  in  that  hope,  re¬ 
peatedly  exceeded  his  instructions. 


FRANK  H.  SIMONDS,  SAYS: 

“Nothing  that  I  have  read,  during  or  since 
the  war,  coining  from  an  enemy  source,  has 
been  as  illuminating  or  absorbingly  inter¬ 
esting  as  this  manuscript  of  Count  Czernin’s. 
All  the  great  figures  on  the  enemy  side  are 
passed  in  review  by  one  who  sees  them,  not 
as  we  did  (and  perhaps  do)  as  monsters,  hut 
as  fallible  human  beings  with  great  quali¬ 
ties  and  corresponding  weaknessess.  Czer¬ 
nin  is  neither  malicious  nor  yet  flattering. 

Reading  Czernin’s  account  of  Brest-Litovsk 
one  understands  Paris  better. 

To  read  Czernin  is  to  perceive  why  an 
American  solution  to  the  European  angles 
was  never  possible. 


To  be  released  for  daily  use  about  the  middle  of 
December  in  installments  of  2,000  to  3,000  words, 
covering  approximately  thirty  days. 
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An  illuminating  and'lfrankjdisclosure  of  t 
and  Austria  and  of  the]  [men  responsi 
[Options  will  be  granted  in  the 

THE  McCLURE  NEWSPAPER  SYNDICATE 


ONIFEATURE  FOR  THE  NEWSPAPERS 


IN  EXPLAINS 


ibaissador  to  Bucharest,  a  personal  friend  of  the  assassinated  Arch- 
i  H^psburg  Empire  in  the  critical  years  from  1916  to  1918,  reveals 
d  Austria’s  unfortunate  position  in  relation  to  her  dominating  ally. 

lonTitnes  and  Causing  World-Wide  Comment 

[^ouit  Czernin  brings  a  new  and  sometimes  st8urtling 
ight  to  bear  on  hitherto  unexplained  diplomatic  com¬ 
plications  connected  with  the  world  war. 

1  he  influence  of  the  Tschirschky  group,  which  resulted  in  the 
Irastic  terms  of  Austria’s  ultimatum. 

The  “Greatest  Disaster” — Germany’s  entrance  into  Belgium. 

The  Bismarckian  Policy  of  Violence. 

Austria’s  Hope  for  a  “Peace  of  Understanding.” 

The  Incompetency  of  the  Austrian  General  StalT. 

The  Arguments  for  and  against  a  Separate  Peace. 

The  London  Conference  Death  Sentence  on  the  Empire  of 
he  Hapsburgs. 

Brest-Litovsk*  The  Peace  of  Bucharest. 

An  Intimate  Character -Sketch  of  Archduke  Franz  Ferdi- 
land,  heir  to  the  throne  of  Austria. 

rhe  Emperor  William  II — his  conviction  that  he  was  the  “elect 
if  God:”  his  early  education  of  deception;  his  hatred  of  every- 
hing  unpleasant:  his  brutal  awakening. 

The  leading  men  around  the  Kaiser — personal  anecdotes  and 
rilliant  pen  sketches.  Czernin’s  attempts, through  the  Crown  Prince, 

0  ptrsuade  the  Emperor  to  abdicate.  Ludendorf’s  opposition. 

^resident  Wilson  —  how  his  intervention  was  viewed  by  Austria. 

'he  bringings  of  the  Ex-Kaiser  to  Trial  —  Predictions  of  more  war. 

of  the  strength  smd  weakness  of  Germany 
wnsible  for  the  greatest  war  in  history  count  czernin 

!  the  order  requests  are  received 

373  Fourth  Avenue,  New  York 
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ARGUES  FOR  RATIONING 
NEWS  PRINT 

Circulation  Must  Have  Deadline  and 

Advertisers’  Space  Be  Limited — 
Increased  Rates  Alone  Not 
Enough,  Says  Stewart 

[Mr.  StcTi.vrt’s  znczL'S  on  the  news  print 
situation  made  such  a  deep  impression 
upon  the  members  of  the  American 
Nx'wspapcr  Publishers’  Association  in 
special  convention  last  week,  that  Editor 
&  PuBi.iSHKR  asked  him  to  present  them 
briefly  for  the  benefit  of  publishers  who 
zecre  unable  to  attend  the  meeting.  His 
suggestions,  as  given  below,  were  com¬ 
mented  upon  by  President  Prank  P. 
Glass  as  among  the  most  constructive 
presented  at  the  meeting,  and  they 
strongly  influenced  the  recommendations 
of  the  resolutions  comimttee — Editorial 
Note.] 

By  JOHN  L.  STEWART 

ri-BLISHF.R  THE  WASH  I  .NT.TOR  (PA.)  OBSERVER 
AND  REPORTER  AND  BEAVER  (PA.)  DAILY  TIMES 

That  the  present  serious  situation 
among  the  newspapers,  the  inadequate 
supply  of  news  print,  is  due  to  the  fact 
that  the  newspapers  of  the  country  are 
using  more  paper  than  the  paper  manu¬ 
facturers  can  supply  with  their  present 
equipment  is  obvious.  It  can  be  solved 


John  L.  Stewart 

by  increasing  production,  but  that  is  up 
to  the  makers  of  news  print. 

The  present  crisis  can  only  be  met  by 
the  newspaper  publishers  themselves 
through  a  strict  rationing.  In  other 
words,  tlie  newspapers  of  this  country 
must  meet  this  situation  for  their  own 
protection  by  limiting  the  number  of 
papers  they  print  from  day  to  day  and 
by  reducing  the  sizes  of  their  publica¬ 
tions  or  both. 

Much  has  been  said  about  increasing 
the  price  of  the  newspapers  from  2  to 
3  cents  and  raising  the  advertising  rates. 
These,  however,  are  only  means  to  an 
end  and  may  or  may  not  accomplish 
the  desired  end  itself — viz.,  the  reduc¬ 
tion  of  consumption. 

From  my  own  experience  I  have  found 
that  an  increase  in  the  price  of  my  news¬ 
papers  has  not  cut  down  the  number 
of.  subscribers;  also  that  the  increase 
of  rates  for  advertising  has  increased 
rather  than  decreased  the  volume.  Per¬ 
haps  I  could  increase  the  prices  of  both 
to  such  an  extent  that  few  people  could 
afford  to  buy  my  papers  or  advertise  in 
them,  but  as  an  economic  and  business 
proposition  we  can  only  increase  prices 
to  a  certain  extent.  We  can,  after  all, 
only  charge  a  fair  rate  and  what  is  fair 


must  be  determined  by  the  publisher 
himself  through  his  own  experience  in 
the  business,  the  conditions  in  his  own 
local  field  and  the  experiences  of  others. 
The  newsprint  situation  can  be  met  if 
the  publishers  of  this  country  will  take 
common-sense  measures. 

For  example,  we  have  given  notice  to 
the  subscribers  of  the  Observer  and  the 
Reporter  that  we  will  print  only  so  many 
papers  per  day — not  over  l.S,000,  which 
figure  represents  approximately  the  av¬ 
erage  press-run  for  the  months  of  Sep¬ 
tember  and  October.  This  is  the  maxi¬ 
mum  number  which  can  be  run  on  any 
one  day  and  the  circulation  department 
is  instructed  to  keep  it  below  this  when¬ 
ever  possible. 

Preference  will  be  given  to  mail  sub¬ 
scribers  who  are,  of  course,  paid-in-ad¬ 
vance,  and  to  those  who  are  served  by 
our  own  carriers  on  city  routes  and  who 
are  on  our  regular  list  of  subscribers. 
.Approximately  10,500  out  of  the  total  are 
on  this  list. 

The  others  are  supplied  with  their 
papers  through  agents  or  from  the  news¬ 
boys.  The  supply  of  the  latter  two  will 
lie  cut  off  or  rationed  among  them  if  we 
are  unable  to  meet  the  demand  over  and 
above  the  maximum  press  run  of  15,000. 

Advertiser*  Rationed  Also 

W'e  have  met  the  advertising  situation 
by  giving  notice  to  all  our  advertisers 
that  we  will  not  print  over  76  pages 
any  one  week,  which  was  approximately 
the  average  number  printed  each  week 
during  the  months  of  September  and 
October.  We  will  not  print  more  than 
16  pages  on  Friday — the  big  advertising 
day,  and  this  leaves  an  average  of  12 
for  each  of  the  other  days.  If  some 
week  we  can  get  out  on  less  than  that 
we  will  be  in  a  position  to  enlarge  on 
the  following  week. 

But  our  idea  or  purpose  is  to  ration 
our  output  in  the  number  of  papers 
printed  and  in  the  number  of  pages  to 
an  issue,  so  that  we  will  not  consume 
more  paper  than  we  have  on  hand  or 
already  contracted  for  between  this  and 
January  1,  1920. 

Our  experience  showed  that  when  we 
secured  the  co-operation  of  advertisers 
to  use  Thursday’s  paper  to  reduce  the 
volume  on  Friday  that  we  had  two  sit¬ 
uations  of  the  same  kind  to  meet  in¬ 
stead  of  one — a  bigger  paper  on  Thurs¬ 
day  and  no  reduction  in  space  ov  Fri¬ 
day.  Now  we  have  informed  our  ad¬ 
vertisers  that  they  too  must  be  rationed. 

Notice  has  gone  out  to  all  advertisers 
that  preference  will  be  given  for  large 
space  to  those  who  are  in  daily  and  who 
have  copy  in  early. 

PAWS  ACROSS  THE  SEA! 

Dickey’s  Dogs 
Now  an 
International 

Angus,  Buddie,  Rags, 
the  Puppy  and  the  rest, 
with  their  human  foils 
and  friends,  have  been 
taken  by 

The 

London  Daily  Mirror 

If  your  territory  is  open,  command 
us  for  terms  and  samples  of  this 
comic  strip. 

Metropolitan  Newspaper 
Service 

432  Fourth  Avc. 


Advertisers  are  asked  to  make  known 
their  needs  long  enough  ahead  of  time 
so  that  it  will  be  possible  to  ration  the 
space  which  we  have  for  certain  days. 
In  this  way  we  will  apportion  our  space 
to  our  advertisers  and  keep  down  the 
size  of  our  papers. 

I  figure  that  advertising  space  will  be 
more  valuable  because  it  is  harder  to 
secure  and  after  all  space  in  any  medium 
is  only  large  or  small,  high  or  low  in 
price,  by  comparison.  It  is  far  better 
for  an  advertiser  to  dominate  a  page 
with  a  forty-inch  ad  among  a  dozen 
smaller  advertisers  than  for  him  to  have 
a  page  advertisement  among  many  pages 
of  bill-board  displays. 

Smaller  Advertising  Preferable 

His  advertisement  has  a  stronger  pull¬ 
ing  power,  more  character  and  every  one 
of  the  small  advertisers  is  better  satis¬ 
fied.  And  all  of  them  can  afford  to  pay 
double  the  price  they  are  paying  now 
on  the  page  lay-out,  spread-eagle  style 
of  advertising  at  comparatively  low 
rates. 

I  believe  that  if  every  newspaper  pub¬ 
lisher  in  the  United  States,  especially 
those  in  the  large  cities  and  in  the 
smaller  ones  who  have  circulations  over 
10,000,  would  follow  out  this  plan  that 
the  news  print  situation,  within  a  peirod 
of  three  or  four  months,  would  readjust 
itself. 

The  publishers  would  be  better  off 
even  if  they  lose  money  now  because 


they  would  make  it  up  in  reduced  cost 
of  news  print  in  the  future  and  in  se¬ 
curing  better  rates  for  advertising.  The 
entire  newspaper  business  throughout 
the  country  would  also  be  stabilized  on 
a  sound  economic  basis. 

DR.  EATON  ON  COLUMBIA  STAFF 

Will  Give  Critical  Writing  Course 
After  February  1 

Walter  Pritchard  Eaton,  author  and 
dramatic  critic,  will  join  the  faculty  of 
the  Columbia  University  School  of  Jour¬ 
nalism  in  February  and  will  give  the 
course  in  critical  writing  formerly  given 
by  Dr.  Talcott  Williams,  director  emer¬ 
itus.  , 

Mr.  Eaton  was  formerly  on  the  staff 
of  the  New  York  Tribune,  and  from 
1907  to  1909  was  dramatic  critic  of  the 
New  York  Sun.  Since  1909  he  has  been 
dramatic  critic  of  the  American  Maga¬ 
zine.  He  is  the  author  of  several  books, 
including  “The  American  Stage  of  To¬ 
day,”  and  is  a  lecturer  on  dramatic 
topics. 

Sphinx  Club  Dinner,  Nov.  25 

The  164th  dinner  of  the  Sphinx  Club, 
of  New  York,  will  be  held  at  the  Wal¬ 
dorf-Astoria  on  the  evening  of  Novem¬ 
ber  25.  Cyrus  H.  K.  Curtis,  Irvin  Cobb, 
James  Montgomery  Flagg  and  Louis  C. 
M.  Reed,  will  be  among  the  speakers. 


The  Star  League  of  Indiana 
Gained  5,030,928  Apte 
Lines  During  the  First 
Eight  Months  of  1919 

The  Star  League  of  Indiana  consists  of  The 
Indianapolis  Star,  The  Terre  Haute  Star  and 
The  Muncie  Star. 

These  three  newspapers,  each  located  in  a 
rich  and  prosperous  Indiana  city,  cover  each 
and  every  one  of  Indiana’s  ninety -two  coun¬ 
ties  every  morning  in  the  year. 

The  total  daily  circulation  of  these  three  news¬ 
papers,  as  given  in  the  last  government  state¬ 
ment,  covering  an  average  of  the  six  months 
ending  September  30,  was  149,065  copies. 

This  circulation  represents  a  large  percentage 
of  the  able-to-huy  readers  in  the  richest 
section  of  the  Mississippi  valley. 

The  tremendous  advertising  gains  made  by 
the  Star  League  newspapers  during  the  first 
eight  months  of  this  year  show — 

That  wise  advertisers  realize  that  in  order  to 
successfully  reach  the  responsive  and  finan- 
cially-able  citizens  of  Indiana,  they  must  use 
the  advertising  columns  of 

The  Star  League  of  Indiana 

The  Greatest  Combination  of 
Quality  Circulation  in  Indiana 

Eastern  Representative;  Kelly-Smith  Co., 
Marbridge  Building,  New  York 
Western  Representative:  John  Glass, 
Peoples  Gas  Building,  Chicago 

The  Shaffer  Group 

Indianapolis  Star 
Terre  Haute  Star  Muncie  Star 

Louisville  Herald  ^ 

Chicago  Evening  Post  ^ 

Denver  Times  x 

Rocky  Mountain  News 


New  York 
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Editor  &  Publisher’s 

SEMI-ANNUAL  LIST  OF 

THE  ENGLISH-LANGUAGE  DAILY 
NEWSPAPERS  OF  THE  UNITED  STATES 

Including  Circulation  Figures  as  of  A.  B.  C.  and  Government  Reports  of 
October  1,  1919,  and  Rates  for  National  Advertising  Revised  to 
November  1,  1919,  by  Barbour’s  Advertising  Rate  Sheets,  Inc. 

WILL  BE  ISSUED  NEXT  WEEK,  NOVEMBER  27th 


n  EDITOR  &  PUBLISHER,  through 
presenting  to  buyers  of  advertising  up- 
to-date  information  as  to  daily  news¬ 
papers,  their  rates  and  circulations,  has 
already  succeeded  in  turning  toward  the 
newspapers  a  great  volume  of  national 
advertising  heretofore  dormant  or  diver¬ 
ted  to  other  media. 

^  A  limited  amount  of  newspaper  adver¬ 
tising — addressed  to  buyers  of  newspaper 
space — will  be  accepted  for  this  SPEC¬ 
IAL  SUPPLEMENT.  This  advertis¬ 
ing  will,  truly,  be  “linked-up”  with 
“buyer- interest”  in  the  data  which 
accompany  it.  It  will  have  as  long 
“life”  as  the  supplement  itself — an 
appeal  covering  at  least  six  months. 

Applications  for  space  in  this  supple¬ 
ment  should  be  made  at  once  by  wire 
and  copy  should  follow  immediately. 
Reservations  will  be  made  in  the  order 
in  which  applications  are  made — and 
the  available  space  is  limited,  as  is  the 
time  for  action ! 

EDITOR  &  PUBLISHER 

1116  World  Building  New  York 
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These  lists,  carrying  data  of 
immediate  and  incalculable  value  to 
all  Advertising  Agencies,  National  Ad¬ 
vertisers  and  Space-Buyers  generally, 
will  be  issued  as  a  SPECIAL  SUPPLE¬ 
MENT  to  EDITOR  k  PUBLISHER, 
convenient  for  filing. 

As  in  the  cases  of  previous  semi¬ 
annual  lists  of  this  character,  EDITOR 
k  PUBLISHER  has  had  the  valuable 
co-operation  in  their  preparation  and 
verification  of  Barbour’s  Advertising 
Rate  Sheets,  Inc.,  Chicago.  This  assures 
the  accuracy  of  the  lists  and  of  the  cir¬ 
culation  and  advertising  figures  given. 

^  No  other  service  feature  ever  carried 
by  a  trade  newspaper  in  this  field  has 
appealed  so  strongly  as  this  one  appeals 
to  all  who  have  to  do  with  planning 
and  placing  national  advertising  in  the 
daily  newspapers.  It  is  an  exclusive 
EDITOR  k  PUBLISHER 
and  is  available  to  space-buyers  only 
through  this  publication. 


24 


DETROIT  IS  AGAINST 
WRITERS’  UNIONS 


Only  Asset  a  Paper  Has  Is  “Good 
Will  ”  and  Editorial  Force 
Must  Protect  It,  Says 
Journal  Staff 


DtTRoiT,  Micii.,  Nov.  17. — Members  of 
the  editorial  staff  of  the  Detroit  Journal 
arc  not  in  favor  of  writers  unionizing. 
They  expressed  their  feeling  in  a  “loy¬ 
alty  banquet”  at  the  Cadillac  hotel  on 
November  14. 

In  speeches  by  editorial  department 
workers,  satisfaction  was  expressed  that 
Detroit  Journal  men  did  the  best  things 
for  themselves  and  the  newspaper  pro¬ 
fession  when  they  recently  turned  down 
an  offer  made  them  to  link  up  with  a 
unionizing  organization,  which  had 
promised  to  affiliate  the  Journal  men 
with  the  Typographical  Union  and  the 
American  Federation  of  Labor. 

Speakers  at  the  banquet  included  C. 
H.  Jennings,  managing  editor;  Willard 
Bowen,  editorial  writer;  Max  Windier, 
advertising  manager,  and  William  Gov- 
ier,  foreman  of  the  composing  room ; 
and  Charles  Cameron,  for  twenty-eight 
years  in  the  editorial  department  of  the 
Journal. 

“Our  advertising  salesmen  have  only 
one  thing  to  sell  when  they  solicit  ad¬ 
vertising,"  said  Mr.  W'indler.  “That  is 
the  good  will  of  the  paper.  The  printers 
or  the  bookkeepers  don’t  create  that 
good  will.  It  is  the  editorial  force, 
which  provides  the  substance  which  the 
solicitor  can  sell.” 

Fifty  men  of  the  editorial  staff  were 
present. 


“WANT  AD”  CONTRACTS 
SHOULD  HOLD  RATES 


(Continued  from  Page  il) 
in  the  volume  and  number  of  ads 
during  low  seasons — has  also  the 
effect  of  lengthening  the  seasons  for 
such  businesses  as  real  estate,  auto¬ 
mobile,  and  seasonable  products.  It 
is  almost  impossible  for  the  real 
estate  man,  for  instance,  to  adver¬ 
tise  throughout  the  winter  months, 
every  day,  without  making  at  least 
one  sale  and  getting  a  number  of  in¬ 
quiries.  This  proves  that  the  old  fal¬ 
lacy  of  two  or  three  months  in  the 
spring  time,  and  another  short 
period  in  the  fall  are  the  only  sea¬ 
sons  in  which  real  estate  can  be 
sold.  It  helps  in  this  way  to  stimu¬ 
late  business  for  the  advertiser  when 
it  is  at  its  lowest  ebb  and  when  his 
income  is  the  smallest. 

Volume  Attracts  Readers 

“By  having  a  larger  number  of 
ads  in  the  paper  every  day  in  the 
week  the  year  round,  readers  learn 
that  they  do  not  necessarily  have 
to  wait  for  the  big  Sunday  paper  or 
the  week-day  ‘peak’  to  secure  what 
they  wish.  Readers  will  read  the 
classified  every  day  if  there  is  a 
sufficient  number  of  ads  there  to 
offer  them  choice  of  selection. 

“I  believe  in  the  12-months’  con¬ 
tract,  and  we  have  no  shorter  period 
in  force  on  the  Journal.  Our  space 
contract  calls  for  1,000  and  2,000 
lines,  to  be  used  at  will  by  the  adver¬ 
tiser.  Our  daily  contracts  are  two 
kinds — two  and  three  lines  per  day. 

“The  proper  reduction  to  be  made 
on  contract  rates  might  vary  con¬ 
siderably  with  conditions  in  differ¬ 
ent  communities.  It  should  not  be 
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to  the  extent  to  materially  lower  the 
average  net  rate." 

The  Des  Moines  Register  and 
Tribune  use  contracts  effectively. 
John  Irwin,  classified  manager, 
writes:  “We  have  classified  con¬ 
tracts  because  they  have  proved  a 
benefit  to  the  advertiser  and  our¬ 
selves. 

Consutency  Needed 

“It  has  been  demonstrated  on 
numerous  occasions  that  the  classi¬ 
fied  advertiser  who  pounds  away 
consistently  day  after  day,  will 
secure  better  results  than  the  fellow 
who  runs  spasmodically.  We  have 
accounts  in  Des  Moines  who  form¬ 
erly  ran  small  copy  irregularly.  I 
recall  one  fellow  in  particular.  He 
was  doing  comparatively  little  busi¬ 
ness,  and  felt  that  he  could  not 
afford  to  advertise  more.  A  solicitor 
persuaded  him  to  sign  a  three-line 
daily  contract.  In  less  than  three 
months  this  same  advertiser  was 
doing  a  greatly  increased  business. 
Today  his  copy  is  running  from  six 
to  thirty  lines  every  day. 

“Usually,  from  the  reader’s  stand¬ 
point,  an  insertion  contract  is  best. 
However,  there  are  some  advertisers 
who  cannot  use  insertion  contracts 
as  advantageously  as  a  space  con¬ 
tract.  This  applies  especially  to 
people  ■  whose  business  is  season¬ 
able.” 

The  establishment  of  a  system  of 
contracts  should  not  reduce  the  average 
net  rate.  It  is  generally  possible  to 
make  the  present  rate  the  contract  rate 
and  increase  the  open  rate.  The  aver¬ 
age  transient  advertiser  docs  not  care 
about  the  cost  of  an  ad  so  much  as 
he  does  about  the  results.  The  regular 
advertiser  is  the  one  who  figures  cost 
and  by  making  the  open  rate  the  con¬ 
tract  rate  his  costs  do  not  go  up. 


TIPS  FOR  AD  MANAGERS 


Fr.vnk  Skaman,  1.nc.,‘47o  Fourth  ve¬ 
nue,  New  York.  Will  make  up  lists  in 
December  for  the  .\mcrican  Bronze 
Company,  Berwyn,  Pa.,  manufacturer  of 
“Non-Gran”  Bearing  Bronze. 

Tracy-Parry  Company,  Lafayette 
Bldg.,  Philadelphia.  Usually  makes  up 
lists  in  December  for  advertising  of  A 
Theodore  Abl)ott  &  Co.,  Wayne  Junc¬ 
tion,  Philadelphia,  manufacturing  “Ka- 
pock  Fabrics.” 

N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Will  make  up  lists 
within  the  next  30  days  for  Parker 
Brothers,  Salem,  Mass.,  to  advertise 
games  and  other  forms  of  recreation. 

CoRMAN  Company,  Inc.,  19  West  44th 
street.  New  York.  Lists  will  be  made 
up  during  month  of  January  for  the 
Mcnncn  Company,  Newark,  N.  J.,  toilet 
products. 

Gardner  Company,  Inc.,  17th  and 
Locust  streets,  St.  Louis.  Will  prepare 
lists  in  December  for  advertising  of 
Cooper,  Wells  &  Co.,  St.  Joseph,  Mich., 
hosiery  manufacturers. 

H.  B.  Humphrey  Company,  Inc.,  581 
Boylston  street,  BoBston.  Almost  ready 
to  make  up  lists  for  the  Kenebec  Boat 
&  Canoe  Company,  Waterville,  Me. 

Manternach  Agency,  Hartford. 
Conn.  Has  been  awarded  account  of 
Planet  Company,  Westfield,  Mass.,  man¬ 
ufacturer  of  “Duplex  Fold-away” 
kitchin  products. 

John  I.  Gillespie  Company,  Citizens 
Bldg.,  Cleveland,  O.  Warren  Refining 
&  Chemical  Company,  Cleveland,  has 
placed  its  advertising  with  this  agency , 
large  space  in  metropolitan  newspapers 
and  small  space  in  small  town  newspa¬ 
pers  will  be  used. 

N.  W.  Ayer  &  Son,  300  Chestnu' 


street,  Philadelphia.  Placing  orders  with 
newspapers  for  Robert  Reis  &  Co. 

Nelson  Chesman  &  Co.,  1127  Pine 
street,  St.  Louis.  Placing  orders  with 
newspapers  for  Val  Platz  Brewing  Com¬ 
pany. 

Critchfiei.d  &  Co.,  Brooks  building, 
Chicago.  Reported  will  make  up  lists 
during  the  next  sixty  to  ninety  days  for 
F.  A.  Patrick  &  Co. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York.  Again  placing  orders 
with  newspapers  for  Oneida  Community 
Silverware. 

(lEORGE  Edw  ards  &  Co.,  328  Chestnut 
street,  Philadelphia.  Placing  orders  with 
newspapers  for  Rose  Manufacturing 
Company. 

F.  A.  Ensign  Co.mpanv,  Union  Arcade 
building,  Pittsburgh.  Placing  orders 
with  newspapers  for  Marvel  Products 
Company. 

Federal  Advertising  Agency,  6  East 
.19th  street,  New  York.  Again  placing 
orders  with  some  Western  newspapers 
for  Garrett  &  Co. 

Charles  H.  Fuller  Company,  623  S. 
Wabash  street,  Chicago.  Reported  will 
make  up  list  of  newspapers  during  De¬ 
cember  for  Channel  Chemical  Company. 

M.  P.  Gould  Company,  60  W.  35th 
street.  New  York.  Placing  advertising 
for  Peplax  Medicine  Company. 

Hoyt's  Service,  116  W.  32d  street. 
New  York.  Again  placing  orders  with 
newspapers  in  New  York  City  for  Dry 
Milk  Company. 

C.  S.  Hallowei.l,  Inc.,  103  Park  ave¬ 
nue,  New  York.  Placing  orders  with 
large  city  newspapers  for  Butler,  Her¬ 
rick  &  Marshall. 

Johnson  Read  &  Co.,  202  S.  State  st., 
Chicago.  Reported  will  make  up  lists 
during  January  using  newspapers  for 
Herrick  Refrigerator  Company. 


Edward  S.  Jones  Company,  75  West¬ 
minster  street.  Providence.  Pla  ing 
orders  with  some  New  England  news¬ 
papers  for  Barstow  Stove  Company. 

H.  W.  Kastor  &  Sons  Advertising 
Company,  Lytton  building,  Chicago, 
Placing  orders  in  magazine  sections  of 
newspapers  for  Leonard-Morton  &  Co. 

Charles  D.  Kean  Advertising  & 
Sales  Promotion  Service,  616  Old 
South  building,  Boston.  Placing  700-1 
•orders  with  some  New  England  news¬ 
papers  for  Eagle  Roller  Mills. 

Kirtland-Engel  Company,  14  Jack- 
boulevard,  Chicago.  Placing  12-inch 
4-time  orders  with  newspapers  for  B. 
Shubert,  Inc, 

McJunkin  Advertising  Company,  5 
S.  Wabash  avenue,  Chicago.  Reported 
will  make  up  list  of  newspapers  during 
December  for  Kling  Brothers  &  Co. 

Morse  International  Agency,  449 
Fourth  avenue.  New  York.  Again  plac¬ 
ing  orders  with  newspapers  for  J.  C. 
Eno,  Ltd. 

Newell-Emmett  Company,  120  W. 
32d  street,  New  York.  Reported  will 
handle  advertising  for  Western  Electric 
Company. 

St.  Paul  Advertising  Company,  St 
Paul.  Reported  will  make  up  lists  of 
newspapers  during  November  for 
Adlerika  Company. 

Frank  Seaman,  470  Fourth  avenue, 
New  York.  Will  handle  the  advertising 
for  Mint  Products  Company.  Placing 
orders  with  newspapers  for  Pennsyl¬ 
vania  Rubber  Company.  Will  handle 
the  advertising  for  Goldwyn  Picture 
Corporation. 

F.  P.  Shumway  Company,  453  Wash¬ 
ington  street,  Boston.  Placing  orders 
with  newspapers  in  cities  where  Sher¬ 
man  Service  have  agencies  for  Sherman 
Service,  Inc. 


“America's  Largest  and  Best  J'lewspaftr  Industrial  Advertising  Agsnci/” 

Mr.  Publisher — 

How  about  your  Monday 
and  Saturday  Editions  ? 

Are  you  carrying  the  amount  of  advertising 
you  should  on  these  days?  Would  you  like 
a  good  business  man’s  page  fifty-two  weeks 
in  the  year  for  either  of  these  light  editions? 

Our  Permanent  Weekly  Industrial  Review 
page,  supported  by  non-regular  advertisers, 
will  strengthen  your  paper  and  increase  your 
lineage  10,000  lines  a  month. 

We  are  at  present  conducting  this  page  in 
leading  dailies  of  such  cities  as  New  York, 
Chicago,  Boston,  Philadelphia,  Baltimore, 
Brooklyn,  Detroit  and  Toronto. 

The  Page  will  also  give  you  a  more  uniform 
paper,  help  your  circulation  and  make  new 
advertisers  for  you. 

Let  us  send  our  representative  to  you  for  a 
personal  interview. 

J ohn  B.  Gallagher  Company 

Home  Office,  Ninth  Floor,  Dexter  Building;,  Boston 
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WAGE  ADVANCES  TO 
UNION  PRINTERS 


Newspaper  Offices  All  Over  Country 
Affected  by  New  Scales  and 
Working  Agreements 
With  I.  T.  U. 


Indianapolis,  Nov.  i6. — Headquarters 
of  the  International  Typographical 
Union  announce  the  following  new  wage 
scales  and  working  agreements  signed 
with  newspaper  publishers: 

KImira,  N.  Y. — TeleKratn  now  paying  |30 
weik. 

Santa  Fe,  N.  M.— Machinist-operators,  140; 
baiidmen,  $28;  two  increases  in  last  six 
months. 

AniariUo,  Tex. — Day,  $5. SO;  night,  $6; 
machinist-operators,  SO  cents  additional. 

Concord,  N.  H. — Day,  $30.50;  increase, 

^^tUlUamsport,  Pa. — Day,  11V4  cents  a 
thousand;  night,  12  cents;  ad  foreman,  $28; 
ad  and  floor  men,  $27;  Increase,  machine, 
2M  cents  a  thousand;  handmen,  $6. 

Kahway,  N.  J. — Handmen,  $30;  operators, 
$33;  eight  hours;  increase,  handmen,  $7;  op¬ 
erators,  $9. 

St.  Paul,  Minn.— Scale,  with  new  bonus  of 
$4  for  hand  men,  $34.35;  machine  operators, 
bonus  of  1  cent  per  thousand. 

Cleveland,  Ohio — From  October  15  to  De¬ 
cember  31,  1919,  $35  for  48  hours;  beginning 
January  1,  1920,  working  week  reduced  to 
45  hours  and  beginning  March  1,  1920,  scale 
raised  to  $36.  Increase,  $8  to  $9. 

Danville,  III. — Handmen,  operators,  $30; 
eight  hours;  increase,  October  1,  1919,  $8.50 
and  $1  additional  on  October  1,  1920,  and 
October  1,  1921. 

Houston,  Tex. — Day  timework,  $40;  night 
timework,  $41.50;  eight  hours;  increase,  $10. 

Madison,  WIs. — Day,  handmen,  operators, 
$30;  proofreaders,  $23.  Night,  handmen,  op¬ 
erators,  $32;  proofreaders,  $25;  eight  hours; 
increase,  October  1,  1919,  $3;  April  1,  1920, 
$1. 

Martinez,  Cal. — Foremen,  machinist-opera¬ 
tors,  $5  a  day;  floormen,  $4.50  a  day;  in¬ 
crease,  $1  a  day. 

Charlotte,  N.  C. — Day,  handmen,  52  Vi 
cents  an  hour;  operators,  56 Vi  cents  an 
hour.  Night,  handmen,  operators,  56  Vi 
cents  an  hour;  eight  hours;  increase,  $3. 

Dklahoma  City,  Okla. — Day,  $37;  night, 
$40.  (Mailers),  Day,  ail  Journeymen,  $25; 
night,  all  Journeymen,  $25.50;  eight  hours; 
Increase,  $1.50  to  $6. 

I.a  tiramle.  Ore. — Handmen,  $4.25  a  day; 
eight  hours;  operators,  $4.25  a  day,  7  Vi 
hours;  increase,  $3. 

Waukesha,  Wis. — Handmen,  operators, 
$21;  eight  hours;  Increase,  handmen,  $3,  op¬ 
erators,  $1. 

Joplin,  Mo. — Day,  $30;  night,  $36. 

Hagerstown,  Md. — Handmen,  operators, 
$27;  eight  hours;  increase  $7. 

Prince  Albert,  8ask. — Handmen,  operators, 
$36.50;  eight  hours;  Increase,  handmen, 
$14.30;  operators,  $9.50. 

Taunton,  Mass. — Day,  handmen,  operators, 
$32;  night,  handmen,  operators,  $34;  eight 
hours;  Incrt^ase,  $7. 

Wenatchee,  Wash. — Handmen,  operators, 
$6.50  a  day;  7Vi  hours;  increase,  $10.50. 

Springfleld,  III. — $30  to  $36  a  week;  in¬ 
crease,  $4. 

Hupulpa,  Okla. — Day,  handmen,  operators, 
$33;  night,  handmen,  operators,  $38;  eight 
hours;  Increase,  $45. 

Owensitoro,  Ky. — Day,  handmen,  $20;  ma¬ 
chinist-operators,  $24;  night,  handmen,  op¬ 
erators,  $25;  eight  hours;  Increase,  day, 
handmen,  $4.50;  machinist-operators,  $3; 
night,  handmen,  $6;  machinist-operators,  $2. 

Council  BlulTs,  la. — Day,  all  Journeymen. 
$5.25  a  day;  night,  all  Journeymen,  $5.75  per 
night;  eight  hours;  increase,  day,  $7.50; 
night.  $9. 

Huffalo,  N.  Y. — Day,  $34.50;  night,  $37.50; 
increase,  $3. 

I>esno,  Cal. — Scale,  $42;  Increase,  $5. 

.\l>crdeen,  8.  I). — Handmen,  operators,  $35; 
eight  hours;  Increase,  handmen,  $18;  opera¬ 
tors.  $13. 

I.rwistown,  Idaho — Foremen,  machinist- 
operators,  $6  a  day;  operators,  ad  and  floor 
men,  $5.50  a  day;  night,  50  cents  additional 
per  night. 

Raton,  N,  M. — Handmen,  operators,  $21; 
elglit  hours;  increase,  $3. 

Marlbnro-Ilndson,  Mass.-  -Day,  $25  a  week. 

Piiwtuckct,  R.  I. — Day,  $40  per  week;  in¬ 
crease  of  $15  during  past  two  years. 

Ads,  Okla. — Handmen,  operators,  $26; 
eight  hours;  Increase,  $11.' 

Clearfield,  Pa. — Handmen,  operators,  $30; 
eight  hours;  increase,  $12. 

fireenvllle,  Pa. — Handmen,  operators,  $25; 
eight  hours;  Increase,  $7. 

Tuscaloosa,  Ala. — Handmen,  $25;  opera¬ 
tors,  $27;  eight  hours;  Increase,  handmen, 
$4;  operators,  $2. 

Nalt  I.akr  City,  Utah — Time  hands,  bonus 
of  $1.25;  piece  men,  $1,  on  one  newspaper; 
bonus  of  $1  for  time  and  piece  hands  on 
other  dallies. 

Toronto,  Ont.  -Day,  $34.  forty-eight  hours; 
night,  $36.50,  forty-flvo  hours;  Increase,  $2. 

i’eekskill,  N.  Y. — Scale,  $30;  increase,  $3, 
making  $9  advance  In  live  months. 

Rattle  Creek,  Mich. — Handmen,  operators, 
$30;  night,  $32;  eight  hours;  Increase,  day, 
October  1,  1919,  $6,  December  31,  1919,  $2; 


niglit,  October  1,  1919,  $7,  December  31,  1919, 

$2. 

Aberdeen,  Wash. — Handmen,  operators, 
$6.50  per  day,  $7  per  night;  7H  hours;  In¬ 
crease,  $3  per  week. 

Auburn,  N.  Y. — Handmen,  $21;  operators, 
$22.50;  Increase,  handmen,  $3.50;  operators, 
$3. 

Miles  City,  Mont.— Handmen,  operators, 
$5.83  1/3  per  day,  $6.33  1/3  per  night;  eight 
hours;  Increase,  day,  $6.50  per  week;  neight, 
$9.50  per  week. 

Rock  Springs,  Wyo. — Handmen,  operators, 
day,  $30;  night,  $33;  eight  hours;  increase, 
day,  $7.50;  night,  $9. 

Newburgh,  N.  Y. — All  Journeymen,  $30; 
eight  hours;  increase,  October  1,  1919,  hand- 
men,  $10;  operators,  $9;  March  31,  1920, 
handmen,  operators,  $3. 

Miami,  Okla. — Handmen,  operators,  day, 
$30;  night,  $33;  eight  hours;  increase,  $5. 

Tyler,  Tex. — Handmen,  $21;  operators, 
$22.50;  eight  hours;  increase,  handmen,  $3; 
operators.  $2.50. 

Jersey  City,  N.  J. — Day,  $40;  night,  $43; 
increase,  $3,  a  total  since  November  1,  1918, 
of  $10. 

ITrbana,  Ohio — Handmen,  operators,  in¬ 
crease,  $2.50  a  week. 

Milwaukee,  WIs. — Increase,  $5  a  week. 

Kalispell,  Mont. — Foremen,  $6,25  per  day; 
Jonrneymen,  $6. 

Ponca  City,  Okla. — Foremen,  machinist- 
operators,  $30.50;  Journeymen,  $27.50;  In¬ 
crease  of  $1.50  a  week  at  end  of  six  months. 

Phoenix,  Ariz. — Handmen,  operators,  $6.50 
per  day;  $7  per  night;  eight  hours;  increase, 
$10.50. 


GOLDEN  ANNIVERSARY  OF 
MISSOURI  EDITORSHIP 


C'  IFTY  years  as  editor  of  one  paper, 
'  throughout  which  period  he  has 

held  to  his  oft-repeated  principle 

that  “the  Republi¬ 
can  has  a  greater 
purpose  in  life 
than  to  merely 
publish  the  news” 
is  the  unusual  rec¬ 
ord  of  Col.  W.  B. 
Rogers,  president 
of  the  W.  B.  Rog¬ 
ers  Printing  Com¬ 
pany,  owners  of 
the  Trenton  (Mo.) 
Weekly  Republican 
and  Tribune  and 
the  Daily  Repub¬ 
lican. 

His  half-century  of  editorship  of  the 
Weekly  Republican  was  commemorated 
in  a  special  edition  of  that  newspaper 
issued  on  September  4,  last,  and  now, 
at  the  age  of  84  years,  with  intellect 
keen  and  loyalty  as  dominant  as  ever, 
he  is  still  at  his  task.  Col.  Rogers’ 
record  is  unusual  and  probably  stands 
alone. 

Col.  Rogers  was  born  in  Greene 
Township,  Fayette  County,  Ohio,  on 
February  8,  1835.  He  journeyed  to 
Mercer  County,  Mo.,  in  1856.  For  a 
time  he  worked  as  a  farmhand,  then 
taught  school  and  was  later  an  in¬ 
structor  at  Grand  River  College, 
through  which  institution  he  worked 
his  way.  At  the  outbreak  of  the  Civil 
War  he  enlisted  in  the  Mercer  Battalion 
for  a  six-month  term.  In  1862  he 
was  elected  sheriff  of  Mercer  County 
and  during  his  term  of  office  he  was 
called  upon  to  organize  twelve  com¬ 
panies  of  militia  and  was  commis¬ 
sioned  a  colonel.  At  the  expiration 
of  his  term  as  sheriff  he  organized 
Company  D  of  the  44th  Infantry,  Mis¬ 
souri  Volunteers,  and  joined  the  Six¬ 
teenth  Army  Corps,  then  in  Tennessee. 

Col.  Rogers  purchased  the  Grand 
River  (now  Trenton)  Republican  on 
September  4,  1869,  and  began  his  long 
newspaper  career.  With  the  Daily  Re¬ 
publican,  which  was  established  Sep¬ 
tember  3,  1881,  the  Weekly  Republican 
is  issued  from  an  up-to-date  newspa¬ 
per  plant.  Though  a  liberal.  Col.  Rog¬ 
ers  has  been  staunch  in  his  Repub¬ 
licanism,  and  served  one  term  in  the 
Missouri  Senate.  His  daughter,  Mrs. 
Carrie  Rogers  Clark,  is  associated  with 
him  as  secretary  of  the  company. 


Indiana 

Localized  National 
Advertising  Pays  Best 

National  Advertisers,  after  all  is  said  and 
done,  are  local  advertisers — for  they  have 
local  dealers  in  communities,  represent¬ 
ing  them. 

Many  national  advertisers  are  relying 
more  and  more  upon  daily  newspapers 
to  tell  their  story,  tell  about  their  goods, 
how  good  they  are,  and  where  they  may 
be  had. 

Intensified  cultivation  of  a  given  territory 
pays  better  than  hit-and-miss  general 
distribution  and  popularizes  merchandise 
much  more  satisfactorily. 

Indiana,  as  a  state,  presents  many  at¬ 
tractive  points  worthy  of  consideration 
on  the  part  of  National  Advertisers. 

Over  three  million  population— excep¬ 
tional  transportation  facilities,  prosperous 
cities,  wide  awake,  well  edited  daily  news¬ 
papers.  Indiana  will  pay  you  hand¬ 
somely  for  any  effort  you  put  into  winning 
the  state  through  daily  newspapers  and 
local  dealers. 


Elkhart  Truth*  . 

Rate  for 
Circulation  5,000  Lines 
..(E)  9453  .0214 

Evansville  Courier  . 

.(M) 

22497 

.04 

Evansville  Courier  . 

..(S) 

20,535 

.04 

Fort  Wayne  Journal-Gazette . 

.(M) 

29430 

.05 

Fort  Wayne  Journal-Gazette . 

..(S) 

26,000 

.05 

Indianapolis  News  . 

..(E) 

110452 

.16 

Indianapolis  Star  . 

(M) 

85,446 

.12 

Indianapolis  Star  . 

..(S) 

96417 

.16 

Kokomo  Dispatch  . 

.(M) 

5467 

.015 

'^Lafayette  Courier  . 

..(E) 

8427 

.025 

''Lafayette  Journal . 

.(M) 

10,669 

.025 

La  Porte  Herald . 

..(E) 

3,472 

.0179 

Logansport  Pharos-Reporter  . . . . 

..(E) 

6,809 

.02 

Muncie  Press  . 

..(E) 

9,140 

.025 

Muncie  Star  . 

.(M) 

25,681 

.05 

Muncie  Star  . 

..(S) 

16,133 

.05 

Richmond  Item  . 

.(M) 

8406 

.03 

Richmond  Palladium  . 

..(E) 

11465 

.04 

South  Bend  Tribune . 

..(E) 

16427 

.035 

Terre  Haute  Star . 

.(M) 

27434 

.04 

Terre  Haute  Star . 

..(S) 

19497 

.04 

fTerre  Haute  Tribune  . 

..(E) 

24445 

.04 

fTerre  Haute  Tribune . 

..(S) 

19,192 

.04 

fVincennes  Capital  . 

..(E) 

1,049 

.01071 

Total  Daily  Circulation  and  Rate. 

416,869 

.76001 

Total  Sunday  Circulation  and  Rate.... 

197,774 

46 

Total  Daily  and  Sunday . 

614,643 

1.12001 

Government  Statement*,  October  Izt,  1919. 
tGovernment  Statements,  April  1st,  1919. 


*A.  B.  C.  Report,  October  Istj  1919. 
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SOUTHERN  PUBLISHERS  ARE  AWAKE 

That  the  publishers  of  daily  newspapers  in 
the  South  are  fully  aware  of  the  gravity  of 
the  news  print  situation  is  shown  by  the 
call  for  a  special  meeting  of  the  S.  N.  P.  A.  at 
liiriningham  November  24-25  to  consider 
measures  for  relief. 

It  has  already  been  urged  by  the  advertising 
committee  of  the  association  that  an  increase  in 
advertising  rates  of  twenty-five  per  cent,  or  more 
should  be  made  at  once. 

As  Editor  &  Publisher  understands  the  atti¬ 
tude  of  the  Southern  publishers,  it  is  not  their 
purpose  to  bring  about  an  arbitrary  standard  of 
rate  increase  but  to  leave  to  individual  news¬ 
papers  the  task  of  readjusting  their  rates  to 
conform  to  increased  costs  of  production.  It 
may  be  that  some  newspapers  will  decide  that  a 
25  per  cent,  increase  will  be  ample  for  the  pres¬ 
ent,  although  many  publishers  will  find  that  this 
will  not  cover  added  costs. 

When  a  dollar  is  added  to  operating  costs  in 
publishing  a  newspaper  that  fact  acts  auto¬ 
matically  to  REDUCE  the  advertising  and  the 
subscription  rate  accordingly.  To  readjust  rates 
to  match  larger  costs  is  not,  in  effect,  to  raise 
rate  at  all— but  to  MAINTAIN'  THEM. 

lUiyers  of  advertising  understand  all  this.  They 
have  faced  and  have  solved  the  problem  in  their 
own  businesses.  They  have  not  understood  how 
newspapers  could  ignore  it  and  still  continue  to 
do  business.  Advertisers  will  cheerfully  pay  a 
fair  rate  for  space,  based  upon  jircsent  jniblish- 
ing  costs. 

Existing  advertising  and  subscription  rates, 
with  a  very  great  majority  of  our  daily  news¬ 
papers,  are  not  based  upon  present-day  costs  at 
all,  but  upon  costs  which  prevailed  at  some 
former  time.  To  hold  to  the  old  schedules  is 
to  fly  in  the  fact  of  reason  and  the  facts — and 
that  sort  of  aviation  will  never  be  successful. 

If  we  are  to  have  prosperous  newspapers — 
and  any  other  kind  are  a  menace  to  the  public 
welfare — publishers  must  make  their  rates  con¬ 
form  to  and  match  increased  operating  ex¬ 
penses.  To  go  beyond  that  limit  would  be  to 
seek  increased  profits  through  present  conditions. 
To  stop  short  of  it  would  be  to  invite  disaster. 

Maintain  your  rates,  gentlemen,  on  a  jiarity 
with  your  costs! 


I  A  L 


The  numerous  friends  of  Paul  Patterson  will  be 
glad  of  the  new  honors  conferred  upon  him 
in  his  election  as  president  of  the  A.  S.  .\bell  Com¬ 
pany,  publisher  of  the  Baltimore  Sun.  During  the 
six  years  in  which  Mr.  Patterson  has  Ik-ch  business 
manager  the  Sun  has  made  giant  strides  as  a  news¬ 
paper.  Such  growth  is  not  accidental.  There  is 
always  to  be  found  behind  such  a  phenomenon  a 
man — one  who  has  held  to  his  vision  until  it  has 
become  a  realized  fact.  In  this  case  the  man,  Paul 
Patterson,  generously  shares  the  credit  for  his 
achievement  with  his  able  associates,  one  of  whom 
— William  F.  Schmick — succeeds  him  as  business 
manager 


CHARLES  B.  FORRE.S,  night  editor  of  the 
Knoxville  Journal-Times,  says,  in  discussing 
the  movement  toward  organization  by  news  writers: 
“If  this  agitation  is  worth  going  through  with,  it  will 
flourish  under  the  spotlight ;  if  it  isn’t,  it  will  curl 
up  and  die.”  Mr.  Forbes  hopes  that  the  newspaper¬ 
men  of  the  country  will  air  their  views  through  the 
columns  of  Editor  &  Publisher — and  we  share  that 
hope. 


IT  is  no  reflection  upon  unionism  that  lawyers  and 
doctors  have  found  it  best  to  maintain  their  own 
professional  organizations,  free  from  alliances  with 
the  unions.  Journalists,  for  much  the  same  reasons, 
are  following  the  same  course. 


WHEN  investment  houses  in  Canada  paint  for 
their  customers  a  rosy  picture  of  the  profits  to 
be  obtained  through  owning  stocks  in  newsprint  mills 
th^  assuredly  cannot  be  accused  of  indulging  in 
misleading  advertising. 


“AN  ISOLATED  INSTANCE  OF  FLUFF” 

A  MAN  distinguished  in  the  field  of  national  ad¬ 
vertising  writes,  in  answer  to  an  invitation 
from  Editor  &  Publisher  to  discuss  Repre¬ 
sentative  Reavis’  charges  that  manufacturers  are 
evading  excess  profits  taxes  through  spending  great 
sums  in  advertising: 

"It  is  one  of  the  isolated  instances  of  fluff  indulged 
in  in  the  House  of  Representatives.  *.  .  .  The  best 
answer  to  be  made  is  to  call  Representative  Reavis’ 
attention  to  the  advertisement  of  the  U.  S.  De¬ 
partment  of  Labor,  published  in  June  of  this  year, 
as  a  part  of  a  very  urgent  and  systematic  propa¬ 
ganda  to  all  manufacturers  at  a  time  when  it  looked 
as  if  business  stagnation  was  in  prospect  and  that 
wide  unemployment,  especially  of  returning  soldiers, 
would  confront  the  country.” 

The  ad  to  which  reference  is  made  urged  manu¬ 
facturers  to  speed  up  industry  by  advertising,  thus 
creating  demand  for  goods  and  public  confidence  in 
the  stability  of  .Xmerican  business.  The  manufac¬ 
turers  have  adopted  that  wise  counsel.  They  have 
used  display  space,  not  to  evade  excess  profits  taxes 
but  to  stimulate  trade. 

It  has  been  said  that  the  volume  of  advertising 
from  manufacturers  now  running  in  the  newspapers 
will  disappear  when  its  alleged  sinister  purpose  has 
been  accomplished — or  when  these  firms  have  suc¬ 
ceeded  in  circumventing  the  tax  collector.  Good  ad¬ 
vertising  never  made  any  man  or  any  firm  poor.  Ad¬ 
vertising  is  not  the  road  to  poverty.  It  is  the  road 
to  greater  profits. 

The  manufacturer  who  has  been  using  large  space 
during  the  past  few  months — whatever  might  have 
been  his  object  in  entering  upon  that  policy — will 
have  learned  the  value  of  contact  with  the  public. 
He  will  find  that  advertising  has  a  real  service  value 
to  him,  and  that  it  is  highly  desirable  that  he  shall 
continue  to  advertise.  His  present  critics,  ignoring 
the  fact  that  in  spending  money  generously  in  adver¬ 
tising  he  has  been  acting  upon  the  sober  advice  of 
the  (iovernment  itself,  may  still  contend  that  he  is 
trying  to  reduce  his  net  earnings.  But  he  will  have 
discovered  that,  for  any  such  purpose,  advertising  is 
the  poorest  imaginable  device. 


JH.  .\LLlSON,  president  of  the  S.  N.  P.  A.,  sug- 
•  gests  through  Editor  &  Publisher  that  publishers 
should  earnestly  and  collectively  take  steps  to  reduce 
tonnage  by  setting  the  maximum  number  of  pages 
for  issues,  making  no  further  attempts  to  increase 
circulations,  fixing  a  minimum  of  60  per  cent  for 
advertising  in  any  issue,  and  cutting  down  the  size 
of  heads.  These  suggestions  are  sound  and  con¬ 
structive.  They  touch  fundamental  policies.  They 
do  not  constitute  a  complete  program  of  conserva¬ 
tion,  but  arc  essentials  of  any  such  program. 


^T'HERE  is  not  a  single  sound  argument  in  sup- 
port  of  the  policy  of  accepting  returns  from 
dealers — yet  we  arc  assured  that  the  policy  has  not 
been  wholly  abandoned. 
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ON  THE  TRAIL  OF  THE  JOKESMITH 

The  Laundryowners’  National  Association  is 
attempting  to  accomplish  two  outstanding  ob¬ 
jects:  To  educate  the  6,000  men  operating 
power  laundries  to  the  value  of  using  advertising 
space  in  the  daily  newspapers ;  and,  at  the  same  time, 
to  eliminate  jokes  about  the  laundry  business.  It 
seems  that  laundry  owners  deeply  resent  the  publi¬ 
cation  of  jests  dealing  with  damage  done  to  goods, 
claiming  that  in  almost  all  cases  the  fault  is  in  the 
fabric  and  not  in  its  treatment  at  the  laundry. 

Arnold  A.  Mowbray,  director  of  public  informa¬ 
tion  for  the  association,  urges  editors  to  “put  the 
soft  pedal”  on  this  class  of  humor.  He  asks  pub¬ 
lishers  to  confer  with  their  editors  on  the  matter. 
Mr.  Mowbray  shows  an  uncanny  knowledge  of  edi¬ 
torial  finances  when  he  says :  “Was  your  shirt  a 
wreck  when  it  returned?  When  was  it  bought? 
Before  the  war?  I  thought  so.” 

Mr.  Mowbray  does  not  indulge  in  such  embarass- 
ing  observations  in  his  letter  to  the  publisher.  He 
informs  him — and  the  news  will  delight  the  heart  of 
the  publisher — that  he  plans  to  send  him  from  time 
to  time  interesting  news  stories  about  the  important 
service  the  laundry  industry  is  rendering  to  the  pub¬ 
lic,  special  articles,  etc.  In  this  way  Mr.  Mowbray, 
it  is  to  be  supposed,  will  fill  the  aching  void  created 
by  the  elimination  of  the  laundry  joke. 

It  may  be  remarked  that  the  laundry  joke  will 
disappear  when  it  no  longer  reflects  the  facts  of 
common  experience. 

The  laundry  owners,  meantime,  will  do  well  to 
advertise — to  tell  the  public  of  the  efforts  they  art 
making  to  reduce  casualties  to  line  nto  the  lowest 
Iiossible  margin.  The  people  will  eagerly  acclaim 
such  advertising  and  will  support  to  the  limit  the 
laundryman  who  tries  to  make  good.  The  educa¬ 
tional  campaign,  which  Mr.  Mowbray  is  undertaking, 
may  be  carried  on  to  complete  success  without  “free 
publicity.”  In  fact,  the  “interesting  news  stories” 
promised  the  newspapers  should  be  in  the  form  of 
display  advertising  copy.  H.  H.  Stalker,  Nasby 
Building,  Toledo,  is  the  association’s  director  of 
advertising.  Mr.  Stalker  has  the  floor! 


IN  THE  LINE  OF  SERVICE 

IpDlTOR  &  PUBLISHER’S  friends  will  share 
-^the  feeling  of  pride  to  which  it  confesses 
in  the  achievement  of  printing,  in  an  eight-page 
special  section  of  last  week’s  issue,  a  complete  story 
of  the  emergency  meeting  of  the  A.  N.  P.  A.,  called 
to  take  measures  to  meet  the  paper  shortage. 

In  spite  of  the  difficulties  of  the  printing  situation 
in  New  York,  and  the  fact  that  the  convention  was 
in  session  at  press  time  for  its  regular  edition.  Editor 
&  Publisher  found  it  possible  to  issue  this  special 
supplement  and  to  carry  in  it  a  full  account  of  the 
outstanding  features  and  results  of  the  conference. 

It  was  of  the  highest  importance  that  every,  pub¬ 
lisher  in  the  land  should  learn,  without  delay,  of 
the  program  of  conservation  proposed  at  this  meet¬ 
ing,  in  order  that  no  time  should  be  lost  in  the  adop¬ 
tion  of  common  policies.  This  fact  constituted  a 
demand  upon  Editor  &  Publisher  for  another  ex¬ 
ample  of  real  service  to  the  industry — and  the  de¬ 
mand  was  met. 


A  SIGNIFICANT  item  of  telegraphic  news  ap¬ 
peared  in  last  week’s  Editor  &  Publisher. 
Price  Bros.  &  Co.  are  to  build  an  additional  news¬ 
print  mill  with  a  capacity  of  between  400  and  500 
tons  a  day.  Work  on  the  water  power  is  under  way 
and  mill  construction  is  to  begin  in  May.  If  this 
tonnage  were  now  available  it  would  alter  materially 
the  present  newsprint  situation,  wiping  out  most  of 
the  shortage.  Of  course  this  new  supply  will  be 
welcome  when  it  comes.  It  is  to  be  hoped  that 
other  paper  manufacturers  will  at  once  plan  similar 
expansion.  There  is  no  other  industrial  investment 
offering  surer  profits  than  this.  It  should  attract 
abundant  capital. 


Nobody  would  think  of  wasting  a  pound  of 
sugar.  A  pound  of  newsprint  costs  about  half 
as  much  as  a  pound  of  sugar.  Why  not  use  pap«r 
as  economically  as  you  use  sugar? 
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PERSONALS 


SENATOR  WARREN  G.  HAR- 
O  DING  of  Ohio,  editor  of  the  Marion 
Star,  is  expected  to  arrive  in  Fort 
Worth  today  for  a  speech-making  tour 
of  Texas. 

Charles  A.  Brownell,  advertising 
director  of  the  Ford  Motor  Company, 
and  Lafayette  Young,  editor  of  the  Des 
Moines  Capital,  were  speakers  at  the 
Des  Moines  automobile  men’s  conven¬ 
tion  last  week. 

Walter  C.  Tostevin  has  been  appointed 
secretary  of  the  Mandan  (N.  D.) 

Pioneer  Publishing  Company,  and  is  also 
in  charge  of  advertising.  He  succedes 

E.  K.  Bitzing,  who  resigned  after  ten 
years’  service  as  secretary  to  join  the 
staff  of  the  Fargo  (N.  D.)  Forum. 
E.  A.  Tostevin,  father  of  the  new  sec¬ 
retary,  continues  as  editor  and  pub¬ 
lisher. 

Chester  C.  Lane  has  resigned  the  di¬ 
rectorship  of  the  Harvard  University 
Press  to  become  production  manager 
and  general  superintendent  of  the  New 
York  Evening  Post  plant. 

Hon.  Frank  Carrel,  president  of  the 
Quebec  Telegraph  and  member  of  the 
Quebec  Legislative  Council,  has  had  the 
honorary  degree  of  LL.D.  conferred 
upon  him  by  Queen’s  University  for  his 
contribution  to  Canadian  literature,  he 
having  written  several  books  on  travel 
and  articles  on  other  subjects  of  in¬ 
terest  to  the  Dominion,  published  in 
periodicals. 

John  Beasley,  editor  of  the  Monroe 
(N.  C.)  Journal,  was  elected  chairman 
of  the  convention  of  North  Carolina 
posts  of  the  American  Legion,  held  at 
Raleigh,  October  31.  Mr.  Beasley,  who 
was  formerly  attached  to  the  Raleigh 
Times,  saw  active  service  as  an  enlisted 
man  in  the  Argonne  and  went  with  the 
army  of  occupation  into  Germany. 

J.  J.  Hildcbrandt  has  been  appointed 
editor  and  D.  C.  Robertson  business 
manager  of  the  Tulsa  (Okla.)  Daily 
Oil  Record  following  the  recent  death 
of  A.  F.  Robertson. 

L.  V.  Rodda,  formerly  circulation 
manager  of  Farm  &  Fireside,  New 
York,  has  been  appointed  associate  pub¬ 
lisher  of  Woman’s  World,  Chicago.  Mr. 
Rodda  was  also  for  a  number  of  years 
circulation  manager  of  the  Ohio  Farmer. 
He  started  his  publishing  experience  on 
the  Pittsburgh  Dispatch  and  later  with 
the  Cleveland  Leader. 

James  F.  Driscoll,  who  was  connected 
with  the  Fall  River  (Mass.)  Globe  for 
twenty  years,  has  purchased  an  interest 
in  and  taken  over  the  general  manage¬ 
ment  of  the  Portsmouth  (N.  H.)  Daily 
Times. 

A.  H.  Rogers,  president  of  the  Jop¬ 
lin  (Mo.)  Globe  Publishing  Company, 
who  has  been  ill  at  Watkins,  N.  Y.,  is 
reported  out  of  danger  and  improving 
steadily. 

George  H.  Scruten,  editor  of  the 
Sedalia  Democrat,  one  of  the  well  known 
newspaper  men  of  Missouri,  has  been 
elected  a  member  of  “The  Square  Club’’ 
of  London,  England,  composed  of 
English-speaking  master  Masons. 


IN  THE  EDITORIAL  ROOM 

Oscar  Thomas,  music  editor  of  the 
Seattle  Times  for  the  past  year,  has 
resigned  to  go  with  a  music  trade  publi¬ 
cation  of  New  York. 

C.  W.  Mason  is  back  with  the  Winona 
(Minn.)  Republican-Herald  as  city  edi¬ 
tor,  succeeding  F.  W.  DeGuire.  Mr. 
Mason  was  editor  of  the  paper  prior  to 
its  absorption  of  the  Independent  and 
has  spent  most  of  the  intervening  time 
traveling  through  the  South  and  East. 


Miss  Elizabeth  Flannagan  has  re¬ 
signed  from  the  Hartford  (Conn.) 
Times  staff  to  become  assistant  Sunday 
editor  of  the  Courant.  Miss  Marion 
Allen  recently  left  the  Courant  to  be¬ 
come  leading  woman  writer  on  the 
Times. 

Robert  E.  Conner,  for  the  past  ten 
months  rewrite  and  copy  editor  on  the 
Houston  Post,  has  become  managing 
editor  on  the  Jackson  (Miss.)  Daily 
News. 

Linwood  T.  Pitman,  telegraph  editor 
of  the  Fitchburg  (Mass.)  Sentinel  and 
formerly  of  the  Portland  (Me.)  Ex¬ 
press-Advertiser,  and  Miss  Lola  P. 
King  of  Taunton,  Mass.,  have  an¬ 
nounced  their  engagement. 

Ben  W.  Phillips  has  resigned  the 
managing  editorship  of  the  Minneapolis 
Daily  News  to  become  general  city  edi¬ 
tor  of  the  Tribune.  Duke  Wellington, 
formerly  of  the  Chicago  Daily  News 
and  Detroit  Free  Press,  succeeds  Phil¬ 
lips  as  managing  editor  of  the  Minne¬ 
apolis  News. 

Dr.  Gerhard  R.  Lomer,  assistant  editor 
of  the  “Chronicles  of  America,’’  pub¬ 
lished  by  the  Yale  University  Press  in 
New  York,  has  been  appointed  librarian 
at  McGill  University,  Montreal. 

Daniel  S.  Dexter,  sports  editor  of  the 
Lewiston  (Me.)  Journal,  has  had  his 
tonsils  removed. 

E.  Clarke  King,  formerly  of  the  Al¬ 
bany  (N.  Y.)  Times-Union,  is  now  with 
the  Cohoes  (N.  Y.)  Dispatch,  as  special 
writer. 

Stanley  B.  Attwood,  sports  editor  of 
the  Lewiston  (Me.)  Sun,  has  resumed 
work  after  an  operation  for  appendicitis. 


THE  BUSINESS  OFFICE 

G.  W.  Preston,  advertising  manager 
of  the  Cincinnati  Enquirer,  has  been  ap¬ 
pointed  chairman  of  the  Cincinnati 
.\dvertising  Club’s  “On  to  Indianapolis’’ 
committee,  which  is  arranging  the  de¬ 
tails  of  the  club’s  participation  in  next 
year’s  convention  of  the  A.  A.  C.  W. 

J.  B.  Thompson,  formerly  manager  of 
the  Waukegan  (Ill.)  Daily  Gazette,  has 
been  appointed  advertising  manager  of 
the  Northwest  Journal  of  Commerce,  a 
new  magazine  edited  by  Edward  M. 
Heermans  in  Minneapolis. 

Paul  Renshaw,  late  of  the  Norfolk 
Virginian-Pilot  and  the  Wales  Advertis¬ 
ing  Agency,  New  York,  is  now  on  the 
advertising  staff  of  the  Raleigh  News  & 
Observer. 

Joseph  M.  Lennon  has  been  appointed 
in  charge  of  the  New  York  Tribune’s 
graphic  section  advertising,  and  Miss 
Elizabeth  Maltby  is  handling  book 
advertising. 

G.  C.  Hamilton  has  been  appointed 
business  manager  of  the  Santa  Ana 
(Cal.)  Register,  succeeding  H.  T. 
Duckett,  resigned.  For  the  past  thir¬ 
teen  years  Mr.  Hamilton  has  been  as¬ 
sistant  business  manager  of  the  Sacra¬ 
mento  Bee,  and  he  was  formerly  with 
the  Tacoma  Ledger.  Mr.  Duckett  re¬ 
tains  his  substantial  interest  in  the 
Register,  and  will  remain  as  a  director 
and  treasurer  of  the  company.  A.  N. 
Napier  is  advertising  manager  of  the 

Register.  _ 

WITH  THE  AD  FOLKS 

Charles  I.  Isaacson  has  resigned  as 
president  of  A.  M.  Sweyd  Company, 
Inc.,  of  New  York,  and  will  devote  his 
time  to  music  interests.  At  the  present 
time  he  is  in  charge  of  the  musical  con¬ 
certs  which  are  being  given  each  week 
by  the  New  York  Globe.  Mr.  Isaacson 
is  succeeded  by  A.  M.  Sweyd,  formerly 
treasurer  of  the  company. 

Lieutenant  Commander  E.  A.  Brooks, 
who  used  advertising  with  remarkable 
success  for  obtaining  recruits  during  the 
war,  has  retired  to  the  inactive  list  of 
naval  officers,  and  will  devote  his  time 


GRAND  OPERA  TRAIL  BLAZER 
HEADS  BUFFALO  CLUB 


Laura  t.  recktenwalt,  the 

new  president  of  the  Buffalo  League 
of  Advertising  Women,  is  a  member  of 
the  editorial  staff  of  the  Buffalo  Evening 
News ;  but  that 
does  not  mean  that 
she  does  not  have 
}  high  appreciation 
of  advertising  and 
of  its  merits,  for 
a  full  knowledge 
she  was  associated 
for  two  years  with 
the  Boston-Na¬ 
tional  Grand  Opera 
Company  in  New 
York  and  on  the 
road. 

Miss  Reckten- 
walt  has  been  do¬ 
ing  features  for  the  News  for  a 
little  more  than  a  year,  and  in  that  time 
has  also  written  a  number  of  short  stor¬ 
ies  which  have  met  with  success  on 
their  journeys  to  editors’  offices. 

Having  been  one  of  the  charter  mem¬ 
bers  and  a  steady  worker  during  the 
organization  period,  it  was  only  natural 
that  Miss  Recktenwalt  should  be  elected 
to  her  present  position  in  the  League. 
Prior  to  the  recent  election,  she  was 
chairman  of  the  publicity  committee. 
The  membership  of  the  Buffalo  League 
of  Advertising  Women  includes  women 
advertising  writers,  newspaper  writers 
and  commercial  artists,  and  it  is  affiliated 
with  the  Associated  Advertising  Clubs 
of  the  World. 


to  business  in  St.  Louis.  Commander 
Brooks  was  in  civil  life  at  the  outbreak 
of  the  war,  although  an  Annapolis  grad¬ 
uate.  He  is  an  active  member  of  the 
Advertising  Club  of  St.  Louis. 

F.  M.  Staker,  for  many  years  with 
the  National  Bank  of  Commerce  of 
Kansas  City,  Mo.,  has  been  made  pub¬ 
licity  manager  of  the  bank. 

Fred  D.  Schoknecht,  formerly  con¬ 
nected  with  the  advertising  department 
of  the  St.  Louis  Republic  and  later  with 
H.  L.  Bergen,  has  joined  the  sales 
department  of  the  Traffic  Motor  Truck 
Company,  St.  Louis. 

W.  T.  Denniston,  president  of  the 
Advertising  Association  of  Houston, 
Tex.,  is  planning  several  special  features 


fur  the  association’s  winter  session. 
Five  members  will  talk  each  week  on 
five  different  advertising  topics,  and  each 
week  there  will  be  a  discussion  of  two 
advertisements  culled  from  current  is¬ 
sues  of  local  newspapers,  one  for  its  ap¬ 
parent  merits  and  one  for  its  faults. 

Louis  O.  Lacloon,  publicity  agent  and 
secretary  of  the  Wichita  International 
Wheat  Show  and  Exposition,  has  re¬ 
signed  to  re-enter  the  advertising  busi¬ 
ness  in  Chicago. 

W.  P.  Bottolfson  has  resigned  from 
the  service  department  of  the  Cramer- 
Krasselt  Company,  Milwaukee,  to  be¬ 
come  advertising  director  of  the  Briggs 
&  Stratton  Company,  manufacturer  of 
electrical  specialties  and  motor  wheels. 

Miss  Theresa  Hegeley  has  just  been 
made  advertising  manager  of  the  Es- 
senkay  Products  Company,  Chicago. 
Miss  Hegeley  is  21  years  old.  She 
started  her  business  career  with  the  Es- 
senkay  Products  Company,  at  17,  as 
a  stenographer.  Her  keen,  wide-awake 
mind  and  ability  to  grasp  business  prob¬ 
lems  and  solve  them  won  quick  recogni¬ 
tion.  She  became  successively  secretary 
to  the  president  and  secretary  to  the 
sales  manager. 

E.  H.  McDonald,  advertising  manager 
of  the  Portcous,  Mitchell  &  Braun  Com¬ 
pany,  Portland  (Me.)  merchants,  and 
chairman  of  the  publicity  and  conven¬ 
tions  bureau  of  the  Chamber  of  Com¬ 
merce,  is  taking  a  leading  part  in  the 
Red  Cross  Roll  Call  Campaign. 

W.  C.  Kilborne,  formerly  with  the 
Fargo  (N.  D.)  Courier-News,  is  now 
head  of  the  Kamman  Advertising 
Agency’s  service  department  in  Minne¬ 
apolis. 

George  R.  Washburne,  formerly  owner 
and  publisher  of  the  Wine  and  Spirit 
Bulletin,  is  now  associated  with  the 
Stark-Lowman  Company,  Louisville  ad¬ 
vertising  agency. 

G.  Prather  Knapp,  advertising  man¬ 
ager  of  the  Mississippi  Valley  Trust 
Company,  is  one  of  the  lecturers  in  the 
course  of  real  etsate  study  to  be  con¬ 
ducted  by  the  Central  Y.  M.  C.  A.  during 
the  winter. 

L.  Maclean  Beers,  principal  owner  of 
the  Beers  Advertising  Agency  of  New 
York  and  Havana,  is  leaving  this  week 
by  the  Spanish  Royal  mail  steamer 
“Montevideo”  for  his  Havana  office  to 
pass  the  winter  months  under  the  sunny 
southern  skies  of  the  “Pearl  of  the 
Antilles,”  where  it  is  still  possible  for  a 
man  to  slake  his  thirst. 
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BRITISH  PREPARED  TO  ISSUE  STRIKE  POSTERS 
REALIZING  VITAL  VALUE  OF  NEWS 


If  Dailies  Had  Failed  During  Strike  Government  Would 
Have  Used  Aerial  Fleet  to  Reach  Every 
Part  of  Island — Other  Activities. 


BY  HERBERT  C.  RIDOUT 

London  Editor,  Editor  &  Publisher 


railway  strike,  though  it  actually 
*  lasted  but  nine  days,  was  too  big 
a  thing  not  to  have  left  its  mark  on 
the  newspaper  press.  One  of  the  out¬ 
standing  features  towards  the  end  of  the 
week  was  the  rapid  exchange  of  fire 
between  the  railwaymen  and  the  Gov¬ 
ernment  in  paid  advertising  spaces.  The 
official  views  were  stated  clearly  and 
dispassionately,  but  this  cannot  be  said 
of  the  railwaymen  who  imported  into 
their  arguments  a  certain  bitterness 
and  violence  of  language,  that  was  as 
extremist  as  the  most  extreme  views  of 
the  British  Labor  Party  seem  to  be — 
to  all  but  their  supporters.  It  was  to 
be  regretted,  too,  that  several  news¬ 
papers,  the  Daily  Telegraph  and  the 
Evening  News  among  them,  were  able 
to  charge  the  railwaymen’s  union  (which 
they  did  in  leading  articles)  of  issuing 
totally  misleading  statements  in  their 
advertisements — charges  which  were 

never  successfully  rebutted,  although  all 
the  newspapers  exhibited  scrupulous 
fairness  in  their  reports  of  the  case  on 
both  sides. 

Only  one  paper,  the  Daily  Telegraph, 
questioned  the  policy  of  using  advertise¬ 
ments  at  all,  and  it  stated  that  when 
it  received  the  order  for  the  advertise¬ 
ment  of  the  railwaymen's  case  it  gravely 
doubted  whether  it  would  accept  it,  and 
only  the  arrival  of  an  advertisement 
stating  the  Government’s  views  decided 
them.  And  the  advertisements  were 
printed  side  by  side. 

Complete  co-ordination  existed  be¬ 
tween  the  various  Government  depart¬ 
ments  in  the  use  made  of  the  press,  and 
this  was  illustrated  by  an  incident  which 
occurred  in  the  section  to  which  had 
been  entrusted  London’s  milk  supplies. 
This  department  reported  that  the  full 
milk  supply  had  reached  London.  It 
was  accordingly  arranged  to  announce 
that  the  1(X)  per  cent  of  milk  had  been 
delivered ;  but,  on  discussion  in  the 
Committee  of  Propaganda,  this  state¬ 
ment  was  toned  down,  because  it  was 
not  certain  that  the  transport  arrange¬ 
ments  were  perfect,  and  as  one  member 
of  the  committee  remarked,  “If  there 
is  one  house-wife  in  London  who  did 
not  receive  her  milk  this  morning  she 
will  read  that  statement  and  refuse  to 
believe  the  remainder  of  the  bulletin.” 

But,  apart  from  the  copy  employed, 
the  campaign  was  another  striking  proof 
of  the  immense  power  exercised  by 
newspaper  advertising  and  the  place  it 
must  play  not  only  in  the  realm  of  com¬ 
merce  but  in  any  future  scheme  in  which 
prompt  action  in  “telling  the  people”  is 
a  factor.  Indeed,  the  Government 
Propaganda  Committee,  I  am  told,  came 
very  definitely  to  the  conclusion  that 
newspaper  advertisements  were  superior 
to  posters  and  the  kinema  or  any  other 
media  for  quickly  laying  a  clear  state¬ 
ment  before  the  public.  A  newspaper 
advertisement  was  a  matter  of  hours; 
films  and  posters  ran  into  days.  Both 
sides  in  the  dispute  learned  this. 

Perhaps  the  most  amusing  thing  on 
the  morning  on  which  the  dailies  were 
able  to  announce  the  settlement  was 
the  display  cheek  by  jowl  at  news-stands 
of  the  Daily  Mail  and  the  Daily  Herald 
(the  labor  organ)  billboard.  The  for¬ 
mer  read,  “\(^y  It  Failed,”  and  the 
latter  “Victory!” 


TH.\T  the  Government  recognized  the 
necessity  for  news  during  the  strike, 
and  their  determination  that  the  public 
was  entitled  to  it  was  clear  from  the 
plans  they  had  made  to  that  end. 

As  a  preliminary  emergency  measure 
it  was  decided  that  to  give  publicity  to 
the  Government’s  daily  news  reports, 
huge  type  bulletins  should  be  shown  in 
the  largest  shop  windows. 

The  Evening  News  says  that  one  mem¬ 
ber  of  the  Government  Propaganda 
Committee  advanced  the  objection  that 
this  method  might  result  in  broken  win¬ 
dows,  but  Sir  Basil  Thomson,  head  of 
Scotland  Yard,  gave  it  as  his  experience 
that  disaffected  Englishmen  rarely  in¬ 
dulged  in  window-wrecking. 

In  the  meantime,  further  plans  were 
ripening  by  which,  had  the  strike  spread 
to  other  unions  and  resulted  in  a  crip¬ 
pling  of  daily  newspaper  production, 
the  Government  would  have  issued  its 
own  daily.  This  would  have  contained 
no  expression  of  opinion  as  to  the  rights 
or  wrongs  of  the  strike,  but  was  in¬ 
tended  strictly  as  a  “news”  paper  re¬ 
cording  the  happenings  at  home  and 
abroad.  Even  the  editor  had  been  ap¬ 
pointed.  His  name  is  a  household  word 
on  both  sides  of  the  Channel  and  the 
.•\tlantic.  and  he  was  prepared,  if  the 
emergency  had  arisen  (which  happily 
it  did  not),  with  his  characteristic  en¬ 
thusiasm  to  take  up  his  duties. 

Five  million  copies  were  to  have  been 
circulated  by  a  fleet  of  150  aeroplanes. 
The  government’s  belief  was  that  the 
dangers  of  a  general  strike  would  be 
enormously  enhanced  if  the  general  pub 
lie  did  not  know  what  was  going  on. 


Important  Newspaper  Changes 
Robert  Donald’s  New  Globe 

VEWSPAPERDOM  is  all  activity 
just  now,  doubtless  the  reaction 
after  the  war  period  which  severely 
tested  a  good  many  worthy  journals. 

The  London  Globe,  already  announced 
as  having  come  under  the  control  of 
Robert  Donald,  is  now  out  in  its  new 
form  and  many  big  features  are  prom¬ 
ised.  Its  former  pink  dress  has  been 
abandoned  and  it  appears  on  white  pa¬ 
per.  Lord  Robert  Cecil,  the  former 
Minister  of  Blockade,  is  commencing  a 
series  of  articles  on  a  new  national 
home  and  foreign  policy;  Sir  George 
Paish  will  conduct  the  financial  section ; 
Miss  Lena  Ashwell  will  discourse  on 
the  theatre,  and  A.  St.  John  Adcock, 
editor  of  the  Bookman,  will  deal  with 
the  literature  section.  The  new  Globe 
will  interpret  the  news  and  views  of  the 
day  with  that  independence  that  has  al¬ 
ways  been  a  marked  characteristic  of 
its  chairman,  Robert  Donald. 


Horatio  Bottomley,  M.P. 

Buys  Sunday  Papers 

3RATIO  BOTTOMLEY  is  one  of 
the  members  of  the  House  of  Com¬ 
mons  who  has  justly  earned  the  reputa¬ 
tion  of  being  its  principal  provider  of 
"ginger”  to  the  Mother  of  Parliaments. 
This  same  tendency,  finding  expression 


in  his  editorship  of  Messrs.  Odhams 
weekly,  John  Bull,  has  secured  for  that 
paper  a  circulation  of  well  over  two 
and  a  half  millions,  and  has  proved  a 
material  help,  too,  in  building  Lord 
Rothermere’s  Sunday  Pictorial  to  over 
a  million;  to  the  latter  Mr.  Bottomley 
contributes  a  weekly  page  of  “bromides.” 

Now  he  is  developing  his  activities 
and  threatens  more  still.  Last  week  he 
took  the  readers  of  John  Bull  into  his 
confidence  thus: 

“Our  journalistic  tentacles  are  grad¬ 
ually  spreading.  In  addition  to  our 
weekly  page  in  the  Sunday  Pictorial — 
which,  under  contract  with  the  proprie¬ 
tors,  will  continue  for  another  two 
years — and  our  editorial  and  proprietary 
interest  in  John  Bull,  we  have  person¬ 
ally  just  acquired  the  Sunday  Evening 
Telegram — the  only  Sunday  evening  pa¬ 
per  published  in  the  United  Kingdom — 
and  a  controlling  interest  in  the  Na¬ 
tional  News,  the  most  progressive  of  all 
ordinary  Sunday  newspapers.  And  there 
may  shortly  be  ‘others.’  ” 

The  Sunday  Evening  Telegram  was 
started  as  a  war  bulletin  by  Sir  Henry 
Dalziel  from  the  offices  of  Reynolds’ 
Newspaper  and  is  the  only  Sunday  eve¬ 
ning  paper  in  the  United  Kingdom.  The 
National  News  is  a  Sunday  morning 
paper  which  has  recently  been  making 
good  headway  under  the  Odhams  pro¬ 
prietary.  Mr.  Bottomley’s  vigorous 
style  has  a  very  large  following  and  if 
he  can  succeed  in  infusing  into  them  the 
same,  individuality  that  marks  John 
Bull,  both  new  acquisitions  will  soon  be 
among  our  most  powerful  organs. 


Election  Speech  Reports 
As  Paid  Advertising 

’’HE  proprietor  of  the  Cornishman,  a 
Cornwall  newspaper,  recently  sued 
a  Parliamentary  candidate  for  payment 
of  an  account  which  included  charges 
for  reporting  election  speeches  in  the 
newspaper. 

In  consequence  of  this  and  certain 
developments  which  seemed  to  go  to¬ 
ward  establishing  the  principle  of  in¬ 
serting  such  reports  only  as  paid  ad¬ 
vertising,  the  South  Western  Federation 
of  Newspaper  Owners  (which  includes 
Sir  James  Owen,  of  the  Express  and 
Echo,  Exeter,  A.  Browning  Lyne,  Cor¬ 
nish  Guardian,  Truro,  and  many  other 
representative  publishers,)  passed  a 
resolution  to  the  effect  that  “any  charge 
for  the  reports  of  election  speeches 
would  be  contrary  to  the  best  interests 
of  journalism  on  the  ground  that  it 
would  be  apt  to  undermine  the  inde¬ 
pendence  of  editors ;  and  the  Federa¬ 
tion  calls  upon  the  Newspaper  Society 
to  ensure  the  maintenance  of  the  purity 
of  the  press  by  confining  all  electoral 
charges  to  its  advertising  columns.” 

No  Government  Newspaper  Review 

The  announcement  that  the  Govern¬ 
ment  has  abandoned  its  proposal  to 
establish  a  Weekly  Review  of  the  For¬ 
eign  Press  S3mchronizes  with  the  dis¬ 


closure  of  some  facts  relating  to  the 
work  of  those  “linguistic  loafers,”  as 
they  were  unkindly  called,  who  were  in 
charge  of  the  production  of  the  war¬ 
time  official  review  of  this  kind. 

Stanley  A.  Cook,  a  late  member  of 
that  staff,  says  that  for  the  purposes  of 
the  Review  the  editorial  men  read  800 
different  papers  in  over  twenty  lan¬ 
guages  ;  military,  political,  economic  and 
technical  supplements  were  printed.  It 
has  been  asserted  that  this  step  will  have 
cost  the  country  $225,000  a  year  on  sala¬ 
ries  for  one  hundred  and  twenty  experts, 
plus  the  rent,  cost  of  paper,  printing, 
etc. 

The  facts,  however,  are  that  his  fig¬ 
ure  includes  the  entire  staff,  and  the 
sum  in  question  represents  the  maxi¬ 
mum  expenditure  in  the  past  and  in¬ 
cluded  all  expenses,  on  a  war  basis. 

As  regards  the  salaries  the  facts  are 
that  the  estimate  was  for  eighteen  ma¬ 
jor  administrative  and  linguistic  posts, 
averaging  each  $2,170  per  annum,  while 
the  rest  ranged  from  $30  per  week 
downwards. 


Keeping  Up  With 
The  Times 

A  FACT  A  WEEK 


One  after  another,  serv¬ 
ice  departments  have  been 
added  to  The  Times,  until 
the  list  has  become  really 
impressive.  Information  and 
friendly  help  are  now  pro¬ 
vided  free  to  Times  readers 
in  these  branches  of  daily 
activities : 

Answers  to  questions  on 
all  general  subjects — The 
Times  Information  Bureau, 
conducted  by  Frederic  J. 
Haskin. 

Advice  to  women  on  so¬ 
cial  and  personal  questions 
— Beatrice  Fairfax. 

Information  and  help  to 
women  on  household  topics 
— Elizabeth  Lattimer. 

Information  to  automo¬ 
bile  owners  on  all  related 
subjects — The  Times  Auto¬ 
motive  Department,  L.  J. 
Faulkner,  editor. 

Information  on  real  estate 
matters,  including  questions 
concerning  rentals  —  The 
Times  Real  Estate  Depart¬ 
ment,  R.  S.  O’Neill,  editor. 

The  Washington  Times, 

WASHINGTON,  D.  C. 
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HEARST  BUYS  PAPERS 
FROM  BRISBANE 


Takes  Over  Washington  Times  and 
Milwaukee  Wisconsin  News — 
Brisbane  Retains 
Editorship 


(by  telegraph) 

Washington,  Nov.  18. — The  Wash¬ 
ington  Times,  purchased  by  Arthur 
Brisbane  in  1917,  has  been  sold  to  Will¬ 
iam  Randolph  Hearst,  Mr.  Brisbane  an¬ 
nounced  today. 

“1  have  sold  to  Mr.  Hearst  also  my 
newspaper  in  Milwaukee,  the  Wisconsin 
News,  purchased  by  me  about  a  year 
ago,”  Brisbane  said. 

Mr.  Brisbane  will  continue  to  edit  the 
Times  and  E.  D.  Shaw,  publisher  and 
general  manager  of  the  paper,  will  also 
continue  in  that  capacity. 

Mr.  Hearst  now  owns  ten  daily 
newspapers — the  New  York  American, 
New  York  Evening  Journal,  Boston 
American  and  Advertiser,  Chicago  Her¬ 
ald  and  Examiner,  Chicago  American, 
Atlanta  Georgian  and  American,  Los 
Angeles  Examiner,  San  Francisco 
Examiner,  Washington  Times  and  Mil¬ 
waukee  Wisconsin-News. 

Mr.  Brisbane  made  the  following 
statement  today: 

"This  newspaper  is  sold  to  William  Randolph 
Hearst  and  is  added  to  the  list  of  newspapers 
owned  by  him  throughout  the  United  States. 

“When  1  bought  the  Washington  Times  in 
1917  from  Frank  A.  Munsey,  whose  ability 
had  given  it  a  firm  place  in  the  newspaper 
world,  the  price  of  the  Times  was  1  cent.  It 
it  now  2  cents. 

“The  circulation  of  the  Times  was  then 
about  30,000.  It  is  now  60,000. 

“The  employes’  pay  roll  was  $190,000.  It  is 
now  $450,000. 

"The  annual  business  of  the  newspaper  is 
now  more  than  three  times  as  great  as  when 
I  bought  it. 

“The  Washington  Times,  now  turned  over 
to  Mr.  Hearst,  is  a  prosperous,  successful 
newspaper.  I  have  no  doubt  that  it  will  grow 
under  Mr.  Hearst’s  ownership  as  rapidly  as  it 
has  grown  during  the  past  two  years. 

“To  the  Washington  Times  Mr.  Hearst  will 
contribute  the  services  of  the  greatest  news¬ 
paper  organization  in  the  world  and, .what  is 
more  important,  an  organization  that  works 
honestly  and  powerfully  for  those  that  read 
bis  newspapers  and  for  the  general  public. 

“Even  public  plunderers  that  hate  Hearst 
most  bitterly,  because  he  has  efficiently  inter¬ 
fered  with  their  schemes,  will  admit  that  he 
is  one  man  that  no  other  can  control,  and 
that  no  financial  or  other  private  considera¬ 
tion  can  influence  him. 

“Hitherto  Mr.  Hearst  has  had  no  interest 
in  this  newspaper,  nor  has  he  ever  contrib¬ 
uted  financially  to  its  building-up. 

“I  have  sold  to  Mr.  Hearst  also  my  news¬ 
paper  in  Milwaukee,  the  Wisconsin  News,  pur¬ 
chased  by  me  about  a  year  ago.  During  the 
years  of  my  ownership  the  price  of  the  \Vis- 
consin  News  has  been  doubled,  its  circulation 
has  been  multiplied  by  three,  changing  from 
about  twenty  thousand  to  more  than  sixty  thou¬ 
sand,  the  employes’  pay  roll  has  been  doubled, 
the  advertising  receipts  have  increased  more 
than  100  per  cent. 

“I  have  never  taken  from  either  newspaper 
a  dollar  in  profit  or  salary,  but  have  enjoyed 
demonstrating  the  fact,  interesting  to  news¬ 
paper  men,  that  it  is  not  difficult  to  double  or 
treble  the  circulation  of  a  newspaper,  treble 
iti  income,  add  hundreds  of  thousands  annu¬ 
ally  to  its  payroll,  make  it  profitable  and  put 
its  competitors  in  a  thoughtful  mood. 

"The  management  of  the  Washington  Times 
will  not  change  materially.  I  shall  continue 
to  edit  this  newspaper,  but  subject  to  Mr. 
Hearst’s  ownership,  as  I  edit  other  newspapers 
for  him. 

“I  congratulate  Mr.  Hearst  upon  the  fact 
that  E.  D.  Shaw,  publisher  of  the  Washington 
Times  and  its  general  manager,  will  continue 
his  work  for  Mr.  Hearst.  It  is  not  necessary 
to  tell  business  men  of  Washington  that  more 
than  half  of  the  Times’  rapid  growth  is  due 
to  Mr.  Shaw’s  ability  and  eharacter. 

“In  transferring  the  ownership  of  this  news¬ 
paper  to  Mr.  Hearst.  I  express  thanks  to  the 
workers  in  the  editorial,  business  and  mechani¬ 
cal  departments  for  the  efficient  co-operation 
that  has  made  the  newspaper’s  success  possible. 

“It  gives  me  satisfaction  to  know  that  many 
®t  the  dollars  added  to  the  income  of  this 
newspaper  have  been  used  to  increase  the  pay 
I  of^skilled  union  labor. 

)“I  believe  that  union  workers  on  both  my 
newspapers,  in  Milwaukee  and  in  Washington, 
wtll  testify  that  I  have  shown  willingness  to 
Put  in  practice,  as  a  newspaper  owner,  the 
program  of  good  union  wages  that  I  had  ad- 
jocated  for  more  than  thirty  years,  writing  for 
yiarles  A.  Dana,  Joseph  Pulitzer  and  W.  R. 
n  Hearst.’’ 

I  Milwaukee,  Wis.,  Nov.  i8. — N.  L. 
I  Annctiberg  will  remain  as  publisher  and 
1  feneral  manager,  with  Arthur  Brisbane 


as  editor,  of  the  Wisconsin  News,  which 
Mr.  Brisbane  today  sold  to  William 
Randolph  Hearst. 


PUBLISHERS  MUST  PLAY 
SQUARE 


New*  Print  Shortage  Can  Only  Be 
Met  by  Honest  Co-operation 
in  Ending  Waste  of 
Paper 


By  Fred  G.  Bonfils 

PART  OWNER  DENVER  POST  AND  KANSAS  CITY  POST 


I  am  afraid  that  my  receipt  for  saving 
white  paper,  while  simple,  will  be  very 
heroic.  It  calls  for  honest  and  unselfish 
co-operation  between  the  publishers  of 
the  United  States.  This  is  hard  to  get. 

It  calls  for  playing  the  publishing 
game  square  with  each  other  and  it  pro¬ 
hibits  any  publisher  from  playing  for 
place  at  the  expense  of  the  others. 

The  present  condition  in  the  print  pa¬ 
per  situation  has  been  created  largely 
by  the  selfishness  and  greed  of  the  pulj- 
lishers.  They  themselves  are  largely  at 
fault. 

By  honestly  living  up  to  the  following 
pledges,  immediate  relief  in  the  white 
paper  situation  would  be  felt: 

First — All  return  privileges  should 
absolutely  be  abolished. 

Second — All  exchange  lists  should 
be  abolished  and  all  “dead  head”  lists 
and  all  mail  subscribers  should  be 
compelled  to  pay  in  advance  and  no 
credits  of  any  kind  given. 

Third — Every  paper  should  limit  its 
size,  either  by  refusing  advertisements 
or  limiting  or  curtailing  them. 

To  put  in  and  enforce  such  regula¬ 
tions  requires  a  big-brained,  courageous 
and  unselfish  publisher  who  believes  in 
himself  and  in  these  methods  and  in 
his  papers  and  who  is  willing  to  give  his 
competitor,  large  or  small,  a  square  deal. 
Personally  I  know  of  but  two  papers 
in  the  United  States  that  are  and  have 
been  operating  along  these  lines  for  the 
last  eighteen  months,  or  since  the  white 
paper  situation  became  acute  and  those 
two  papers  are  the  Denver  Post  and 
the  Kansas  City  Post. 

Bond  Might  Be  Given 

We  absolutely  do  not  waste  a  pound  of 
white  paper.  We  are  as  stingy  with  it 
as  a  miser  is  with  his  gold  and  while 
helping  to  conserve  white  paper  we  are 
really  glad  if  the  benefits  of  our  meth¬ 
ods  are  shared  by  our  competitors,  little 
or  big. 

Only  such  methods  as  the  above,  fol¬ 
lowed  honestly  by  all  the  publishers,  will 
give  relief  from  the  print  paper  famine 
throughout  the  country.  If  the  promises 
of  publishers  to  do  these  necessary 
things  are  not  sufficient — and  in  many 
cases  the  promises  are  not — then  each 
publisher  should  be  willing  to  be  put 
under  bond  in  such  an  amount  as  would 
guarantee  his  good  faith  in  practicing 
these  white  paper  economies. 

Both  the  Denver  Post  and  the  Kansas 
City  Post  stand  ready  tj  join  the  pub¬ 
lishers  of  the  United  S'ates  in  an  agree¬ 
ment  along  these  lines  or  along  any 
other  better  lines  that  may  be  suggested. 

It  is  high  time  for  action  and  not 
for  prolonged  discussion  and  further 
delays. 


No  More  Free  Cuts 

Tulsa,  Oki.a.,  Nov.  18. — The  Daily 
World  and  the  Democrat  have  an¬ 
nounced  that  in  future  no  cuts  designed 
for  automobile  advertising  or  other  pub¬ 
licity  will  be  made  except  at  the  expense 
of  the  advertiser,  and  that  use  of  the 
same  will  be  made  only  when  space 
permits. 


Jo  wa 


To  reach 
Iowa 
buyers 
with  your 
message 
often  and 
regularly,  you  MUST  advertise  in  the 
DAILY  newspapers.  These  papers 
will  take  word  of  your  goods  into  the 
city  stores  and  homes  and  to  the  farms 
in  the  country  and  to  the  country 
MERCHANTS! 

It  would  be  a  mistake  to  visualize 
Iowa  as  a  congested  area  of  small 
stores  and  hand-to-mouth  buyers. 
Advertising  in  these  papers  will  con¬ 
vince  you.  Rate  (or 

Circulation  5,000  Lines 

3,636  .0143 

10,008  .03 

11,128  .03 

15321  .035 

23,754  .05 

58376  .10 

42326  .10 

104,858  .16 

71340  .14 

8,428  .03 

3380  .015 

9,682  .03 

7,930  .025 

52320  .08 

27,725  .08 

13,606  .035 

14,791  .03 

tA.  B.  C.  Report,  April  1*1,  1919. 


jiBoone  Newt-Republican . (E) 

Burlington  Hawkeye  . (M) 

Burlington  Hawkeye  . (S) 

Council  Bluff*  Nonpareil . (EAS) 

Davenport  Time* . (E) 

De*  Moine*  Capital . (E) 

De*  Moine*  Sunday  Capital . (S) 

De*  Moine*  Regi*ter  and  Tribune . (M&E) 

De*  Moine*  Sunday  Regi*ter . (S) 

Fort  Dodge  Me**enger  and  Chronicle . (E) 

tiowa  City  Daily  Pre** .  . (E) 

Ma*on  City  Globe  Gazette-Time* . (E) 

Mu*catine  Journal  and  New*-Tribune . (E) 

Sioux  City  Journal . (E) 

Sioux  City  Journal . (S) 

i^Ottumwa  Courier  . (E) 

Waterloo  Evening  Courier . (E) 

Government  Statement*,  October  let,  1919. 

IGovemment  Statement*,  April  let,  1919. 


Its  200,000  farms  with  farm 
property  valued  at  OVER 
$4,000,000.00  spend  their 
incomes  in  TOWN! 

Their  income  from  crops 
alone  amounts  to  nearly 
a  BILLION  PER  YEAR! 

892  savings  banks  have  some 
of  it:  750,000  individual 
deposits  averaging  over  $400 
each. 
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Editor  &  Publisher  for  November  2  0,  1919 


URGES  ALL  PUBLISHERS  TO  COOPERATE 
IN  BIG  PROMOTION  CAMPAIGN 

Jason  Rogers  Supports  Suggestion  of  Agency  Head  for 
Drive  in  Dominant  Dailies  to  Sell  National 
Newspaper  Advertising. 

BY  JASON  ROGERS 

Here  is  a  suggestion  of  one  of  the  largest  and  most  successful 
advertising  agents  of  the  country  for  the  development  of  more 
national  advertising  for  the  newspapers.  At  a  later  date  and 
after  some  progress  has  been  made,  1  will  reveal  his  identity.  It 
falls  so  completely  in  with  my  views  and  efforts  of  the  past  nine  or 
ten  years,  and  presents  the  theory  so  much  better  than  1  could,  that 
I  reproduce  the  salient  parts  of  his  letter : 

Day  of  Newspaper  Advertising  Just  Begun 


"If  1  never  had  had  faith  in  news¬ 
paper  advertising  before  the  war 
(and  I  always  have  had  faith)  my 
experience  in  connection  with  Red 
Cross,  Liberty  Loan,  War  Savings, 
Community  Service,  Catholic  Chari¬ 
ties,  18 — 45  draft,  and  other  war  ac¬ 
tivities  and  in  doing  the  pioneer  work 
in  the  promotion  of  these  affairs  of 
national  importance,  the  results  ob¬ 
tained  from  national  full  page  news¬ 
paper  advertising  from  coast  to  coast 
would  warrant  me  in  saying  to  you, 
as  I  say  to  every  advertiser  and  to 
every  newspaper  man,  that  the  day 
of  newspaper  advertising  has  just 
begun  and  that  national  advertisers, 
that  is,  very  few  of  them,  realize 
or  get  the  value  of  the  newspaper  as 
a  national  advertising  medium. 

Some  Advertisers  Seeing  the  Light 

“Your  work  and  the  good  work 
done  by  Editor  &  Publisher  has 
brought  newspapers  to  realize  the 
value  of  their  own  medium  in  a  na¬ 
tional  way  and  some  advertisers  have 
seen  the  light  and  are  using  newspa¬ 
pers  in  that  way. 

“Now  what  newspapers  need  most 
is  to  sell  large  advertisers  on  the  idea 
that  it  is  not  too  expensive  to  use 
newspapers  in  a  national  advertising 
way.  Our  work  on  the  . - .  ac¬ 

count  during  the  past  year  has  proven 
that.  The  fact  that  during  1920 

_  will  spend  twice  as  much 

money  in  newspaper  advertising  as  in 
1919  shows  the  value  they  place  upon 
national  newspaper  advertising.  Their 
campaign  this  year  covered  a  period 
of  thirty  weeks.  Heretofore  adver¬ 
tisers  have  been  content  to  look  upon 
newspaper  advertising  as  seasonable 
advertising.  The  newspapers  them¬ 
selves  can  sell  the  advertiser  on  the 
value  and  the  importance  of  using 
newspapers  on  a  12-month,  52-week 
basis,  and  when  newspapers  them¬ 
selves  do  that,  they  will  automatically 
double  and  treble  and  quadruple  the 
number  of  lines  of  advertising — na¬ 
tional  advertising — used  in  their 
newspaper. 

The  Newspapers’  Troubles 

“The  trouble  with  the  newspaper  is 
this.  From  three  to  six  months  of 
the  year  they  are  crowded  with  ad¬ 
vertising  and  there  are  from  six  to 
nine  months  in  the  year  when  they 
could  take  care  of  about  double  the 
amount  of  national  advertising  that 
they  carry.  They  must  do  what 
agencies  like  ours  have  done.  For 
twenty  years  this  company  made 
money  the  first  six  months  of  the 
year  and  lost  almost  as  much  as  they 
made  the  last  six  months  of  the  year. 
Now  we  have  standardized  and  stab¬ 
ilized  our  business  by  spreading  our 
customers’  advertising  over  a  period 
of  twelve  monhts.  It  is  to  their  ad¬ 
vantage  even  more  so  than  it  is  to 


ours.  It  enables  us  to  give  them  bet¬ 
ter  service  and  to  keep  employed  high 
grade  men  twelve  months  of  the  year 
instead  of  six.  That  idea  alone  has 
doubled  our  advertising  during  the 
past  three  years.  Today  we  are  doing 
twice  the  amount  of  business  that  we 
did  in  1916 — the  best  pre-war  year. 

Not  An  Artificial  Volume 

“Another  idea  that  newspapers 
ought  to  get  over  is  that  manufac¬ 
turers,  who  are  spending  large  sums 
of  money  now,  are  not  doing  it  to 
avoid  the  income  tax  but  because  of 
the  fact  that  they  arc  spending  the 
same  percentage  of  sales  now  as 
they  did  when  their  business  was 
half  the  volume  that  it  is  in  this  pros¬ 
perous  year.  A  concern  like  Hart 
Schaffner  &  Marx,  whose  business 
has  more  than  doubled  during  the 
past  two  years,  naturally  can  spend 
double  the  amount  in  advertising  and 
yet  keep  their  appropriation  on  the 
same  percentage  basis  as  it  was  two 
or  three  years  ago;  and  that  is  what 
large  interests  are  doing  just  now 
and  it  is  paying  them  big. 

“The  real  point  of  this  letter,  how¬ 
ever,  is  to  give  the  suggestion  to  you 
that  there  should  be  a  concerted  ef¬ 
fort  on  the  part  of  every  newspaper 
in  the  first  one  hundred  cities  of  the 
United  States  to  sell  their  newspapers 
as  a  unit  as  a  national  advertising 
medium.  A  campaign  like  this  could 
be  handled  in  the  newspapers  on  a 
twelve-month  basis.  I  don’t  know 
where  newspapers  could  spend  their 
money  to  such  good  advantage  as  in 
a  campaign  like  that  in  their  own 
newspapers,  but  they  should  use  an 
advertising  agency  to  handle  the 
campaign  like  any  other  national 
campaign.  The  copy  will  then  be 
standardized. 

Reaching  the  Dealer 

“In  a  city  like  New  York  we  should 
use  three  morning  and  three  after¬ 
noon  papers  and  possibly  three  Sun¬ 
day  papers.  We  might  divide  them 
into  three  different  sections  and  let 
the  advertiser  or  agency  select  the 
class  of  advertising,  that  is,  whether 
morning,  evening  or  Sunday,  that  is 
best  suited  to  their  medium.  In  some 
cities  there  would  be  only  one  paper 
and  in  others  two  and  sometimes 
three.  In  Chicago  I  should  say  there 
should  be  four.  Then  we  should  go 
one  step  farther  and  use  some  of 
the  national  magazines  and  periodi¬ 
cals  to  educate  the  consumer  and 
dealer;  and  the  hardware,  the  auto¬ 
mobile  trade  papers,  the  grocery 
trade  papers  and  other  trade  papers 
should  be  used  to  educate  the  dealer, 
so  that  when  the  dealers  are  asked 
what  national  medium  they  want  the 
advertisers  to  use  they  will  mention 
newspapers  first.  They  do  not  do 


that  now — in  fact,  they  very  seldom 
do  it ;  although  you  know  and  I  know 
that  newspapers  as  a  national  medium 
are  the  best  medium. 

Figuring  the  Cost* 

“If  two  hundred  newspapers  would 
put  up  $2,(XX)  apiece  and  have  an  ap¬ 
propriation  of  $4(X),0(X)  to  na¬ 
tionalize  national  newspaper  adver¬ 
tising,  each  of  them,  I  am  sure,  would 
get  over  $10,(XX)  in  returns — direct  re¬ 
turns — the  first  year,  and  it  would  be 
much  better  than  if  they  put  a  man 
on  the  road  at  $2, OCX)  a  year  to  call 
on  the  advertisers — in  fact,  I  think 
it  would  be  better  than  if  they  put  a 
$5, (XX)  or  $10,(XX)  man  on  the  road  to 
solicit  and  sell  the  idea  to  advertisers, 
dealers,  and  to  agencies.  I  have 
sounded  out  quite  a  number  of  news¬ 
papers  along  these  lines  and  I  believe 
if  a  concerted  effort  was  made  and 
the  initiative  taken  by  the  newspa¬ 
pers  themselves,  this  could  be  put 
■across.  I  am  sure  if  I  could  talk 
to  the  newspapers  as  a  group  they 
would  be  ready  and  willing  to  say 
‘go  ahead’ ;  and  I  believe  if  you  would 
•  start  the  ball  a-rolling  in  Editor  & 
Publisher  and  in  any  other  way  you 
may  see  fit,  more  can  be  accom¬ 
plished  for  the  good  of  newspaper 
advertising  by  doing  this  than  by  any 
other  one  thing  I  know  anything 
about.” 

Recognizing  the  characteristic  reluc¬ 
tance  of  newspapers  generally  to  part 
with  real  money  for  advertising  the 
advertising  they  have  for  sale,  as  evi¬ 
denced  by  their  very  limited  use  of  trade 
paper  space  compared  with  other  indus¬ 
tries,  and  their  failure  to  support  the 
Bureau  of  Advertising  of  the  A.  N.  P. 
A.,  I  make  this  proposal  for  considera¬ 
tion. 


I  suggest  that  at  least  one  newspa¬ 
per  in  each  of  the  leading  1(X)  cities  in 
the  country  contribute  to  me  ten  pages 
of  space  during  the  year  1920,  to  be  used 
for  such  a  campaign  as  this  agent  has 
suggested,  and  that  we  pay  the  agent  5 
per  cent  of  the  cash  value  of  the  space 
for  his  service  in  preparing  and  handl¬ 
ing  the  copy. 

I  will  undertake  to  clear  the  contribu¬ 
tions  of  space  by  newspapers  and  to  co¬ 
operate  with  the  agent  in  handling  the 
campaign.  Without  knowledge  regard¬ 
ing  the  newspapers  which  will  cooperate 
it  is  difficult  to  make  an  estimate  of  what 
such  a  campaign  would  mean  in  dollars 
and  cents. 

By  reference  to  the  page  ad  which  I 
recently  prepared  under  the  heading 
“The  Direct  Route  to  the  Greatest  Mar¬ 
ket”  I  should  estimate  that  say  ten 
pages  from  two  hundred  newspapers  in 
the  one  hundred  important  cities  would 
cost  about  $20  a  line,  or  approximately 
$430,000  to  $480, (XX)  for  the  ten  pages. 

For  preparing  and  handling  the  cam¬ 
paign  the  agent  would  receive  5  per  cent 
and  I  think  he  will  agree  to  take  his 
pay  in  advertising  space  from  new  clients 
which  he  will  develop  for  the  newspa¬ 
pers  co-operating. 

My  address  is  73  Dey  Street,  New 
York  City,  and  I  shall  be  glad  to  hear 
from  as  many  publishers  as  desire  to 
co-operate.  Do  it  today,  so  that  we  can 
get  started  by  January  1,  1920. 

John  Adams  Thayer,  of  New  York, 
secretary  of  the  Periodical  Publishers 
Association,  informs  Editor  &  Pub¬ 
lisher  that  the  newly  incorporated  Na¬ 
tional  Association  of  Periodical  Pub¬ 
lishers  does  not  supersede  his  organiza¬ 
tion,  but  takes  over  and  succeeds  the  as¬ 
sociation  known  as  the  Publishers’ 
Advisory  Board. 


Seventy  Five  Million  Dollars 

Southern  Baptists  are  now  in  a  Campaipfn  to  secure 
this  amount  from  their  membership,  for  the  various 
missionary,  educational  and  benevolent  institutions  of 
the  denomination. 

Of  this  amount,  Texas  Baptists  will  give 

Sixteen  Million  Dollars 

The  first  step  was  to  increase  the  circulation  of  the 
Baptist  Standard,  which  is  owned  by  Texas  Baptists. 
Already  the  circulation  has  been  increased  by  21,000 
new  subscriptions.  There  were  mailed,  November  13, 
on  the  regular  paid  up  subscription  list,  38,500  copies. 

People  who  are  interested  in  their  ovm  publication 
will  read  it. 

Here  is  a  sample  letter: 

“My  children  have  a  race  every  Thursday  to  see 

who  will  reach  the  mail  carrier  first  to  get  the 

Baptist  Standard.  We  read  every  word  in  it,  adver¬ 
tisements  and  all.” 

We  will  accept  no  medical  advertising  of  any  kind. 

If  you  want  to  reach  a  home-loving  people,  who 
constitute  the  heart  of  our  Nation,  advertise  in  a  first 
class  religious  publication. 

Advertising  rates  on  application. 

BAPTIST  STANDARD 

DALLAS,  TEXAS 
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Gathered  at  Random 


Look  What  We’re  Coining  to  Now 

Lawrence,  Kan.,  Nov.  18. — The  press 
service  of  the  Daily  Kansan,  the  K.  U. 
school  of  journalism  daily  paper  here, 
threatens  to  disrupt  the  school.  When 
the  service  was  installed,  the  students 
were  to  “take  the  wire.”  All  went  well 
until  time  for  the  girls  to  take  a  hand. 
Then  the  trouble.  The  girls  claimed  that 
the  head  set  made  it  necessary  for  them 
to  change  the  style  of  their  hair  dress¬ 
ing,  and  this  they  refused  to  do.  Finally 
their  spokesman  refused  absolutely  to 
take  the  service  and  announced  she 
would  leave  the  course  before  she  would 
change. 


Barney  Furay,  who  looks  after  the 
South  American  interests  of  the  United 
Press,  says  that  he  knows  that  advertis¬ 
ing  in  this  column  pays  and  announces 
that  he  now  has  ALMOST  all  the 
stamps  he  needs  to  complete  his  collec¬ 
tion. 


If  Gus  Stahl  of  the  Seattle  Times  will 
send  us  a  piece  for  the  paper  we  will 
print  it.  Roy  Alden,  our  efficient  cor¬ 
respondent,  is  requested  to  bring  this 
invitation  to  his  attention.  Verse  is  not 
barred. 


Cyril  Arthur  Player,  of  the  Detroit 
News,  also  stands  well  with  this  column. 


Whose? 

“When  Brainy  Men  Marry  Frivolous 
Wives.” — New  York  Sunday  American 
Advertisement. 


Looking  Backward ! 

Newport,  R.  I.,  Aug.  4. — A  letter  received 
at  Block  Island,  from  Henry  VVatterson,  states 
that  he  has  found  it  impossible  for  himself 
and  Governor  Tilden  to  go  to  Block  Island 
Saturday,  as  was  planned.  He  expected  to 
leave  New  York  Sunday  night  and  connect  at 
Stonington  with  the  steamer  for  the  'Island. 

Hon.  Roscoe  Conkling  is  here,  the  guest 
of  Hon.  L.  P.  Morton,  of  New  York. 

First  issue  of  Rochester  (N.  Y.)  Herald, 
August  5,  1879. 


Oh,  You  K.  C.! 

"You  know,  I  suppose,  that  the  Knights  of 
Columbus,  the  American  gentry  who  handed 
round  smokes  and  doughnuts  in  the  trenches, 
are  all  called  ‘Casey.’  Nobody  knows  why, 
but  it’s  universal.” — The  Sketch  (London). 


Who  Would  Have  Thought  It 

.  "U.  S.  to  Deport  ’Red’  Agitators;  500  Seized 
in  Federal  Raids;  40,000  at  Tiger-Harvard 
Came.”  —  New  York  Mail  eight-column 
streamer. 


In  the  Good  Old  Days 

“A  Very  good  Still  eontaining  Ninety  Gal¬ 
lons,  with  a  Worm  and  Tub,  and  a  Book 
shewing  the  Whole  Art  of  Distilling  and  Mak¬ 
ing  all  sorts  of  fine  Waters,  as  also  of  Rum 
j  ^Tnudy,  are  to  be  sold  by  Nathaniel  Haz¬ 
ard,  living  near  the  Old  Slip  in  New  York, 
•ho  will  dispose  of  the  same  on  Reasonable 
Terms." — Advertisement  in  the  New  York 
Gazette  of  Sept.  7,  1730. 


For  the  Croix  Prolifique  we  nominate 
Bide  Dudley  of  the  New  York  Evening 
World.  Besides  having  a  couple  of  suc¬ 
cessful  shows  running  on  Broadway, 
Bide  manages  to  conduct  a  column  and 
write  a  daily  magazine  page  feature. 


Grist  from  Gotham’s  Mill 

A  professor  in  a  college 

]«y  have  coralled  all  the  knowledge 

rtat  the  old  dust-laden  books  there  can  impart 

^  with  all  his  fund  of  learning 

When  it  comes  to  keen  discerning 

With  reporters  he’s  not  in  it — it’s  an  art. 

h  the  Nile  a  twisted  river? 

|**s  the  mayor  a  torpid  liver? 

‘ws  the  subway  run  on  time  throughout  the 

I  I 

{•  the  steel  strike  nearly  ended? 
the  county  clerk  suspended 
poor  guy  who’s  luck  descended,  with* 

nf*  wSi^umpoop  bad  habits? 

•tool  wool  to  rabbits? 

•  the  building  that  you  work  in  made  of  hay? 
*•  Germany  preparing 


To  give  the  Reds  an  airing? 

Will  an  Arrow  collar  fit  a  kangaroo? 

Do  you  think  a  muse  is  witty? 

Was  the  Odyssey  a  ditty? 

Have  you  ever  seen  a  weevil  in  a  zoo? 

Is  our  trade  with  Wales  increasing? 

Is  the  Fall  the  time  for  fleecing? 

Do  you  know  an  honest  man,  and  if  so,  who? 
Is  your  paper  democratic? 

Is  the  editor  erratic? 

Were  the  Kansas  crops  ten  years  ago  a  frost? 
Is  the  Italian  king’s  name  Nitti? 

Is  Wein  a  state  or  city? 

Will  the  jehus  of  the  Hub  stand  to  be  bossed? 

With  the  mind  of  a  detective 

And  a  conscience,  well — defective 

lie’ll  have  all  the  power  Europe  gives  a  king. 

Neat,  alert,  polite,  resourceful. 

Sympathetic,  keen  and  forceful. 

Otherwise  he  needn’t  know  or  be  a  thing. 

— L.  T.  HEATLEY. 


No  Wonder  They  Strike 

Pittsburgh,  Pa.,  Nov.  17. — The  local 
newspapers  are  running  a  series  of  sev¬ 
en-column  advertisements  published  un¬ 
der  the  auspices  of  the  Associated  Music 
Merchants  of  Pittsburgh.  The  Dispatch 
ran  one  of  the  advertisements,  “Music 
Once  a  Luxury  Now  a  Necessity,”  that 
attracted  much  attention,  last  Tuesday. 


Getting  Rid  of  the  Children 

’’Full-grown  wolf  for  sale,  very  fond  of 
children. ’’^ — Glasgow  Citizen. 


Bidding  for  Popularity 

’’Water,  according  to  some  authorities,  is  a 
deadly  poison.” — Evening  News  (London). 


Very  Rare 

’’Conservative,  16  feet  by  7,  for  Sale.” — 
Orkney  Herald. 


Hitting  the  Mark 

’’Liverpool,  August  4. 
Last  night  was  one  of  the  wildest  nights 
ever  known  in  the  history  of  this  city. 

The  asses  of  people  turned  out  in  sympathy 
with  the  striking  police  officers.” — Havana 
Paper. 


Fashion  Hint 

’’The  Marchioness  wore  a  dress  of  elephant’s 
breath  grey  charmeuse,  with  hat  to  match.” — 
Pall  Mall  Gazette. 


PRINGLE  IS  PESSIMISTIC 


Canadian  Supply  of  News  Print  Is 
Far  Below  Demand 

[by  telegraph.] 

Ottawa,  Nov,  i8. — The  news  print 
situation  in  Canada  is  very  acute,  ac¬ 
cording  to  a  statement  made  to  Editor 
&  Publisher’s  correspondent  to-day  by 
Paper  Controller  Pringle,  who  is  holding 
daily  conferences  with  individual  mem¬ 
bers  of  both  producing  and  consuming 
sides  of  newsprint.  The  problem  the 
controller  is  having  difficulty  in  regulat¬ 
ing  is  the  supply  to  Canadian  papers, 
many  of  which  are  compelled  to  mate¬ 
rially  curtail  the  size  of  their  issues 
while  mills  have  increased  their  capacity. 

The  supply  of  newsprint  is  far  below 
the  demand,  and  as  there  are  no  indica¬ 
tions  of  an  early  improvement  the  situa¬ 
tion  is  a  serious  one. 


Building  in  Aurora 

Aurora,  III.,  Nov.  14. — Ground  has 
been  broken  for  the  erection  of  a  new 
home  for  the  Beacon-News,  60  by  90 
feet,  three  stories  and  basement.  It  will 
be  occupied  entirely  by  the  newspaper. 
The  basement  will  be  16  feet  deep— 10 
feet  below  the  ground  and  six  above.  In 
one  end  will  be  a  mezzanine  floor  for 
the  carrier  boys  and  mailing  department. 
The  building  and  ground  represent  an 
investment  of  $200,000,  in  addition  to 
which  a  quad  press  and  12  linotypes  will 
be  installed. 


St.  Louia  Agents  Profess  Faith 

St.  Louis,  Nov.  17. — Three  St.  Louis 
advertising  agencies  now  are  using  space 
in  the  daily  newspapers  to  advertise  ad¬ 
vertising,  They  are  the  D’Arcy  Adver¬ 
tising  Company,  Gardner  Advertising 
Company  and  the  Chappelow  Advertis¬ 
ing  Company. 


New  Jersey 

Small  in  area,  but 

Boy,  Howdy! 

King  Albert  of  the  Belgians,  when  he 
came  to  visit  us,  landed  first  in  New 
Jersey. 

The  boys  who  went  to  Europe  left 
Hoboken,  New  Jersey,  and  said  it  was 
either  hell  or  Hoboken  for  their’s. 

It  was  a  round  trip  or  nothing. 

Hudson  County,  in  which  Hoboken  is 
located,  is  a  county  of  but  sixty-five 
square  miles — the  smallest  county  in 
this  small  state — and  yet  there  are  six 
hundred  and  fifty  thousand  people  in 
Hudson  County. 

Practically  “next  door’’  is  Newark, 
with  over  a  half  a  million  people — and 
all  the  way  down  to  Atlantic  City, 
there  are  hustling,  prosperous,  wide¬ 
awake  manufacturing  cities— full  of 
people  who  are  working  hard— making 
money  and  calling  for  merchandise. 

Go  to  these  people.  Reach  them 
through  their  own  home  newspapers. 
Get  your  goods  into  the  stores  of  New 
Jersey  merchants  and  get  them  into 
the  homes  of  these  people. 

New  Jersey  is  small  in  area,  but— Boy, 
Howdy ! 

New  Jersey  Newspapers 

Rate 

Circulation  5,000  line* 


Asbury  Park  Prets  (E) .  7,851  .0225 

^Atlantic  City  Pre»*  (M)  Union  (E) .  14371  .035 

Elizabeth  Journal  (E) .  17316  .04143 

Hackensack  Record  (E) .  4368  .0179 

^Hudson  Observer  (Hoboken)  (E) .  43300  .08 

f Passaic  Herald  (E) .  8335  .025 

Passaic  News  (E) .  7367  .025 

tPaterson  Press-Guardian  (E) .  12,686  .03 

Perth  Amboy  Evening  News  (E) .  8312  33 

Plainfield  Courier-News  (E) .  7,749  .9214 


Government  Statements,  October  1st,  1919. 
fCovernment  Statements,  April  1st,  1919. 


V 


include  “Franklin’s  Masonic  Career,”  The  editorial  committee  in  a  brief  re- 
“Free  Masonry  in  Pennsylvania”  and  port  recommends  that  the  association 
“Old  Masonic  Lodges  of  Pennsylvania.”  should  undertake  the  publication  of  a 
He  also  collaborated  in  writing  “Quaint  second  volume  of  the  “History  of  Cana- 
Old  Germantown,”  published  in  1913.  tViof  o  nart  tu. 

Francis  Henry  McGrath,  cashier  of 
the  St.  Louis  Globe-Democrat,  died  of 
a  complication  of  diseases  on  Nov.  15. 

Field  S.  Graves,  police  reporter  for 
the  Tulsa  (Okla.)  Democrat  for  the  past 
three  years,  fired  a  bulletin  into  his 
brain,  after  bidding  his  wife  good-bye. 

Thomas  Allnut  Brassey,  second 
Earl  Brassey,  editor  of  Brassey’s  Naval 
Annual,  London,  died  in  that  city  on 
November  14,  from  injuries  received 
when  he  was  struck  by  a  taxicab. 

William  C.  Stuart,  vice-president 
and  treasurer  of  C.  S.  Hallowell,  Inc., 

New  York  advertising  agency,  died  in 
New  York  this  week,  aged  42. 


vtr'n  4  I  rx  Among  those  whose  names  were  widely 

LONG  HERALD  EDH  OR  known  were  Henry  M.  Stanley,  Charles 

-  NordhofT,  John  Russell  Young  and  Dr. 

Trutted  Lieutenant  of  Both  Bennetts  Hepworth,  and  Mr.  Hamilton  developed 

into  the  fullness  of  his  career  with 
them. 

Mr.  Hamilton  visited  Mr.  Bennett 
abroad,  often  was  his  guest  aboard  his 
yacht  and  once  made  a  trip  to  the  Far 
East  and  around  the  world  with  him. 

After  the  death  of  the  late  Dr.  Hep- 
worth,  Mr.  Hamilton  was  appointed 
chief  editorial  writer  of  the  Herald  by 
Mr.  Bennett,  a  position  which  he  filled 
until  he  was  named  as  editor. 

He  also  represented  the  Herald  in 
Mexico,  and  wrote  several  articles  on 
its  finances  and  labor  conditions.  He 
visited  Cuba  on  several  occasions,  and 
his  despatches  from  Havana  before  the 
war  of  1898  threw  a  flood  of  light  upon 
the  true  situation  there. 

Mr.  Hamilton  was  born  in  Montclair, 
N.  J.,  and  was  sixty-eight  years  old.  He 
leaves  his  wife,  Mrs.  Mary  S.  Hamil¬ 
ton,  and  five  children. 


Thomas  H.  Hamilton,  for  forty  years 
a  member  of  the  editorial  staff  of  the 
New  York  Herald,  died  on  November 
IS  at  his  home  in  New  York.  He  had 
been  ill  about  two  months. 

Mr.  Hamilton  began  his  career  on  the 
Herald  under  the  elder  James  Gordon 
Bennett,  and  during  his  life  was  one  of 
the  lieutenants  of  the  late  James  Gor- 


Bee  Haled  to  Court 

Omaha,  Neb.,  Nov.  IS. — County  At¬ 
torney  Shotwell  has  filed  contempt  pro¬ 
ceedings  against  the  Bee,  and  Victor 
Rosewater,  editor,  following  the  printing 
of  an  article  in  the  Bee  which  declared 
that  the  indictment  of  J.  H.  Moore,  a 
reporter  of  the  Bee,  on  a  charge  of 
arson,  following  the  burning  of  the 
county  court  house  during  the  Septem¬ 
ber  race  riots,  was  a  “frame-up”  by  the 
police.  The  paper  declared  that  two 
rioters  were  intimidated  into  testifying 
against  Moore. 

(Continued  from  Page  7)  _ 

shall  have  a  definite  appropriation  of  .  »  „,.i,  ..  »  , 

not  less  than  $3,000  per  year. 

Another  interesting  recommendation  telegraph) 

made  by  the  committee  is  that  commis-  Indianapolis,  Nov.  19. — The  execu- 
sions  to  recognized  agencies  in  Canada  tive  committee  of  the  Associated  Ad- 
and  the  United  States  should  be  equal-  vertising  Clubs  of  the  World,  in  ses- 
ized.  Attention  is  directed  to  the  valu-  sion  here  today,  voted  to  hold  the 
able  promotional  work  done,  especially  1920  convention  here  June  11-16,  Felix 
in  connection  with  government  adver-  T,  MeWhirter  of  the  People’s  State 
tising,  and  to  the  efforts  of  the  com-  Bank  was  appointed  chairman  of  the 
mittee  to  suppress  the  free  publicity  local  convention  committee  and  Fred 
evil.  Minis,  assistant  advertising  manager 

The  circulation  committee’s  report  of  the  News,  is  secretary,  Mr.  Millis 
elaborates  the  steps  taken  to  educate  the  will  devote  his  entire  time  to  the 
membership  into  the  need  of  raising  sub-  convention,  having  been  loaned  by 
scription  rates  and  points  out  that  dur-  the  News  management, 
ing  the  year  44  daily  papers  have  raised 
their  rates.  Only  9  out  of  103  dailies, 
whose  practice  is  recorded,  now  charge 
one  cent  a  copy;  46  charge  2  cents;  17 
charge  3  cents  and  31  charge  S  cents. 

Only  five  have  an  annual  rate  of  $2.00; 

4  charge  $2.50 ;  43  charge  $3.00 ;  2  charge 
$3.50;  26  charge  $4.00;  16  charge  $5.00; 

4  charge  $6.00;  i  charges  $6.20  and  2 
charge  $7.00.  The  committee  goes  on 
to  say,  however,  that  further  increases 
are  necessary.  It  points  out  that  there 
has  been  little  recession  as  yet  in  pro¬ 
duction  costs,  while  certain  elements  of 
cost,  such  as  labor,  have  been  increased 
considerably  since  the  armistice  was 
signed.  ' 


©bituarg 


You  boy  more  than  so  much  circu¬ 
lation  whan  you  purchase  News 
advertising.  You  buy  real  reader 
-1  interest,  dealer 
influence,  and 
.  the  co-operation 


FOR  50  YEARS  A  NEWSPAPER. 


CfcrfTfer  Member  A.  B.  C 


ADVERTISING  RECORD 


The  Boss  Says 


4,732,042  Agate  Lines 
of  advertising  were  published  in 


Tell  ’em  if  they  want  to  see  a 
small-city-big-city  newspaper  to 
send  for  a  copy  of 


She  II  t  njiniatv 


WEST  VIRGINIA 
during  nine  months  ending  Sep¬ 
tember  30,  1919 

A  gain  of  31.8%  over  same  period  last  year. 

NATIONAL  ADVERTISING 
shows  a  gain  of  87.9%  for  the  same  period. 
It  pays  to  advertise  every  day  in  the 

Clarksburg  (W.  Va.)  Telegram 


The  Evening  Newspaper 
Published  at  Fairmont,  W.  Va. 


Member  A.  B.  C. 


Represented  by  Robert  E.  Ward 

New  York  &  Chicago 


The 

Pittsburgh  # 
Post^AjS 


FIRST  IN  1000 
NEWSPAPERS 


3  1921, 750 

lInes  gained 


For  the  period  ending  Oct.  1,  1919 
Average  Daily  and  Sunday  Circulation 


A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  re¬ 
sults  produced  by  the  Washing¬ 
ton  Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  E.  Lutz, 
First  Nat’l  Bank  Bldg..  Chicago.  III. 
Eastern  Representative,  Dan  A.  Carroll, 
Tribune  Bldg.,  New  York,  N.  Y. 


76,806 

New  Orleans  Item 


Jan.  1— Aug.  30,  ’19 

was  made  by  THE  PLAIN  DEALER. 
This  is  1,235,250  lines  more  than  the 
second  paper  gained. 

From  whatever  standpoint  you  com¬ 
pare  Cleveland  papers  you  always 
6nd  ahead  of  all  the  rest 


has  the  sec* 
ondlargest 
morning  and  Sunday  cir< 
dilation  in  Pittsburgh. 


Scad  for  a  copy  of  our  $3,000  Book  of 
Facta  and  Figures  concerning  selling 
l/M  of  all  the  people  in  the  United 

States. 


The  Pl2dn  Dealer 
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PALMER  ASKS  CONGRESS  FOR  POWER  ^aw  mill  waste  for  paper 
TO  CONTROL  ANARCHIST  PRESS  Logging  Convention  Informed  ll 


Logging  Convention  Informed  It 
Will  Make  Newt  Print 

1  •  r  Orleans,  Nov.  12. — Hundreds  of 

Nearly  400  Newspapers  Openly  Preaching  Overthrow  of  tons  of  sawmill  waste  which  could  be 

Government,  Attorney  General  Says—  newsprint  and  other  coarse 

^  ^  ^  ^  papers,  are  being  burned  every  day,  and 

New  Law  Required.  there  are  millions  of  feet  of  stumps  and 

_  small  timber  in  southern  cutover  lands 

By  ROBERT  T.  BARRY  which  could  be  used  for  the  same  pur¬ 

pose,  J.  h.  Kidd  of  Lake,  Miss.,  today 

(STAFF  CORRESPONDENT)  told  the  aunual  couventioH  here  of  thc 

T  TTLT  A,T-r,  A  T’  1  f  au  T T  ’ A  J  c *  Z  Southem  Logglog  Associatiou. 

AMIICHLLL  palmer,  Attorney-General  of  the  United  States,  ..j  understand,”  said  Mr.  Kidd,  “that 

^has  requested  Congress  to  enact  a  new  law  to  enable  him^  to  many  small  town  weekly  and  semi- 
deal  more  effectively  with  anarchistic  and  revolutionary  agita-  weekly  newspapers  have  been  forced  to 
tors  in  this  country.  One  section  of  the  bill  would  cover  “red”  news-  suspend  publication  because  of  the  high 

papers  and  it  is  expected  to  arouse  once  again  the  issue  of  the  “freedom  cost  of  newsprint,  and  that  even  some 

of  the  press.”  dailies  are  having  a  rocl^ 

Mr.  Palmer  stated  that  it  was  possible  during  the  war  to  keep  rad-  foad  to  travel,  but  it  seems  there  is 
ical  newspapers  in  check  but  that  since  the  signing  of  the  armistice  ^efficiency  and  neglect  of  opportunity 
(heir  .rib/ hL  increased  and  the  mles  of  the  post  office  have  been  inade- 

quate  to  deal  with  them.  jug  for  the  products  which  could  be 

Boldly  Advocate  Overthrow  of  Government  manufactured  from  this  wastage.” 

..  jj-a  l.ja  l  He  advocated  establishment  through 
He  told  the  Senate  that  there  are  327  tries  are  received  and  distributed  to  sub-  p 

radical  newspapers  now  being  printed  servers  here.  or  paper  mills  to  convert  into  paper 

and  circulated  in  the  United  States,  The  radical  foreign  language  press 
many  of  them  boldly  advocating  the  during  the  war  was  kept  in  check  by 
overthrow  of  the  Government  of  the  means  of  the  espionage  act,  approved 

United  States.  One  hundred  and  five  June  IS,  1917,  and  amendment  May  16,  FARMERS’  DAILY  FOR  CANADA 
of  these  papers,  he  stated,  are  printed  1918,  the  purpose  of  which  was  to  pro-  — —  • 

in  English.  In  addition  to  the  radical  tect  the  interests  of  the  United  States  Editor  Looked  Upon  a»  Valuable 
press  of  this  country  144  radical  papers  in  prosecution  of  the  war.  While  the  Addition  to  Upper  House 

published  in  other  countries  are  being  Post  Office  Department,  through  a  rigid  ("’f  t^ecraph) 


circulated  in  the  United  States. 


enforcement  of  this  act,  was  able  to  pre- 


The  section  of  the  new  sedition  bill,  vent  the  dissemination  of  propaganda 
dealing  with  the  radical  press,  proposed  directed  against  the  government  through 


by  Attorney  General  Palmer,  follows :  the  mails,  the  publishers  of  these  news- 

Pr  osed  New  Law  papers  and  publications  found  other 

Section  Whoever  ^ays  to  get  this  propaganda  into  the 

makes,  display.s,  writes,  prints,  or  circulates,  hands  of  the  readers, 
or  knowingly  aids  or  abets  the  making,  dis-  ....  » 

playing,  writing,  printing,  or  circulating  of.  Advising  R 

any  sign,  word,  speech,  picture,  design,  argu-  „„  tx,  A  t  c 
ment,  or  teaching,  which  advises,  advocates,  rrom  tnc  date  Ot 


Advising  Revolution 

“From  the  date  of  the  signing  of  the 


leaches,  or  justifies  any  act  of  sedition  as  here-  armistice  a  wave  of  radicalism  appears 

inbefore  defined,  or  any  act  which  tends  to  m-  ,  ,  _  ,  .  , 

cite  sedition  as  hereinbefore  defined,  or  organ-  to  have  Swept  Over  the  Country  which 


iies  or  assists,  or  joins  in  the  organization  of,  jg  best  evidenced  by  the  fact  that  since 
or  becomes  or  remains  a  member  of,  or  amli-  •  .  i  nr.  ,•  , 

ated  with,  any  society  or  organization,  whether  that  time  approximately  fifty  radical 
the  same  be  formally  organized  or  not,  which  newspapers  have  Commenced  publica- 

has  for  its  object,  in  whole  or  in  part,  the  ad-  ..  a  i  *  i _  r  .t  . 

rising,  advocating,  teaching,  or  justifying  of  tion.  A  large  number  of  these  papers 
any  act  of  sedition  as  hereinbefore  defined,  or  openly  advocate  the  destruction  of  the 

the  inciting  of  -sedition  as  hereinbefore  defined,  .......... 

shall  be  deemed  guilty  of  promoting  sedition.  United  States  Government  and  encour- 


snall  be  deemea  guilty  ot  promoting  sedition,  w.......  ...........  a...  ......  a......... 

and  upon  conviction  tnereof  .shall  be  punished  age  and  advise  their  readers  to  prepare 


by  a  fine  of  not  exceeding  $10,000,  or  by  im¬ 
prisonment  of  not  exceeding  ten  years,  or  by 


for  the  coming  revolution.  It  is  also 


h  such  fine  and  imprisonment  in  the  dis-  a  noticeable  fact  that  a  great  many  of 


cretion  of  the  court.  these  publications  are  practically  devoid 

Attorney-General  Palmer  m  his  report  advertising  matter,  which  indicates 
othe  Senate  on  the  many  difficulties  en-  receiving  money  from  out- 


to  the  Senate  on  the  many  difficulties  en¬ 


countered  by  the  Federal  Government  ^jj^  to  farther  their  propaganda, 

m  Its  efforts  to  put  an  end  to  the  radi-  “Practically  all  of  the  radical  organi- 
cals  who  are  advocating  openly  the  over-  j^is  country  have  looked  upon 

ffirow  of  the  Government  of  the  United  negroes  as  particularly  fertile 

States.  He  said:  .1.... 


Wave  of  Radicalitm 

“One  of  the  most  potent  and  far- 


the  negroes  as  particularly  fertile 
ground  for  the  spreading  of  their  doc¬ 
trines.  These  radical  organizations  have 
endeavored  to  enlist  negroes  on  their 


reaching  influences  in  stirring  up  dis-  side  and  in  many  respects  have  been 
content,  race  prejudice  and  class  hatred  successful.” 

in  this  country  is  the  large  number  of  The  Attorney  General  released  for 
radical  newspapers  and  other  publica-  publication  a  large  sheaf  of  extracts 
tions  which  are  given  wide  circulation,  from  negro  newspapers  in  the  United 
Many  of  these  publications  frankly  urge  States.  Many  of  the  statements  on  the 
overthrow  of  the  Government.  The  ed-  subject  of  race  riots,  racial  equality, 
itors  of  these  papers  and  the  writings  especially  in  the  matter  of  sexual  rela¬ 
in  these  books  have  a  subtle  way  of  tions,  were  of  the  most  violently  radi 
placing  this  propaganda  before  their  cal  type. 

readers.  But  the  reader  understands  - 

what  is  meant.  PREMIUMS 

“There  are  222  radical  newspapers  TIuit  Ar«  RmI  Subscription  Producors 
published  in  foreign  languages  in  this  §.  BLAKE  WILLSDEN 
country  at  the  present  time,  and  105  rad-  Manufacturers  and  Publishars 

ical  newspapers  published  in  the  Eng- 

li.h  language.  Jn  .ddffion,  ,44  radical  „  E.'IKaf.rsr''  ““ch”iGgO 
newspapers  published  in  foreign  coun-  _ 


Editor  Looked  Upon  as  Valuable 
Addition  to  Upper  House 

(BV  telegraph) 

Ottawa,  Ont.,  Nov.  17. — The  ascend¬ 
ency  of  the  united  farmers  in  Canadian 
politics  has  interjected  a  new  factor  into 
Canadian  journalism.  Quickly  following 
the  election  of  Ontario’s  new  provincial 
government,  composed  of  farmer  labor 
members,  come  announcements  of  news¬ 
paper  changes  which  reflect  the  recent 
developments. 

The  Farmers  Sun,  a  Toronto  publica¬ 
tion  which  is  an  official  organ  of  the 
united  farmers  of  Ontario,  is  to  become 
a  daily  in  the  near  future,  with  Rev. 
William  Irvine,  editor  of  the  Western 
Independent,  Winnipeg,  as  probable  ed¬ 
itor,  while  a  movement  is  on  foot  to 
establish  a  weekly  of  a  similar  nature 
in  New  Brunswick. 


King  of  Komickers 

Leading  American 
cartoonists  thus 
acclaim  Herriman 
for  the  creation 
of  his  new  comic 

“NowListenMabel!” 

One  of  the  most 
popular  of  the 

Million  Dollar  Hearat 
Features 

Send  for  sample  strips 

International  Feature 
Service,  Inc. 

246  West  S9th  St.,  New  York 


GERMAN  EDITIONS  MERGED 

N.  Y.  Staats-Zeitung  and  Herold 
Close  Business  Deal 

Formal  announcement  of  the  purchase 
of  the  morning  edition  of  the  New 
Yorker  Herold  by  the  Staats-Zeitung, 
and  of  the  evening  edition  of  the  Staats- 
Zeitung  by  the  Herold,  predicted  by 
Editor  &  Publisher  last  week,  was 
made  November  14  by  the  publish¬ 
ers  of  those  newspapers.  The  following 
statement  was  made: 

“An  agreement  has  been  reached  by  the 
publishers  of  the  Staats-Zeitung  and  Herold  for 
the  purchase  of  the  morning  edition  of  the 
Herold  by  the  Staats-Zeitung  and  the  purchase 
of  the  evening  edition  of  the  Staats-Zeitung  by 
the  Herold.  This  transaction  has  been  under 
consideration  for  a  number  of  years  and  is  the 
natural  result  of  the  tendency  of  modern 
journalism  toward  concentrating  circulation  in 
a  few  large  papers,  instead  of  distributing  it 
among  many  smaller  ones. 

“This  arrangement  means  one  morning  and 
one  evening  paper  printed  in  the  German 
language  in  the  City  of  New  York.  The 
separate  identity  of  the  two  newspapers  is  in 
no  way  effected  by  this  purchase.  The  Staats- 
Zeitung  and  Herold  will  each  continue  to  pub¬ 
lish  as  heretofore.” 

1.  N.  S.  Sends  Out  Poetry 

Sending  poetry  over  busy  news  service 
wires  is  not  done  very  often  these  days, 
but  the  International  News  Service,  as  a 
special  Armistice  Day  feature,  invited 
Edward  Markham,  the  famous  Amer¬ 
ican  poet,  to  pen  a  few  appropriate  lines 
as  a  mark  of  honor  to  the  American 
dead  in  France.  He  did  and  the  verse 
appeared  immediately  in  newspapers  all 
over  the  country. 

Priestley  Dealers  Co-operate 

The  Nashville  Tennessean  recently 
carried  an  entire  page  of  advertising  on 
Priestley  cloth,  based  on  an  advertise¬ 
ment  of  the  Priestley  Company.  The 
Tennesean  got  nine  local  stores  handling 
Priestley  goods  to  co-operate. 


THE  INTERNATIONAL  NEWS  BUREAU,  Inc. 

IS  SCHOOL  STREET,  BOSTON,  MASS. 

(J.  J.  BOSDAN,  Editor) 

Mail  news,  feature,  and  fiction  Service.  Over  150  American, 
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PRESTIGE 

The  standing  of  :|rour  newspaper  in  your 
city  is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  is  lit¬ 
tle  difference  in  the  news — sometimes  only 
slight  differences  in  editorial  opinions. 
The  service  to  your  readers  is  largely  a 
matter  of  entertainment  and  information, 
aside  fronv  the  news. 

On  this  principle,  the  service  of  The 
Associated  Newspapers  has  been  built.  The 
association  helps  every  member  to  a  bet¬ 
ter  standing  in  its  community. 

Write  or  wire  for  rates. 
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and  other  great 
comics  are  part  of 
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Editor  &  Publisher  for  November  20,  1919 


URGES  WAR  SAVING 
PAPER  RULES 

Will  Do  More  Than  Anything  Else 
to  Keep  Down  Price  of  New* 
Print,  Declare*  C.  W. 

Donnelly 

Charles  W.  Donnelly,  business  man¬ 
ager  of  the  Cumberland  (Md.)  Daily 
News,  read  a  paper  on  “Saving  White 
Paper”  at  the  recent  convention  of  the 
Inter-State  Circulation  Managers  Asso¬ 
ciation,  which,  says  Fred  I.  Cook  of  the 
Scranton  (Pa.)  Republican,  in  a  letter 
to  Editor  &  Publisher,  “strikes  me  as 
a  mighty  good  paper  to  publish  just  at 
this  time  when  every  effort  is  being 
made  to  conserve  white  paper.” 

Here  is  what  Mr.  Donnelly  said: 

“Having  been  brought  up  in  the  news¬ 
paper  business  from  devil,  press-feeder, 
compositor,  foreman,  and  business  man¬ 
ager  to  half-owner  of  the  Cumberland 
Daily  News,  I  have  had  an  experience 
that  all  newspaper  men  do  not  get,  and 
I  rather  enjoy  the  fact  that  I  am  a 
printer. 

“My  trade  was  learned  under  a  hard 
master,  who  taught  me  that  among  other 
virtues  to  be  found  in  a  good  pressman 
was  saving  paper,  in  both  newspaper  and 
job  departments.  He  frequently  counted 
out  my  paper  allowance  and  said:  ‘you 
must  not  spoil  more  than  so  many  sheets’ 
and  in  the  case  of  newspaper  printing 
we  even  had  to  save  the  spoiled  papers 
(which  were  called  ‘Printers,’  because 
they  were  bad) — and  these  went  to  ex¬ 
changes. 

In  the  Old  Day* 

“Real  conservation  of  print  paper 
l)cars  a  close  relationship  to  Liberty,  in 
that  its  price  is  ‘eternal  vigilance’  on  the 
part  of  the  newspaper  business  office  and 
those  in  charge  of  the  pressroom. 

“We  have  always  thought  paper  ‘.so 
cheap’  that  we  have  been  almost  crim¬ 
inal  in  our  wastefulness.  When  the  ap¬ 
prentice  entered  a  printing  office  of  old 
he  noticed  all  (from  devil  to  editor) 
drying  their  hands  or  wiping  their  shoes 
on  paper  torn  from  sheets  or  rolls,  and 
unconsciously  that  new  boy  learned  to 
have  little  regard  for  the  saving  of 
white  paper,  especially  so  if  it  hap¬ 
pened  to  be  news  print. 

“Not  only  has  paper  been  wasted 
(carelessly  handled  and  destroyed)  but, 
it  has  also  been  a  great  factor,  through 
that  same  careless  handling,  of  strewing 
office  and  workshop  floors  with  papers ; 
thus  making  it  a  good  place  to  start  a 
blaze ;  instilling  careless  shiftless  hab¬ 
its  in  the  workmen,  and  making  the  edi¬ 
torial  rooms  and  pressroom  an  eyesore 
to  the  insurance  man  or  the  proprietor 
of  the  plant  or  building,  if  he  happened 
along  that  way. 

“But  the  war  brought  about  a  decided 
change  in  the  paper  situation — such  a 
decided  change  that  for  lack  of  white 
paper  or  the  decidedly  high  price  for 
flat  sheets  of  news  many  newspapers, 
especially  weeklies,  were  forced  out  of 
business.  Prices  of  paper,  both  flat  and 


I 

I  The  Te*t  Town  of  the  Country 
for  the  National  AdTerti*er 

Beloit,  Wisconsin 

I  Here  is  a  city  rich  in  factories  and 
i  aRriculture,  rich  in  educational  insti- 
!  tutions,  rich  in  contentment  and 
Americanism.  Workmen  own  their 
homes  and  deposits  in  banks  total 
$7,000,000. 

Beloit  has  one  paper — the  Daily  News 
—in  which  the  people  have  faith. 
Circulatino  over  7,000.  Rate,  cents 
per  agate  line 


in  rolls,  soared  from  heights  to  still 
greater  heights,  and  even  at  the  highest 
price  paper  was  scarce  and  transporta¬ 
tion  of  same  after  its  purchase  was  un¬ 
certain. 

“Then  stepped  in  the  War  Industries 
Board — the  pulp  and  paper  section — and 
required  reports  (weekly  at  first,  then 
monthly)  which,  added  to  the  new  postal 
zone  system  farce,  made  life  miserable 
for  the  already  over-burdened,  short-of- 
help,  trying-to-do-his-full-duty  patriotic 
newspaper  man. 

War  Board  Wa*  a  Ble**ing 

“But  to  many  of  us  the  W'ar  Indus¬ 
tries  Board  requirements  were  blessings 
of  an  unusual  nature.  To  be  effective 
the  savings  had  to  be  started  in  the 
pressroom,  and  in  order  to  file  an  up- 
to-thc-pound  report  the  business  office 
was  compelled  to  look  more  carefully 
after  the  real  conservation  of  paper. 

“Then  it  began  to  dawn  on  that  easy¬ 
going  newspaper  man  that  discounts 
saved  and  prices  increased  would  in 
some  instances  not  compare  with  the 
saving  to  be  effected  by  an  honest-to- 
goodness  attempt  at  conserving  paper 
at  every  point  possible. 

“Pardon  the  personal  allusion,  but 
luckily  for  our  paper,  we  eight  or  ten 
years  ago  stopped  taking  back  unsold 
copies  from  street  boys  and  paper  agents 
and  allowed  our  carriers  only  a  sufficient 
number  to  cover  their  regular  routes 
every  name  on  which  routes,  including 
our  employees’  homes,  we  have  on  our 
books. 

“We  also,  several  years  ago,  put  our 
exchanges  on  a  paid  basis  and  stopped 
sending  papers  to  other  paper  offices 
when  not  paid  for  just  as  promptly  as 
we  stopped  the  paper  on  another  sub¬ 
scriber  who  refused  to  pay.  In  both 
instances,  cutting  out  returns  of  unsold 
papers  and  putting  exchanges  on  a  oaid 
basis,  we  found  that  it  paid  well. 

Intensive  Saving 

“The  newspaper  fraternity  had  always 
thought  print-paper  so  plentiful  and  so 
cheap  that  they  literally  ran  away  with 
space,  and  column  after  column  of  the 
veriest  rot  found  its  place  in  all  news¬ 
papers  in  the  happy  game  of  'Keeping 
up  with  the  Joneses.’  All  newspaper 
men  who  made  an  effort  to  obey  the 
instructions  of  the  War  Industries 
Board  found  a  new  source  of  saving  at 
both  bunghole  and  spigot.  They  watched 
the  paper  situation  more  closely,  and 
while  they  endeavored  to  always  have 
on  hand  a  sufficient  amount  to  a  little 
more  than  take  care  of  their  needs,  they 
did  not  attempt  to  buy  all  the  paper  in 
sight  and  thus  run  up  the  already  top 
heavy  price  of  paper. 

“When  the  paper  was  delivered  at  the 
plant  the  newspaper  man  required  and 
secured  more  careful  handling  of  bun¬ 
dles  or  rolls;  he  told  his  workmen,  espe¬ 
cially  the  pressmen  and  circulation  men, 
that  in  saving  paper  and  using  it  care¬ 
fully  down  to  the  last  .sheet,  or  yard  oii 
the  roll,  they  were  doing  a  patriotic 
duty  and  in  a  way  helping  the  other  boys 
of  the  plant  who  were  fighting  ‘over 
there.’ 
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“The  circulation  lists  were  combed 
over  and  over  to  weed  out  all  the  un¬ 
necessary  loss  going  to  ‘dead  ones’,  and 
larger  circulation  gave  way  to  good-pay¬ 
ing  circulation.  It  was  found,  also,  that 
eight  pages  could  be  made  newsy,  bright, 
and  snappy,  where  ten  and  twelve  pages 
had  been  overburdened  with  unneces¬ 
sary  words,  sentences  and  reading  mat¬ 
ter  that  consumed  time,  if  read  at  all. 

“More  often  the  paper  was  kept  in 
ten  or  twelve  pages,  and  the  good  news¬ 
paper  man  did  not  find  it  necessary  to 
get  out  a  sixteen  page  sheet  to  worry 
his  competitor  just  because  he  had  se¬ 
cured  another  half  page  of  advertising 
matter. 

“Then,  again,  smaller  margins  were 
allowed,  and  constant  watch  kept  to  see 
that  the  papers  left  over  were  cut  closer 
and  closer  to  actual  paper  sales.  In 
many  offices  forms  and  plates  are  to  this 
day  left  on  the  presses  as  long  as  pos¬ 
sible  in  order  to  be  able  to  fill  all  cir¬ 
culation  wants  without  leaving  on  hand 
a  large  number  of  unsold  copies. 

Free  Copie*  Banned 

“Exchanges  on  a  cash  basis  cut  out  a 
number  of  papers  that  formerly  went  to 
the  waste  basket  unopened  and  made 
the  editor  more  careful  of  his  selection 
of  papers  from  his  exchange  list.  Ad¬ 
vertisers  and  agencies  are  mailed  only 
those  editions  carrying  their  advertis¬ 
ing,  another  source  of  saving. 

“Waste  paper,  from  editorial  room  to 
pressroom,  was  carefully  garnered,  baled 
and  sold.  One  instance  under  our  ob¬ 
servation  is  of  a  newspaper  man  who 
was  compelled  to  pay  a  large  manufac¬ 
turing  plant  an  amount  weekly  for  al- 
lozving  the  paper  plant’s  janitor  to  burn 
the  waste  paper  in  the  fire  under  the 
manufacturing  plant’s  boiler. 

“The  newspaper  secured  a  baler,  had 
the  waste  put  up  in  bundles  in  less  time 
than  it  took  to  carry  it  to  the  nearbj^ 
plant  to  be  destroyed,  and  from  a  source 
of  loss  created  a  source  of  income,  small 
but  sure,  a  sort  of  by-product. 

“And  the  real  newspaper  man  is  today 
carrying  out  the  many  rules  of  the  War 
Industries  Board  which  be  applied  dur¬ 
ing  war  times,  and  the  savings  effected 
then  have  spurred  both  the  employer 
and  employees  to  still  greater  newspaper 
conservation,  a  factor  which  will  in  the 
end,  if  persisted  in  generally,  to  more 
than  anything  else  enlarge  the  profits 
of  the  newspaper  and  bring  down  the 
price  of  newsprint.” 

DO  YOU  REALIZE 

THAT  with  the  increasing  seriousness  of 
the  housing  problem  in  New  York  thou¬ 
sands  of  desirable  citizens — from  the  ad¬ 
vertiser’s  standpoint  especially — are  lo¬ 
cating  in  the 

North  Jersey  Shore  Town*? 

Think  this  over  when  planning  your  cam¬ 
paign  and  bear  in  mind  that  the  terri¬ 
tory  named  is  thoroughly  covered  by  the 
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ROWLAND  OF  AMERICAN 
EXPRESS  COMPANY 


Leslie  w.  Rowland,  who  ha$ 

just  been  made  assistant  advertis¬ 
ing  manager  of  the  American  Express 
Company  in  New  York,  has  a  warm  spot 
in  his  heart  for  all  newspaper  folk,  for 

_  he  started  work  as 

a  police  reporter 
on  the  Chicago 
Record  Herald 
and  from  there  he 
I  went  to  the  Pitts¬ 
burgh  Gazette- 
Times,  and  later  to 
the  Cleveland 
Leader.  He  eventu¬ 
ally  came  to  New 
York  and  was 

_ writing  copy  and 

doing  general  ad- 
Leslie  \v.  Rowland  vertising  for  the 
American  Express 
Company,  when  the  call  to  the 
colors  came  and  he  enlisted  as  a  private 
in  the  107th  Infantry,  27th  Division.  He 
spent  ekven  months  overseas  and  was 
one  of  the  editors  of  the  “Gas  Attack,” 
a  newspaper  published  by  his  division. 

Now  Mr.  Rowland’s  chief  aim  is  to 
develop  along  broader  lines  the  travel 
department  of  the  American  Express 
Company.  He  says  his  company  is  com¬ 
ing  more  and  more  to  realize  the  neces¬ 
sity  of  advertising. 

Mr.  Barton  is  a  Chicagoan  by  birth 
and  a  graduate  of  the  University  of 
Illinois. 


The  Charlotte  (N.  C.)  Observer  has 
been  making  quite  a  hit  with  an  airplane 
delivery  service  to  nearby  towns. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

Carrie*  more  dieplay  adverti*ing 
than  any  other  new*paper  in 
We*tche*ter  County 
Thi*  i*  an  acknowledgement  of 
It*  power  that  the  adverti*er 
*houId  heed,  if  de*irou*  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Repre*entative 
171  MadUon  Ave.  NEW  YORK 


Tried  and  Found  True 

Whether  as  a  household  necessity  for 
the  family  or  a  productive  salesman 
for  advertisers 

®1)P 

pttBburg  SiBpatrli 

has  stood  the  test  for  generations. 
Branch  Office*: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  III. 


New  Orleans  States 

Member  Audit  Bureau  of  Circulation 

Sworn  Net  Paid  Circulation  for 
6  Month*  Ending  Oct.  l*t,  1911 

41,305  Daily. 

We  guarantee  the  largest  white 
home  delivered  evening  circulation  in 
the  trade  territory  of  New  (Orleans. 

To  reach  *  large  majority  of  tb* 
trade  prospects  in  the  local  territory 
the  State*  i*  the  logical  and  economic 
medium. 

Circulation  data  sent  on  request. 

The  S.  C.  Beckwith  Special  Agcy. 

Sole  Foreign  Representatives 
New  York  Chicago  St.  T.otti* 
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CARL  P.  JOHNSON,  whose  striking  monograph,  “The  Master  Salesman,’’  is 
reproduced  on  this  page,  is  by  no  means  a  new  convert  to  the  power  and 
potency  of  the  daily  newspaper.  He  has  had  in  charge  many  big  campaigns 
in  which  the  newspaper  dominated  in  the  list  of  media,  and  his  advocacy  of 
this  channel  of  communication  is  therefore  based  upon  his  actual  experience. 

Mr.  Johnson  is  the  head  of  the  advertising  agency  of  Johnson,  Read  &  Co., 
Chicago.  He  was  associated  with  Lord  &  Thomas  for  ten  years  and  with  the 
William  H.  Rankin  Company  previous  to  assuming  his  present  connection.  He 
is  al.so  fortified  by  considerable  editorial  experience. 

“The  Magic  Salesman,”  which  so  graphically  describes  the  magic  of  the 
printed  word,  is  being  reprinted  by  hundreds  of  newspapers  throughout  the 
country,  through  the  courtesy  of  Barbour’s  Advertising  Rate  Sheets.  Mr.  Bar¬ 
bour  has  prepared  mats  for  the  use  of  newspapers,  to  be  furnished  to  them  at 
cost. 


Lynch  Goes  to  Dalla* 

C.  R.  Lynch,  formerly  of  the  Chi¬ 
cago  office  of  the  United  Press,  has  been 
appointed  manager  of  the  Oklahoma  City 
bureau,  succeeding  R.  R.  Wayne,  who 
has  been  transferred  to  the  Dallas, 


Texas,  office.  M.  W.  Vaughn,  manager 
of  the  Dallas  bureau,  has  been  trans¬ 
ferred  to  the  New  York  office.  D.  G. 
Rabhitt,  recently  discharged  from  the 
.\rmy,  has  also  been  added  to  the  New 
York  staff. 


Newspaper  Men  Help  Run 
Philadelphia 

Mayor  Moore  Will  Be  Aided  by 
Coatello,  Holme*,  Schlichter 
and  Other* 

Philadelphia,  Nov.  16. — The  incom¬ 
ing  municipal  administration  is  to  be 
made  up  to  a  marked  extent  of  former 
newspaper  men  of  this  city. 

Congressman  J.  Hampton  Moore,  an 
editor  of  the  Public  Ledger  before  he 
entered  politics,  is  the  mayor-elect  after 
a  successful  publicity  campaign  directed 
by  Joseph  K.  Costello,  formerly  of  The 
Evening  Bulletin.  “Hampy”  plans  the 
organization  of  a  municipal  publicity 
bureau  which  is  expected  to  boom  Phil¬ 
adelphia’s  commercial  and  industrial  de¬ 
velopments  all  over  the  world.  It  is  con¬ 
sidered  very  likely  that  Costello  will  be 
named  to  head  the  new  department. 

George  F.  Holmes,  former  political 
editor  of  the  North  American,  succeeds 
himself  as  County  Commission  under  the 
new  mayor,  E.  R.  Gudehus,  who  cov¬ 
ered  City  Hall  for  the  Press  for  years, 
remains  as  secretary  of  the  Board  of 
Recreation.  Elmer  Schlichter,  formerly 
of  the  Evening  Bulletin,  is  a  special 
agent  of  the  Department  of  Wharves, 
Docks  and  Ferries. 

John  J.  Egan,  formerly  of  the  In¬ 
quirer,  will  remain  as  secretary  to  the 
director  of  the  Department  of  City 
Transit,  and  Rice  Garland  remains  as 
chief  clerk  of  the  Municipal  Court.  Gar¬ 
land  was  formerly  on  the  editorial  staff 
of  the  North  American. 

Peter  J.  Hoban,  former  political  edi¬ 
tor  of  the  Public  Ledger  and  father  of 
“Walt”  Hoban,  the  cartoonist,  goes  out 
as  Director  of  Supplies  with  the  present 
administration. 


BUSINESS  EDITORS  ORGANIZE 


National  Conference  Formed  by 

A**ociated  Bu*ine**  Paper*,  Inc. 

At  a  meeting  of  editors  of  the  publi¬ 
cations  belonging  to  the  Associated  Busi¬ 
ness  Papers,  Inc.,  held  at  the  Hotel  As- 
tor.  New  York,  November  13,  it  was 
decided  to  form  a  national  conference 
of  business  paper  editors,  and  the  fol¬ 
lowing  officers  were  elected:  A.  I.  Find¬ 
ley,  editor  'Iron  Age,  New  York  City, 
president ;  Clay  Cooper,  editor  Mill  Sup¬ 
plies,  Chicago,  vice-president:  R.  Daw- 


The  Shortest  Route 
From  Dealers’  Shelves 
to  Consumers’  Homes. 
Is  Via 


301,270 

Govt.  Statrment  For  Six 
Month*  Endinf  April  I*t. 

Thi*  i*  the  LARGEST  home-foinp 
circuiation  in  New  England — a  va*t 
market  with  limitle**  po**ibiiities. 


son  Hail,  managing  editor  Coal  .Xge, 
New  York  City,  secretary-treasurer. 

The  executive  committee  will  consist 
of  two  New  ^'ork  men:  Julian  Chase, 
Class  Journal  Company;  B.  O.  Hough, 
American  Exporter ;  two  Chicago  men, 
A.  McQuilkin,  National  Builder;  E.  T. 
Howson,  Railway  Age,  and  two  commit¬ 
teemen  at  large,  Charles  J.  Stark,  Iron 
Trade  Review,  Cleveland,  and  Harvey 
Whipple,  Concrete,  Detroit. 

New  York,  Chicago  and  St.  Loui$  have 
had  for  some  time  local  editorial  con¬ 
ferences  for  business  editors,  but  it  was 
thought  well  to  co-ordinate  their  efforts 
by  a  national  association. 


A*k  for  More  Pacific  Cable* 

Seattle,  Nov.  i8. — With  news  dis¬ 
patches  from  the  Orient  being  subjected 
to  delays  of  several  days,  as  emphasized 
in  recent  “major”  stories  from  Japan, 
civic  organizations  and  Pacific  coast 
newspapers  are  prosecuting  a  campaign 
for  better  cable  facilities.  Negotiations 
for  a  duplicate  cable  to  Japan  and  the 
Far  East  from  the  Pacific  Coast  arc 
progressing,  according  to  George  G 
Ward,  vice-president  and  general  man¬ 
ager  of  the  Commercial  Pacific  Cable 
Company. 


Presbyterian*  Expand  Westward 

The  publicity  department  of  the  Pres¬ 
byterian  Church  in  the  United  States  has 
opened  a  Western  office,  at  17  North 
State  Street,  Chicago,  with  Herbert  H. 
Smith  in  charge.  Mr.  Smith  was  for¬ 
merly  managing  editor  of  the  Continent 
and  prior  to  that  was  engaged  in  daily 
newspaper  work.  The  publicity  depart¬ 
ment’s  headquarters  will  continue  in 
New  York  under  the  charge  of  J.  B. 
Wootan,  156  Fifth  avenue. 

Des  Moines  Raster 
and  Tribune 

104358  Daily 
Morning  and  Evening 

71340  SUNDAY 

Net  Paid  Average  Six  Month* 
ending  September  30,  1919 
Member  A.  B.  C. 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  it*  hustle,  thrift  and  prosperity 
where  a  million  dollar*  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-T  e  1  e  g  r  a  m 

Not  only  dominate  this  held,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  III. 


Perth  Amboy,  N.  J. 

Most  Rapidly  Growing  City  in  East 
Thoroughly  Covered  by  Only  Daily  in 
Field. 

Evening  News 

Member  A.  N.  P.  A..  A.  B.  C,  A.  P. 
Reasonable  requests  for  trade  informa¬ 
tion  given  prompt  attention. 

F.  R.  Northrup,  303  5th  Avenue 
New  York  City 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

have  money  to  spend  for  nationally 
advartlsed  goods.  The  city  was  never 
ae  prosperous  as  it  is  today. 


Advertise  your  goods  at  dawn 
and  sell  them  before  dark 


The 

NEW  LONDON  TELEGRAPH 

JULIAN  D.  MORAN.  Free,  and  Mgr. 
Representatives 

Payne-Burns  &  Smith,  New  York — Boston 
J,  Logan  Payne  Co.  Chicago— Detroit 


The 

Congregationalist 

is  not  read  for  fun; 
it  is  read  seriously; 
therefore  it  is  well 
read. 

Broad-minded  advertiser* 
know 

THE  CONGREGATIONALIST, 

14  Beacon  St.  BOSTON.  MASS. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertising  Representative*. 
Metropolitan  Tower,  People*  Gas  Bldg. 
I.  A.  KLEIN,  JOHN  GLASS, 

New  York.  Chicago. 
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AGENTS  PUSH  RATE 
CARD  CAMPAIGN 

Standard  Form,  Now  Used  by  64  Per 
Cent,  of  All  Publications,  to  be 
Universal  by  Feb.  1,  Says 
O’Shaughnessy. 

Sixty-four  per  cent  of  all  publica¬ 
tions  in  the  United  States  have 
adopted  the  standard  rate  card  of 
the  .American  Association  of  .Adver¬ 
tising  Agencies  and  the  officers  of 
the  A.  A.  A.  A.  hope  to  have  it 
adopted  by  all  publications  that  re¬ 
ceive  advertising  from  agencies  by 
February  1, 1920,  according  to  a  state¬ 
ment  by  Secretary  James  O’Shaugh¬ 
nessy,  following  a  conference  on  that 
subject  by  the  officers  in  Xew  York 
on  November  18. 

“The  advertisers  have  on  their  own 
initiative  joined  in  our  campaign  to 
establish  the  standard  rate  card 
in  every  publication  office,”  Mr. 
O’Shaughnessy  told  Editor  &  Pub¬ 
lisher,  “as  they  wish  to  see  the  money 
they  have  been  losing — in  the  form 
of  agency  overhead  charges  —  put 
into  profitable  advertising.  The  ad¬ 
vertisers  and  publishers  are  the  losers 
by  the  retention  of  the  old  unsys¬ 
tematic  cards,  as  the  only  loss  sus¬ 
tained  by  the  agents  is  in  the  delay 
in  preparation  of  schedules. 

Agents  Will  Prepare  Rate  Cards 

“The  A.  A.  A.  A.  has  at  its  New 
York  office  a  special  force  which  will 
assist  in  the  preparation  of  a  stand¬ 
ard  rate  card  for  publishers  who 
think  that  they  cannot  do  it  them¬ 
selves.  This  committee  is  in  charge 
of  Newcomb  Cleveland  of  the  A.  W. 
Erickson  Company,  New  York,  who 
is  chairman  of  the  committee  on 
forms,  and  who  stands  ready  at  all 
times  to  aid  publishers  in  getting 
their  rates,  in  standard  form,  into  the 
hands  of  every  one  of  our  members. 
If  any  publishers  do  not  know  the 
names  of  our  members,  I  will  be  glad 
furnish  them  on  request. 

“There  are  many  publishers  among 
the  readers  of  Editor  &  Publisher,  1 
am  sure,  who  have  not  yet  adopted 
the  standard  rate  card  and  I  believe 
that  you  can  render  no  better  serv¬ 
ice  to  them  and  to  advertising  in 
general  than  by  urging  upon  them 
the  advantages  of  its  immediate  adop¬ 
tion.  They  are  losing  millions  of 
dollars  each  year  by  sticking  to  their 
individual  forms,  which  involve  a  tre¬ 
mendous  amount  of  expense  and  un¬ 
productive  labor  in  the  compilation 
of  advertising  schedules  and  often 
result  in  the  complete  omission  of 
newspapers  with  irregular  forms. 

Armstrong  Heads  Daily  Committee 

“For  example,  we  used  8,000  news¬ 
papers  in  our  Navy  advertising  cam¬ 
paign,  and  I  assure  you  that  if  we 
did  not  have  119  members  working 
on  the  campaign,  we  could  never  have 
carried  it  through  on  that  scale.” 

Collin  Armstrong,  president  of 
Collin  Armstrong,  Inc.,  was  appointed 
chairman  of  the  newspaper  advertis¬ 
ing  committee  of  the  A.  A.  A.  A.  and 


other  changes  in  the  committee’s  per¬ 
sonnel  will  be  announced  shortly. 

Those  taking  part  in  Tuesday’s  con¬ 
ference  were :  President  Harry 
Dwight  Smith,  Fuller  &  Smith,  Cleve¬ 
land  ;  O.  H.  Blackman,  Blackman-Ross, 
Inc.,  New  York;  J.  P.  Hallman,  H.  K. 
McCann  Company,  New  York;  A.  VV. 
Erickson  A.  W.  Erickson  Company, 
New  York;  William  H.  Johns,  George 
Batten  Company,  Inc.,  New  York,  and 
W.  R.  Hine,  Frank  Seaman,  Inc.,  New 
York. 

Mr.  O’Shaughnessy  has  announced  the 
following  program  for  the  association 
during  the  coming  year: 

January  13-14 — Tenth  quarterly  meet¬ 
ing  of  executive  board,  executive  head¬ 
quarters,  New  York. 

April  13-14 — Eleventh  quarterly  meet¬ 
ing  of  executive  board,  place  to  be  de¬ 
cided  later. 

July  13-14 — Twelfth  quarterly  meeting 
of  executive  board,  place  to  be  decided 
later. 

October  12  —  Thirteenth  quarterly 
meeting  of  executive  board,  place  to  be 
decided  later. 

October  13 — Fourth  annual  meeting, 
place  to  be  decided  later. 


WHAT  OUR  READERS  SAY 


Tribute  to  John  McKee 

To  Editor  &  Pdilisher:  The  genial,  dig- 
nihed,  ever  suave,  and  ever  interesting  char¬ 
acter  of  North  of  Ireland  gentleman,  John 
McKee,  who  greeted  you  as  you  stepped  from 
the  elevator  at  the  8th  floor  of  Van  Patten, 
Inc.,  New  York,  has  passed  away. 

Every  advertising  man,  newspaper  repre¬ 
sentative,  and  publisher  who  had  occasion  to 
visit  the  Van  Patten  Agency  will  remember 
Mr.  McKee,  who  always  had  a  smile  for  the 
visitor  and  made  your  waiting  a  source  of 
pleasure. 

He  was  a  native  of  North  of  Ireland  in  the 
73rd  year  of  his  age,  bad  a  good  word  for 
everyone  and  never  seemed  to  lose  his  equanim¬ 
ity.  In  the  Van  Patten  organization  he  was 
a  prominent  fixture.  His  loss  is  most  keenly 
felt  by  the  entire  organization.  His  detth  was 
simply  the  passing  out  of  a  well-spent  life 
and  at  a  ripe  old  age.  Even  in  his  last 
moments  he  talked  of  the  different  “boys”  in 
the  advertising  business,  as  he  called  them, 
mentioning  many  of  them  by  name  and  asking 
to  be  remembered  to  them. 

John  McKee  is  gone  but  bis  spirit  still  lives. 

VAN  PATTEN,  INC. 


In  Behalf  of  the  I.  E.  A. 

Chicago,  III.,  Nov.  15,  1919. 
To  Editor  &  Publisher  :  What’s  behind  your 
attacks  on  the  International  Editorial  Associa¬ 
tion?  I’m  a  member  of  it  and  believe  if  it 
accomplishes  what  it  has  started  to  do,  it  will 
be  the  best  thing  ever  done  for  newspapermen. 
In  this  connection  my  twenty  years’  experience 
with  the  Associated  Press  gives  me  title  to  an 
opinion. 

Charlie  Grant  has  just  shown  me  the  article 
in  your  issue  of  October  30,  and  I  am  frank 
to  say  1  don’t  understand  why  so  much  bit¬ 
terness.  It’s  no  easy  job  to  get  a  newspaper¬ 
men’s  organization  under  way.  Undoubtedly, 
Steen '  has  bad  hard  sledding  and  has  made 
many  mistakes,  but  why  pan  the  I.  E.  A.? 

Personally,  I  believe  he  has  worked  bard  for 
the  good  of  the  Association,  and  has  not  made 
a  cent  for  himself.  If  he  has  done  anything 
wrong,  why  not  come  right  out  and  say  so? 
Cut  out  the  spleen  and  publish  the  facts. 

C.  D.  HAGERTY. 


Hundred  Year*  Old  Today 

Little  Rock,  Ark.,  Nov.  i8. — The 
.Arkansas  Gazette  will  issue  a  “looth 
.Anniversary  Edition”  on  November  20, 
to  include  a  224-page  supplement  in 
magazine  form.  J.  N.  Heiskell  is  editor 
of  the  Gazette  and  Fred  W.  Allsopp  is 
business  manager. 


EQUIPMENT  FOR  SALE 

Advertisements  under  this  classification  thirty 
cents  per  line.  Count  six  words  to  the  line. 

For  Sale. 

1  hand  Equipoise  casting  box,  nearly  new;  1 
curved  power  shaver  and  1  power  tail  cutter. 
All  Hoe  equipment  for  22}^''  column,  eight 
columns  wide.  Also  I  Auto-shaver  with  tail 
cutter  attachment  which  can  be  removed  if 
not  desired.  Has  a  new  arch.  All  or  any 
of  the  above  pieces  can  be  purchased  cheap. 
Immediate  delivery.  Write  H.  D.  Bradley, 
care  of  Toledo  Blade,  Toledo,  Ohio. 

For  Sale 

Three  magazines  for  Model  2  Linotype.  In 
good  condition.  Bargain.  Herald  Publish. 
ing  Co.,  Albany,  Ga. _ 

EQUIPMENT  WANTED 

Advertisements  under  this  classification  thirty 
cents  per  line.  Count  six  words  to  the  line. 


Wanted 

Second  hand  16  or  20  page  perfecting  press. 
Cash  on  delivery.  Sedalia  Democrat,  Se- 
dalia.  Mo. 

Wanted 

From  four  to  six  chases  suitable  for  8-col¬ 
umn  newspaper,  stereotype  work.  The  Times- 
Herald  Company,  Port  Huron,  Michigan. 


NEW  YORK  CIRCULATION 
COMMITTEES 


President  Burke  Names  Men  Who 
Will  Assist  Him  in  Conducting 
Association  for  the  Next 
Year 


President  M.  J.  Burke,  of  the  New 
York  State  Circulation  Managers’  Asso¬ 
ciation,  has  appointed  the  following 
committees  to  carry  on  the  work  of  the 
association  during  the  coming  year: 

Program  Committee:  A.  W.  Cockerill, 
chairman,  Utica  Press;  William  Hofman, 
New  York  City  Staats-Zeitung;  R.  B.  Goble, 
Ixickport  Union-Star- Journal;  H.  C.  Hixson, 
Syracuse  Post-Standard. 

Convention  Committee:  C.  B.  Blewer, 
chairman,  Binghamton  Presa;  A.  K.  Kessin- 
ger.  Home  Sentinel;  N.  P.  Robbins,  Bing¬ 
hamton  Republican-Herald;  A.  J.  Gerber, 
Syracuse  Journal. 

Publicity  Committee:  James  McKernan, 
chairman.  New  York  World;  F.  B.  Frugone, 
New  York  Bolletino  Della  Sera;  Victor  Ry- 
berg.  New  York  Telegraph;  Fenton  Dowling, 
New  York  "Bditor  &  Publisher.” 

Entertainment:  M.  D.  Treble,  chairman, 
Buflalo  Times;  G.  M.  Therrien,  Buffalo 
News;  Charles  Waterfleld,  New  York  Herald; 

D.  W.  Tanner,  Utica  Herald-Dispatch. 

Newsboys  Welfare:  B.  F.  McIntyre,  chair¬ 
man,  Syracuse  Herald;  F.  A.  Roberts,  Roch¬ 
ester  Times-Unlon;  S.  P.  Booth,  New  York 
Globe;  B.  J.  Fonda,  Rochester  Democrat- 
Chronicle. 

Auditing:  M.  A.  Miner,  chairman,  Utica 
Observer;  F.  8.  Bevy,  New  York  Bveiiiug 
Mail. 

Membership:  Fred  Stone,  chairman, 

Brooklyn  Citixen;  B.  B.  Decker,  Middletown 
Times-Press;  G.  S.  Bngland,  Johnstown 
Deader- Republican;  Eugene  Cornwell,  Kings¬ 
ton  Freeman. 

By-Laws:  Frank  Emery,  chairman.  New 
York  Herald;  B.  J.  Barry,  New  YorK  Sun; 

E.  S.  Batty,  Gloversville  Leader;  G.  B.  Wil¬ 
liams,  Geneva  Times. 

Transportation:  R.  J.  Bulger,  chairman, 
Buffalo  Courier-Inquirer;  William  M.  Henry, 
New  York  American;  James  Hennessey, 
Brooklyn  Standard-Union;  H.  S.  Schock,  Al¬ 
bany  Journal. 


Worcester  Telegram  Sold 

Worcester,  Mass.,  Nov.  17. — A.  P. 
Christy  has  sold  the  Telegram,  which 
he  established  as  a  Sunday  paper  in 
1884  and  as  a  daily  in  1886  to  Theo¬ 
dore  T.  Ellis,  owner  of  the  New  Eng¬ 
land  Newspaper  Supply  Company, 
who  is  now  president,  treasurer  and 
publisher. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case’’ 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Lot  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland  a 
Atlanta  St.  Louis  Spokane 
Buffalo  Minneapolis  Winnipeg 


FOR  SALE 

Hoe  Matrix  Rolling  Machine*  in  good 
condition. 

Can  be  shipped  at  once. 

Scott  Flat  Plate  Casting  Boxei  casts 
plates  18  X  24  inches.  Send  for  prices. 


WALTER  SCOTT  &  CO., 
Plainfield  New  Jersey 


Take  It  To 

POWERS 

Open  24  hours  out  of  24  | 

The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co.  I 

154  Nassau  St.,  Tribuna  Bldg.  | 

Naw  York  City 


Printing  Plants  and  BuainMa 
BOUGHT  AND  SOLD 

Printers*  Outfitters 

American  Tjmefoundsra’  Products 
Printers  and  Bookbinders  Machinory 
of  Evarjr  Descriptioa 
CONNER,  FENDLER  *  CO 
M  Beckman  St.  Now  York  City 


New  Dailies  in  South 

One  more  new  daily  has  just  appeared 
in  the  South  and  there  are  rumors  of 
two  others  about  to  be  launched.  The 
Raleigh  (N.  C.)  Daily  American  is  the 
actual  newcomer  and  Jacksonville  and 
Atlanta  are  mentioned  as  the  locations 
selected  for  the  others  to  appear. 


Jewelers  Will  Advertise 

Milwaukee,  Nov.  3. — The  Milwaukee 
Jewelers’  Club  will  soon  begin  an  ad¬ 
vertising  campaign  in  the  Milwaukee 
newspapers. 
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CLASSIFIED  ADVERTISING  COLUMNS 


Through  tho  classified  columns  of  Editor  A  Publisher  you  may  find  a  buyer  for  any 
useful  mechanical  equipment  for  which  you  have  no  present  neM.  A  "For  Sale"  ad  at 
thirty  cents  per  line  may  thus  turn  into  cash  something  which  now  merely  requires  storage 
room — and  which  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 


Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  tho  line.  For  those  unemployed, 
not  to  exceed  St  words,  two  insertions  FREE. 


Advertising  Man. 

After  three  years*  experience  on  a  local  sub¬ 
urban  daily  a  young  man  is  now  seeking  a 
large  field  and  should  like  to  connect  with  a 
New  York  City  newspaper  or  with  some 
advertising  house.  He  is  single,  27  years  old, 
and  for  the  past  seven  years,  with  the  ex¬ 
ception  of  the  two  years  in  which  he  saw 
service  in  France,  he  has  been  in  either  the 
newspaper  game  or  with  advertising  con¬ 
cerns.  An  out-of-town  proposition  would  be 
considered  but  he  desires  to  remain  in  New 
York  City.  Address  A-935,  care  of  Editor  and 
Publisher. 


Publisher — General  Manager. 

Now  an  associate  in  management  of  leading 
small  city  paper  desires  to  _  advance  and 
estahlisli  himself  as  publisher  in  a  live,  pro¬ 
gressive  city.  A  competent,  successful  news- 
p.-'per  man,  thoroughly  experienced  in  all  de¬ 
partments  of  the  business.  A1  references  as 
an  executive  and  organizer.  Advertising  and 
circulation  expert.  Address  A-944,  care  of 
Editor  and  Publisher. 


Manager  or  Business  Manager 


Mr.  Publisher. 

Do  you  need  a  city  editor,  make-up  man  or 
editorial  writer?  I  need  a  job.  I  am  a 
young  man  with  a  thorough  education  in  edi¬ 
torial  work  on  the  best  Eastern  newspapers. 
Prefer  Middle  West,  South  or  Southwest. 
Address  A-940,  care  of  Editor  and  Publisher. 


Managing  Editor  or 
Editorial  Director 


Opportunity  Wanted. 

Competent  editor-writer  with  17  years’  ex¬ 
perience  on  large  and  small  dailies  wants  op¬ 
portunity  in  small  eastern  city.  Am  now 
doing  municipal  finance,  City  Hall  and  special 
writing  on  great  daily.  College  training, 
age  37.  Address  A-922,  care  of  Editor  and 
Publisher. 


Experienced  Copy  Editor 

wishes  permanent  position  in  New  York  or 


Philadelphia:  27  years  old,  college  graduate: 
can  write  heads  to  suit  your  style;  will 


come  on  probation.  C.  J.  T.,  care  Editor  and 
Publisher. 


SITUATIONS  WANTED 


Experienced  Newspaperman 

If  you  can  use  services  of  an  experienced 
newspaperman  still  in  his  prime,  who  has 
spent  the  last  12  years  reorganizing  depart¬ 
ments  and  building  up  newspapers,  I  would 
like  to  hear  from  you.  Am  capable  and  re¬ 
sourceful  executive  and  can  furnish  satis¬ 
factory  references.  Will  be  at  liberty  Jan.  1. 
In  writing  give  details  and  salary.  Address 
A-934,  care  of  Editor  and  Publisher. 


Newspaper  Man — Executive 

With  broad  experience.  Have  worked  all 
over  newspaper  from  cub  to  editor  and  busi¬ 
ness  manager.  Now  at  liberty.  Eastern  or 
Southern  Atlantic  states  preferred.  Refer¬ 
ences  from  leading  publishers.  Tireless  work¬ 
er.  Can  reorganize  and  put  pep  into  your 
organization.  What  have  you  to  offer?  Ad¬ 
dress  A-964,  care  of  Editor  and  Publisher. 


First  Class  Advertising  Man 

Wants  position.  Now  employed  as  adver¬ 
tising  manager  of  commercial  magazine  cov¬ 
ering  six  states.  Years  of  experience  as 
advertising  manager  daily  newspaper.  Can 
deliver  the  goods,  and  can  increase  the  ad¬ 
vertising  on  your  paper.  Best  references. 
What  have  you  to  offer?  Address  A-962, 
care  of  Editor  and  Publisher. 


Manager  or  business  manager,  after  No¬ 
vember  10th,  seven  years  in  these  capacities 
with  success;  20  years  in  varied  departments 
of  business;  practical  knowledge  of  printing 
business;  strong  on  casts,  analyzing  and 
promotion.  Appointments  in  New  York  City. 
Address  A-938,  care  of  Editor  and  Publisher. 


Advertising  Manager 

Wanted  at  once — man  for  position  of  adver- 
vertising  manager  on  a  morning  daily.  Must 
be  experienced.  A  good  field  and  a  good 
town.  Good  salary  for  right  man.  Address 
Post  Office  Box  9(9,  Columbus,  Ga. 


Newspaper  and  Magazine 
Writer 


Position  wanted  as  managing  editor  or  edi¬ 
torial  director  by  thoroughly  trained  news¬ 
paper  man  now  holding  highly  responsible 
executive  position  on  one  of  the  most  suc¬ 
cessful  of  big  metropolitan  papers.  Desires 
change  because  peculiar  ownership  conditions 
make  further  advancement  improbable.  Will 
Mnsider  only  high-grade  paper  able  to  pay 
liberal  salary.  Fullest  opportunity  for  inves¬ 
tigation  will  be  accorded  publisher  having 
attractive  opening.  Address  A-936,'  care»  of 
Editor  and  Publisher. 


Manager 

A  thorough  organizer,  a  result-producing  ex¬ 
ecutive,  with  unquestioned  record  for  con¬ 
structive  business  development,  conserva¬ 
tively  aggressive,  always  dependable,  well 
known  newspaper  man,  is  open  for  a  proposi¬ 
tion  as  business  or  general  manager.  A 
circulation  expert  of  national  reputation,  an 
advertising  producer  in  both  local  and  for¬ 
eign  fields,  capable  executive,  big  enough  to 
handle  any  newspaper  property  successfully. 
Record  of  achievements  on  both  afternoon 
and  morning  newspaper  in  both  small  and 
metropolitan  cities.  Address  A-9S3,  care  of 
Editor  and  Publisher. 


Capable  Editor 

Now  writing  daily  editorial  page  syndicated 
to  60  newspapers  will  consider  proposition  to 
become  managing  editor  or  editorial  writer 
of  paper  in  a  good  field.  Energetic  and  knows 
how  to  inject  pep  into  a  "graveyard”  force. 
Salary  and  opportunity  must  be  above  the 
average.  Address  A-942,  care  of  Editor  and 
Publisher. 


Executive 


Editorial  Position 

Wanted — Editorial  position  on  small  daily  or 
weekly.  Can  also  do  illustrating  and  car¬ 
tooning.  Age  37,  married,  am  now  employed 
and  can  give  best  of  references.  North  Cen¬ 
tral  or  eastern  states  preferred.  Address 
A-950,  care  of  Editor  and  Publisher. 


HELP  WANTED 


Live  Stock  Market  Expert 

With  15  years’  experience  would  like  to  make 
arrangements  for  furnishing  daily,  weeklv  or 
monthly  reports.  Features  a  specialty.  This 
information  in  keen  demand  at  present.  Ex¬ 
clusive  first  class  personal  service  guaran¬ 
teed.  Rates  reasonable.  Beat  references. 
Address  T.  M.  Carroll,  815  Exchange  Ave., 
Chicago,  111. 


Newspaperman. 

Two  years’  experience  New  York  reporting 
and  copy  reading;  School  of  Journalism  grad¬ 
uate;  ex-service  man;  desires  position  with 
newspaper  in  any  New  England  or  Middle 
Atlantic  city.  Address  A-941,  care  of  Editor 
&  Publisher. 


Circulation  Manager 

Capable  and  experienced— of  long  connection 
•>th  a  metropolitan  newspaper— desires  posi¬ 
tion  with  a  big  daily  (morning),  preferably  in 
the  east.  Address  A-951,  Editor  and  Pub¬ 
lisher. 


Accountant 

Ten  years’  experience  newspaper  and  job 
printing  office.  Reliable,  energetii^  good  ref- 
trences.  Address  A-930,  care  of  Editor  and 
Publisher. 


Advertising  Manager 


Bookkeeper  or  Accountant 
Wanted 


A  day  newspaper  in  an  important  New  Eng¬ 
land  city  doing  a  large  business  wants  a 
competent  bookkeeper  or  accountant  to  take 
charge  of  its  books.  One  who  has  had  ex¬ 
perience  in  newspaper  bookkeeping  preferred. 
Address  or  call  The  Julius  Mathews  Agency, 
1  Beacon  St.,  Boston,  Mass. 


Reporters  Wanted 

Two  or  three  first  class  men  for  evening  daily 
in  Pittsburg  district.  Must  be  hustlers  and 
open  for  steady  positions.  Fourtiushers  save 
stamps.  State  wages  and  experience.  All 
applications  treated  strictly  confidential.  Ad¬ 
dress  A-957,  care  of  Editor  and  Publisher. 


Reporter 


Trade  news  experience  required.  Apply  by 
letter.  Give  age,  salary  asked.  Daily  Finan- 
cial  America.  40  Stone  St.,  New  York. 


Experienced  Classified  Man 

Wanted  for  Middle  West  city  of  50,01)0;  salary 
or  commission  with  drawing  account.  Ad- 
dress  A-9.t8.  care  of  Editor  and  Publisher. 


Two  years’  editorial  experience  and  extensive 
industrial  training.  Have  done  popular  and 
technical  news  writing  and  am  familiar  with 
every  phase  of  publication  work.  Would  like 
to  secure  position  with  daily  publication. 
Young  but  can  demonstrate  ability  and  expe¬ 
rience.  Address  A-959,  care  of  Editor  and 
Publisher. 


Managing  Editor 

With  experience  in  cities  up  to  200,000  and 
thorough  knowledge  of  other  departments, 
will  be  open  for  position  after  December  20th. 
Best  of  references.  Address  A-955,  care  of 
Editor  and  Publisher. 


Managing  Editor 

Wants  to  connect  with  live  small  daily  in 
Middle  West  or  South.  Twenty  years’  expe¬ 
rience  with  some  of  best  metropolitan  papers. 
Address  A-956,  care  of  Editor  and  Publisher. 


With  16  years’  experience  in  the  game,  during 
which  time  he  has  worked  in  every  depart¬ 
ment  and  is  thoroughly  familiar  with  the 
problems  of  each  department,  will  be  at  lib¬ 
erty  January  1.  Age  30  years.  Desires  po¬ 
sition  as  manager  or  publisher  of  paper  in 
city  of  100,000  or  less,  or  assistant  to  pub¬ 
lisher  in  larger  city.  Address  A-960,  care  of 
Editor  and  Publisher. 


Advertisements  under  this  classification, 
twenty-five  cents  per  line.  Count  six  words 
to  the  line. 


BUSINESS  OPPORTUNITY 

Advertisements  under  this  classification, 
forty  cents  per  line.  Count  six  words  to  the 
line. 


Opportunity. 


$.15,000  buys  only  daily  in  eleven  counties  in 
a  Southern  city  of  20,000.  Radius  of  seventy- 
five  miles  to  draw  from.  Turns  down  enough 
printing  and  advertising  to  keep  another 
good  sized  plant.  Will  pay  20%  on  invest¬ 
ment  from  start.  Answer  A-952,  care  of  Edi¬ 
tor  and  Publisher. 


Wanted  To  Buy 

Substantial  interest  and  editorial  and  busi¬ 
ness  management  in  daily  newspaper.  Now 
managing,  on  salary,  newspaper  paying  $100,- 
000  net  profit  annually.  Desire  ownership 
basis.  Excellent  credentials.  Confidential. 
Address  A-954,  care  of  Editor  and  Publisher. 


FEATURE  SERVICES 

Advertisements  under  this  classification 
thirty  cents  per  line.  Count  six  words  to  the 
line. 


Tips  For  Local  News 

You  want  more  local  features.  Let  “Tips 
for  Local  News  Stories’’  furnish  ideas. 
Monthly  feature.  Suggestions  for  any  city. 
Backed  by  three  year's  record.  250  papers 
using.  75  cents  month.  Inland  Syndicate, 
Findlay,  Ohio. 


PRESSMEN  ORGANIZE 
NEW  UNION 


Newspaper  Workers  Break  from 
I.  P.  P.  &  A.  U.  Owing  to 
Dissatisfaction  With  Berry’s 
Management 


Circulation  Manager 

Wanted — Circulation  manager  capable  ,  of 
handling  circulation  of  8,000  daily.  Evening 
paper,  near  New  York.  Must  be  able  to 
get  results  with  boys.  Address  stating  age, 
experience  and  salary  expected.  A-948,  care 
of  Editor  and  Publisher. 


Circulation  Manager  Wanted 

Daily  newspaper  in  live  Northwest  Texas 
city  wishes  experienced  and  efficient  circu¬ 
lation  manager.  State  age,  experience  and 
salary  required.  The  Daily  News,  Amarillo, 
Texas. 


Advertising  Agency  Copywriter 

Newspaper  man  able  to  infuse  human  inter¬ 
est  into  copy  preferred.  Knowledge  of  for¬ 
eign  countries  essential.  Immediate  em¬ 
ployment.  Good  future  for  right  man.  Ap¬ 
plication  held  confidential.  Address  A-%1, 
care  of  Editor  and  Publisher. 


Of  the  fivest  paper  in  a  live  town  wants  a 
change.  Has  an  interesting  record  that  he 
would,  like  to  explain  in  detail.  Address 
A-963,  care  of  Editor  and  Publisher. 


,  (by  telecbaph) 

St.  Louis,  Nov.  i8. — Union  pressmen 
from  twenty-seven  cities,  in  convention 
here  yesterday,  seceded  from  the  Inter¬ 
national  Printing  Pressmen’s  &  -Assist¬ 
ants’  Union,  and  organized  the  “News¬ 
paper  Web  Pressmen  of  the  United 
States  and  Canada.” 

Among  the  cities  having  delegates  in 
attendance  are  Boston,  New  York,  Pitts¬ 
burgh,  Baltimore,  Philadelphia,  Wash¬ 
ington,  Detroit,  Cleveland  and  Chicago. 

The  name  under  which  the  convening 
pressmen  will  ask  for  a  charter  from 
the  American  Federation  of  Labor  is; 
“The  Newspaper  Printing  Pressmen  of 
the  United  States  and  Canada.” 

The  seceders  expressed  dissatisfac¬ 
tion  with  the  administration  of  affairs 
of  the  1.  P.  P.  &  A.  U.,  under  the  presi¬ 
dency  of  Major  George  L.  Berry  of 
Rogersville,  Tenn.,  and  charged  the 
misappropriation  of  $200,000  funds. 

Assurances  that  all  existing  contracts 
with  publishers  will  be  adhered  to  were 
given  in  resolutions  adopted  today  by 
the  International  Newspaper  Web 
Pressmen  of  North  and  South  America, 
as  the  new  organization  which  con¬ 
vened  here  yesterday  will  be  known. 
The  resolutions  also  authorize  the 
chairman  to  appoint  a  committee  of 
three  to  so  personally  inform  H.  N. 
Kellogg  of  the  American  Newspaper 
Publishers’  Association.  Mr.  Kellogg 
also  will  be  informed  that  the  new  as¬ 
sociation  is  opposed  to  strikes  and  is 
for  the  principle  of  arbitration. 


Have  buyer  for  an  eastern 
daily  newspaper  property  to 
cost  $50,000  or  less.  Prefer¬ 
ably  a  property  susc^tible 
of  considerable  development. 
Politics  immaterial.  Propo¬ 
sition  T.  P. 


CHARLES  M.  PALMER, 

Newspaper  Properties 
225  Fifth  Avenue  New  York 


Washington  (N.  J.) 
Star 


The  sale  of  the  WASHINGTON 
(N.  J.)  STAR,  one  of  the 
strongest  Eastern  weekly  news¬ 
papers,  as  announced  in  this  is¬ 
sue,  was  made  by 


HARWELL  &  CANNON 

Brokers  in  Newspapers  and  Magailna 
Properties 

Times  Building  New  York 


Resolutions  also  were  adopted  to  ap¬ 
point  a  committee  of  three  to  meet  with 
the  board  of  directors  of  the  Interna¬ 
tional  Printing  Pressmen  and  Assist¬ 
ants’  Union,  from  which  the  web  press¬ 
men  are  seceding,  to  ask  its  approval 
of  the  granting  of  an  international 
charter,  but  if  no  satisfactory  conclu¬ 
sion  is  reached,  the  matter  will  be 
placed  before  the  officials  of  the  Ameri¬ 
can  Federation  of  Labor. 

Seventeen  unions  are  represented  by 
delegates. 

H.  Clay  Schmidt  of  St.  Louis  was 
elected  chairman  and  John  T.  Taylor  of 
Detroit  secretary. 

The  meeting  was  called  in  accordance 
with  resolutions  presented  at  a  con¬ 
ference  in  Detroit  and  adopted  by  ref¬ 
erendum  vote.  An  innovation  in  trades 
unionism  is  the  fact  that  all  sessions  of 
the  association  are  open  to  the  public 
and  representatives  of  the  press  have 
been  invited  to  attend. 

Chairman  Schmidt  said  that  this  was 
in  refutation  of  the  charge  of  the  head 
of  the  pressmen’s  union  that  the  web 
pressmen  were  Bolshevists  and  un- 
American.  Mr.  Schmidt  offered  the  res¬ 
olutions  upholding  present  contracts. 

“We  want  a  business  administration 
and  the  right  of  self-determination,”  he 
said. 

At  yesterday’s  session  John  Warring¬ 
ton,  secretary  and  business  representa¬ 
tive  of  the  Franklin  Association  and 
secretary  of  the  St.  Louis  Allied  Print¬ 
ing  Trades  Council,  reviewed  the  court 
action  instigated  against  the  board  of 
directors  of  the  parent  association  for 
gross  neglect  in  office  and  misapplica¬ 
tion  of  certain  funds  in  the  treasury. 

The  convention  will  last  four  days. 


Effect  on  Contracts 


(BY  TELECXAril) 

Indianapolis,  Nov.  18. — When  asked 
by  Editor  &  Publisher  whether  the 
break  in  the  1.  P.  P.  &  A.  U.  would  have 
any  effect  on  existing  contracts  held  by 
publishers,  with  pressmen,  H.  N.  Kel¬ 
logg,  labor  commissioner  of  the  A.  N. 
P.  A.,  said: 

“I  am  not  informed  of  action  said  to 
haw;  taken  place  in  St.  Louis  yesterday. 
Therefore  I  cannot  speak  authorita¬ 
tively,  but  I  have  no  doubt  whatever  that 
the  International  Pressmen  and  Assist¬ 
ants’  Union  will  faithfully  observe  all 
contracts  now  in  effect.” 


} 
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and  vivid  portrayal  of  the  news  print 
situation,  and  brought  publishers  to 
a  realization  of  their  duty. 

“The  news  print  conservation  and 
conciliation  committee  will  no  doubt 
accomplish  satisfactory  results,  as  it 
is  properly  founded. 

“The  news  print  conservation 
recommendations  adopted  by  the  con¬ 
vention  should  meet  the  approval  of 
every  publisher. 

“It  is  my  judgment  that  not  a  great 
deal  will  be  gained  by  reviving  efforts 
for  saving  along  the  lines  named  by  the 
War  Industries  Board. 

War  Rule*  Not  Drastic  Enough 

“Last  year  my  thought  is  that  the  In¬ 
dustries  Board  accomplished  its  purpose, 
and  that  90  per  cent  of  the  daily  news¬ 
papers  are  still  working  along  the  lines 
then  prescribed,  having  found  them 
profitable. 

“Something  new  and  more  drastic  is 
now  called  for.  A  survey  of  the  country 
prepared  here  today  shows  that  there  are 
about  100  cities  in  the  United  States  that 
have  an  aggregate  of  over  200  news¬ 
papers,  farm  papeis  and  other  publica¬ 
tions,  each  with  a  circulation  exceeding 
20,000,  using  news  print  of  different 
kinds,  which  may  easily  save  an  aver¬ 
age  of  1,000  tons  during  1920,  and  thus 
make  the  estimated  20,000  tons  less  con¬ 
sumption. 

“Volunteers  in  these  ranks  should  be 
called  to  show  their  loyalty  at  this  time. 
Each  of  these  publishers  knows  his  local 
field  and  should  find  a  means  to  the 
end. 

“I  have  great  confidence  in  the  offi- 
ciency  and  its  immediate  effectiveness 
of  the  work  which  shall  be  produced  by 
the  Bradford  Merrill’s  committee  on 
conciliation  and  conservation. 

“The  great  majority  of  the  small 
papers  in  the  country  have  now  reduced 
almost  to  the  minimum,  if  they  are  going 
to  maintain  their  identity  and  news¬ 
papers.  Much  saving  may  not  be  looked 
for  from  this  source.  The  fact  that  they 
cannot  buy  print  paper  fxcept  at  a  pro¬ 
hibitive  price  has  forced  them  in  the 
extreme. 

Approved  by  N.  E.  A. 

“Advertising  cannot  be  reduced  much 
among  these  papers  if  they  are  to  de¬ 
fend  the  merchants  of  their  community 
in  competition  with  mail  order  houses 
and  the  great  retail  stores  getting 
abnormal  publicity  in  the  large  papers. 
Business  in  the  rural  communities  should 
not  be  crushed.” 

President  Albright  of  the  N.  E.  A. 
says: 

“The  news  print  conservation  recom¬ 
mendations  adopted  by  the  special  con¬ 
vention  of  the  American  Newspaper 
Publishers’  Association  last  week  meets 
with  my  hearty  approval.” 

Increased  advertising  rates  and  re¬ 
duced  size  of  newspapers,  as  suggested 
by  Frank  P.  Glass,  president  of  the 


The  Kmalgaination  of  the  two  leadinf 
pro(re*iive  Jewish  newspaper*  of 
New  York 

THE  DAY 

and 

THE  WARHEIT 


brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 


Th«  National  Jawiab  Daily 


American  Newspaper  Publishers’  Asso¬ 
ciation,  is  the  only  way  in  which  pub¬ 
lishers  can  meet  the  needs  of  the  exist¬ 
ing  situation  in  the  newspaper  field,  al¬ 
ready  rendered  acute  by  the  consump¬ 
tion  of  surplus  stocks  of  news  print  in 
the  country,  says  the  Seattle  Times  edi¬ 
torially. 

“Mr.  Glass  presents  a  sobering  pros¬ 
pect,”  says  the  Times.  “Addressing  the 
newspaper  publishers’  association  at  a 
special  meeting  in  New  York,  Mr.  Glass 
pointed  out  that  the  extraordinary  vol¬ 
ume  of  advertising  carried  by  newspa¬ 
pers  all  over  the  country  had  made  a 
terrific  demand  upon  the  news  print 
manufacturers.  An  inevitable  out¬ 
growth  of  the  race  between  production 
and  consumption  has  been  an  advance  in 
price.” 

Gl«**  Iinpre**e*  Seattle 

Commenting  on  Mr.  Glass’  sugges¬ 
tions,  including  the  proposal  to  effect  an 
arrangement  with  the  Canadian  govern¬ 
ment  permitting  the  bringing  of  pulp  to 
American  mills  without  productive  re¬ 
strictions  on  the  Canadian  side  and  the 
passage  of  the  waterpower  bill  now 
pending  in  Congress,  the  Times  says: 

“These  measures  will  afford  only  fu¬ 
ture  relief,  while  the  need  of  the  hour 
is  immediate  relief.  This  latter  can 
be  achieved  only  through  cutting  down 
the  size  of  newspapers  and  increasing 
advertising  rates,  a  course  which  is  justi¬ 
fied,  says  Mr.  Glass,  by  the  fact  that 
newspaper  advertising  rates  always  have 
been  too  low  and  now  are  at  levels 
which  justify  an  advance  of  from  25  to 
30  per  cent.” 

Close  to  200,000  tons  of  Norwegian 
print  paper  will  be  imported  to  the 
United  States  for  the  relief  of  American 
newspaper  publishers,  if  Senator  Wat¬ 
son  of  Indiana  is  able  to  negotiate 
for  the  diversion  of  shipping. 

W*t*on  Want*  Import* 

Senator  Watson  is  seeking  the  co¬ 
operation  of  the  department  sof  State 
and  Commerce  and  the  Shipping  Board 
in  an  effort  to  have  the  Norwegian 
paper  made  available  to  American  news¬ 
papers.  He  has  been  informed  that  no 
less  than  ten  ships  a  week  are  returning 
to  the  United  States  in  ballast,  and  while 
these  vessels  do  not  make  Scandinavian 
ports,  he  believes  the  Shipping  Board 
should  divert  them  in  order  to  transport 
the  news  print. 

Should  Senator  Watson  be  unable  to 
obtain  action  through  the  departments, 
he  will  offer  a  resolution  in  the  Senate 
calling  upon  them  to  state  why  they  have 
not  done  so  or  are  not  willing  to  do  so. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

tHoprktt 

lailg  (Eapttal 

Sworn  Government  Report 

for  6  Month*  ending  Oct.  1,  1919 

33,137 

lu  ulei  promotion  department  i* 
at  the  aervice  of  advertiser*.  And 
it  really  promotes. 

Member  A.  B.  C.  Publisher. 


His  proposal  gives  more  promise  of 
definite  relief  for  the  publishers  than 
anything  that  has  been  suggested  so  far. 

“I  understand  there  is  a  vast  quantity 
of  print  paper  available  in  Norway,  but 
I  am  unable  to  get  information  as  to 
the  exact  amount,  though  I  am  informed 
it  is  close  to  two  hundred  thousand 
tons,”  Senator  Watson  said.  “That  is  a 
considerable  amount  ot  paper,  but  1  am 
told  there  is  that  much  over  and  above 
domestic  demands  and  available  for 
shipment  into  the  United  States. 

“I  am  told  by  the  publishers  of  the 
small  newspapers  throughout  the  country 
that  they  cannot  stand  the  pressure  of 
high-priced  paper.  They  have  reached 
a  condition  where  they  will  be  forced  to 
exclude  news  or  advertising  in  making 
their  papers  smaller.  We  cannot  let  this 
occur  and  survive  as  a  vital  and  free 
nation. 

“My  resolution  to  investigate  the 
available  supply  of  paper  pulp  in  the 
Northeast  and  chart  the  same  is  in  the 
Agricultural  Committee  of  the  Senate, 
and  I  wish  that  the  publishers  of  this 
country  would  press  for  its  early  report. 
The  resolution  provides  also  for  the  in¬ 
vestigation  of  pulp  supplies  in  the  West 
and  Northwest. 

Government  to  Help? 

“The  paper  industry  of  the  United 
States  is  moving  away.  It  is  establish¬ 
ing  itself  in  Canada.  Free  trade  for 
print  paper  will  not  aid  the  situation. 
It  will  encourage  the  Canadian  industry 
and  the  Canadian  manufacturers  will  be 
able  to  fix  the  price  to  suit  themselves. 

“I  am  in  favor  of  making  the  industry 
so  profitable  in  this  country,  and  there 
is  considerable  profit  in  the  industry, 
that  other  manufacturers  will  enter  the 
business.” 

Senator  Gronna  said  that  the  com¬ 
mittee  on  agriculture  and  forestry,  to 
which  the  Watson  resolution  for  a  sur¬ 
vey  of  wood  pulp  possibilities  in  this 
country  was  referred,  would  not  take  it 
up  until  the  committee  on  manufactures, 
of  which  Senator  La  Follette  is  chair¬ 
man,  had  held  its  hearings  on  the  news 
print  shortage  in  response  to  Senator 
Reed’s  resolution. 


Convention  Tale*  Told 

The  New  York  Association  of  Daily 
Newspaper  Advertising  Managers  at  its 
meeting  on  November  18  heard  the  min¬ 
utes  of  the  Chicago  convention  of  the 
National  association  read. 


The  Leader  in  National 
Advertising 

In  October,  The  New  York 
Time*  publi*hed  546,954  agate 
lines  of  national  advertising, 
345,623  line*  in  excess  of  Octo¬ 
ber  of  last  year  and  more  than 
double  the  volume  of  national 
advertising  printed  by  the  sec¬ 
ond  New  York  newspaper. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why." 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


U.  S.  AGENTS  SEIZE  SHOP 
OF  RADICAL  DAU.Y 

Seattle  Union  Record  Suspended  for 
Violent  Editorial — Labor  Chief 
Demands  Action  Against  Other 
Seattle  Papers 


(by  tflegraph) 

Seattle,  Wash.,  Nov.  17. — Complete 
seizure  of  the  entire  plant  and  equip¬ 
ment  of  the  Daily  Union  Record  and 
indefinite  suspension  of  publication  have 
been  ordered  by  United  States  Attorney 
Saunders,  enforced  by  government 
agents  in  a  second  raid  on  the  establish¬ 
ment,  following  the  arrests  Thursday  of 
E.  B.  Ault,  editor  and  manager,  and 
George  P.  Listman  and  Frank  P.  Rust, 
directors,  on  charges  of  publishing  sedi¬ 
tious  and  inflammatory  editorials. 

After  the  first  raid  on  the  plant  the 
Record  published  one  edition  and  then 
Attorney  Saunders,  on  advices  from 
Attorney-General  Palmer,  took  entire 
possession  of  the  plant  on  Friday,  order¬ 
ing  all  employes  to  leave,  silencing  lino¬ 
types,  presses  and  telegraph  keys  and 
placing  locks  on  the  doors. 

No  paper  has  since  been  issued  by  the 
Record  except  a  small  four-page  sheet 
printed  in  job  printing  plant  today. 

Except  for  refusal  of  the  post  office 
inspectors  to  admit  the  paper  to  mails, 
no  interference  has  been  made  with  the 
circulation  of  this  abbreviated  edition. 

The  case  is  of  unusual  interest  to 
newspaper  publishers  because  the  gov¬ 
ernment,  in  prosecuting  the  defendants, 
claims  the  right  to  seize  the  entire  plant 
and  equipment,  including  type,  linotypes, 
presses,  etc.,  on  the  ground  that  they 
were  used  in  the  commitment  of  crime. 


Few  Papers — (if  any) — surpass  the 

TRENTON 
NEW  JERSEY 


TIMES 


as 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page 
Circulation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 
Marbridn  Bldg.,  Lytton  Bldg., 

New  York.  Chicago. 


The  Newark  (N.  J.) 

Ledger 

is  a  7-day  Morning  Associated 
Pres*  Newspaper  with  all  the 
HOME  features,  serial  stories, 
comics,  cartoons,  women’s  pages, 
etc.,  nsnally  found  in  afternoon 

*’*B(mOTHY  DEC  and  HELEN 
ROWLAND  have  recently  joined 
onr  staff.  This  gives  the  HOME 
folks  a  full  day’s  reading  instead 
of  an  honr  or  to  in  the  evening. 
Morning  Edition,  2c 
Sunday  Edition,  5c 


We  can  increase  your  buaineas— 
you  want  it  increnaad. 

You  have  thought  of  praat  clip- 
pinga  yourself.  But  let  uc  tell  you 
how  proaa  clipping  can  he  made 
a  husiaaaa-huildar  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Eatahliahcd  o  Quartor  of  a  Century 


OHIO  FIRST 


Intense  Cultivation  via  Daily  News¬ 
papers  Pay  Handsome  Returns 


Enquirer  does  not^  loom  up  vital  in  the 
young  lives  of  Ohio  people  living  in  Cleve¬ 
land.  The  Plain  Dealer  is  the  vital  spark 
in  their  lives— and  in  between  Cincinnati 
and  Cleveland  are  a  number  of  mighty 
good  daily  newspapers,  vital  to  their  own 
communities  and  capable  of  doing  a  vast 
amount  of  good  to  your  business. 

Cultivate  Ohio  with  Ohio  daily  news¬ 
papers,  cooperate  with  Ohio  merchants 
and  increase  your  sales  in  one  of  the  best 
trading  territories  in  the  country. 


Ohio  has  money  to  spend  for 
your  goods.  Ohio  wants 

your  goods.  Ohio  people 

want  to  know  about  your  goods 
— what  they  are,  why  they  are 
better  than  the  other  fellow’s 
goods,  what  the  prices  are  and, 
particularly,  just  where  your 

goods  are  on  sale. 

Tell  these  good  people  about 

your  wares.  Tell  them  the 
story — fully,  freely  and  frankly. 
Don’t  tell  them  any  half-baked 
story;  don’t  ask  these  people  to 
try  to  find  your  goods  in  some 
store,  somewhere —but  tell  them 
what  store  in  their  town  they 
can  find  your  goods. 

> 

Tell  them  about  your  local  rep¬ 
resentative.  Locate  your  mer¬ 
chandise  so  that  they  may  go  to 
their  own  town  merchant — and 
be  sure  of  getting  the  right  mer¬ 
chant — and  you  will  get  results. 

Ohio  people  read  Ohio  daily  newspapers — 
each  his  own  home  town  daily  newspaper. 

Cincinnati  people  swear  by  .or  swear  at 
the  Enquirer — and  yet  the  Cincinnati 


Circu-  2.500  10,000 

lation  line*  lines 

Akron  Beacon  Journal . (E)  31,781  .06  .06 

Akron  Times  . (E)  21,254  .035  .035 

Bellaire  Daily  Leader . (E)  4,462  .02  .0125 

Cambridge  Daily  Jeffersonian  (E)  7,768  .02  .02 

tChillicothe  New*-Advertiser...(E)  3,055  .00714  .00857 

Cincinnati  Enquirer,  5c....(M&S)  64,598  .12  .12 

Cleveland  Plain  Dealer . (M)  177,421  .26  .26 

Cleveland  Plain  Dealer . (S)  205,985  .30  .30 

Columbus  Dispatqh . (E)  75,662  .125  .115 

Columbus  Dispatch  . (S)  70,492  ,125  .115 

Columbus  (O.)  State  Journal  (M)  53,597  .10  .09 

Columbus  (O.)  State  Journal.. (S)  28,399  .10  ,  .09 

*Dayton  News  . E)  37,340  .065  .065 

*Dayton  New*  . (S)  29,533  .045  .045 

East  Liverpool  Tribune . (M)  5^29  .015  .015 

tLima  Daily  New* . (E&S)  12,549  .0286  .0214 

Lima  Republican  Gazette.  .(MAS)  10,103  .02  .02 

Middletown  Journal  . (E)  4,234  .01143  .01143 

Newark  American  Tribune. .  .(E)  6,178  .0179  ,0179 

New  Philadelphia  Daily  Times  (E)  4,379  ,0129  ,0129 

Piqua  Daily  Call . (E)  4J)86  .0115  .0115 

*Springfield  News  . (E)  74,331  .03  .03 

*Springfield  News  . < . (S)  10,777  .03  .03 

Toledo  Blade  . (E)  86,033  .47  .15 

Warren  Daily  Chronicle . (E)  5,300  .02  .02 

fYoungstown  Telegram  . (E)  21,601  .05  .05 

Youngstown  Vindicator  . (E)  23,654  .06  .06 

Youngstown  Vindicator  . (S)  22,053  .06  .06 

*A.  B.  C.  Report,  April  1st,  1919. 

tGovernment  Statements,  April  1st,  1919. 

•Government  Statements,  October  1st,  1919. 


Editor  &  Publisher  for  November  20,  1919 


To  Newspaper 
Publishers 


ONE  year  ago  the  New  York  Globe 
launched  a  campaign  for  increased  com¬ 
pensation  to  advertising  agents  to 
produce  a  standard  base  of  15  per  cent,  com¬ 
mission  and  2  per  cent,  cash  discount. 

To-day  94  per  cent,  of  the  daily  news¬ 
papers  of  the  country  are  on  a  1 5  per  cent,  basis 
with  78  per  cent,  on  the  15  per  cent,  and  2  per 
cent  basis. 

You  all  know  how  increased  costs  of  doing  business 
have  piled  up  during  the  last  year.  We  have  all  met  the 
rising  tide  by  increasing  rates  and  selling  prices. 


It  is  sound  business  for  us  to  again  recognize  that 
increased  costs  must  be  faced  by  the  agents,  and  to 
grant  a  further  increase  of  2  per  cent,  in  commission. 

The  general  mediums  allow  15  per  cent,  and  2  per  cent. 
As  it  costs  about  2  per  cent,  rtiore  to  carry  on  a  national 
campaign  in  the  newspapers  than  in  the  general  mediums 
we  will  be  but  paying  for  the  additional  service  in  allowing 
the  extra  2  per  cent.  now. 

The  New  York  Globe  made  the  increase  Nov.  1,  1919. 


I  shall  be  pleased  to  hear  from  publishers  who  will 
make  the  increase  and  to  list  them  in  trade  paper  adver¬ 
tising  and  in  circulars  to  the  agents. 


Member  A.  B.  C.  Publisher  The  Globe, 

180,000  a  day  New  York  City. 
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Space-Buyers’  Chart  and  Market  Survey  of  the 

STATE  OF  NEW  HAMPSHIRE 


Second  Section 


NEW  YORK,  THURSDAY,  NOVEMBER  20,  1919 


Vol.  52.  No.  25 


NEW  HAMPSHIRE  A  STATE  OF  SUBSTANTIAL 
INDUSTRIES  AND  CONTENTED  WORKERS 

Labor  Unrest  Almost  Unknown  as  a  Result  of  Wise  Industrial  Management — Inviting 
Market  for  All  Worth-While  Products — People  Typical  New 
Englanders,  Thrifty  and  Progressive 
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JEFFERSON  MILL,  AMOSKEAG  MANUFACTURING’ COMPANY,  MANCHESTER 
Largest  Textile  Manufacturing  Establishment  in  the  World,  Whose  Mills  Extend  for  a  Mile  and  a  Half  Along  the  East  Bank  of  the  Merrimack  River 


There  are  but  five  states  smaller 
in  area  than  New  Hampshire.  The 
state  has  9,031  square  miles  of  land 
surface.  Its  estimated  population  in 
1914 — Federal  Census  Bureau  estimate — 
was  439,000.  It  is  nineteenth  among 
the  states  in  density  of  population,  hav¬ 
ing  47.7  inhabitants  per  square  mile. 

The  proportion  of  urban  population  is 
growing.  In  1910  it  was  59.2  per  cent 
of  the  total  as  compared  with  55  per 
cent  in  1900.  In  1914  there  were  eight 
cities  each  having  an  estimated  popula¬ 
tion  in  excess  of  10,000.  These  were : 
Berlin,  Concord,  Dover,  Keene,  Laconia, 
Manchester,  Nashua  and  Portsmouth. 
The  aggregate  population  of  these  cities 
is  42  per  cent  of  the  total  for  the  state, 
and  they  report  60.9  per  cent  of  the 
total  value  of  the  state’s  manufactured 
products. 

New  Hampshire  is  an  industrial  state, 
as  is  strikingly  demonstrated  by  the  fact 
that  the  total  value  of  farm  crops  each 
year  is  approximately  $15,000,000,  while 
the  total  value  of  manufactured  products 
in  1914  was  $182,843,863,  and  the  value 
added  by  manufacture  was  $67,850,428. 

There  are  1736  manufacturing  estab- 
Kshments  in  the  state.  These  employ  a 
total  of  85,013  people.  The  average 
number  of  wage  earners  is  78,993.  The 
total  annual  payroll  of  these  establish¬ 


ments  in  1914  was  $46,523,773;  and  the 
payroll  for  wage  earners  was  $40,642,- 
393.  The  capital  invested  in  manufac¬ 
turing  is  $156,748,853. 

The  state  ranks  twenty-ninth  in  the 
value  of  products  and  twentieth  in  the 
number  of  wage  earners. 

The  manufacture  of  boots  and  shoes 
is  New  Hampshire’s  leading  industry,  71 


establishments  employing  14,815  wage 
earners ;  the  annual  product  in  1914  was 
valued  at  $46,694,765  and  \he  value  add¬ 
ed  by  manufacture  was  $12,983,167. 

The  second  industry  in  importance  in 
the  state  is  the  manufacture  of  cotton 
goods  and  cotton  small  wares,  20  estab¬ 
lishments  employing  21,609  wage  earners 
(the  largest  number  represented  in  any 


Daily  Newspapers  of  New  Hampshire 


Claremont — 
Eagle  . . . . 
Concord — 


Manchester — 

Mirror  and  American . (E) 

Union . (M) 


Patriot  . 

...(E&M) 

L’Avenir  National.. 

...(E) 

Monitor  . 

. (E) 

Nashua — 

Dover — 

Telegraph . 

....(E) 

Foster’s  Democrat... 

. (E) 

Portsmouth — 

Chronicle  . 

,..(M) 

Keene — 

Herald . 

t 

...(E) 

Sentinel  . 

. (E) 

Times  . 

...(E) 
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of  the  state’s  industries).  The  total 
value  of  products  is  $35,793,044,  the 
value  added  by  manufacture  being  $13,- 
003,455.  Thus  it  would  appear  that  the 
cotton  mills  are  the  state’s  largest  source 
of  wealth,  while  ranking  second  in  the 
total  value  of  products. 

The  third  industry  in  importance  is 
the  manufacture  of  paper  and  wood  pulp 
in  which  30  establishments  are  engaged. 
These  employ  an  average  of  3,905  wage 
earners;  the  annual  product  is  valued 
at  $17,708,138  and  the  value  added  by 
manufacture  is  $5,171,062. 

Ranking  fourth  is  the  related  industry 
of  lumber  and  timber  products,  employ¬ 
ing  7,275  wage  earners,  with  an  annual 
product  of  $16,554,468  and  a  value  added 
by  manufacture  of  $8,124,006. 

The  manufacture  of  woolen  and 
worsted  goods  ranks  fifth  among  New 
Hampshire  industries,  employing  9,532 
wage  earners  and  with  an  annual  output 
valued  at  $15,039,284,  the  value  added  by 
.  manufacture  being  $4,952,463. 

In  the  24  leading  lines  of  manufactur¬ 
ing  in  the  state  are  included  5  with 
products  exceeding  $10,000,000  each  per 
year;  10  with  products  valued  at  from 
$1,000,000  to  $10,000,000  and  nine  with 
products  valued  at  less  than  $1,000,000 
each. 

The  textile  industry,  if  considered  in 
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its  entirety,  would  easily  rank  first  in 
the  state.  The  three  most  important 
branches  of  this  industry — cotton  goods, 
including  cotton  small  wares,  woolen  and 
worsted  goods  and  hosiery  and  knit 
goods — reported  products  amounting  to 
$55,115,067,  or  30.1  per  cent  of  the  total 
value  of  manufactured  products  for  the 
state  and  gave  employment  to  34,529,  or 

43.7  per  cent  of  the  total  number  of 
wage  earners. 

New  Hampshire  stands  fourth  among 
the  states  in  the  manufacture  of  boots 
and  shoes,  and  this  industry  has  shown 
a  steady  growth. 

Statistics  of  the  paper  and  wood  pulp 
industry  later  than  1914  are  not  avail¬ 
able,  but  in  this  industry  there  has  been, 
since  that  date,  a  forced  expansion,  due 
to  the  increasing  demands  for  newsprint 
paper.  The  great  timber  resources  of 
the  state  and  its  water  power  serve  to 
place  it  in  the  front  among  all  the 
states  in  this  industry. 

Wage  Earner*  Mostly  Men 

The  lumber  and  timber  products  have 
always  constituted  a  leading  branch  of 
New  Hampshire  industries.  In  late 
years  much  of  the  wood  formerly  util¬ 
ized  in  general  manufacturing  has  been 
diverted  to  the  paper  industry,  and  this 
trend  will  doubtless  continue. 

Men  greatly  outnumber  women  among 
the  wage  earners  of  the  state,  the  per 
centages  being,  70.8  males  and  29.2 
females. 

In  1914  only  six-tenths  of  one  per 
cent  of  the  wage  earners  were  under  six¬ 
teen  years  of  age. 

In  but  two  lines  of  manufacturing  do 
the  women  wage  earners  outnumber  the 
men.  In  the  manufacture  of  men’s  cloth¬ 
ing  92.4  per  cent  of  the  workers  arc 
women  and  in  hosiery  an^  knit  goods 

66.7  per  cent. 

From  1904  to  1914  the  number  of  wage 
earners  in  Manchester  increased  47  per 
cent;  in  Portsmouth,  70.8  per  cent;  in 
Nashua,  19.9  per  cent. ;  in  Keene,  16.9 
per  cent  and  in  Concord  7.6  per  cent. 
These  figures  afford  a  measure  of  the 
steady  growth  of  the  state’s  industries. 

As  the  most  important  industries  of 
the  state  are  not  seasonable  there  is  but 
little  variation  in  the  stability  of  em¬ 
ployment  month  by  month.  The  mini¬ 
mum  number  engaged  in  any  one  month 
is  93  per  cent  of  the  maximum  for  any 
month. 

Stability  of  Employment 

Cotton  goods,  with  the  greatest  aver¬ 
age  number  of  wage  earners,  shows  the 
smallest  fluctuation,  the  number  of  wage 
earners  in  October — the  least  active 
month — being  96.6  per  cent,  of  the  num¬ 
ber  in  February,  the  month  of  maximum 
activity.  Manchester,  among  the  cities, 
shows  the  greatest  stability  of  employ¬ 
ment,  the  minimum  in  this  city  for  any 
one  month  being  95.2  per  cent,  of  the 
maximum  for  any  month. 

The  48-hour  week  is  slowly  but  stead¬ 
ily  gaining  ground  ih  New  Hampshire. 
Yet  in  1914,  as  at  previous  census  per¬ 
iods.  by  far  the  greater  number  of  wage 
earners  were  employed  in  establishments 
where  the  prevailing  hours  were  be¬ 
tween  54  and  60.  In  1914  only  half  a? 
many  people  were  working  60  hours  per 
week  as  in  1909. 

In  eight  of  the  principal  cities  in  1914, 
96.5  per  cent  of  the  w’age  earners  were 
on  schedules  of  60  hours  or  less  per 
week.  In  Manchster  98.6  per  cent  of 
wage  earners  work  less  than  60  hours 
per  week. 

Summer  visitors  spend  $10,000,000 
each  year  in  New  Hampshire.  The 
scenic  splendors  of  the  state  and  its 
perfect  summer  climate  attract  people 
from  every  section  of  the  country.  From 
its  broad  window  on  the  sea  to  the 
Canadian  border  New  Hampshire  is  a 
delight  to  the  tourist.  Mountains,  on 


whose  peaks  and  slopes  are  pictured  the 
glories  of  dawns  and  sunsets  in  turn, 
charm  and  allure  the  visitor,  weary  of 


the  city  grind  and  grime.  They  beckon 
to  tired  humanity  and  speak  health,  rest 
and  content. 


It  is  easy  to  understand  the  vigor  and 
progressiveness  of  the  inhabitants  of  a 
state  which  draws  to  it  thousands  of 
visitors  in  quest  of  that  new  vim  and 
energy  which  is  found  in  its  bracing  air. 
Indeed,  it  has  been  said  of  Manchester, 
the  chief  city  of  the  state,  that  it  is 
essentially  western  in  the  spirit  of  its 
people  and  in  the  absence  of  the  restraint 
of  tradition  which  fetters  many  eastern 
cities.  Manchester  has  the  habit  of  do¬ 
ing  things,  not  merely  contemplating 
them  as  possibilities. 

Here,  in  this  delightful  city  on  the 
picturesque  Merrimack,  live  an  army  of 
prosperous  wage  earners,  to  all  of  whom 
a  higher  order  of  home  life  is  possible. 
There  is  little  labor  unrest.  Somehow, 
Manchester  manufacturers — as  well  as 
those  of  other  cities  of  the  state — have 
solved  the  problem  of  “team  work”  be¬ 
tween  employer  and  employees. 

They  will  tell  you  that  this  is  accom¬ 
plished  because  capital  and  labor  are  not 
set  up  as  opposing  factors  in  produc¬ 
tion,  but  as  partners. 

Manchester  is  a  city  of  busy  people. 
In  an  estimated  population  of  85,000 
there  are  few  idlers.  Twenty  thousand 
textile  workers — according  to  recent  es¬ 
timates — live  and  work  here,  and  ten 
thousand  are  employed  in  making  shoes. 

City  of  Great  Industries 

Nature  seems  to  have  destined  Man¬ 
chester  to  be  a  city  of  big  industries. 
Her  magnificent  water  power,  afforded 
by  Amoskeag  Falls,  is  splendidly  utilized 
to  turn  the  wheels  of  great  industries 
— including  the  largest  textile  manufac¬ 
turing  establishment  in  the  world.  It  is 
said  that  the  Merrimack  River  turns 
more  spindles  than  any  other  river  in 
the  world. 

Manchester  is  the  largest  city  of  New 
England  north  of  the  Massachusetts  line. 
The  city  has  an  area  of  21,700  acres, 
plus  a  water  area  of  3,060  acres.  There 
are  about  sixteen  thousand  families  and 
approximately  10,000  dwellings.  There 
are  210  miles  of  public  streets ;  206  acres 
of  parks  and  commons  in  the  built-up 
sections  of  the  city. 

The  wage  earners  of  Manchester  ac¬ 
cording  to  a  recent  estimate,  receive 
more  than  $12,000,000  annually.  The 
payroll  of  one  cigar  factory — employing 
about  1,000  people  and  said  to  be  the 
largest  single  factory  in  this  line  in  the 
country — is  $1,000,000  a  year.  Here  is 
located  the  largest  brush  factory  in  the 
world,  with  an  annual  product  valued  at 
more  than  $1,100,000.  Two  million  base¬ 
ball  bats  are  made  each  year. 

An  agent  of  the  Department  of  Labor, 
who  spent  several  weeks  investigating 
factory  conditions  and  the  home  sur- 
(Coutinued  on  Page  VI) 


SHOE  FACTORY  OF  W.  H.  McELWAIN  COMPANY,  MANCHESTER 
This  firm  employs  more  than  6,000  people  in  it*  manufacturing  department 
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Manchester,  N.  H. 


Population 

ISIO  Census  . 

A.  B.  C.  Sept.  30,  1910,  City . 

A.  B.  C.  City  and  Suburban . 

Chamber  of  Commerce  Estimate,  City . 

Chamber  of  Commerce,  City  and  Suburban. 


Native  Whites  . SS%  English  Reading  ... 

Foreign  Bom  . 45',^  Industrial  Workers 

Negroes,  less  than .  40  Home  Owners . 

Students  .  200  Summer  Residents., 


70,003 

85,000 

150,000 

83,000 

150,000 

.  75<7r 
.  40% 

.  12,400 
,  .None 


It  is  estimated  that  42%  of  the  population  is  of  French 
parentage.  There  is  a  large  French  quarter  and  the  stores 
employ  a  large  percentage  of  French  clerks.  Many  of  the  big 
stores  are  conducted  by  French  firms. 


Suburban  and  Farm  Residents 

Within  a  ten-mile  radius  are  the  prosperous  towns  of  Derry, 
7,500;  Londonderry,  1,600;  Merrimack,  2,300;  Goffstown,  2,600; 
Suncook,  1,500;  Hooksett,  1,528;  Bedford,  1,500,  and  Auburn,  1,000. 

Also  ten  or  twelve  smaller  villages  with  a  mill  or  two  each. 
One  of  the  largest  dairy  farms  in  New  England  is  in  this  terri¬ 
tory  and  numerous  rich  produce  farms  fine  orchards,  etc.  It 
is  also  a  popular  vacation  land  in  the  summer. 


City  Classed  as 

Largest  industrial  center  in  New 
Hampshire. 


Location 

On  Manchester-Lawrence,  Manchester-Milford,  Man¬ 
chester-New  Boston  and  Manchester-Portsmouth  Divi¬ 
sions  of  the  Boston  A  Maine  Railroad.  Manchester 
street  railway  throughout  city  and  suburban  to  Nashua 
and  southern  New  Hampshire  and  north  to  Concord. 
Auto  freight  to  Boston,  Nashua  and  Concord. 


Banks 


Theatres 


Savings  .  6 

Trust  Companies  .  2 

National  .  4 


Resources . $45,746,066 

Resources .  190,900 

Resources .  12,341,000 


9  moving  picture  exclusive¬ 
ly;  2  motion  picture  and 
vaudeville.  Total  seats, 
7,400;  Urgest  1,400  seaU. 


Schools 


Public  Grade  . 

Pupila . . 

High  . 

.  1 

Pupils . . 

Parochial  . . 

Pupils . 

There  are 

12  French  parochial 

schools  included  in  the  22 

total,  and  hundreds  of  French  children  attend  the  public  grade 
schools.  There  are  two  business  schools,  3  private  schools,  and 
St.  Anselm’s  College  with  251  students. 


Churches 

Baptist,  5;  Congregational,  4; 
Episcopal,  2;  Evangelical,  3; 
Jewish,  2;  Methodist,  5;  Ro¬ 
man  Catholic,  16  (7  French); 
Unitarian,  1;  Universalist,  1; 
Presbyterian,  Scientist,  1; 
and  10  missions  and  other 
religious  organizations. 


Principal  Industries 

Cotton  and  woolen  goods,  print  paper,  box  shooks,  latch  needles,  shoes,  paper 
and  wooden  boxes,  doors,  sashes,  blinds,  knit  underwear,  caskets,  brushes, 
machinery,  fire  escapes,  hosiery,  lumber,  duck  goods,  cigars,  bobbins,  carbonated 
beverages. 


Special  Information 

Total  value  of  yearly  factory  output  estimated  at  close  to  $90,000,000.  Average 
weekly  wage  scale,  unskilled  $24,  skilled  $40. 

Manchester  has  the  largest  single  brand  cigar  factory  in  the  United  States 
with  an  annual  payroll  of  more  than  $1,500,000.  Here  Is  also  located  the  largest 
cotton  and  woolen  goods  factory  In  the  world,  employing  more  than  15,000  people. 
The  annual  payroll  is  more  than  $12,000,000  and  the  value  of  yearly  output  close- 
to  $50,000,000. 

There  are  more  than  30,000  workers  employed  in  the  varied  industries. 


NOTE; 

other  sources. 


Sources  from  which  these  figures  and  facts  and  those  of  Part  2  were  secured:  A.  W.  Phinney,  Secretary  Manchester  Chamber  of  Commerce;  W.  J.  Lessard, 
State  Board  of  Education;  H.  F.  Taylor,  Superintendent  of  Schools;  latest  bank  statements,  latest  A.  B.  C.  report  to  date,  merchants,  theatres  and 


Most  Popular  and  Conceded  the  Most  Wide-awake  Newspaper 
■  in  the  State  of  New  Hampshire 

The  Manchester  Daily  Mirror 

(Applicant  for  membership  to  the  A.  B.  C.) 

Evening  Local  Edition  Morning  State  Edition 

Absolutely  No  Duplication 


The  idea  of  trying  to  “cover”  the  city  of  Manchester  and  State  of  New  Hampshire 
through  the  use  of  one  paper  which  has  a  Morning  and  Evening  edition  (of  which  there 
is  some  duplication)  with  a  combined  circulation  of  less  than  one  paper  to  every  25 
people  has  been  Proven  False  and  Unprofitable. 


The  most  substantial  recognition  that  the 
Mirror  is  a  Medium  that  must  be  considered  “S 


September  1919 
“  1918 


is  shown  by  these  figures. 


63y2% 


.  274,932  Lines 
.  168,078 
106,854  “ 

GAIN 


The  average  circulation  of  the  MIRROR  for  September  was 


6,924 — Watch  it  increase 


Payne  Bums  &  Smith,  Iiic. 

Fifth  Ave.  Bldg.,  New  York  City.  8  Winter  St., 


Special 

Boston 


Representatives 

Marquette 


G.  Logan  Payne  Company 

Building,  Chicago.  Kresge  Building,  Detroit 
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NINEH  NEW  ENGLAND  TOWNS 


SELECT 

LIST  of 

NEW  ENGLAND 

NEWSPAPERS 

MASSACHUSETTS— Population,  3,605,522 

Circu- 

2,500 

10,000 

lation 

lines 

lines 

fBoston  Advertiaer  and 

American  . (S) 

365,660 

.40 

.40 

Boston  American  ....(E) 

301,270 

.42 

.42 

Boston  Globe  . (ME) 

282,172 

.35 

35 

Boston  Globe  . (S) 

327,924 

.45 

.45 

Boston  Post  . (M) 

407,787 

.45 

.45 

Boston  Post  . (S) 

342,524 

35 

35 

Boston  Record  . (E) 

40,392 

.15 

.15 

Boston  Transcript  ...(E) 

32,837 

30 

30 

Fall  River  Herald. ..  .(E) 

9,439 

.025 

.025 

Fitchburg  Daily  News  (E) 

5,525 

.01785 

.01785 

Fitchburg  Sentinel. .  .(E) 

7,073 

.02857 

.025 

Haverhill  Gazette  ...(E) 

13,791 

.035 

.025 

+Lynn  Item  . (E) 

15,121 

.05 

.0333 

jiLynn  Telegram- 

News  . (EAS) 

15,221 

.04 

.04 

Lowell  Courier- 

Citizen  . (MAE) 

16,975 

.045 

.045 

New  Bedford  Standard- 

Mercury  . (ME) 

*  26,622 

.05 

.05 

Salem  News  . (E) 

18,407 

.055 

.04 

MAINE — Population,  762,787 

Portland  Express  ...(E) 

23,674 

.07 

.05 

Portland  Telegram, .  .(S) 

21,942 

.06 

.045 

RHODE  ISLAND— P 

opulation  652^35 

Pawtucket  Times  _ .(E) 

23,142 

.06 

.04 

Providence  Bulletin ..  (E) 

52,274 

.12 

.12 

Providence  Journal  (M*S) 

31,702 

.075*10 

.075*10 

Providence  Tribune.. (E) 

25,877 

.08 

.07 

Westerly  Sun  . (E) 

4309 

.02 

.015 

fWoonsocket  Call-Re- 

porter  . (E) 

11388 

.04 

.03 

VERMONT — Population,  361,205 

Barre  Times  . (E) 

6,678 

.0225* 

.0175 

Burlington  Daily  News  (E) 

7,890 

.02 

.02 

Burlington  Free  Press  (M) 

10,921 

.025 

.025 

CONNECTICUT— Population,  1,114,756 

Bridgeport  Post-Stand- 

ard-Telegram  ..(MAE) 

45394 

.095 

.09 

Bridgeport  Post  . (S) 

13,715 

.045 

.04 

Hartford  Courant  ..(MS) 

25,746 

.06 

.05 

Hartford  Times  . (E) 

35,092 

.07 

.07 

|New  Haven  Journal- 

Courier  . (M) 

15,728 

.04 

.035* 

New  Haven 

Register  . (EAS) 

27,405 

.065 

.055 

New  London  Day ....  (E  j 

10,493 

.0357 

.03 

(New  London 

Telegraph  . (M) 

4330 

.0128 

.0128 

Waterbury 

Republican  . (M) 

10,992 

.035* 

.025 

Waterbury 

Republican  . (S) 

11,425 

.035* 

.025 

Government  Statements,  October  1st, 

1919. 

tGovernment  Statementi 

t,  April 

1st,  1919. 

1  tA.  B.  C.  Statement,  April  1st,  1919. 

*Rate  on  3,500  lines. 

make  boots  and  shoes. 

They  are  in  Maine,  Massachu¬ 


setts  and  New  Hampshire. 

One  hundred  and  twenty  have 
paper  mills  or  make  paper 
goods  of  some  sort. 


A  Boston  bank  has  issued  a  map  of  New 
England  showing  hy  symbols  the  industries 
on  whicli  each  of  (>41  towns  depends,  for 
the  furtherance  of  the  export  business. 
The  subject  is  too  immense  to  treat  super¬ 
ficially  in  a  brief  way,  except  to  point  out 
to  manufacturers  of  specialties  of  all  kinds 
that  in  this  great  market  of  over  7,000,000 
fieople  there  is  ample  purchasing  demand 
for  everything  that  can  be  sold  by  name 
and  advertised  in  the  daily  newspapers, 
which  are  the  natural  means  of  obtaining 
publicity  in  this  intelligent,  reading  com¬ 
munity. 


If  YOU  have  a  meritorious 
proj)osition  to  bring  before  a  buy¬ 
ing  audience,  TRY  it  h  ere 


i  i 

i  3 


FIRST  in  one  of  the  compact,  well  popu¬ 
lated,  newspaper  reading  divisions. 

You  can  then  know  by  RESULTS  and 
calculate  accordingly. 


I  ^ 
-  ] 
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Manchester,  N.  H, 


Wholesale  Houses 

Grocers  .  5 

Meats  .  5 

Sugar  .  2 

Fruits  .  1 

Flour  .  4 

Dry  Goods  .  1 

Confectionery  .  4 

Tobacco  .  3 

Butter,  Eggs  and  Cheese .  1 

These  houses  supply  the  Manchester 
territory  and  maintain  an  exceptionally 
fine  auto  delivery  system. 

Freight  and  railway  express  service  is 
very  good  to  points  far  beyond  the  Man¬ 
chester  trading  area  and  through  the 
aid  of  branch  offices  and  stores  in  other 
cities,  these  wholesalers  conduct  an  up- 
to-date  distributing  service  to  most  all 
parts  of  New  Hampshire. 

The  summer  resort  business  is  well 
cared  for  by  special  trips  to  the  stores 
in  lake  and  mountain  resorts  during  the 
season. 

The  wholesalers  co-operate  with  all  na¬ 
tional  advertisers. 


Retail  Section 


Trading  Area 


The  principal  shopping  center  is  located  on  Elm,  Hanover 
and  Manchester  Streets.  It  is  about  2  miles  long  and  boasts 
of  the  finest  stores  in  the  state.  Fine  department  stores — 
large  bank  buildings  —  specialty  houses  —  exclusive  shops  — 
theatres,  etc.,  are  located  here. 

A  large  number  of  the  firms  are  French  and  even  the 
biggest  stores  employ  many  French  clerks  to  cater  to  the 
French  population. 

Thera  are  two  neighborhood  shopping  centers  about  Vs 
mile  long  in  the  French  districts  of  Granite  Square  and 
Notre  Dame. 

There  is  also  a  Greek  section  Yt  mile  long  on  Spruce  Street. 

Residential  Features 

Mostly  one  and  two-family  houses. 

Several  3  to  •  family  tenement  houses  near  mill  sections. 

A  large  section  populated  almost  entirely  by  French 
people  who  are  loyal  to  their  French  newspaper  in  addition 
to  the  English  dailies. 

The  Amoskeag  Mfg.  Co.  conducts  a  large  mill  tenement 
section  of  brick  block  construction,  regularly  inspected  and 
well  managed. 


Manchester  draws  business  from  all  parts  of  the  state 
because  it  is  the  largest  city  in  New  Hampshire.  From  the 
more  distant  points  the  buyers  come  periodically,  but  from 
towns  and  villages  within  twenty  miles  there  is  such  good 
transportation  facilities  that  the  regular  business  of  the  city 
is  increased  by  thousands  of  dollars  weekly  all  year  around. 

Tourists,  vacationists  and  summer  residents  in  the  lake 
and  mountain  territory  contribute  much  wealth  during  the 
summer  season. 

The  more  definite  boundaries  of  the  Manchester  trading 
area  extend  north  to  Concord,  northeast  to  Pittsfield,  east  to 
Epping,  south  to  Nashua,  west  to  Elmwood  and  northwest 
to  Hillsboro. 

In  this  area  are  many  rich  produce  farms,  numerous 
vacation  resorts,  large  dairy  farms  and  many  mill  towns, 
all  of  which  are  a  big  factor  in  the  business  of  Manchester’s 
retail  and  wholesale  houses. 

Nationally  advertised  goods  are  popular  and  in  great 
demand,  both  necessities  and  luxuries. 

The  per  capita  wealth  in  this  area  is  very  high. 


Retail  Outlet  for  Nationally  Advertised  Product 


Automobile  (Passenger)  Agencies... 

.  32 

Delicatessen  Stores  - 

.  2 

Garages  . 

. 20 

Milliners  and  Millinery 

Goods . 

.  22 

Assftnssi  ri  Wsl^  /'^rsstf.lr^ 

Grocers  (Retail) . 

. 205 

fTJsr-.) 

. 41 

(P.t^ft.)  A 

Hats  and  Caps . 

.  8 

R.b.m.  '  * 

Jewelers  . 

.  12 

Cigar  Stores  . 

.  11 

Electrical  Supplies  . 

.  2 

Ladies*  Tailors  . 

. 2S 

Restaurants  and  I  unch 

Rooms. . . . . . 

.  01 

.  8 

Men’s  Furnishings  . 

Confectioners  . . 

..  24 

Furriers  . 

Merchant  Tailors  . 

Stationers  . 

.  3 

Morning  Newspapers 

Manchester  Mirror 

(State  Circulation  Only) 
Manchester  Union 


Evening  Newspapers 

Manchester  Mirror  (City  and  Suburban  Circulation  Only) 
Manchester  Leader 
L'Avcnir  National  (French) 


Weeklies 

American  Citizen 
Manchester  Free  Press 


NATIONAL  ADVERTISING 
IN  L’AVENIR  NATIONAL 

Partial  List  of  Our  131I  and  lf2t 
Contracts 

Alhodon  Dental  Cream 
American  Woolens  Co. 
Anheuser-Busch  Ba-Ila-Ni 

Beccham's  Pills  Bisurated  Magnesia 
Boston  American  Cadum  Ointment 
Camel  Cigarettes 
Canadian  Pacific  Railway 
Cole’s  Aero  Eight  Motor  Car 
Colgate’s  Cashmere  Bouquet 
Crawford  Ranges  D  D-D-  Remedy 
Dodge  Bros.  Auto 
Durham-Duplex  Razor 
Essex  Motor  (Tar 
Father  John’s  Medicine 
Foley  &  CTo.  Freezone 

Fruit-a-tives 

Gauraud’s  Oriental  Cream 
Glenwood  Ranges 
Gray’s  Syrup  Hyomei 

Hudson  Motor  Cars 
Iron-L-ax  Tonic 

Jad  Salts  Jiffy-Jell 

Lafayette  Family  Remedies 
I-ax-a-tone  L.  F.  Medicine 

Limestone  Phosphate 
Lever  Bros.’  Rinso 
Magee  Ranges 
Maxwell  Motor  Co. 
McKesson  ft  Robbin’s  Products 
Mi-o-Ma  Musterole 

National  Biscuit  Company 
Newtrone  Prescription  "99” 
Novoro  Olive  Tablets 

Overland  Automobiles 
Parmint  Peruna 

Perfection  Oil  Stoves 
Pinkham’s  Vegetable  Compound 
Prince  Albert  Tobacco 
Kayo  Lamps  Salada  Tea 

7-20-4  Cigars  Sloan’s  Liniment 
Mrs.  M.  Summers 

Swan-Russell  Hats 
S^weetheart  Soap  Tanlac 

True’s  Elixir  20-Mule  Team  Borax 
Vick’s  VapoRub  Vinel  Capsules 

Vinol  Vi-tal-i-  tas 

Warner’s  Macaroni  W.  B.  Corsets 
Wyeth’s  Sage  and  Sulphur 
Western  Canada 

Dr.  William’s  White  Pine 


L’AVENIR  NATIONAL 

“THE  FRENCH  DAILY”  o/*  MANCHESTER,  N.H. 

An  American  Nmwapapmr  Publithed  in  the  French  Language 

NG  A  LOCAL  and  STATE  Daily  I-N-D-I-S-P-E-N-S-A-B-L-E 

‘  „  to  cover  Manchester  and  New  Hampshire. 

1929 

Second  Largest  Circulation  In newhampsiure 

‘  Ni  Member  of  the  Audit  Bureau  of  Circulations. 


National  Advertisers  and  Advertising  Agencies  planning  to  cover  Manchester  and 
New  Hampshire  are  invited  to  consider  the  claims  of  L’AVENIR  NATIONAL  to  he  included 
in  their  ‘‘list.’’  If  "space  buying”  is  a  science,  it  must  be  based  on  “facts."  You  cannot 
cover  Manchester  and  New  Hampshire  unless  you  use  “a  full-size  blanVet,”  otherwise 
some  part  of  the  anatomy  will  stay  in  the  “cold."  No  campaign,  using  English  mediums 
only,  can  thoroughly  cover  this  field  because  of  the  large  foreign  language  population 
which  will  not  be  reached.  This  is  a  problem,  but  L’AVENIR  NATKINAL  solves  the 
greater  part  of  it  for  you  as  it  covers  the  French-speaking  population  which  is  the 
predominant  foreign  language  element.  In  Manchester,  the  French-speaking  population 
IS  35,0110  or  40%  of  the  total  population,  and  throughout  the  state  it  is  25%.  This,  then, 
is  too  important  a  part  of  the  population  of  this  field  to  be  neglected  if  it  can  be 
reached  just  as  easily  and  Just  as  economically  as  by  “regular  advertising"  and  it 
can  be,  lor  L’AVENIR  NATKiNAL  takes  care  of  all  translation  and  resetting  of  adver¬ 
tisements  in  French  at  advertising  rates  which  will  compare  with  those  of  English  mediums. 

L’AVENIR  NATIONAL  IS  SECOND  ONLY  IN  MANCHESTER 
AND  NEW  HAMPSHIRE  TO  THE  LEADING  ENGLISH 
DAILY,  THE  MANCHESTER  UNION-LEADER 

IN  VOLUME  OF  LOCAL  DISPLAY  ADVERTISING  CARRIED 


IN  VOLUME  OF  NATIONAL  ADVERTISING  CARRIED 


IN  VOLUME  OF  AUTOMOBILE  ADVERTISING  CARRIED 


IN  VOLUME  OF  CLASSIFIED  ADVERTISING  CARRIED 


Plan  your  ManchasUr  and  Now  Hampshiro 
Campaign  with  the  Co-operation  of 
L’AVENIR  NATIONAL 


Write  for  further  information.  We  are 
always  pleased  to  help  in  our 
special  field. 


Detailed  Circulation  Report,  Standard  Rate  Card,  Sample  Copies  on  request. 

L’AVENIR  NATIONAL  PUBLISHING  COMPANY 

J.  E.  Bernier,  Publisher.  E.  A.  Bournival,  Adv.  MRr. 

MANCHESTER,  N.  H. 


LINES  NOT  ADVERTISED 
IN  L’AVENIR  NATIONAL 

Why  not  be  First  in  the  Field  with 
Your  Product? 

Aluminum  Utensils  Aspirin 

Auto  Chafns-Oils-Tires -Specialties 
Baking  Powder  Baked  Beans 

Breakfast  Cereal 
Cameras  and  Films 
Candies  and  Chocolates 
Canned  Fruits  and  Vegetables 
Chewing  Gum  Catsup 

Clothing  Cocoa  and  (Tiocoiate 

Coffee  and  Cereal  Coffee 
Cod  Liver  Oil  Emulsion 
Colds  and  Grippe  Tablets 
Collars  and  Shirts 
Condensed  Milk  Cooking  Oils 

Corn  Plasters  Cough  Drops 

Cutlery,  Tools  Dyes,  Dye  Soap 
Electrical  Household  Appliances 


Electrical  Household  Appliances 
English  Periodicals  and  Books 
Fertilizers  Fire  Extinguishers 
Flour  Foot  Powder 

Fresh  Fruits  and  Preserves 
Garters  and  Suspenders  Gasoline 
Ginger  Ale  and  Soft  Drinks 
Guns  _  Rifles  Ammunition 
Hair  Tonics  Hand  Cleaners 

Gloves  Grape  Juice 

Headache  Remedies 
Heating  Systems 

Hosiery  Infants’  Food 

Insurance  Jama  and  Jellies 
Kitchen  Cabinets  Laundry  Starch 
Malted  Milk  Magazines 

Meat  Products  Mince  Meat 

Mineral  Medical  Oil 
Moving  Picture  Films 
Molasses  Table  Syrup  Olive  Oil 
Paints,  Varnishes  Enamels 
Pancake  Flour 
Pickles  and  Condiments 
Pianos  and  Musical  Instruments 
Pile  Cures 

Pipes  Smokers’  Specialties 
Portland  Cement 
Roofing  Specialties 
Root  Beer  Rubber  Footwear 

Rubber  Heels  and  Soles 
Safety  Matches  Shaving  Soaps 
Shampoo  Soaps  Shoes  Shoe  Polish 
Silverware  Soups  Spark  Plugs 
Talking  Machines  and  Records 
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NEW  HAMPSHIRE’S  MANUFACTURING  INDUSTRIES. 

CENSUS  OF  1914. 

Num¬ 
ber  of  Average  Val 

INDUSTRY.  esfab-  number  of  Value  of  added 


All  industries. 


Boots  and  shoes,  including  cut  stock 

and  findings . 

Cotton  goods,  including  cotton  small 

wares  . 

Paper  and  wood  pulp . 

Lumber  and  timber  products . 

Woolen  and  worsted  goods . 


Foundry  and  machine-shop  products.. 

Hosiery  and  knit  goods . 

Leather,  tanned,  curried,  and  finished. 
Flour-mill  and  gristmill  products.... 
Tobacco,  cigars . 


Marble  and  stone  work . 

Bread  and  other  bakery  products . 

Furniture  . 

Printing  and  publishing . 

Cooperage  and  wooden  goods,  not  else¬ 
where  specified . 


Wood,  turned  and  carved . 

Gas,  illuminating  and  heating . 

Clothing,  men’s  and  youths’ . 

Butter  . 

Carriages  and  wagons  and  materials.. 


Brick  . 

Clothing,  women’s . 

Electrical  machinery,  apparatus,  and 

supplies  . 

Upholstering  materials  . 

All  other  industries . 


Average 
number  of 
wage  earners 

Value  of 
products. 

Value 
added  by 
manufacture. 

1  78,993 

$182,843,863 

$67,850,428 

14,815 

46,694,765 

12,983,167 

21,6G9 

35,793,044 

13,003,455 

3,905 

17,708,138 

6,171,062 

7,275 

16,554,468 

8,124,006 

9,532 

15,039,284 

4,952,463 

2,647 

5,325,087 

3,281,585 

3,328 

4,282,739 

1,903,319 

452 

2,863,759 

612,827 

144 

2,733,820 

311,818 

1,058 

2s390s363 

1,174,348 

1,176 

1,803,656 

1,408,263 

480 

1,676,855 

693,491 

745 

1,554,272 

831,323 

709 

1,448,602 

1,084,949 

555  1 

1,062,931 

624,414 

666 

971,189 

465,956 

244 

841,580 

617,288 

341 

787,058 

251,920 

42 

636,835 

107,855 

298 

437,962 

244,799 

345 

416,771 

302,972 

197 

379,102 

179,175 

228 

351,877 

186,869 

137 

324,410 

112,151 

8,005 

20,765  796 

9,320,953 

(Continued  front  Page  II) 


fare  workior  its  operatives,  including  an 
emergency  hospital  and  a  staff  of  visit¬ 
ing  nurses,  children’s  playgrounds,  the 
finest  baseball  park  and  athletic  field  in 
New  England  north  of  Boston  and  car¬ 
ries  on  an  elaborate  series  of  entertain¬ 
ments  for  employees  during  the  winter 
months.  Workers  are  helped  to  become 
home  owners  and  also  stockholders  in 
the  corporation. 

One  of  the  state’s  most  important 
manufacturing  establishments  is  that  of 


the  W.  H.  McElwain  Company,  spec¬ 
ializing  in  shoes  for  men  and  boys.  The 
factories  are  at  Manchester,  Nashua, 
Claremont,  Merrimack  and  Newport 
About  6,000  peoples  are  employed  in  the 
manufacturing  division  and  there  is  a 
total  daily  output  of  about  35,000  pairs 
of  shoes.  In  Manchester  alone  the 
company  employs  about  3,800  people. 
The  company  is  capitalized  at  $9, ^,000. 

The  average  number  of  wage  earners 
(Continued  on  Page  VIII) 


ABBOT-DOWNING  TRUCK  PLANT,  CONCORD 
Said  to  be  the  largest  in  its  line  in  the  United  States 


roundings  of  operatives  in  Manchester, 
reported  that  “manufacturing  life  in 
Manchester  was  a  revelation  to  me.’’ 
The  report  emphasized  the  high  average 
character  and  intelligence  of  the  mill 
operatives,  the  spirit  of  friendliness  and 
co-operation  existing  between  mill  exec¬ 
utives  and  the  workers  and  the  attrac¬ 
tiveness  of  the  homes  provided. 

The  Amoskeag  Manufacturing  Com¬ 
pany  has  an  annual  payroll  of  more  than 


$7,0(K),000 :  it  has  605,000  cotton  spindles, 
22,000  cotton  looms  and  2,200  worsted 
looms  in  use;  turns  out  259,311,728 
yards  of  cloth  per  annum ;  weaves 
1,600,000  bags  and  consumes  54,000,000 
pounds  of  cotton  and  15,000,000  pounds 
of  wool  a  year.  This  company  has 
5,844,340  square  feet  of  floor  space  in 
its  buildings.  This  great  corporation- 
first  in  the  world  in  its  line — carries  on 
a  program  of  splendidly  planned  wel- 


SPACE  BUYERS’  SURVEY  OF  NEW  HAMPSHIRE 


Population 

Itit  Census,  Township .  7,S29 

Chamber  of  Commerce  Esti¬ 
mate,  Village  .  8,900 

Chamber  of  Commerce  Esti¬ 
mate,  Township  .  11,000 


Classed  As 

Industrial 
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Claremont,  N.  H, 


Native  Whites  .  7S% 

Foreign  Born .  ZS% 

Negroes . Ten  Families 

Students  . None 


Industrial  Workers..  S0% 

English  Reading .  OO'.r 

Home  Owners  .  1200 

Summer  Residents..  100 


Banks  .  3  Resources  . $3,140,000 

Schools  .  13  Pupils  .  1,400 

Theatres  .  3  Seats  .  Z,01S 

Churches  .  7 


Location 

Concord  &  Claremont  Division  and  Connecticut 
River  Division  of  Boston  A  Maine  Railroad. 

Principal  Industries 

Lumber,  bedspreads,  cotton  cloth,  worsted  cloth, 
paper,  mining  and  quarrying  machinery,  air  compres¬ 
sors,  shoddy,  phonograph  record  stock,  carbonated 
beverages,  furniture,  candy,  dairy  products. 

Special  Information 

Largest  bedspread  mill  in  United  States.  Large 
game  presrrve  at  Blue  Mountain.  Wages  per  week: 
unskilled,  $20;  skilled,  $25. 


Suburban  and  Farm  Residents 
Windsor,  0,000;  Newport,  5,500;  Springfield,  Vt.,  700; 
Springfield,  N.  H.,  000;  Cornish,  2,000;  Charlestown, 
1,800.  Large  dairy  farms. 

I  Retail  Section 


Wholesale 

Houses 

Confectioners  . 2 

Fruits  .  I 

Other  lines  sup¬ 
plied  from  nearby 
cities. 


1  mile  on  Tremont  Square 
and  North,  Broad,  Tremont, 
Pleasant,  Sullivan  and  Main 
Streets. 

Residential  Features 
Mostly  one  and  two-family 
houses;  few  apartments. 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto  (Passenger) 

Agencies  . 12 

Auto  (Truck) 

Agencies  .  5 

Auto  (Parts) 

Agencies  .  3 

Auto  (Tires) 
Agencies  . 12 


Bakers  .  3 

Cigar  Stores  .  2 

Cloaks  and  Suits..  3 

Clothiers  .  0 

Confectioners .  4 

Delicatessen  .  0 

Dress  Makers  ....  15 
Druggists  .  0 


Dry  Goods  . 12  Hardware  .  3 

Department  Stores  2  Hats  and  Caps -  0 

Electrical  .  3  Jewelry  .  3 

Florists  .  2  Ladies’  Tailors  ...  2 

Furniture  .  5  Meat  Markets .  11 


Furriers  .  3 

forages  .  4 

Grocers  .  17 


Men’s  Furnishings  8 
Merchant  Tailors.  3 
Milliners  .  S 


Opticians  .  4 

Photographers  ...  3 

Pianos  .  2 

Plumbers  .  8 

Restaurants  .  1 

Shoe  Stores  .  6 

Sporting  Goods....  0 
Stationers .  2 


Trading  Area 

On  the  south  extends  to  South  Charlestown,  on 
the  east  to  Newbury  (sharing  the  latter  trade  with 
Concord),  on  the  northeast  to  Springfield,  north  to 
Plainfield,  west  just  beyond  Conn^ticut  River  to 
Springfield,  Vt.  Newspapers 
Claremont  Daily  Eagle  (Evening) 

National  Eagle  (Weekly) 

Claremont  Advocate  (Weekly) 


Population 

1010  Census  .  13,204 

Board  of  Trade  Estimate, 

City  .  15,000 

Board  of  Trade  Estimate, 

City  and  Suburban .  30,000 


Classed  As 
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Dover,  N.  H. 


Native  Whites  .  05%  English  Reading  ....  08% 

Foreign  Bom  .  S%  Industrial  Workers..  30' I 

Negroes . Less  than  20  Home  Owners  .  3,000 

Students  .  2,000  Summer  Residents  (None) 

Banks  .  4  Resources  . $10,750,000 

Schools.. (3  Parochial)...  8  Pupils  .  2,400 

(Also  N.  H.  State  College  at  Durham,  pupils  2,000) 

Theatres  .  5  Seats  .  3,700 

Churches  .  15 


Location 

Western  Division  of  Boston  A  Maine.  Also  con¬ 
nects  by  branch  with  Eastern  and  Northern  Divisions 
of  B.  A  M.  Dover,  Somersworth,  Portsmouth  Street 
Railway  and  Atlantic  Shore  Street  Railroad  through  city 
and  to  suburban  tmd  shore  districts. 

Principal  Industries 

Cotton  cloth,  woolen  cloth,  leather  belting,  welting, 
box  toes,  heels,  counters,  printing  presses,  soap,  wood¬ 
working  machinery,  sash,  doors,  shoes,  baked  food 
stuff,  candy,  paper  boxes. 

Special  Information 

Four  thousand  industrial  workers — wage,  unskilled, 
$20  week;  skilled,  $35  week.  Many  wealthy  retired 
business  men  reside  here. 


Suburban  and  Farm  Residents 


Rochester,  9,000;  Somersworth,  5,000;  South  Berwick, 
3,000;  Newmarket,  3,000.  Ten  beaches  connect  by 
trolley;  smaller  villages  with  one  or  two  mills  each. 
Several  dairy  farms  ship  to  Boston  and  New  York  City. 


WholesaleHouses 

Beef  .  3 

Tobacco  .  I 

Grocers  .  1 

Confectionery  . 2 

Fruit  .  1 

Portland,  Me.,  and 
Boston,  Mass.,  whole¬ 
salers  also  supply 
trade. 


Retail  Section 
m  miles  on  Central  Ave¬ 
nue,  Third  Street  and 
Washington  Street. 

Residential  Features 

Mostly  1-family  houses. 
Two  small  mill  district  set¬ 
tlements. 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto  (Passenger) 

Bakers  . 

11 

Dry  Goods  . 

8 

Hardware  . 

5 

Opticians  . 

.  8 

Afencies  . 

11 

Cigar  Stores  . 

11 

Department  Stores 

1 

Hats  and  Caps... 

$ 

Photographers  . 

.  4 

Auto  (Truck) 

Cloaks  and  Suits. 

8 

Electrical  . 

3 

Jewelry  . 

8 

Pianos  . 

.  2 

Agencies  . 

7 

Clothiers  . 

S 

Florists  . 

2 

Ladies*  Tailors  ... 

2 

Plumbers  . 

.  S 

Auto  (Parts) 

Confectioners  .... 

14 

Furniture  . 

8 

Meat  Markets  .... 

25 

Restaurants  .... 

.  13 

Agencies  . 

7 

Delicatessen  . 

1 

Furriers  . 

2 

Men’s  Furnishings 

8 

Shoe  Stores  .... 

.  7 

Auto  (Tires) 

Dress  Makers  ... 

32 

Garages  . 

8 

Merchant  Tailors. 

13 

Sporting  Goods.. 

.  S 

Agencies  . 

U 

Druggists . 

It 

Grocers  . 

47 

Milliners  . 

13 

Stationers  . 

.  t 

Trading  Area 

Extends  south  to  New  Market  but  shares  part  of 
trade  with  Portsmouth.  East  to  Long  Beach  and 
north  along  shore  resorts  in  summer  to  Moody.  North¬ 
west  to  Farmington  and  west  beyond  Strafford  Corner 
and  West  Barrington. 

Newspapers  Facts 

Foster’s  Democrat  (Eve’g)  Secured  from  F.  W.  Beck- 
The  Tribune  (Weekly)  with,  president  Board  of 

Trade,  and  F.  A.  Brown, 
secretary  Board  of  Trade. 
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Concord,  N.  H. 


Population 

191(  Census  .  21,4t7 

Board  of  Trade  Estimate, 

City  .  24,000 

Board  of  Trade,  City  and 
Suburtian  .  30,000 


City 

Classed 


Location 


Suburban  and  Farm  Residents 


Industrial  and 
Residential 


On  five  (S)  branches  of  the  Southern  Division  of 
the  Boston  db  Maine  R.  R.,  and  the  White  Mountain 
Division  of  the  same  road.  Auto  freight  to  Manchester 
and  Boston.  Concord  street  railway  lines  throughout 
city  and  to  Manchester. 


Many  produce  farms  and  fine  dairy  country.  In 
twelve-mile  radius— Boscawen,  1,240  Bow,  700;  Canter¬ 
bury,  680;  Chichester,  600;  Loudon,  8S0;  Epsom,  72S; 
Pembroke,  3,300;  Allenstown,  1,S00;  Dunbarton,  600; 
Hopkinton,  1,600. 


Native  Whites . 8S% 

Foreign  Born  . 1S% 

Negroes . Less  than  SO 

Students  .  400 


English  Reading  . 02% 

Inoustrial  Workers. .  .13% 

Home  Owners  . 3,S00 

Summer  Residents ....1,000 


Principal  Industries 


Wholesalers 


Retail  Section 


Banks 


Savings  Banks . 

National  Banks  .... 


. . .  4  Resources 
. . .  3  Resources 


. $24,880,233 

.  8,000,000 


Schools 


Public  Grade .  14  Pupils  1,743 

High  .  6  PupUs  904 

Manual  Training  .  1  Pupils  380 

There  is  one  business  school,  several  private  schools 
and  St.  Mary’s  Preparatory  School  for  girls  and  St. 
Paul’s  Preparatory  School  for  Boys.  3  Parochial  Schools  < 
(2  English,  1  French),  700  pupils. 


Electrical  specialties,  brass  and  aluminum  castings, 
pattern  making,  auto  bodies,  carriages,  wagons  and 
trucks,  motor  trucks,  lumber,  wire,  drop  forgings, 
malleable  castings,  sinks,  plumbers’  woodwork,  silver¬ 
ware,  tents,  awnings,  cables,  granite,  leather  heels, 
carbonated  beverages,  flour,  plows,  stoves,  car  coup¬ 
lings,  candy,  foodstuffs,  bookbinding,  machinery,  metal 
water  bottles,  printing  of  national  publications,  car 
wheels,  brick,  cigars,  harness,  leather  belting. 


Tobacco  .  3 

Confectionery . 1 

Flour  .  S 

Grocers  .  2 

Leather  .  1 

Meats  .  3 


Special  Information 


Theatres 


Churches 


Two  moving  pictures  ex¬ 
clusively,  one  motion  pic¬ 
tures  and  road  shows,  one 
road  shows  exclusively. 
Total  seats,  4,166;  largest, 
1,266  seats. 


Congregational,  S;  Baptist, 
5;  Episcopal,  4;  Roman 
Catholic,  3;  Methodist,  3; 
and  8  other  churches. 


One  of  the  largest  silverware  factories  in  the 
United  States.  One  of  the  largest  publishing  houses, 
printing  36  or  40  national  magazines.  One  of  the 
largest  granite  industries  in  America.  Large  B.  A  M. 
repair  shop.  Average  wage  unskilled,  $20  week;  skilled, 
$3S.S0  week. 


Supply  all  Concord 
trading  area  and  sev¬ 
eral  points  further 
north. 

Excellent  train  serv¬ 
ice  and  automobile 
truck  systems  .en¬ 
able  these  houses  to 
assure  national  ad¬ 
vertisers  wide  and 
prompt  distribution 
of  goods  even  in 
thinly  populated  ter¬ 
ritory  in  northern 
part  of  state. 


Principal  shopping  center 
1  mile  on  Main,  Pleasant, 
Depot,  Warren,  School, 
Capitol,  Park  and  Center 
streets.  Small  neighbor¬ 
hood  section  in  Penacook, 
near  city  limits. 


Residential 

Features 


Mostly  one  and  two-family 
houses.  Very  large  residen¬ 
tial  area  and  eight  large,  up- 
to-date  apartment  houses. 
No  tenement  or  slum 


Retail  Outlets  for  Nationally  Advertised  Product 

Auto  (Passenger)  ...  20  Delicatessen  .  0  Garages  .  10  Millinery  .  18 


Trading  Area 


Auto  (Track)  .  16  Dressmakers  . SI  Grocers  .  49  Opticians  .  4 

Auto  (Tire)  . 22  Druggists  .  4  Hardware  .  7  Photographers  .  3 

Auto  (Parts)  . 13  Dry  Goods  .  9  Hats  and  Caps .  7  Pianos  .  3 


Bakers  .  5  Department  Stores. .. .  2  Jewelers 


Plumbers  .  9 


Cigar  Stores  . IS  Electrical  Supplies  ...  3  Ladies’  Tailors  .  4  Restaurants  .  7 

Clo^s  and  Suits .  4  Florists  .  2  Meat  Markets  . .  16  Shoe  Dealers  .  16 


Clothiers  .  11  Furniture  .  6  Men’s  Furnishings. .. .  7  Sporting  Goods  .  3 

Confectioners  .  12  Furriers  .  2  Merchant  Tailors  ....  16  Stationers  .  6 


Concord  has  one  of  the  largest  trading  areas  in  the  state. 
On  the  south  the  boundaries  extend  to  Suncook,  but  part 
of  this  trade  is  shared  with  Manchester.  On  the  east  the 
area  extends  beyond  Barnstead  and  North  Barnstead.  To 
the  northeast  and  north  the  territory  includes  points  beyond 
Laconia  and  Bristol. 

To  the  west  and  northwest  trade  comes  from  Hillsboro, 
Bradford,  Newbury  and  the  popular  summer  resort  at  Lake 
Sunapee.  Hundreds  owning  homes  in  this  area. 


NO  TE:  Sources  from  which  figures  and  facts  were  secured:  G.  A.  Foster*  president  Concord 
Board  of  Trade,  latest  bank  statements  to  date,  superintendent  of  schools,  tax 
assessors,  and  others. 


'Concord  Daily  Patriot  (Morning  and  Evening) 
Concord  Evening  Monitor 
Granite  Monthly 
Weekly  Patriot 

New  Hampshire  Statesman  (Weekly) 


In  New  Hampshire  Use 


Concord  Morning  Patriot  Concord  Evening  Patriot 


For  more  than  a  hundred  years,  the  tradition  of  the  Concord  Patriot  has  been  summed 

up  in  one  word — leadership. 

The  Real  Test 


One 

Rate 

Covers 

Both 

Editions 


Levin  J.  Chase,  Mgr.  Concord  Electric  Company,  writes:  “Your  progress,  which  is  really  remarkable  in  a 
city  like  Concord,  is  due  wholly  to  your  leadership.  It  may  be  fairly  said  that  your  subscribers  look  forward 
with  satisfaction  to  the  arrival  of  the  Patriot  night  and  morning  and  that  is  the  real  test.” 

President  George  A.  Foster,  Concord  Board  of  Trade:  “Recently  I  advertised  a  certain  piece  of  property 
in  the  Patriot  and  sold  it  the  next  day.  I  feel  that  as  a  newspaper  and  an  advertising  medium  it  is  of  the 
greatest  value.” 

M.  E.  Gordon,  clothier:  “I  have  been  a  constant  advertiser  for  16  years.  I  have  certainly  noticed  every 
change  for  the  better  and  your  remarkable  progress,  both  in  circulation  and  modern  facilities.” 


Concord's  Three  National  Banks  Say — 


Member 
A.  B.  C. 


Order 

Placed 

for 

New 

Diqjlex 

Tubular 


Edward  N.  Pearson,  First  National:  “The  development  of  a  modern  newspaper  plant  has  been  hiatched  by 
a  fine  growth  in  circulation  and  advertising  patronage.” 

Josiah  E.  Fernald,  National  State  Capital  Bank:  “I  have  watched  with  a  great  deal  of  interest  the  growth 
of  the  Patriot.  We  wish  to  congratulate  you  on  the  success  that  you  have  made  both  from  the  standpoint 
of  a  reader  and  an  advertiser.” 

H.  H.  Dudley,  Mechanicks’  National  Bank:  “I  have  learned  of  the  very  substantial  increase  in  the  circulation 
of  the  Patriot.  Certainly  the  Patriot  is  a  very  readable  newspaper,  up-to-date  and  a  good  advertising  medium.” 

J.  C.  Derby,  jeweler,  says:  “I  have  used  special  advertisements,  have  kept  account  of  the  returns  and  it  is 
surprising  what  large  returns  have  come  from  such  a  small  investment.  1  consider  it  one  of  the  best  mediums 
for  advertising  and  the  great  growth  the  paper  is  making  betters  the  advertising  as  each  week  goes  by.  I 
thoroughly  appreciate  having  such  a  valuable  paper  in  our  midst.” 


NEW  YORK, 

RALPH  R.  MULLIGAN, 
30  East  42d  Street. 


EDWARD  J.  GALLAGHER,  Publisher 

Special  Representatives 
BOSTON, 

CARROLL  J.  SWAN, 

44  Bromfield  Street. 


CHICAGO, 
C.  L  ANDERSON, 
Marquette  Building. 
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(Continued  from  Page  VI) 
in  each  of  the  eight  principal  cities,  ac¬ 
cording  to  1914  cstiinatos  by  the  census 
bureau:  Manchester,  25,843;  Nashua, 
7,382;  Berlin,  2,680;  Concord,  2,856; 
Dover,  2,843 ;  I,aconia,  2,621 ;  Ports¬ 
mouth,  1,090  and  Keene,  2,068. 

New  Hampshire  offers  to  manufactur¬ 
ers  seeking  a  market  for  their  products 
a  dominant  population  of  prosperous  and 
satisfied  wage  earners,  employed  in  in¬ 
dustries  affording  stability  of  wages  and 
work.  Newspapers,  measuring  up  to 
the  best  standards  of  journalism,  afford 
the  unfailing  key  to  this  market  at  a 
very  reasonable  advertising  cost.  As  a 
market  unit  the  state  may  be  developed 
quickly,  both  in  distribution  and  in  ad¬ 
vertising. 


NEWSPAPERS  PUT  OVER 
CANADIAN  LOAN 

Met  aind  Successfully  Counteracted 
Critical  Attitude  of  Public — 
Twice  As  Much  Money 
Raised  As  Asked 

Toronto,  Nov.  27. — Were  any  evidence 
needed  to  demonstrate  the  power  of 
newspaper  publicity,  when  properly  di¬ 
rected,  it  is  supplied  by  the  experience 
of  the  Dominion  of  Canada  in  floating 
its  third  Victory  Loan. 

When  the  Canadian  Press  Association 
undertook  last  August  to  handle  the  pub¬ 
licity  for  this  year’s  loan,  the  Commit¬ 


tee  approached  the  task  with  a  good  deal 
of  apprehension.  This  was  increased 
when  members  of  the  Committee,  under 
agreement  among  themselves,  sounded 
out  such  people  as  they  encountered  in 
their  everyday  routine.  Questions  were 
put  to  about  250  individuals,  mostly 
among  the  working-class,  and  the  gen¬ 
eral  attitude  was  one  of  criticism,  with 
more  or  less  open  hostility  to  the  idea 
of  another  loan. 

The  committee  thereupon  determined 
that  its  line  of  action  would  be  directed 
towards  meeting  and  counteracting  the 
critical  attitude  of  the  public,  and  copy 
writers  set  themselves  deliberately  to 
work  to  anticipate  the  criticism  that 
would  be  levelled  at  the  loan  when  the 
campaigti  began. 

The  first  large-space  advertisement 


came  right  out  with  an  explanation  of 
why  another  loan  was  needed;  the  sec¬ 
ond  presented  exact  figures  as  to  what 
would  be  done  with  the  money  raised; 
the  third  gave  details  of  the  disposition 
of  the  money  raised  last  year.  Fact 
after  fact  was  driven  home  in  the  most 
convincing  way  possible. 

What  was  the  result?  Victory  loan 
canvassers  were  particularly  requested 
to  report  on  the  popular  attitude  towards 
the  loan.  They  found,  with  scarcely  an 
exception,  that  the  attitude  of  hostility 
as  marked  last  August  had  been  com¬ 
pletely  dispelled.  That  it  was  dispelled 
to  good  effect  is  shown  by  the  figures. 

The  Loan  will  considerably  exceed 
$600,000,000,  falling  little  if  any  short 
of  last  year’s  total.  Just  half  that  sum 
was  asked  by  the  Government. 


Population 

Iflt  Census  .  II.OCS 

Commercial  Club  Estimate, 

City  .  ia,0M 

Commercial  Club  Estimate, 

City  and  Suburban .  14,tM 


Classed  As 

Industrial  and 
Summer  Vaca¬ 
tion  Centre 


EDITORS  PUBLISHERf 

SPACE  BUYERS  CHART  ~  1 


Keene,  N.  H. 


Native  Whites  . tS^c  English  Reading  . 

Foreign  Born  .  Industrial  Workers  ...2S% 

Negroae . Less  than  1%  Home  Owners . 2,060 

Students  .  200  Summer  Residents. ..  .Few 

Banks  .  •  Resources  . $7,79C.2S8 

Schools  . n  Pupils  .  2,177 

Theatres  .  3  Seats  .  2,300 

Churches  .  11 


Ashuelot  Division,  Cheshire  Branch,  and  main  line  of 
Boston  A  Maine  to  Montreal. 

Principal  Industries 

Chairs,  pails,  woodenware,  shoes,  woolen  goods,  nar¬ 
row  webbing,  celluloid,  glue,  auto  accessories,  granite, 
small  machine  tools,  overalls,  silks. 

Special  Information 

Average  wage  unskilled,  $10;  average  wage  skilled, 
$2S;  DoDular  stopn  ng  niace  for  t  urists  rn  route  to 
mountains  of  northern  New  Hampshire  and  Vermont. 


Suburban  and  Farm  Residents 
Swanrey,  2,000;  West  Swanzey,  2,000;  Marlboro,  1,000; 
Surry,  2S0;  Harrisville,  700. 


Wholesale 

Houses 

Beef  .  2 

Flour  .  2 

Grocers  .  3 

Cover  Keene  trading 


Retail  Section 
y,  mile  on  Central  Square 
and  Main  Street. 

Residential  Features 

Large  proportion  of  in¬ 
habitants  own  own  homes. 
Mostly  one-family  houses. 
A  few  two-family. 


Auto  (Passenger) 

Agencies  . 

Auto  (Truck) 

Agencies  . 

Auto  (Parts) 

Agencies  . 

Auto  (Tires) 
Agencies  . 


Retail  Outlets  for  Nationally  Advertised  Goods 

ers  .  4  Dry  Goods  .  3  Hardware  .> . 


Bakers  .  4 

Cigar  Stores  .  7 

Cloaks  and  Suits..  4 

Clothirrs  .  0 

Confectioners  .  II 

Delicatessen  .  0 

Dress  Makers  _ 32 

Druggists .  S 


Dry  Goods  .  3  Hardware  .> . 

Department  Stores  0  Hats  and  Caps. 

Electrical  .  2  Jewelry  . 

Florists  .  3  Ladies*  Tailors  ... 

Furniture  .  7  Meat  Markets  .. 

Furriers  .  2  Mtn’s  Furnishin; 

Garages  .  C  Merchant  Tailor 

Grocers .  36  Milliners  . 


3  Opticians  .  4 

8  Photographers  ...  4 

8  Pianos  .  4 

I  Plumbers  .  6 


Meat  Markets  12  Restaurants  .  8 

Mtn’s  Furnishings  0  Shoe  Stores .  11 


Merchant  Tailors. 
Milliners  . 


6  .^Dortine  Goods  ..  S 
13  Stationers  .  2 


Trading  Area 

On  south  extends  to  Winchester,  on  west  to  Con- 
n'cticut  River,  north  to  Drewsville,  Alstead  and 
Marlow.  On  the  east  to  Peterboro,  Drury  and  Tarbell. 
Prosperous  villages  and  summer  resorts  around  the 
lakes  and  in  the  hills  bring  wealth  to  the  area. 

Newspapers 

Keene  Evening  Sentinel. 

Ntw  Hampshire  Sentinel  (Weekly) 


Population 

1010  Census  .  26,340 

Board  of  Trade  Estimate, 

City  .  30,000 

Board  of  Trade  Estimate, 

City  and  Suburban .  45,000 


Classed  As 

Industrial 


IEDITOR&  PUBLISHER 
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Nashua,  N.  H. 


Native  White  ....,...8S'  c  English  Reading  . 85' r 

Foreign  Bom  . IS*")  Industrial  Workers.  .33V'3' r 

Negroes  . about  35  Home  Owners  . 3,500 

Students  . None  Summer  Residents. . .None 

Banks  .  5  Resources  . $11,850,176 

Schools  . 18  Pupils . 4,886 

Theatres  .  4  Seats  . 3,700 

Churches  .  19 


Suburban  and  Farm  Residents 


Worcester,  Nashua  A  Portland  Division  and  Southern 
Division  of  Boston  A  Main  R.  R.  (Branches  in  six 
directions).  Trolley  connections  with  Manchester, 
Lowell  and  more  distant  points. 

Principal  Industries 

Cotton  cloth,  shoes,  paper,  machinery,  building 
blocks,  boilers,  shoe  heels,  overalls,  metal  roofing, 
furniture,  carded  cotton. 

Special  Information 

Business  fine.  $2,500,000  plant  being  bu/lt. 


Hudson,  1,000;  Pelham,  700;  Litchfield,  500;  Hollis, 
1,000;  Brookline,  1,000;  Wilton,  1,500. 


Wholesale 

Houses 

Confectioners  .  1 

Grocers  .  5 

Beef  .  3 

Optical  .  1 


Retail  Section 
1  mile  on  Main,  Factory 
and  West  Pearl  Streets. 

Residential  Features 

One  and  two-family  houses. 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto  (Passenger) 

Agencies  . 

Auto  (Truck) 

Agencies . 

Auto  (Tires) 

Akencies  . 

Auto  (Parts) 
Agencies  . 


Bakers  .  13 

Cigar  Stores  .  7 

Cloaks  and  Suits..  5 

Clothiers  .  IS 

Confectioners . 14 

Delicatessen  . — 

Dress  Makers  ....  43 
Druggists .  16 


Dry  Goods  .  18  Hardware  . 

Department  Stores  —  Hats  and  Caps - 

Electrical  .  2  Jewelry  . 

Florists  .  9  Ladies’  Tailors -  4 

Furniture  .  8  Meat  Markets . 21 

Furriers  .  2  Men’s  Furnishings 

Garages  .  9  Merchant  Tailors. 

Grocers  . 104  Millinery . 


Hardware  .  4  Opticians  .  5 

Hats  and  Caps....  8  Photographers  ...  11 

Jewelry  .  8  Pianos  .  2 


Plumbers  .  13 

Restaurants . 24 


Men’s  Furnishings  8  Shoe  Dealers .  10 

Merchant  Tailors.  18  Sporting  Goods...  3 
Millinery . 17  Stationers  .  4 


Trading  Area 

South  to  Dunstable,  east  to  Pelham,  north  to 
Merrimack  (shares  latter  with  Manchester),  northwest 
to  Mount  Vernon,  west  to  Brookline. 

Newspapers 

Nashua  Telegraph  (Daily) 

Le  Progres  (Weekly;  French) 

L’Impartial  (3  times  a  week;  French) 


Population 

Classed  As 

1918  Census  . 

11.538 

Industrial, 

Present  Estimate.  City . 

18,888 

Summer  Re> 

Present  Estimate, 

City  and 

sort  and 

Suburban  . 

50,880 

Naval  Station. 

Native  White  ..... 

....88'''f 

English  Reading  . 98%  I 

Foreign  Born . 

. . . . 

Industrial 

Workers  ... 45' b 

Negroes  . 

.... 

Home  Owners  . 1,580 

Students  . 

.  None 

Summer  Residents - 4,080 

Banks  . 

. 6 

Resources 

. $15,049,684 

Schools  . 

. 8 

Pupils  . . . 

. 3.0M 

Theatres  . 

Seats  .... 

. 5,100 

Churches  . 
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Portsmouth,  N.  H. 


Location  * 

Eastern  Division  and  Concord-Montreal  Division  of 
B.  A  M.  R.  R.  Trolley  to  Dover,  Rye,  Hampton  Beach 
and  North  Hampton.  Auto  freight  to  Boston  and 
Portland. 

Principal  Industries 

U.  S.  Navy  Yard  (steel  ships),  wood  ships,  buttons, 
shoes,  turbine  engines,  baked  fo^  stuff,  canned  fruits 
and  vegetables,  small  tools,  doors,  blinds,  sash,  fishing. 

Special  Information 

Town  gaining  in  business.  Popular  with  summer 
visitors.  Largest  button  factory  in  U.  S.  Deepest  har¬ 
bor  on  coast.  Ship  lobsters  and  oysters  west. 


Suburban  and  Farm  Residents 
Dover.  15,808;  New  Market,  5,000;  Kittery,  5,000; 
York,  3,808;  Other  smaller  villages  and  several  popular 
beaches  38  miles  along  coast. 


Wholesale 

Houses 

Beef .  1 

Grocers  .  2 

Oysters .  2 

Portland  and  Bos¬ 
ton  wholesalers  also 
supply  trade. 


Retail  Section 
Congress,  Market,  and 
Pleasant  Streets  about  1 
mile.  3  neighborhood  sec¬ 
tions  on  outskirts. 

Residential  Features 
Mostly  1  and  2-family 
houses.  $1,000,088  Govern¬ 
ment  housing  system. 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto  (Passenger) 

Agencies  . 

Auto  (Truck) 

Agencies  . 

Auto  (Tires) 

Agencies  . 

Auto  (Parts) 
Aegneies  . 


Bakers  .  C 

Cigar  Stores . It 

Cloaks  and  Suits..  7 
Confectioners  ....  It 

Clothiers  .  12 

Delicatessen . — 

Dress  Makers  ....  2t 
Druggists  .  7 


Dry  Goods  .  12 

Department  Stores  1 

Electrical  .  3 

Florists  .  4 


Hardware  .  4  Opticians  .  2 

Hats  and  Caps....  t  Photographers  ...  4 


Jewelry  . 

Ladies*  Tailors.... 


Furniture  .  7  Meat  Markets . 12 

Furriers  .  4  Men's  Furnishings  3 

Garages  .  7  Merchant  Tailors. .  2 


Upticians  .  2 

Photographers  ...  4 

Pianos .  2 

Plumbers  .  t 

Restaurants  . 23 


Men's  Furnishings  3  Shoe  Dealers  .  8 

Merchant  Tailors. .  2  Sporting  Goods  ..  2 


S2  Millinery .  t  Stationers .  t 


Trading  Area 

South  to  Seabrook,  east  to  38  miles  of  beaches,  north 
to  Moody,  northwest  to  Dover,  west  to  Epping. 

Newspapers 

Times  (Evening)  States  and  Union  (Weekly) 

Herald  (Evening  New  Hampshire  Guette  (Weekly) 
Chronicle  (Morning) 

Facts  and  figures  from  F.  E.  Drew. 


•7  5  GT  &  5 


